Editor  &  Publisher 


Who  cares? 

The  small,  family  farm  is 
disappearing  fast.  The 
technological  revolution  in 
agriculture  is  taking  over. 

And  all  over  the  country, 
hundreds  of  thousands  of 
people  are  leaving  the  land. 

^  who  cares? 

Since  the  American  family 

farm  is  the  backbone  of 
the  most  successful  food  pro¬ 
ducing  system  the  world 
has  ever  known,  the  Chicago 
Tribune  cares. 

So  much  so,  we  recently 
ran  a  series  of  articles  by 
Richard  Orr  on  the  plight  of 
the  small  farmer. 

Pretty  unusual  for  a  major 
metropolitan  newspaper  to 
concern  itself  and  its  readers 
with  a  subject  like  this? 

Sure. 

But  this  is  something  that 
concerns  us  all. 

ChicagoTribune 

Quick 

change 

arti^ 


Someone  makes  a  last  minute  change  on  the  type  reads  this  tape  to  automatically  type  justified  copy 

proof.  And  sees  no  reason  why  you  can’t  still  meet  on  a  repro  proof.  At  100  words  a  minute! 

your  printing  deadline.  Revising  copy  that’s  already  punched  on  a  tape 

Trouble?  Not  if  you’re  setting  all  your  body  copy  takes  just  seconds.  You  don’t  retype  everything,  only 
on  JUSTOWRITER*  automatic  composing  machine  those  words  or  sentences  that  have  been  changed, 
by  Friden.  It  makes  setting  copy  — and  changing  it-  The  machine  does  everything  else  automatically, 
as  fast  and  easy  as  typing  an  ordinary  letter.  If  you’ve  always  wanted  a  copysetting  operation 

Simply  type  out  the  copy  on  the  recording  unit  that  worked  on  your  schedule  (and  at  your  prices), 

(above  left).  This  produces  a  visual  proof  and  a  call  your  nearest  Friden  office.  Or  write  Friden,  Inc., 

punched  paper  tape.  The  reproducing  unit  then  San  Leandro,  California  94577. 

Friden 

^  DIVISION  OF  Sj.NCJER 


"Please  help  me 
save  a  guy^  life, 
up  for  the 

murder  of  my  wife.” 


RP,  the  man  on  the  phone,  hod  an  incredible 
story  with  a  nearly  impossible  request.  Another 
man  (let’s  call  him  Paul)  had  already  been 
convicted  of  second  degree  murder  in  Seattle. 
Sentencing  was  the  next  day. 

The  Free  Press  arranged  a  long  distance 
conversation  with  the  judge,  the  prosecutor, 
the  defense  attorney  and  the  husband  who 
wanted  to  help.  RP  told  his  story:  that  his  wife 
had  taken  money  from  six  Gl's  by  pretending 
she  was  pregnant  by  each  of  them;  that  she 
had  deserted  RP  and  an  illegitimate  child  for 
Paul.  Although  Paul  shot  RP’s  wife  in  the  heat 
of  a  quarrel,  he  had  always  treated  RP's  baby 


daughter  wonderfully — providing  for  her  as 
if  she  were  his  own.  RP  felt  that  Paul  was 
basically  a  good  person  who  had  acted  in  a 
rage.  Paul  faced  a  maximum  sentence  of  life. 

After  listening  to  RP,  the  judge  sentenced  Paul 
to  30  years,  but  recommended  a  10-year 
minimum  with  parole  possibilities  in  six  years. 

Not  all  our  phone  calls  are  like  that.  More 
often  they  simply  want  home  delivery  of  the 
Free  Press. 

Detroit  Jfrcc  Vtcss 

THE  ACTION  PAPER 


ONE  OF  A  SERIES  TO  BETTER  ACQUAINT  YOU  WITH  THE  FAMILY  OF  KNIGHT  NEWSPAPERS 

AKRON  BEACON  JOURNAL  •  CHARLOTTE  NEWS  •  CHARLOTTE  OBSERVER  .  DETROIT  FREE  PRESS  •  MIAMI  HERALD  •  TALLAHASSEE  DEMOCRAT 


What  features  do  you  need? 

Political  polls, 
patterns,  or 
picture  puzzles... 

Name  anv  subject  you  like;  if  its  souie- 
tliiuj;  people  are  interested  in,  dollars 
to  dou<4lmuts  \'ou  11  find  a  wide  xariety 
of  sxndicated  newspaper  features  about 
it  listed  in  E6cP’s  annual  sellout  sup- 
pleinent”,  the  Editor  6c  Publisher  Syndicate 
Directorv.  Caoss-referenced  by  name  of 
author  and  svndicate,  too,  it  i^ives  all 
pertinent  information  on  size,  frecpiency, 
and  form  of  distribution.  It’s  the  one 
(juick  wav  to  find  out  exactly  what  you 
need  to  know  about  newspaper  feature  ma¬ 
terial  currentlv  available. 

1968  Editor  &  Publisher 

SYNDICATE 

DIRECTORY 

PUBLISHED  JULY  27 

♦Limited  number  of  extra  copies  available  at  $2  each,  pay¬ 
able  with  order.  Order  yours  TODAY  from:  Circulation  De¬ 
partment,  Editor  6  Publisher.  850  Third  Avenue,  New  York, 
N.  Y.  10022. 


EDITOR  &  PUBLISHER  CALENDAR 

JULY 

25- 27 — North  Carolina  Press  Association.  Blockade  Runner,  Wrights- 
ville  Beach,  N.  C. 

26 —  Pennsylvania  Newspaper  Publishers  Association,  District  4.  Centre  Hill 
Country  Club,  State  College,  Pa. 

26-27 — NNA  Western  Regional  Suburban  Newspaper  Seminar,  Ramada 
Inn,  Portland,  Ore. 


AUGUST 

2-3 — Newspaper  Advertising  Executives  Association  of  the  Carolinas.  Grove 
Park  Inn.  Asheville,  N.C. 

2-9 — International  Typographical  Union.  Cleveland. 

4- 6— Texas  Daily  Newspaper  Association.  The  Flagship,  Galveston. 

^9 — Suburban  Newspaper  Section,  National  Newspaper  Association  ad¬ 
vanced  management  seminar.  Airlie  House,  Warrenton,  Va. 

8-10 — Pennsylvania  Newspaper  Publishers  Association  Web  Offset  Clinic. 
Lycoming  Hotel,  Williamsport. 

11-13 — SNPA  Mechanical  Conference,  Eastern  Division.  George  Washing, 
ton  Hotel,  Jacksonville.  Fla. 

1 1-16 — Newspaper  Association  Managers.  Land  *0  Lakes.  Wis. 

15-18 — Theta  Sigma  Phi.  Sheraton-Chicago,  Chicago. 

17-24— United  States,  Student  Press  Association,  University  of  Valparaiso, 
Valparaiso,  Indiana. 

22 —  Montana  Associated  Press  Association.  Rainbow  Hotel,  Great  Falls, 
Mont. 

23- 25 — Pacific  Newspaper  Mechanical  Conference.  Bay  Shore  Inn,  Vancou¬ 
ver,  B.C. 

25-28— New  England  Circulation  Managers.  Avalock  Inn,  Lenox,  Mass. 

25-29 — Association  for  Education  in  Journalism.  University  of  Kansas,  Law¬ 
rence,  Kans. 

SEPTEMBER 

5 -  Pennsylvania  Newspaper  Publishers  Association,  District  5.  Pittsburgh 
Press  Club,  Pittsburgh. 

6- 8 — Maryland-Delaware  Press  Association.  Hilton  Inn,  Annapolis,  Md. 

7- 8 — Illinois  Daily  Newspaper  Markets  Retail  &  Classified  Seminar.  St. 

Nicholas  Hotel,  Springfield. 

7-8 — Ohio  Newspaper  Classified  Clinic.  PIck-Ft.  Hayes  Hotel,  Columbus. 

13- 15 — Mid-America  Newspaper  Mechanical  Conference.  Muehlebach  Ho¬ 
tel,  Kansas  City,  Mo. 

14- 15— III  Inols  Newspaper  Mechanical  Conference.  St.  Nicholas  Hotel, 
Springfield. 

14- 15— III  Inois  Associated  Press  Editors  Association,  Hotel  Stratford,  Alton. 

15- 18 — Western  Region  Promotion  Conference.  Jasper,  Alberta. 

19-21 — Pennsylvania  Newspaper  Publishers  Association  Classified  Clinic. 
Holiday  Inn,  Meadville. 

19-21 — New  England  Associated  Press  News  Executives  Association.  Chatham 
Bars  Inn,  Chatham,  Cape  Cod,  Mass. 

19- 22 — New  York  Press  Association,  Thousand  Islands  Club  Alexandria  Bay. 

20- 21 — Oregon  Newspaper  Publishers  Association  News-Editorial  Con¬ 
ference.  Eddie  Mays  Inn,  Hood  River. 

22-24 — New  York  State  Publishers  Association.  Whiteface  Inn.  Lake 
Placid. 

22-24 — Southern  Circulation  Managers’  Association.  Buena  Vista  Hotel. 
Biloxi,  Miss. 

22-24 — Central  States  Circulation  Managers  Association.  Pfister  Hotel  & 
Tower,  Milwaukee. 

22-25 — Southern  Region  Promotion  Conference.  Skirvin  Hotel.  Okla¬ 
homa  City. 

27- 28 — Nebraska  Associated  Press  Association.  Hotel  Madsen,  Holdrege, 
Neb. 

28- 29 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers  Sales 
Clinic.  Neil  House  Motor  Hotel,  Columbus. 

29- Oct.  2 — Central  Region  Promotion  Conference.  Hollenden  House. 
Cleveland. 

29-Oct.  2 — Western  Classified  Advertising  Association.  Sheraton  Palace 
Hotel,  San  Francisco. 


OCTOBER 

3-5 — Interstate  Advertising  Managers  Association.  Pocono  Manor  Inn, 
Pocono,  Pa. 

6-8 — Inter-State  Circulation  Managers  Association.  Holiday  Inn.  Atlantic 
City,  N.J. 

6-9 — Eastern  Region  Promotion  Conference.  Statler  Hilton  Hotel,  Baltimore. 

6- 12 — National  Newspaper  Week. 

7- 8 — UPl  Editors  and  Publishers  Conference.  Statler  Hilton,  Washington. 

9-12 — National  Newspaper  Association.  Sheraton-Gibson,  Cincinnati. 

1 1-12 — UPl  Southern  California  Editors.  Ojai  Valley  Inn.  Ojal. 

11-18 — Inter-American  Press  Association.  Buenos  Aires. 
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Newspapers:  Beacon  for  business  in  New  England 


SUMMER  VACATIONLAND,  U.  S.  A 


Think  business  drops  off  in  New  England  when  vacation  time  starts  to  roll 
around?  Then  think  again!  That’s  when  the  big  summer  influx  begins.  As  early 
as  mid-May,  resorts  start  opening  up,  and  in  spite  of  an  ever-increasing  number 
of  hotels,  motels,  camps  and  cottages,  by  July  there  are  never  quite  enough 
for  all  the  people  who  want  to  come.  Last  year  tourists  and  visitors  added  an 
estimated  4.6  billion  dollars  to  New  England’s  economy,  and  the  figure  gets 
larger  every  year. 

New  England  “summer  people”  read  newspapers,  too.  Last  September  30  the 
region’s  newspapers  reported  spring  and  summer  circulation  gains  of  48,575 
copies  daily  over  the  previous  six  months.  ( Daily  circulation  in  New  Hampshire 
was  up  187c! )  Which  doesn’t  hurt  New  England’s  image  as  the  area  with  the 
country’s  highest  home  newspaper  coverage.  And  making  use  of  this  summer 
circulation  bonus  won’t  hurt  your  business,  either! 


these  leading  New  England  newspapers 

RHODE  ISUND  NEW  HAMPSHIRE 

Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (E) 

Springfield  Daily  News  (E)  ^  y 

Springfield  Union  (M)  ^ 

Springfield  Republican  (S) 

Taunton  Gazette  (E)  *  ^ 

Waltham  News  Tribune  (D)  ^ 


Advertising  gets  results  in 

CONNECTICUT  MAINE 

Bridgeport  Post-Telegram  (M&E)  Bangor  Daily  News  (M) 
Bridgeport  Post  (S)  Portland  Press  Herald  (M) 

Bristol  Press  (E)  Portland  Express  (E) 

Hartford  Courant  (M)  Portland  Telegram  (S) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  &  Journal  (M&E)  Boston  Globe  (M&E) 
Middletown  Press  (E)  Boston  Globe  (S) 

New  Britain  Herald  (E)  Brockton  Enterprise  i 

New  Haven  Journal-Courier  (M)  pg,, 

Ne»  Haven  Register  (E4S)  l„,l 

New  London  Day  (E)  „  ^ 

Norwich  Bulletin  (M&S)  Gardner  News  (E) 

Torrington  Register  (E)  Lawrence  Eagle-Tribu 

Waterbury  American  (E)  Lynn  Item  (E) 

Waterbury  Republican  (M&S)  New  Bedford  Standai 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


★  ★  ★ 


I A  swingiig  grinMer  wltti 
aiipgnciatloitorfnroitte 
fiBor  aad  Dioina  Warwick... 


Makes  Ike  Plan  Dealer  a 

kitter  acwegaiKr  ■  Ruth  Knutsen  drives 

an  Austin  Healey  3000,  Mark  III  sports  car,  digs  today's 
"now  sound"  in  music  and  readily  admits  that  she  likes 
to  swing. 

When  she  is  not  in  her  sleek  sports  car  or  tuning  in  the 
latest  sounds  she  can  be  found  in  The  Plain  Dealer's 
reference  library.  The  library  she  has  directed  since  1962 
.  .  .  processing  2,000  new  photographs  each  week  .  .  . 
riding  herd  over  4,000  reference  books,  and  servicing 
the  261  -man  editorial  staff  with  millions  of  photos  and 
clippings. 

Dullsville?  Never!  Not  for  Ruth  and  her  staff  of  15 
swingers. 

Chronologically  Ruth  Knutsen  is  not  exactly  a  teeny 
bopper.  She  recently  became  a  grandmother.  But  as  she 
says,  "Your  age  is  how  you  think  and  what  you  do." 

Ruth  Knutsen  is  just  one  more  reason  why  The  Plain 
Dealer  is  a  "with  it"  newspaper.  We  have  2,200  more  rea¬ 
sons.  They  produce  Ohio's  largest  newspaper  every  day. 

TkePkilNltr 

National  reps:  Creamer,  Woodward,  O’Mara  &  Ormsbee  •  For  travel:  The  Corfield  Co. 


umn 


Compiled 

★  ★By  Don  Maley 

\V.\NT  ro  .MOVE  TO  .V  .ST.VTUS  .VRE.V?  Try  Hatkcns^ack,  N.J. 
David  A.  Lindsey,  promotion  director  for  the  Record  there,  scolded 
IIS  for  writin*;  here  recently:  '‘Quite  a  feic  very  promment  Zulus 
just  can’t  get  excited  about  Hackensack."  “Please  be  advised,” 
he  writes,  “that  we  have  no  Zulus  to  our  knowledfre  in  Hackensack 
or  in  Bergen  County  in  which  Hackensack  is  located  and  that, 
as  a  matter  of  fact,  the  population  of  Bergen  County,  the  county 
.seat  of  which  is  Hackeni«ack,  is  essentially  a  high-income,  above- 
average  in  education,  superlative  population  and  that  they  get 
excited  ahoiit  everything!  Isn’t  it  time  that  people  stopped  using 
Hackensack  as  a  ‘funny’  and  picked  on  some  other  place?” 

*  *  * 

NEW  TV  PEW  BITER  TESTER  SENTENCE  employing  all  26 

letters  of  the  alphabet:  "Quite  a  few  prominent  Zulus  just  can’t 
get  excited  about  Hackensack,  but  they  flip  their  lids  over  Truth 
or  Consequences,  New  Mexico!” 

«  «  « 

THEY  JlvST  DON'T  SEEM  TO  BE  COl.MNG  PKOVERBS  the 
way  they  used  to.  It  takes  time  and  lots  of  use,  of  course,  for  an 

apt  phrase  to  mellow  into  a  proverb.  But  it  seems  that  the  fine 
old  art  of  maxim-making  is  one  of  the  casualties  of  the  frantic 
rush  of  modern  civilization.  .Nlarmed  that  this  grai-ious  craft  might 
he  lost  forever,  the  79-year-old  Lontion  Daily  .Mail  decided  t<i  stage 
a  contest  asking  its  2.1  million  readers  to  update  some  of  the 

standard  proverbs  for  the  demands  of  today.  Gallantly,  more  than 

10,000  readers  rallied  to  the  proverbial  cause.  Among  the  entries: 

“.Vccents  speak  louder  than  words”;  “Youth  is  stranger  than 
fiction”;  “Ne»-essity  makes  a  mockery  of  intention”;  “Feed  a 
cold  war  and  starve  a  fevered  economy”;  “Marry  in  haste  for 
allowing  the  pleasure”;  and  kiss  that  speaks  volumes  is  seldom 
a  first  edition.”  \  noteworthy  runner-up:  “Out  of  the  mouths  of 
babes  come  things  you  don't  want  your  neighbors  to  hear.”  First 

prize:  “To  err  is  human,  hut  isn't  it  divine?”  H  hat  about:  “A 

bird  in  the  hand  is  a  sloppy  thinjf  to  hove.”  .  .  .  AS  IT  SOME¬ 

TIMES  COMES  TO  SOME  NEWSPAPERMEN,  fame  came  to 

Harry  Romanoff,  night  city  editor  of  Chicago’s  American,  as  Time 
magazine  picked  him  as  among  the  top  champs  who  “lie  to  get  the 
truth.”  A  dubious  tribute  that,  hut  Time  gushed  that  admiring 
colleagues  consider  him  the  “Heifitz  of  the  telephone.”  Romanoff’s 
all-time  classic  is  the  time  he  was  passing  himself-off  over  the 
phone  as  Coroner  .Andrew  .1.  Toman.  “Quite  a  coincidence,”  said 
the  voice  at  the  other  end  of  the  phone,  “this  is  Coroner  Toman, 
too.”  .  .  .  Time  said  Harry  was  “crusty  at  76.”  “Crusty?  Who’s 
crusty?”  crackled  Romanoff  .  .  .  “and  who’s  76?  I’m  only  72.” 

*  *  * 

‘THE  SOUND  OF  MUSIC’ 

The  press  won’t  start  and  the  hour’s  late 
The  publisher  fumes  as  subscribers  wait 
Then  what  could  he  sweeter — at  least  to  some — 

Than  when  the  hehemouth’s  fixed  and  starts  to  hum! 

— W.  Lowrie  Kay 
*  *  # 

ROBERT  CI.OYD,  editor  and  columnist  for  the  Lafayette  (Ind.) 
l.eader,  sympathizes  with  the  “hazardous  life”  of  cartoonists  who 
draw  syndicated  comic  strips.  “Who  and  what  can  you  satirize  if 
you’re  working  on  material  for  release  a  few  days  or  weeks  in 
advance':'”  He  points  out  that  editorial  writers  have  to  gamble. 
“'Today’s  political  candidates  may  he  in  retirement,”  he  says, 
“before  the  pa|)er  is  printed,  folded  and  distributed.” 


Reportorial  enterprise:  Doris  O’Donnell  tracked  down  the 
history  of  the  gun  that  killed  Senator  Robert  F.  Kennedy  and  her 
story  filled  a  page  of  the  Cleveland  Plain  Dealer  (June  13).  Reprints 
are  availalde  from  the  PD’s  PR  shop  .  .  .  For  July  Fourth  the 
If  heat  on  (Ill.)  Daily  Journal  called  for  a  public  salute  to  law  en- 
fonement  officers — “The  (iuardians  of  the  Peace.”  The  theme:  “Hi, 
Officer!’’  And  the  Journal  expressed  the  hope  that  many  persons 
would  go  out  of  their  way  to  greet  the  policemen  .  .  .  Longtime  Texas 
sports  editor,  for  the  .AP,  Harold  Ratliff,  retired,  is  writing  a  Tues¬ 
day  feature  for  the  sports  pages  of  the  Dallas  Morning  News.  It  is 
titled  “It  Was  Like  This,”  and  the  promotion  ad  said  Ratliff  will 
“reach  hack  into  his  treasures  of  40  years  of  sports  memories.” 
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The  Huntsville  Times 
makes  you  bfg 
in  Alabama! 


in  family  income... 

$10,000  E.B.I.  per  household... 

in  population  growth... 

up  46%  since  1960... 

now  over  225,000  people 
in  a  big  exploding  market... 

the  fastest  growing  in  the  South . . . 


a  leader  in  diversified  new  business... 

PPG,  BARBER-COLMAN,  DUNLOP  RUBBER, 
AUTOMATIC  ELECTRIC... 
adding  14,000  new  employees 
to  the  burgeoning  economy. 

Make  your  sales  BjG  in  Huntsville 

THE  HUNTSVILLE  TIMES 

54,942  DAILY  53,234  SUNDAY 

Represented  nationally  by  MOLONEY,  REGAN  &  SCHMITT 


Editor  &.  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown  James  W.  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959  General  K4anager 


Charter  Member,  Audit 
Bureau  of  Circulatiotu 

Member,  American 
BusineM  Prem  Inc. 


6  Mo.  arerace  net  paid  December  31,  1967—25,270. 
Renewal  Rate  76.16% 


Lip  Service  to  Automation 

riie  moiuhlN  biillt'iiii  ol  i  Npomraphitiil  I'liion  No.  (i  in  New  ^’olk 
(  iiy  pavN  us  a  < onipliineiil  hv  (alliiifr  “llie  prcsiigious  wecklv 

(hronidc  ol  the  newspaper  indnslrv"  Init  at  (  uses  ns  ol  "plionv  liead- 
lines  and  iiiesponsilile  jonrnalism”  in  onr  editorial  ainl  stoi\  ol  Jmu 
S  width  ttrltl  ai)t)ni  union  entonrageinenl  to  ttnninertial  printin'; 
shops  tt)  install  antoinaletl  lal)or-sa\  iiif;  tlevit  es. 

The  stt)i\  hatl  to  ilo  with  plans  ol  the  (loinnuinisi  Party  to  pidtlish 
a  new  daily  newspaper  anti  revealetl  that  it  wonltl  he  |>rintetl  in  a 
ttHinnertial  shtip  whith  hatl  been  given  antlunity  bv  llertrani  Poweis. 
\t).  ('»  president,  to  install  anttnnated  etjnipinent.  Mr.  Pttwers  ex- 
plainetl  tt)  tlkP  that  the  union  was  entt)uraging  eonnnert  ial  shops  in 
general  “tt)  install  the  latest  tnathitiery  tt)  enable  them  to  keep  up 
with  tlevelopinetits  itt  the  itithtstry.”  He  atltletl  that  he  hail  tiot  toltl 
the  tnenibership  aboitt  this  but  WDitlil  tit)  so  at  a  tneetittg  twt)  weeks 
later.  I  he  headline  saitl:  “Pttweis  Okavs  MtKlerti  .Mat  hitters  to  Pi  itit 
i.elt-W'itig  Daily  Paper.” 

I'NP's  editorial  talletl  this  a  "tloitble  staiulartl”  betaitse  Powets  hatl 
not  tnaile  snt  h  eont  essions  to  tiaily  newspaper  plants. 

(iotitrarv  to  I  i  r's  thaige  onr  “tloitble  stantlaril"  ihaige  hatl  to  tlo 
with  j)rivileges  attDnietl  to  tonnneit  ial  shops  versus  newspaper  shops 
anti  not  lelt-wing  tomniettial  shops  versus  non-lell-w ing  toinmertial 
shops. 

.\t  the  union  meeting  on  |nne  2.S  members  were  tolil  about  this 
“entonragenicnl"  being  gis  en  to  job  anti  eonnnert  ial  shops  anil  as  was 
expettetl  the  meinbeiship  approsetl  the  proposal  set  lorth  whith  es¬ 
tablishes  the  print iple  ol  |)avment  by  the  employer  lor  the  use  ol 
automated  ei{uipment. 

I  he  formula  tails  lor  payment  by  the  em|)lt)ver  into  a  jointly- 
athninistered  .\ulomaiion  I  nntl  of  one  percent  of  gross  payroll  per 
shill  lor  t'ath  employe  assignetl  to  t)|)erate  antomatetl  etpiipment. 

Those  tommertial  planters  who  thought  they  hatl  the  go-aheail  to 
automate  now  fintl  that  it  is  going  to  cost  them  l‘'(,  ol  any  labor  it)st 
thev  intnr  in  eonneition  with  the  new  machine.  This  is  the  pieminm. 
the  penalty,  the  tribute  retpiired  by  llig  b  for  labor  peace  and  the 
ptivilege  of  automating.  .\  similar  arrangement  does  exist  in  eontratts 
with  New  York  Cats  newspapers  but  for  them  it  is  innch  more  ex¬ 
pensive  and  they  have  tiet  lined  to  use  the  new  etpiipment  available  to 
them  rather  than  be  helil  up  lor  that  lostly  and  ihibions  privilege. 

The  tloitble  staiulartl  thus  exists  to  a  tiegree  between  the  tribute 
c'xacted  of  conunercial  shops  in  New  ^'ork  (aty  anil  that  sought  from 
newspaper  ojrerators.  lint  the  tloitble  standard  exists  to  a  larger  degree 
in  the  conditions  demanded  and  applied  to  aiitoinated  newspaper 
plants  outside  ol  .New  ^'ork  Caty  and  those  enlorted  by  llig  (i. 

If  TTl’  and  its  olliter'.  want  to  foster  and  enctuirage  the  growth  ol 
the  printing  industry  in  this  loiintry  they  ought  to  take  a  more 
realistic:  attitude  tow  aid  the  new  devices  which  will  help  it  grow  and 
expand.  Without  automation  there  can  Ire  very  little  expansion  of 
jrrcKliic'tion  and  volume.  Txpansion  via  automation  will  prodiice  more 
and  better  jobs  lor  printers,  not  less. 

i  ri”s  president  John  |.  Pilch  has  established  the  new  ollice  ol 
“.Vutomation  Carordinator.”  I^t’s  see  how  far  it  will  gt)  in  restoring 
some  order  to  the  chaos  ol  the  double  staiulartl  that  now  applies. 
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THE  Fol  LA^ 

I  he  complaint  from  some  quarters  that 
the  year-old  lederal  Freedom  of  Informa¬ 
tion  l.aw  is  not  being  used  <dten  enough 
h\  the  press  is  hasieaily  speeioiis — and 
thoughtful  editors  and  reporters  will  want 
to  he  armed  with  a  practical  retort  when 
tha!  issue  is  raised. 

Of  course,  alert  report*-rs  will  demand 
public  records  whi<-h  they  believe  to  he 
newsworthy,  and  we  shall  never  have 
enough  of  such  vigilance  and  crusading 
siurit.  Mut  the  value  of  the  law  is  that  it  is 
there  for  use  when  and  if  it  is  neetled — 
like  clean  water  on  tap  atnl  the  television 
set  even  though  it  is  dark.  I  do  not  accept 
the  view  that  the  law  is  only  a  “tool"  that 
tniist  constantly  he  used,  lest  it  “nist." 

Indeed,  Kep.  .|ohn  Moss  ( Deni.,  Calif.  I, 
who  fathered  the  measure  as  chairman  of 
the  House  government  information  siih- 
committee,  notes  that  the  press  has  been 
availing  itself  of  the  law  in  quiet  ways  that 
don’t  -how  up  officially;  that  reporters  are 
getting  results  because  they  mention  the 
law  in  their  news  search,  and  that  federal 
agencies,  aware  of  the  statute,  think  twice 
before  withholding  data. 

Newspapermen  can  he  led  into  a  trap 
hv  the  argument  such  a  statute  needs  “ex¬ 
ercise"  and  “use’’  to  keep  it  from  “rust¬ 
ing."  How  come  nobody  suggests  libel  and 
slander  laws  must  he  “used"  more  often? 
How  come  few  if  any  persons  in  govern¬ 
ment  or  in  journalism  believe  that  federal 
mailing  rates  are  not  challenged  enough 
at  sufficient  frequencies? 

1  mention  this  because  the  New  \ork 
State  Society  of  Newspaper  Editors,  after 
long  years  of  a  battle  initiated  by  the  late 
Harold  Sanford  of  Rochester,  obtained  a 
valuable  KOI  concession  from  the  State 
Senate  (hut  not  yet  from  the  .State  As- 
»enihlyl.  It  involves  the  filing  of  one  type¬ 
written  transcript  of  the  legislative  re¬ 
porters'  work,  so  that  it  is  accessible  to 
legislators,  to  press  and  to  public. 

The  society  had  discovered  that  the  legis¬ 
lative  record  was  not  accessible  because 
well-iiaid  legislative  reporters  took  notes 
in  shorthand  which  were  “never"  tran¬ 
scribed.  .After  the  Senate  agreed  to  have  a 
copy  made  and  filed  for  handy  reference 
in  the  legislative  library,  we  heard  com¬ 
plaints  that  only  a  few  reporters  had  gone 
in  to  examine  the  record.  That  was  used 
as  an  argument  for  stopping  the  transcrip¬ 
tion  and  the  filing. 

Rut  it  is  the  EXISTENCE  of  the  record 
that  is  important —  its  availability  when 
and  if  it  is  needed  to  explain  the  attitude 
of  legislators  when  the  laws  were  enacted. 
The  frequency  with  which  that  record  is 
“used"  has  no  more  relativity  to  its  great 
value  than  the  frequency  in  which  press 
and  public  asks  to  .see  the  official  files  of 
deeds  or  wills. 

Let  editors  and  reporters  know  all  about 
the  Fol  Law,  and  let  them  pass  along  the 
word  as  to  its  availability.  Let  them  use  it 
as  a  “tool’’  when  a  situation  dictates  the 
urgency  or  essentiality  of  such  a  course. 

Let  them  go  to  court  to  have  the  law  en- 
foned.  even  as  23  individuals  and  corpo¬ 
rations  have  done  since  July  4.  1%7 — 
none  of  them  newsmen — with  l.^  of  the 

EDITOR  8i  PUBLISHER  for  July  20, 


cases  going  against  the  government's  with¬ 
holding.  Let  there  he  administrative  ap¬ 
peals.  of  which  no  official  count  has  been 
kept. 

Hut  let  s  not  encourage  costly  and  time- 
consuming  forays  into  the  courts  for  no 
other  reason  than  to  demonstrate  our 
awareness  ami  appreciation  of  a  valuable 
statute.  Evet\  as  a  “make  work"  project 
this  seems  to  me  to  he  a  silly  adventure. 

riiere  are  other  ways  to  achieve  the  same 
enils,  without  such  showmanship.  .And  ac¬ 
cording  to  Congressman  Moss,  our  valu¬ 
able  friend  of  the  Press,  they  are  being 
siu'cessfully  enq>loye<l. 

OxtK  RK.tntt.KK 

AOnkers.  N.A  . 

*  *  * 

NOT  ‘I  NOILIECTIVE' 

In  the  June  22  E&P  a  letter  by  W.  .1. 
Valentine  (|uotes  a  report  that  1  advocated 
“unohjective''  reporting  ami  he  objects  to 
it.  ."So  do  1. 

He  was  reacting  to  an  account  of  a 
speech  I  made  at  the  W  illiam  Allen  VV  bite 
Centennial.  Lhe  only  time  I  used  the  word 
“unohjective"  was  when  I  said  that  the 
growing  Hood  of  words  forces  journalists 
to  exercise  more  personal  judgment  over 
what  is  important  and  what  is  trivial.  I 
said ; 

“.So  whether  news  organisations  like  it 
or  not,  they  have  to  get  involved  in  ways 
that  were  considered  unohjective  a  few 
vears  ago.  The  pressure  will  increase  each 
year  to  select,  analyze  and  synthesize  and 
this  means  the  application  of  integrated 
knowledge  and  social  values." 

I  als»»  said  that  the  first  job  of  the  press 
is  to  “report  .  .  .  hard  news"  and  that  “in 
the  basic  discipline  of  reporting  visible 
events,  the  press  is  well  prejiared  and  does 
this  well." 

This  is  a  long  way  from  advocating  “un- 
ohjectivity."  Resides,  “unohjectiv ity"  is  an 
unword. 

RkX  H.  RA(,t»IKt\X 
Pacific  Palisades,  (^alif. 

*  *  * 

LESS  OF  ‘MORE  TH.AN' 

Over  his  second  cup  of  coffee,  the  reader 
of  the  morning  post  sees  that  “mt)re  than 
two  billion  dollars  was  budgeted  for  anti- 
poverty  programs." 

That  is  heartening. 

Rut  had  the  reader  simply  been  told 
that  two  billion  was  budgeted,  without  the 
editorial  “more  than,"  a  different  impres¬ 
sion  is  created.  .And  it  would  he  still  dif¬ 
ferent  had  he  been  tedd  the  figure  is  two- 
fifths  of  the  amount  .Americans  spend  an¬ 
nually  on  dog  food. 

.Also  bringing  to  the  reader  the  best  in 
numbers,  a  government  agency  reports 
that  “more  than  173,000  handicapped  per¬ 
sons  were  rehabilitated  to  employment" 
one  year. 

That,  too,  is  heartening.  But  is  the  |mr- 
pose  of  the  qualifier  to  tell  the  reader  the 
figure  is  short  of  174,000?  Not  likely,  since 
there  is  no  magic  in  the  next  highest  fig¬ 
ure.  Does  it  tell  the  reader  the  figure  has 
been  rounded?  Then  why  not  say  “approx¬ 
imately"  or,  better  yet,  “about”? 

“More  than”  is  the  safest  two-w»)rd  edi¬ 
torial  to  be  found.  The  eye  often  slides  by 
these  two  simple  words  without  noticing 
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' — In  the  same  editions  as  his!' 
Sandeson,  Fori  Wayne  New%-Senfinel. 


them.  When  the  phrase  is  challenged,  the 
originator  turns  to  hard  facts;  “Rut  that 
ha|>pens  to  he  the  case,"  said  the  Junior 
Chamber  of  Commerce  representative. 
“Our  group  dill  contribute  more  than  1,300 
hours  of  volunteer  work  in  placing  refuse 
receptacles  throughout  the  community." 

Then,  how  many  hours  were  spent 
around  town  with  trash  cans,  1,301? 
1,399?  Or  was  it  13,000? 

The  editorial  eye  notes  the  absence  of 
the  phrase,  “less  than"  —  unless  it  fits 
sniiglv  with  an  organization’s  objectives: 

“VV  by,  I  don't  understand  your  criticism 
of  my  saying  ‘more  than.’  I’ve  used  this 
expression  less  than  a  dozen  time  during 
the  past  year." 

Like  1 1  times. 

Tom  Rki'kkck 

Silver  Spring.  Md. 


Short  Takes 

Sunday  School  w’ill  be  hell  as  usual  at 
9:45  A.M. — Brockton  (Mass.)  Dnily 
Enterprise. 

i/i 

HEADLINE;  Dump  Closed;  No  Trib¬ 
une  On  Thursday. — (Ireeley  (Colo.) 
Pitily  Tribune. 

*  *  * 

A  7-year-old  city  was  molestevl  by  a 
well-dressed,  smooth-shaven  man  on  the 
Lafayette  School  playgroun<l  at  11:13 
a.m.  tovlay. — Lancaster  (Pa.)  .Vcm'  Era. 

*  *  * 

Another  recently  acquired  fire  vehicle 
is  a  brush  truck,  equipped  with  two  inch 
hose,  In<lian  tanks,  brush  fire  fighting 
equipment  and  a  wench. —  Walden 
(N.  Y.)  Citizen  Herald. 

*  *  * 

Another  original  idea:  price.  $9009. 
Making  America  the  lowest-price«l  car 
with  an  automatic  transmission. — Okla¬ 
homa  Jon  mill. 

*  ■!■  * 

Ihapah  was  settled  in  1969  by  men 
associateil  with  the  Pony  Express. — Salt 
Lake  City  Tribune. 

*  *  * 

He  formerly  loved  in  Fltna. — Ithaca 
(N.  Y.)  Journal. 
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James  Reston ,  executive  editor  of  The  New  York 
Times,  has  a  lot  to  say  that  readers  want  to 
know.  Especially  in  this  election  year.  Get  his 
column  three  times  a  week -and  all  the  rest  of 
the  best  of  The  New  York  Times  every  day- 
th rough  The  New  York  Times  News  Service. 
Call  R.  R.  Buckingham  to  find  out  how;  (212) 
556-7088.  Or  write  him  at  229  West  43d  Street. 
NewYork,  NY  10036. 

iVcUr  Ijork  ^itn^0 
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Congress  given  old  information 

‘Bankers’  control’  of  press  disputed 


Officers  of  several  publishing 
companies  this  week  accused  the 
House  Banking  Committee  of 
presenting  a  distorted  or  out¬ 
dated  picture  of  the  relationship 
of  bankers  to  the  newspaper 
business. 

Information  compiled  by  a 
sul)committee  and  issued  by 
Kepr.  Wright  Patman  of  Texas 
implied  that  commercial  banks, 
holding  “large  blocks  of  stocks,” 
exercise  great  influence  over 
news  media  in  decisions  that 
sometimes  involve  potential  re¬ 
straint  of  competition. 

Naming  a  score  of  publishing 
companies  in  the  newspaper  and 
magazine  fields,  the  report  to 
Congre.ss  stated  that  this  was 
merely  one  area  of  American 
industry  where  banks  with  “in¬ 
terlocking  relation.ships”  wield 
anti-competitive  power. 

!\ews<lay  sliures  in  bunk 

The  staff  report  of  the  Sub¬ 
committee  on  Domestic  Finance 
noted  that  49Vf  of  the  shares  of 
Newsday  Inc.,  the  publisher  of 
the  Long  Island  daily  newspaper, 
were  held  by  Morgan  Guaranty 
Trust  Co. 

Bill  I).  Moyers,  vicepresident 
and  publisher  of  Xewsdny,  im¬ 
mediately  tagged  this  entry  as 
wrong.  He  explained: 

“Upon  the  death  of  Mrs. 
-Alicia  Patterson  Guggenheim 
on  July  2,  190.3,  the  minority 
stock  which  she  held  in  News- 
day  was  placed  in  a  trust  with 
three  exei-utors — her  husband, 
Harry  F.  Guggenheim;  her  sec¬ 
retary,  Miss  Dorothy  Holds- 
worth,  and,  by  choice  of  Mr. 
Guggenheim,  the  .Morgan  Guar¬ 
anty  Trust  Co. 

“The  majority  and  controlling 
stock  of  Newsday  was  and  is 
held  by  Mr.  Guggenheim.  The 
minority  stock  placed  in  trust 
has  subsequently  l)een  distrib¬ 
uted  by  the  three  executors  to 
five  trustees,  of  which  Morgan 
Guaranty  is  not  one.  No  stock 
of  Newsday  is  in  the  hands  of 
•Morgan  Guaranty  Trust  or  any 
other  bank.” 

Cople.v  is  sole  Iriislee 

-According  to  the  committee 
report,  all  of  the  outstan«ling 
common  and  Class  B  and  C 
shares  of  the  Copley  Press 
Inc.,  ow'ner  of  newspapers  in 
Illinois  and  California,  reside 


with  the  First  National  Bank 
of  Chicago. 

James  S.  Copley,  chairman, 
.said  he  l)eliev’ed  the  Patman  re¬ 
port  erred  in  respect  to  his  com¬ 
pany.  “It  is  a  matter  of  record,” 
he  said,  “that  all  shares  of  the 
Copley  Press  Inc.  are  held  by 
the  James  S.  Copley  Revocable 
Trust,  of  which  I  hav’e  l)een  sole 
trustee  since  Decemlnm  22, 
19()7.” 

-As  for  the  listing  of  Booth 
Newspapers  Inc.  in  the  commit¬ 
tee  report,  Gordon  Craig,  presi¬ 
dent,  questioned  the  amount  of 
contiol  any  one  of  the  27  banks 
holding  shares  could  exercise 
over  the  policies  of  the  company 


that  owns  several  newspapers  in 
-Michigan. 

Due  to  various  family  estates. 
Booth  shares  are  widely  dis¬ 
tributed  in  trusts  for  which 
banks  are  nominees  or  trustees. 
In  the  case  of  one  Detroit  bank 
mentioned  in  the  report  as  hold¬ 
ing  9Vf  of  the  common  stock,  it 
has  never  voted  it. 

The  report  stated  that  8%  of 
the  Tribune  Company  common 
stock  was  held  in  trust  by  Con¬ 
tinental  Illinois  National  Bank. 
-An  executive  of  the  Chicago 
Tribune  explained  that  the  8% 
interest  is  comprised  of  shares 
held  for  heirs  of  a  director  plus 
shares  in  pension  funds.  He  ob¬ 


served  also  that  no  bankers  are 
memljers  of  the  board  of  direc¬ 
tors  of  the  publishing  company. 

Other  papers  listed 

Other  newspaper  firms  cited 
in  the  2,000-page  document  in¬ 
cluded:  Evening  News  Associa¬ 
tion  (Detroit  Newn),  W'/t  of  its 
common  stock  in  the  Detroit 
Bank  &  Trust  Co.;  A.  S.  .Abell 
Co.  (Baltimore  Siinpapers), 
6191  of  common  held  by  Mercan¬ 
tile-Safe  and  Deposit  Trust  Co. 
of  Baltimore;  Dow  Jones  &  Co. 
(Wall  Street  Journal),  about 
10%  of  common  with  Morgan 
Guaranty. 

(Continued  on  page  10) 


Trainees  ’  newspaper  ready 
to  go  on  press  in  Detroit 


Dktroit 

Nonunion  personnel  at  the 
Detroit  \ewit  approached  the 
fourth  week  of  training  in  the 
mechanics  of  publishing  a  news¬ 
paper  while  negotiations  con¬ 
tinued  with  the  ITU  mailers 
and  the  newspaper  guild  in 
the  contract  <lispute  which 
closed  the  News  and  caused 
suspension  of  the  Detroit  Free 
f‘ret^x  eight  months  ago. 

The  result  of  what  was  de- 
scril)ed  as  an  exercise  in  putting 
out  a  paper  on  a  spot  basis  has 
been  the  assembling  of  eight 
pages  run  off  on  pi-oof  j)resses 
for  stud.v  by  news  executives. 

More  than  100  employes, 
chiefl.v  from  the  editorial  and 
advertising  departments,  vol¬ 
unteered  for  training  which  be¬ 
gan  July  2  on  Jobs  ranging  from 
composing  room  work  to  press¬ 
room  activities. 

Sixteen  volunteers  were  add¬ 
ed  to  the  project  this  week  when 
management  informed  all  con¬ 
cerned  that  earl.v  results  had 
been  highl.v  satisfactory.  Those 
engaged  in  the  program  were 
asked  to  forego  vacations. 

Edwin  K.  Wheeler,  geneial 
manager  of  the  News,  said  no 
publication  date  has  l)een  set 
for  a  trainee-o|)erated  newspa- 
l)er. 

“We  are  carrying  out  the 
program  in  case  the  unions 


leave  us  with  no  alternative,” 
he  sai<l. 

When  the  training  program 
was  fiist  announced  Wheeler 
had  said,  “we  do  not  intend  to 
sit  around  wringing  our  hands 
while  the  unions  wring  our 
neck.” 

Eventually,  he  explained,  a 
dummy  paper  will  be  put  on 
the  press  as  part  of  the  training 
routine. 

Approximately  900  employes 
have  l)een  retained  on  the  News 
payroll  on  a  four-day  week  with 
80  percent  of  pay. 

'Itiiil'.liiig  Pipelines' 

-A  spokesman  for  the  Free 
Press  commented  that  several 
editorial  i)eople  hired  during 
the  shutdown  that  l)egan  last 
November  16  have  been  as¬ 
signed  to  othei-  newspapers  in 
the  Knight  group,  of  which  the 
Detroit  paper  is  a  member,  with 
the  understanding  they  will 
transfer  to  the  Free  Press  when 
it  resumes  publishing. 

“It  is  a  normal  effort  to  build 
pil)elines  and  keep  our  house  in 
order,”  it  was  explained. 

Aske<l  how  much  time  would 
lie  lequired  to  get  into  pro<luc- 
tion  once  the  stalemate  ends, 
the  spokesman  said  that  asi<le 
from  the  recruiting  of  pressmen 
there  would  be  no  problem  and 
the  “Free  Press  could  very 


likely  get  underway  within  a 
week.” 

Holding  up  settlement  of  the 
strike  are  issues  with  the  mail¬ 
ers  and  the  guild.  The  paper 
and  plate  handlers,  engravers 
and  stereotypers  have  accepted 
the  $33  wage  package  over 
34*/^  months.  The  teamsters 
who  started  the  strike  at  the 
News  November  15,  settled  for 
$.30  over  three  years. 

A  problem  in  the  negotiations 
with  the  mailers  was  created  by 
the  fact  that  the  group  now 
belongs  to  the  International 
Typographical  Union  and  the 
contract  proposals  involve  com¬ 
pliance  with  ITU  requirements. 
The  mailers  previously  were 
affiliated  with  the  International 
Mailers  Union. 

Talks  with  the  guild  lagged 
down  on  demands  for  vacation 
credits  during  the  suspension 
of  publication,  job  classifications 
and  insurance  on  hazardous  as¬ 
signments.  The  410-member 
guild  unit  at  the  Free  Press 
this  week  gave  its  bargaining 
team  authority  to  call  a  strike. 
The  90  custodial  workers  at  the 
News  who  are  guild  members 
had  authorized  strike  action 
some  time  ago. 

The  News  management  said 
it  would  match  dollar-for-dol- 
lar  an  economic  settlement  be¬ 
tween  the  guihl  and  Free  Press. 
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Control  Denied 

(Continued  from  pnye  9) 


Others  on  the  list  were  com- 
))anies  publishing  the  following: 
Hartford  (Conn.)  Courant,  Ln- 
trohe  (Pa.)  Bulletin,  Butler 
(Pa.)  Engle,  McKeesport  (Pa.) 
IhiUy  Sews,  and  Williniantic 
(Conn.)  Chronicle. 

Morgan  Guaranty  is  shown  in 
the  report  to  have  8Vr  of  the 
common  stock  of  Time  Inc. 
Numerous  hanks  around  the 
country  are  named  as  stock¬ 
holders  in  lK)ok  publishing  and 
))rinting  firms. 

“The  percentages  of  common 
stock  held  and  voted  by  some 
banks  are  indeed  impressive  and 
clearly  constitute  enough  to  con¬ 
trol  the  corporation,”  the  re¬ 
port  states.  “For  examjjle,  the 
.Mercantile-Safe  Deposit  &  Trust 
Company  of  Baltimore,  Mary¬ 
land,  holds  61.3%  of  the  com¬ 
mon  stock  of  A.  S.  Al)ell  Com¬ 
pany,  having  sole  voting  rights 
over  27%  of  the  total  outstand¬ 
ing  stock  and  partial  voting 
rights  over  another  23.4%.  In 
addition,  Mercantile-Safe  De¬ 
posit  &  Trust  has  three  inter¬ 
locking  directorates  with  A.  S. 
.\l)ell  Company.” 

D«‘nver  ca>e  reviewed 

The  report  gives  a  detailed 
account  of  the  Rippey  v.  Denver 
United  States  National  Rank 
suit,  involving  sale  of  stock  in 
the  Denver  Post  which  the  bank 
held  as  trustee,  using  the  case 
as  an  illu.stration  of  the  extent 
to  which  a  trusteeship  was  used 
to  prevent  S.  I.  Newhouse  from 
acciuiring  shares  that  would  have 
given  him  control  of  the  jjaper. 

The  piincijjal  instrument  of 
control,  as  far  as  the  news  media 
is  concerned,  is  through  manage¬ 
ment  of  trust  funds,  pension  and 
other  emjjloye  l)enefits  fund  ac¬ 
counts  managed  by  commercial 
banks,  the  report  asserted. 

Patman,  in  a  letter  to  .attor¬ 
ney  Geneial  Ramsey  Clark, 
stated  that  situations  where 
banks  had  large  stock  holdings 
and  interlocking  directorates, 
not  only  in  the  news  media  but 
in  other  industries,  created  anti¬ 
competitive  conditions  against 
which  the  .attorney  General 
should  take  action  under  the 
antitrust  laws. 

Suggestions  in  the  leport  for 
legislative  and  administrative 
action  included  disclosure  an¬ 
nually  by  all  pension  funds  of 
the  contents  of  their  portfolios, 
creation  of  a  regulatory  agency 
to  assume  jurisdiction  over  cer¬ 
tain  aspects  of  the  management 
of  employee  l)enefit  funds,  pro¬ 
hibition  of  any  employee  benefit 
fund  holding  or  voting  any  class 


of  stock  of  the  corporation 
creating  the  fund,  and  passage 
of  a  federal  statute  similar  in 
concept  to  the  Federal  Indenture 
.\ct  of  1939  to  l)e  applied  to  all 
trust  instruments. 

• 

Idaho  Statesman 
editors  promoted 

Boise,  Idaho 

Three  executive  appointments 
in  the  editorial  department  of 
the  Idaho  Daily  Statesman  are 
announced  by  Eugene  C.  Dorsey, 
publisher. 

Sandor  S.  Klein  has  lieen 
named  to  the  new  post  of  execu¬ 
tive  editor  of  Statesman  News¬ 
papers.  He  has  l)een  managing 
editor  since  1954. 

Richard  P.  Hronek  has  been 
promoted  to  managing  editor 
from  night  editor. 

Walter  H.  Johnson,  wire  edi¬ 
tor  and  outdoors  editor,  is  now 
night  editor. 

Klein  started  his  career  in 


Thirty  three  news  executives 
and  columnists  were  guests  on 
the  “protocol”  flight  that  pre¬ 
ceded  the  fiist  regular  Pan 
.American  World  .Airways  flight 
from  New  York  to  Moscow  this 
week. 

The  Pan  .American  planes, 
both  Boeing  707’s,  reached  Mos¬ 
cow  on  Tuesday  after  .Aeroflot, 
the  Soviet  airline,  completed  its 
first  flight  from  .Mo.scow-to-New 
York  via  Montreal  on  Monday, 
marking  the  opening  of  direct 
commercial  air  service  l)etween 
the  two  countries. 

The  U.S.  newsmen  who  were 
scheduled  to  leave  Moscow  on 
the  return  flight  Thursday  were: 

Holmes  .Alexander,  McNaught 
Syndicate,  Washington. 

Walter  .Annenberg,  publisher, 
Ph  iladelph  ia  Ingu  i re  r  ; 

W.  W.  Raker,  editor,  Kansas 
City  Star; 

Crosby  Boyd,  chairman,  H'o.s//- 
iugton  Star; 

.Art  Ruchwald,  Washington 
Post  columnist; 

.Amon  Carter  Ji‘.,  president. 
Fort  Worth  Star-Telegram; 

James  D.  Cary,  Copley  News 
Service,  Washington; 

Otis  Chandler,  publisher,  Los 
Angeles  Times; 

Bob  Considine;  Hearst  Head¬ 
line  Service; 

Gai'dner  Cowles,  chairman, 
Cowles  Communications  Inc.; 

John  Cowles  Jr.,  president  & 
editor,  Minneapolis  Tribune; 

Joseph  Dealey,  president, 
Dallas  Sews; 


journalism  in  1922  as  a  copy  Iwy 
for  the  Sew  Y’ork  Times.  During 
World  War  II  he  was  a  United 
Press  war  correspondent  in  the 
Pacific  theater. 

.A  native  Idahoan,  Hronek 
l)egan  his  career  as  a  copy  l)oy 
on  the  old  Pocatello  (Idaho) 
Tribune  in  1949. 

Johnson  is  a  native  Boisean 
who  rejoined  the  Statesman  in 
1964  after  serving  three  years 
as  editor  of  the  former  Burley 
(Idaho)  Herald  Bulletin. 

• 

Vacancy  in  RI 

The  resignation  of  Richard  D. 
-Allen,  Quincy  (Mass.)  Patriot- 
Ledger,  has  created  a  vacancy 
on  the  .ANP.A  Research  Insti¬ 
tute  .Advisory  Committee.  -An 
E&P  story  (July  13)  incorrectly 
named  four  new  memliers  of  this 
committee.  The  four — Leslie 
Griner,  E.  S.  Leigh,  Hans  E. 
Rosburg  and  Ronald  -A.  White 
— should  have  been  listed  as 
members  of  the  Production  Man¬ 
agement  Committee  whose  terms 
expired  in  June. 


Lawrence  Doty,  .Aviation 
B’ccA-,  Wa.shington; 

Keith  Fuller,  assistant  gen¬ 
eral  manager,  .Associated  Press; 

Daniel  Gilmore,  United  Press 
International,  London; 

William  P.  Hobby  Jr.,  presi¬ 
dent,  Houston  Post; 

Jack  Howard,  president, 
Scripns-Howard  Newsoapers ; 

Palmer  Hoyt,  president,  Den¬ 
ver  Post; 

Clarence  Jones,  Knight  News¬ 
papers,  Miami; 

Leonard  Lyons,  Hall  Syndi¬ 
cate,  New  York; 

Gibson  McCalw*,  i)resident, 
Sf'wsweek; 

Ralph  McGill,  publisher,  .1(- 
lanta  .Jounial  Constifutioyi ; 

Paul  Miller,  president,  Gan¬ 
nett  Newspapers,  Roche.ster, 
N.  Y.; 

Neil  Moi'gan.  San  Diego  Eve¬ 
ning  Tr/hawc  columnist ; 

W.  J.  Pennington  Jr.,  presi¬ 
dent,  Seattle  Times; 

Dean  Reed.  Newhouse  Nation¬ 
al  News  Service,  Washington; 

Col.  John  Reitemeyer,  pub¬ 
lisher,  Hartford  Courant; 

Harry  Schwartz,  Sew  A’ork 
Times; 

Richard  Starnes,  Scripps- 
Howard,  Wa.shington; 

John  I.  Taylor,  president, 
Boston  Globe; 

Thomas  Vail,  publisher,  Cleve¬ 
land  Plain  Dealer; 

Stanley  Wayman,  Life  maga¬ 
zine,  Washington;  and 

Ben  Wiight,  president.  This 
IFpcA’  magazine. 


Trudeau  aim: 
tight  lips 
on  gov’t  news 

Dttawa 

With  his  reorganization  of  the 
federal  government.  Prime  Min¬ 
ister  Pierre  Elliott  Trudeau  has 
left  no  doubt  that  he  intends  to 
hold  a  tight  rein  on  the  dissem¬ 
ination  of  information  from  offi¬ 
cial  sources. 

Trudeau  wants  the  “message” 
of  his  administration  to  come 
from  himself,  not  out  of  the 
mouths  of  his  ministers,  al¬ 
though  he  is  broadening  the  re¬ 
sponsibilities  of  many  of  them. 
For  example,  he  has  named  Eric 
W.  Kierans,  the  postmaster  gen¬ 
eral,  to  the  new  role  of  Di  lector 
of  Communications  with  juris¬ 
diction  over  any  satellites  that 
Canada  may  place  in  orbit. 

The  Toronto  Telegram  ex-  i 
pressed  concern  over  Trudeau’s 
leaning  toward  a  Central  Office  ' 
of  Information,  as  has  been 
recommended  to  his  predecessor. 

“The  hazard,”  the  Telegram 
commented,  “is  that  the  new 
Prime  Minister,  with  his  strong 
message  to  his  Cabinet  not  to 
leak  secrets  to  the  press,  might 
use  such  an  agency  for  official  , 
government  pronouncements.”  j 

The  Public  Service  Commis-  i 
sion  reported  a  year  ago  that 
the  federal  government  already 
had  430  information  officers 
whose  salaries  ranged  from 
$10,500  to  $18,700. 

“The  waste  of  people  and  pub¬ 
lic  funds  in  government  pre.ss 
services  is  appalling,”  the  Tele¬ 
gram  declared. 

• 

Elected  to  board 

Saint  John,  N.  B. 

Tom  Crowther,  general  man¬ 
ager  and  advertising  director  of 
the  Telegrajdi-Jounial  and  the 
evening  Times-Globe,  has  lieen 
elected  a  director  and  vicepresi¬ 
dent  of  New  Brunswick  Pub-  ; 
lishing  Co.  Ltd.,  which  pulilishes 
the  two  newspapers.  Crowther, 
who  joined  the  company  in  1945, 
succeeds  L.  W.  Bewick,  who  re¬ 
tired  as  general  manager  two 
years  ago  but  continued  until 
the  present  as  a  director  and 
vicepresident. 

• 

Press  secretary 

Bridgeport,  Conn. 

Henry  John  Price  Jr.  has  re¬ 
signed  as  managing  editor  of 
William  Loeb’s  Connecticut  Her¬ 
ald,  a  Sunday  newspaper,  to  be 
press  secretary  to  Lowell 
Weicker  Jr.,  Republican  candi¬ 
date  for  Congress. 


Publishers  and  writers 
open  Moscow  air  service 
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Where  ^instant  heroes’  are  bom 


Writers  have  ball  at  Shea  Stadium 


By  Don  iVlaley 

In  the  movie,  “The  Odd 
Couple,”  there’s  a  scene  filmed 
in  the  press  box  at  New  York’s 
Shea  Stadium,  home  of  the 
“blow  it  in  the  9th”  Mets.  The 
Met  s — uncharacteristically — 
made  a  triple  play  that  day  and 
the  feat  was  filmed  for  poster¬ 
ity.  Who  knows?  It  might  never 
happen  again. 

Jack  Lemmon  and  Walter 
Matthau  working  in  the  en¬ 
closed  press  box  were  doing 
their  “thing,”  which  is  play  act¬ 
ing.  The  sportswriters  (who 
did  double  rubber-necking  duty 
— trying  to  watch  the  game 
while  watching  the  birdie)  were 
doing  their  “thing”  too — cover¬ 
ing  a  ball  game.  The  fact  that 
their  jjiess  box  was  temporarily 
a  movie  set  was  merely  coinci¬ 
dental. 

If  you  look  closely  you  will 
see  the  unwrinkled,  boyish  faces 
of  fun-loving  Jack  Lang  (Loni/ 
Ixlnnd  Prens),  dean  of  Mets- 
writers;  Dick  Young  (Xew 
Y’ork  Daily  Xetvs),  Leonard 
Koppett  (Xew  York  Timen), 
Maury  Allen  (Xew  York  Pont), 
and  showing  his  Barrymore-like 
proboscis  is  Bill  Quinn  (Xeivark 
Xeivn). 


The  reporters  find  the  Mets 
act  a  longrunning  .show.  The 
schedule  is  a  grueling  one,  81 
games  at  home  and  as  many  on 
the  road.  “We  go,”  .said  Lang, 
“from  February  15th  to  October 
15th.  That’s  from  spring  train¬ 
ing  to  the  World  Series.”  In  the 
interest  of  keeping  their  sports- 
writer’s  domestic  tranquility 
tranquil,  four  metropolitan 
dailies  rotate  their  men  between 
the  Yankees  and  the  Mets  so 
they  don’t  spend  all  of  their 
time  on  the  road.  Both  Lang 
and  Quinn  are  assigned  to  the 
Mets  only,  and  cover  all  games. 

Covering  the  Mets  at  home 
are:  Young  and  Joe  Trimble 
of  the  Daily  News.  Koppett  and 
Joe  Durso  of  the  Times.  Allen 
and  Vic  Ziegel  of  the  Post  and 
a  “floating”  troika  of  Newsday 
sportwriters:  Joe  Donnelly, 

Steve  Jacobson  and  a  rotating 
baseball  writer  from  the  office 
staff. 

Of  the  group  one,  Lang,  is  a 
plankowner,  having  covered  the 
Mets  since  they  played  their 
first  game  in  the  Spring  of  ’62. 
He’s  lieen  covering  baseball  for 
24  years  and  says  he’s  “nev'er 


completely  unpacked.” 

“It’s  rough  on  the  family,” 
said  the  father  of  four — who 
range  in  age  from  18  to  10, 
“but  it’s  a  great  life.  You  never 
really  grow  old  in  this  game. 
I  still  can’t  get  over  the  fact 
that  we’re  more  than  half-way 
through  the  season  and  it  seems 
like  only  yesterday  I  started  in 
this  business.” 

Lang,  sounding  remarkably 
like  his  old  buddy,  John  “Ten- 
Flat”  Drebinger  (E&P,  June 
15),  said:  “Not  too  many  guys 
are  staying  in  the  business,  the 
travel’s  too  much  on  them  and 
their  families.  It’s  a  great  life 
for  a  bachelor.  We’re  always 
getting  young  blood  but  they 
usually  don’t  stay  too  long. 
They’ll  work  maybe  four  or  five 
years  and  then  go  to  magazines 
or  public  relations.  Guys  like 
myself  who’ve  spent  25  years 
in  the  business  are  rare  nowa- 
davs.” 


Lang  “broke  into  the  game” 
in  1935  while  still  in  high  school 
covering  scholastic  sports  for 
the  Long  Island  Press  on  a 
stringer  basis.  Although  47, 
Lang,  like  his  fellow  sports- 
writers,  appears  to  be  20  years 
younger.  It  was  hard  to  believe 
that  he  “started  full-time  on  the 
Press  in  1941.”  While  working 
on  the  sports  desk  in  the  early 
50’s  he  “gave  Jimmy  Breslin — 
then  a  copyboy — his  first  as¬ 
signment.”  (Breslin  is  now  a 
nationally-known  columnist.) 

Lang  is  now  a  one-man  sports 
bureau  for  Newhouse  Newspa¬ 
pers  in  the  New  York  area: 
Lony  Island  Press,  Xewark 
Star-Ledger,  Staten  Island  Ad¬ 
vance  and  Jersey  (Jersey  City) 
Journal.  He  also  does  a  weekly 
round-up  of  Mets  activities  (or 
inactivities)  for  the  Sporting 
Xews. 

Why  are  the  Mets  so  mag- 
(Continued  on  page  43) 


THEY  COVER  THE  METS — Kneeling  (front) — Joe  Durso,  New  York 
Times;  Dick  Young,  New  York  News;  Gabe  Buonaro,  Hackensack 
(N.J.)  Record;  standing — Vic  Ziegel,  New  York  Post;  Joe  Sheehan, 
Times;  Joe  Trimble,  News;  Steve  Jacobson,  Newsday;  Maury  Allen, 
Post;  Jack  Lang,  Long  Island  Press;  Joe  King,  formerly  World- 
Journal-Tribune;  Jim  Ogle,  Newark  (N.J.)  Star  Ledger;  Hy  Gold¬ 
berg,  Newark  News;  and  Tommy  Holmes,  ex-WJT.  The  picture  was 
taken  at  Mets'  spring  training  camp  in  Florida. 


EDITOR  QL  PUBLISHER  for  July  20,  1968 


No  detail  overlooked  (maybe) 
for  presidential  conventions 


|{v  >i(‘Hton  11.  Fulhri»lit 


Sdoii  Anioricans  will  kncH'k  off 
what  they  are  doinp,  draw  up  a 
chair  and  settle  down  l>efore 
television  to  watch  the  greatest 
show  on  eai  th — twin  bills  offered 
frt‘p  every  four  years  by  the 
Republicans  and  Iteinocrats. 

But  after  watching  tv,  people 
will  want  to  tui  n  to  their  favor¬ 
ite  newspaper  to  find  out  what 
really  hapjiened  at  the  national 
political  conventions  at  Miami 
and  Chicago. 

In  order  to  In^ttei-  inform  the 
readers,  newspapers  and  the 
wire  services  in  particular  mu.st 
start  planning  almost  a  year 
ahead,  and  this  year  has  l>een 
no  excej)tion.  Between  them,  the 
.Associated  Press  and  United 
Pre.ss  International  plan  to  send 
more  than  20(1  j)eople  to  the 
gatherings  next  month — re- 
[(orters,  editors.  |)hotographers, 
te<-hnicians  and  messengers  to 
get  the  news,  write  and  transmit 
it,  along  with  i)ictures,  to  news- 
))apers  here  and  abroad. 

Man))  Deluils 

Moving  such  an  army  of  men 
and  women  is  a  job  in  itself. 
Planning  starts  with  the  Nation¬ 
al  Committees  of  the  two  parties, 
to  olttain  net‘ded  facilities  from 
them  at  the  convention  halls. 
Coverage  tn^gins  with  who  is  to 
go.  .And  somebody  has  to  make 
hotel  i-eservations.  .  .  . 

Managing  editors,  almost  on 
the  eve  of  the  Republican  con¬ 
vention  -August  ~>  at  Miami,  hope 
all  the  details  have  In-en  at¬ 
tended  to.  Rut  nolKxly  will  bet 
on  it. 

"Just  as  .‘iure  as  Monday 
follows  Sunday,  there  will  Ik*  a 
j»roblem  over  credentials,”  .said 
-Marvin  I..  .Arrowsmith,  the  .AP’.s 
as.si.stant  Wa.shington  bureau 

chief,  who  will  Ik*  .second  in  com- 
manfi  at  the  conventions. 

-A  last-niinut€>  j>roblem  over 
credentials  jr<*nerally  arises  and 
i.-;  .settled  in  favor  of  .some  re¬ 
porter  left  out  in  the  di.stribu- 

lion,  after  telejihoiie  call.s  and  a 

frantic  .search  for  the  pai-ty  man 

in  charjre  of  credentials.  No  re¬ 
porter,  photographer  or  mes.sen- 
ger  <-an  gain  the  convention  fl(H>r 
without  credentials.  But  -Arrow- 
smith  iK'lieves  the  problem  will 
Ik*  wor.s«*  than  usual,  t*.s|M*cially 

at  the  Kepultlican  convention, 

iK'cause  of  an  article  by  former 
President  Itwight  I>.  Kisenhower 
in  the  /'coder’-s  //(V/e.s/  during 
the  year,  against  over-crowfle<l 
ais!*-s.  H)-  f<-ars  th<*  Republicans 


are  inclining  to  “tighten  up” 
more  than  usual. 

“We  hope  this  problem  can  l)e 
avoided,”  said  H.  L.  Stevenson, 
managing  editor  of  the  UPI’s 
New  York  bureau,  who  will  be 
one  of  three  editors  in  charge 
of  the  UPI’s  150-man  crew  at 
the  convention. 

“We  have  l)een  assured  of  all 
the  credentials  we  need,”  said 
Grant  Dillman,  Washington 
news  editor  for  the  UPI  and  one 
of  the  three  who  will  Ik*  in 
charge  of  news  coverage.  Dill- 
man  and  E.  Edmund  .Allen, 
UPI’s  director  of  special  serv¬ 
ices,  planned  the  coverage  and 
lK*lieve  they  have  taken  care  of 
most  problems  that  are  likely 
to  arise. 

Goiigress  in  .Session 

“Rut  I  see  one  right  off  we 
didn’t  anticipate,  and  couldn’t 
have  helped  if  we  had,”  Dill- 
man  said.  “Congiess  is  going  to 
remain  in  session  right  up  to 
the  eve  of  the  Republican  con¬ 
vention,  and  this  means  we  will 
have  to  rush  Michael  Posner,  our 
House  man,  and  Patric  Sloyan, 
who  covers  the  Senate,  down  to 
Miami  for  the  Republican  plat¬ 
form  committee  hearings  on 
July  29,  leaving  Congress  still 
in  session. 

“We  don’t  like  to  have  our 
specialists  turn  their  backs  on 
Congress,”  Dillman  said. 

“-Arrowsmith  is  right — we  are 
sure  to  have  a  credentials  j)rob- 
lem,  that’s  SOP  (standard  oper¬ 
ating  procedure)”  said  Pat  Mc¬ 
Donald,  assistant  pictui-e  editor 
at  the  -A  P’s  New  York  bureau. 
He  and  his  superior,  A1  Resch, 
will  take  a  team  of  about  (»(> 
people  to  the  conventions — pho¬ 
tographers,  picture  editors,  and 
technicians.  The  news  team, 
under  W.  I..  Beale  Jr.,  chief  of 
the  -AP’s  Washington  Imreau, 
and  -Arrowsmith,  will  number 
alK)Ut  O.")  reporters,  editors, 
.stenographers  and  mes.sengers. 

"Everyliody  i.s  looking  to 

Miami,”  said  McDonald,  who 

started  covering  conventions  in 
]!(18  in  Philadelphia  where  the 
Republicans,  the  Democrats  and 
Henry  .A.  Wallace’s  Progressives 
all  met  in  the  hottest  weather 
-McDonald  can  rcniemlK*r, 

“There’s  never  l¥‘en  a  nation¬ 

al  political  convention  in  Miami,” 

he  said,  “but  a  lot  of  us  lK*lieve 
it  is  the  ideal  convention  city. 
It  has  the  hotels  and  restaurants 

lK*d  th**m  down  and  f<*ed  them 


and  you  solve  half  the  problem.” 

.Arrowsmith,  who  had  a  great 
deal  to  do  with  -AP  arrange¬ 
ments,  agreed  that  the  Republi¬ 
cans,  by  choosing  Miami,  had 
solved  many  past  convention 
problems.  It  had  l)een  no  problem 
at  all,  he  said,  to  secure  hotel 
reservations  for  his  news  staff 
at  the  Fontainebleau  and  the 
adjacent  Eden  Roc,  the  official 
convention  hotels.  Resch  and 
McDonald  will  Ik*  down  Collins 
-Avenue  a  few  blocks  with  their 
picture  crew,  at  the  Surfcoml)er 
Motel. 

('.an  Beal  llie  Trailic 

“The  new  convention  hall  is 
very  near,”  McDonald  said,  “and 
a  photographer,  with  the  light 
cameias  they  carry  these  days, 
could  walk  it  if  the  traffic  situa¬ 
tion  gets  fouled  uj).” 

“Traffic  around  the  Fontaine¬ 
bleau  and  Eden  Roc  is  likely  to 
l)ecome  a  problem,”  said  Dill¬ 
man.  “1  hear  they  only  have 
Collins  -Avenue  there,  and  it 
makes  a  turn  and  things  get 
.sticky,  even  during  the  season.” 

Checks  with  .AP  and  UPI  ex¬ 
ecutives  indicate  that  the  wire 
services  are  ready  for  Miami 
but  have  a  few  loose  ends  that 
need  to  Ik*  nailed  down  at  Chi¬ 
cago,  where  the  Democrats  are 
scheduled  to  meet  -August  20. 
For  instance,  hotel  reservations 
have  not  l)een  completed,  and 
desirable  accommodations  have 
caused  trouble  at  Chicago  in  the 
l)ast.  But  the  big  concern  is  ovei‘ 
nagging  labor  disputes  that  have 
delayed  the  wiring  and  rigging 
of  the  South  Side  convention 
hall,  and  the  threats  by  Left- 
wing  groups  to  harass  and  pos¬ 
sibly  prevent  the  Democrats 
fiom  holding  their  convention, 
unless  they  bow  to  the  dictates 
of  militants.  Mavor  Richard  J. 


Daley  has  asserted  that  law  and 
order  will  prevail  but  editors 
and  reporters  would  lie  hapjiy  if 
the  Democrats  decided  to  move 
to  Miami,  to  quarters  vacated 
by  the  Republicans. 

“That  would  greatly  simplify 
things,”  said  a  reporter  sched¬ 
uled  to  cover  l)oth  conventions. 
“It  would  di.sappoint  -Mayor 
Daley  and  the  many  good  people 
of  Chicago,  but  it  would  solve  a 
lot  of  problems  if  the  Democrats 
decided  to  go  South  this  year.” 

Paul  Hansell,  chief  of  the 
.AP’s  Miami  bureau,  and  .A1 
Orton,  Chicago  bureau  chief, 
were  responsible  for  hotel  reser¬ 
vations  and  much  of  the  logistic¬ 
al  planning  for  the  -AP. 

Picture  Operations 

The  UPI  has  al.so  relied  on  its 
bx-al  men,  who  have  reported  to 
Julius  Frandsen,  UPI’s  Wash¬ 
ington  manager  and  a  vicepresi¬ 
dent  of  the  wire  ser\-ice.  who  will 
be  in  command  of  all  UPI  cover¬ 
age. 

Under  Frandsen,  newspicture 
operations  will  Ik*  directed  by 
Cliff  McDowell,  also  a  vicepresi¬ 
dent  and  general  manager; 
Charles  J.  McCarthy,  assistant 
general  manager;  Edward  T. 
-Maje.ski,  executive  editor; 
George  R.  Gaylin,  Washington 
manager,  and  Fred  W.  Lyon, 
Southern  division  newsjticture 
manager  at  -Atlanta. 

Putting  its  l)est  foot  forward, 
the  UPI  will  deploy  31  memlK»rs 
of  its  Washington  news  staff, 
headed  by  .Merriman  Smith,  dean 
of  White  House  correspondents, 
and  including  Raymond  Lahr, 
chief  political  writer,  and  Hairy 
F'erguson,  national  reporter. 

“UPI’s  convention  coverage 
plans,”  says  a  press  relea.se,  “an* 
based  on  the  possibility — con¬ 
sidered  by  most  jiundits  to  Ik* 
thin — that  Nelson  Rockefeller  or 
Ronald  Reagan  may  yet  mount 
an  effective  challenge  to  former 
Vice  President  Richard  M. 
Nixon  for  the  presidential  nom¬ 
ination.” 

(VoufiuKcd  on  puye  44) 


Film  processing  center 


A  black-and-white  film  proc¬ 
essing  center  for  accredited 
pi’ess  photograjiher.s  covering 

both  the  Rejiublican  and  Demo¬ 
cratic  National  Conventions  will 
lie  operated  by  Kastman  Ko<lak 
Company. 

A  si>ace  of  a))proximately  600 
square  feet  located  within  the 

press  workroom  area  at  both 
fonveiition  sites  will  house  a 

Veisamat,  Model  11,  which  de- 
velojis  and  dries  Kodak  films  in 
alK)Ut  four  minutes.  A  Kodak 
Kktamatic  Piwessor,  Motlel 
211,  will  1k'  installed  to  d<*liver 


finished  contact  jiroof  sheets  in 

seconds. 

During  the  1904  conventions 

approximately  .500  photogi-aph- 
ers  had  some  .‘{,600  rolls  of  film 
processed  at  the  Kodak  center 
with  an  average  waiting  time 
of  10  to  12  minutes. 

A  staff  of  seven  men  hf*aded 

by  J.  Wintoii  Lenieii,  director 
of  Kodak’s  Photo  Press  Sales 

Division,  will  serve  the  center 
and  j)rovide  technical  help,  in¬ 
cluding  jiredetermined  exposure 
information  on  various  areas  in 
lK)th  conv<*ntion  bulls. 


EDITOR  &  PUBLISHER  for  July  20,  1068 


12 


Pilch  sets  up  ITU 
automation  office 


Colorado  Springs 

Elected  by  a  majority  of 
record  size  in  the  110-year  his¬ 
tory  of  the  union,  John  J.  Pilch 
has  liegun  to  occupy  the  presi¬ 
dency  of  the  International  Typo¬ 
graphical  Union  in  his  own  right 
with  the  promulgation  of  a 
“modern  policy’’  on  automation. 

Pilch  l)ecame  acting  president 
of  the  printer-mailer  union  after 
the  death  of  Elmer  Brown,  then 
won  election  in  May.  The  cur¬ 
rent  issue  of  the  Typoprapliical 
Jouninl  contains  his  announce¬ 
ment  that  he  has  established  the 
new  office  of  ITU  Automation 
Coordinator  and  assigned  three 
specific  functions  to  it. 

Crenionesi  in  Nck  Kole 

On  the  premise  “that  the 
changing  face  of  the  printing 
industry  makes  modern  policy 

Welfare  fund 
adds  benefits 
for  printers 

Drug  and  eyeglass  Inmefits 
will  l)ecome  available  Septeml>er 
1  to  newspaper  printers  in  New 
York  City  who  are  covered  in 
the  Tyi)o-Publishers’  Welfare 
Fund. 

Trustws  of  the  fund  also  have 
approved  extension  of  hospitali¬ 
zation  coverage  to  dependent 
children  up  to  the  age  of  21  or 
marriage,  whichever  is  sooner. 
.\t  piesent  a  dependent  child  is 
covered  only  until  his  IDth 
birthday. 

Million  from  Piiblislirrs 

These  improvements  in  l>ene- 
fits  are  due  to  “more  money 
coming  into  the  Newspaper  Wel¬ 
fare  Fund  as  a  result  of  .scale 

increases  and  conversion  to  a 

percentage  method  of  employer 
contribution  and  savings  in 
disability  i>ayments,”  memlters 
of  T.vpograpbical  Union  No.  6 
have  lMH>n  advised  by  Bertram 
A.  Powers,  president. 

The  union’s  financial  report 
showed  publishers’  contrilmtions 

of  $1,.117,7.'>0  to  the  Welfare 
Fund  in  the  last  fiscal  year, 
en<ling  Febi-uary  20.  In  the  same 
periixl  publishers  contributed 
$()18,.533  to  the  Pension  Fund 
of  Typographical  Union  No.  (>. 


imperative’’  in  this  field.  Pilch 
appointed  Frank  Cremonesi  as 
the  Automation  Coordinator. 
For  the  past  eight  years, 
Cremonesi  has  lieen  administra¬ 
tor  of  the  ITU  Training  Center 
attached  to  the  union’s  head¬ 
quarters  here. 

Cremonesi  is  credited  with 
keeping  ITU  memliers  informed 
of  new  machinery  in  graphic 
arts  and  with  running  a  pro¬ 
gram  in  which  thousands  of 
printers  and  mailers  have  been 
made  competent  to  work  the  new 
methods  and  equipment. 

-As  Pilch  expressed  it,  “Jobs 
have  been  saved,  future  jobs  are 
assured.” 

I.ocal  Seminars 

Now,  Pilch  explained,  the  task 
is  to  bring  information  of  new 
processes  within  the  reach  of 
more  meml)ers.  The  .Automation 
Coordinator  will  l)egin  this  effort 
by  arranging  one-day  seminars 
at  the  local  level. 

Tied  in  to  this  program  will 
l)e  regular  indoctrination  of 
members  on  new  developments 
through  the  Journal. 

Third  on  the  list  of  Cremo- 
nesi’s  duties  will  l)e  the  role  of 
peace-keeper  in  jurisdictional 
conflicts  with  other  crafts.  Pilch 
said  he  will  assist  local  unions 
in  avoiding,  mediating  or  influ¬ 
encing  jurisdictional  differences 
“which  are  the  inevitable  price 
of  change.” 

In  some  in.stances,  according 
to  Pilch,  these  efforts  will  in¬ 
volve  top  level  discussions  with 
the  leadei'ship  of  other  unions; 
in  othei's.  there  will  be  meetings 
with  employers. 

“Further  down  on  the  list,” 
Pilch  said,  "is  arbitration.  The 
last  resort  would  l>e  to  take  the 
case  l>efore  the  National  Lalwr 
Kelations  Board.  The  last  two 
alternatives  are  costly  and  time- 
consuming  and  generally  leave  a 
residue  of  ill-feelinfi:. 

“The  Coordinator  is  aware  of 

the  choices  that  are  available. 
He,  under  the  supervision  of  my 
office,  should  lie  given  the  oppor¬ 
tunity  to  evaluate  each  situation 
Ix'fore  it  ilevelops  into  a  full- 
fledgt'd  dispute;  Inffore  it  reaches 

the  acrimonious  nanie-callinji 

stage.” 

service  within  the 
full-scale  at- 
s  annual  con- 
3-0,  in  Cleve- 


JAMES  G.  BAHER  has  been 
named  manager  of  distribution  for 
Parade  magazine.  He  succeeds 
Richard  W.  Winn  who  has  retired 
after  26  years.  Baher,  who  has 
been  assistant  manager  of  distribu¬ 
tion,  has  been  with  Parade  since 
1957.  In  his  new  post  his  main 
responsibility  will  be  overseeing 
the  distribution  of  more  than  14 
million  copies  of  Parade  every 
week  to  its  83  distributing  news¬ 
papers. 


/•students  give 
zip  to  state  fair 

Lotisville 

Nine  college  journalism  stu¬ 
dents  have  been  added  to  the 
public  relations  staff  of  the  Ken¬ 
tucky  Fair  and  Exposition  Cen¬ 
ter  as  interns  this  summer  in 
order  to  expand  information 
services  for  the  Fair. 

Hiring  nine  bright  young  jour¬ 
nalism  students  has  caused  State 
Fair’s  Joe  Deiss  one  major  prob¬ 
lem.  “That’s  the  physical  neces¬ 
sity  of  keeping  up  with  their 
explosive  energy.  Nine  sets  of 
alert  eyes,  ears,  and  feet  will 
challenge  any  Fair  executive,” 
Deiss  said. 

The  interns  will  work  with  the 
KFEC  Publicity  Sendee  Depart¬ 
ment  during  the  Fair,  and  some 
will  report  for  the  Daily  State 
Fair,  the  KFEC’s  during-the- 
Fair  daily  newspaper. 


Bid  delayed 

City  Investing  Company's 
move  to  take  over  Moore  & 
McCormack  Company  has  l>een 
tlelayed  until  late  next  month. 
The  investment  house  has  made 
a  tender  offer  also  for  Home  In¬ 
surance  Co.  and  the  Securities 
and  Exchange  Commission  is 

requiring  information  aliout  this 
on  the  proxy  material.  Mtx>re  & 
McCormack,  basically  a  steam¬ 
ship  operator,  owns  the  \Voo<l 
Flong  Corp.,  manufacturer  of 
stereotype  mats  for  newspapers. 


Typos  ask 
regional 
pay  scale 

New  York  delegates  to  the 
annual  convention  of  the  Inter¬ 
national  Typographical  Union 
in  Cleveland  next  month  will 
try  to  obtain  some  action  on  the 
establishment  of  regional  wage 
scales. 

The  four  representatives  of 
“Big  Six” — New  York  Typo¬ 
graphical  Union  No.  6 — have 
lieen  instructed  to  work  for 
adoption  of  amendments  to  the 
ITU  by-laws  that  would  em¬ 
power  the  Executive  Council  to 
take  steps  to  effect  parity  of 
wages  and  working  conditions  in 
areas. 

One  proposal  says,  “The  Ex¬ 
ecutive  Council  shall  have  the 
authority  to  establish  procedures 
for  area-wide  negotiations  that 
will  result  in  regional  scales, 
and  will  thus  cause  runaway 
employers  to  accept  uniform 
minimum  conditions  of  em¬ 
ployment.” 

.Another  proposes  to  give  the 
E.xecutive  Council  of  ITU  the 
authority  to  consolidate  sub¬ 
ordinate  local  unions  “in  order 
to  establish  or  maintain  fair 
conditions  of  employment  on  an 
area  basis.” 

An  appeal  by  a  majority  in 
any  affected  local  union  would  be 
permitted,  whereupon  the  con¬ 
solidation  would  rei^uire  ap¬ 
proval  of  the  next  convention. 

The  third  New  York  proposal 
would  empower  the  Executive 
Council  to  "take  appropriate 
action  to  require  suliordinate 
unions  to  cooperate  in  the  estab¬ 
lishment  of  contracts  with  com¬ 
mon  expiration  dates  and  uni¬ 
form  conditions  wherever  such 
action  is  necessary  to  establish 
or  maintain  fair  conditions  of 
employment.” 

On  the  suggestion  of  the 
chapel  at  the  .Ww  Yorlc  .Veu-.s-, 
the  “Big  Six”  delegates  will  also 
offer  a  resolution  that  calls  for 

establishment  of  group-wide 

councils  of  representatives  from 

bKals  that  have  members  work¬ 
ing  for  the  same  publisher  in 
different  cities. 

These  councils  would  “work 
out  ways  of  coordinating  their 
efforts  and  rendering  mutual  as¬ 
sistance  in  confronting  their 
common  employer." 

The  New  York  I'nion  also 
wants  a  requirement  in  union 
law  that  Iwals  must  negotiate 
cost-of-living  allowance  clauses 
providing  for  quarterly  adjust¬ 
ments,  but  never  »lownward. 


This  new 
union  will  receivi 
tention  at  the  ITL 
vention,  .August 
land. 
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Wanted:  a  place  in  the  Cabinet 

Government  and  industry 

admen  for  help 


appeal  to 

Portland,  Ore. 

.Another  American-made  myth 
is  dying  fast  these  days  and  its 
end  can  come  none  too  soon  for 
the  «>(»()  advertising  executives 
who  gathered  here  for  the  Amer¬ 
ican  Advertising  Federation’s 
first  national  convention,  July 
7-11. 

Instead  of  the  legendary  fast- 
buck  operator  whose  only  motive 
is  profit,  advertising  men  and 
women  emerged  from  the  A.AF’s 
five-day  meeting  pictured  as 
desperately  needed  heroes  of  the 
nation’s  battles  against  its 
social  and  structural  ills. 

Government  spokesmen,  lead¬ 
ing  industrialists  and  their  own 
leaders  exalted  their  often  un¬ 
heralded  accomplishments  to 
date  and  exhorted  them  to  new 
efforts  in  adtlition  to  their  econ¬ 
omy-building  role  as  interpreters 
of  products  and  services  for 
American  consumers. 

Some  of  the  stiffest  challenges 
to  their  sense  of  social  conscious¬ 
ness  came  from  their  Federa¬ 
tion’s  leadership: 

AAF  Chairman  Kenneth 
Laird  (Chicago)  asked  them  to 
work  hard  for  the  passage  of  a 
strong  uniform  law  to  stop 
phoney  house-to-house  selling 
and  advertising  racketeers  in  31 
states  which  are  unable  to  do  so 
with  existing  laws,  if  any. 
Among  the  reasons  he  gave  was 
that  "at  least  some  of  the  re¬ 
sentments  which  ha%'e  turned  our 
ghettos  into  time  Iwmbs  are 
cau.sed  by  the  systematic  chi- 
canei  y  of  the  dishonest  house-to- 
house  sales  company  and  gyp 
retailer.  Meanwhile  these  sleazy 
practices  severely  damage  the 
credibility  of  all  advertising  and 
the  reputation  of  all  business¬ 
men.” 

Vigtmtus  Program 

A.AF  President  Howard  Bell 
urged  on  them  “a  vigorous  in¬ 
formation  program  to  keep  gov¬ 
ernment  and  the  public  in¬ 
formed”  of  what  the  advertising 
world  is  doing.  He  said  it  was 
needed  to  bridge  the  “undei- 
standing  gap”  which  caused 
most  of  the  problems  among 
businessmen  and  government.  He 
pointed  out,  for  example,  that 
the  Department  of  Commerce 
lacks  a  high  ranking  officer  for 
advertising  and  marketing  and 
he  proposed  a  reorganization 
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which  would  create  an  Assistant 
Secretary  to  represent  those 
economic  functions — a  proposal 
later  seconded  by  Undersecre¬ 
tary  of  Commerce  Howard 
Samuels.  Bell  also  suggested 
that  Federal  Trade  Commission 
recommendations  to  ban  ciga¬ 
rette  advertising  l)e  rejected  by 
Congress  for  five  reasons,  in¬ 
cluding  the  fact  that  such  bans 
plainly  have  not  worked  in  Eng¬ 
land  and  Italy  where  they  exist, 
and  that  industr>’’s  own  self¬ 
regulation  programs  have  been 
praiseworthy,  even  though  the 
FTC  report  grossly  ignores 
them.  The  FTC’s  one-sided  re¬ 
port,  he  feels,  widens  the  "under¬ 
standing  gap”  l)etween  business¬ 
men  and  government  officials. 

Dr.  Dorothy  Gregg  of  United 
States  Steel,  selected  as  -A.AF 
Advertising  Woman  of  the  Year, 
drew  on  her  long  experience  in 
socio-economic  change  to  en¬ 
courage  admen  to  do  more  than 
their  basic  job  of  making  a 
profit.  She  called  on  them  to 
answer  the  "changing  chal¬ 
lenge.”  Specifically,  she  listed 
the  challenges  of  the  l)etter  edu¬ 
cated  consumer,  the  declining 
faith  in  adveitising,  the  busi¬ 
ness-government  gap  and  the 
challenge  of  “finding  new  ways 
in  which  each  of  us  can  make 
a  real  contribution  to  our  com- 
j)lex  times.”  She  also  noted  that 
the  nation’s  social  ills  have  cre¬ 
ated  a  different  setting  for  ad¬ 
vertising,  which  may  make 
“some  of  today’s  advertising 
seem  particularly  irritating  to 
a  great  many  people.” 

A^kecl  lo  Dokii  Myths 

In  expressing  the  opinions 
that  A.AF  President  Bell  was 
“perfectly  justified”  in  his  criti¬ 
cism  of  the  structural  defects  of 
the  Commerce  Department  which 
made  it  unable  to  represent  ad¬ 
vertising  and  marketing  effec¬ 
tively,  Undersecretary  Samuels 
also  offered  his  own  view  that 
many  institutions  of  govern¬ 
ment  are  obsolete  because,  as  he 
says,  “They  were  organized  to 
respond  to  and  govern  a  rural 
nation.” 

The  ex-businessman  called  on 
.A.AF  memliers  to  lead  a  fight  in 
the  communications  media  to 
destroy  such  “myths  that  cloud 
our  thinking”  as  the  idea  that 
none  of  the  billions  spent  on 


social  programs  is  producing 
results,  and  to  build  support  for 
the  badly  needed,  creative  ex¬ 
pansion  of  such  programs.  He 
said  it  would  be  necessary  to 
keep  the  new  10  percent  tax  sur¬ 
charge  to  pay  for  them  and 
asked  the  admen  and  adwomen 
to  encourage  public  support  for 
keeping  it  l)eyond  its  expiration 
date  of  June  30,  1969. 

.A  similar  call  for  support  of 
social  progress  came  from  Sen. 
Mark  Hatfield  (R-Ore.),  who 
praised  highly  the  Advertising 
Council  “Give  a  Damn”  cam¬ 
paign  designed  to  persuade 
.Americans  to  involve  themselves 
in  urban  and  racial  problems. 
Calling  his  listeners  “experts  in 
communication,”  the  Senator 
then  said,  “we  are  only  now  l)e- 
ginning  to  think  of  using  your 
talents  in  solving  social  prob¬ 
lems  and  have  just  l)egun  to 
recognize  the  promise  of  social 
advertising.  I  would  hope  that 
you  in  the  advertising  field  will 
take  greater  pains  to  make 
politicians  and  public  figures 
aware  of  this  potential. 

Oregon  Governor  Tom  McCall, 
in  his  welcoming  remarks,  also 
invited  the  advertising  i)eople 
to  become  more  deeply  involved 
in  the  “crisis  of  conscience”  con¬ 
fronting  .America  today. 

•A  W  elcome  Trend 

Harrison  Dunning,  president 
of  Scott  Paper  Comj)any,  wel¬ 
comed  Government’s  growing  in¬ 
volvement  with  advertising  and 
marketing  people  as  a  trend 
which  might  “Ix^gin  to  change 
the  unhappy  and  inaccurate 
image  which  business  somehow 
or  another  has  managed  to 
ac(|uire.”  He  further  observed 
that  “the  same  business  com¬ 
munity  which  was  considered  not 
to  l>e  responsible  in  the  way  it 
presented  its  products  to  its 
consumers  .  .  .  now  suddenly  is 
recognized  to  have  so  much 
latent  expertise  that  it  is  con¬ 
sidered  vital  to  the  true  and 
permanent  solution  of  the  prob¬ 
lems  that  we  face.” 

Walter  W.  Straley,  .American 
Telephone  &  Telegraph  vice- 
I)resident,  assaulted  head-on  the 
old  image  of  admen  as  Madison 
Av’enue  mercenaries.  He  said, 
“Advertising  people  really 
ought  to  stop  l)eing  so  self-con¬ 
scious  about  their  star  role  in 
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producing  our  materialistic  so¬ 
ciety.” 

Thomas  Dillon  of  Batten, 
Barton,  Durstine  &  Osborn  Inc., 
applied  the  general  theme  to 
business  itself  and  found  that 
“The  efforts  of  American  busi¬ 
ness  to  communicate  a  positive 
story  to  the  public  will  liecome 
increasingly  difficult  in  a  period 
of  mounting  social  unrest  and 
violence.  Business  will  have  to 
rely  increasingly  on  advertising 
to  explain  its  constructive  day- 
to-day  contribution,  liecause  the 
news  media  will  become  pre¬ 
occupied  with  the  conflict  ele¬ 
ments  of  the  news.”  Dillon  noted 
they  have  not  done  a  goo<l  job 
of  explaining  those  contributions 
to  date,  even  in  the  hard-trying 
food  industry.  A  new  study  of 
that  indu.stry  by  BBDO,  released 
for  the  first  time  at  the  .A.AF 
convention,  indicated  that  the 
American  housewife  greatly 
over-estimates  both  the  portion 
of  her  income  spent  on  food 
compared  to  what  it  is  in  other 
countries  and  the  amount  of 
profit  after  taxes  for  chain 
supermarkets.  In  fact,  BBDO’s 
study  shows,  she  overestimates 
the  profit  figure  more  than 
l,00()'’/f  (1.2  cents  actual  vs.  19 
cents  estimated.) 


Course  on  black 
press  planned 

Syraci’se,  X.  Y. 

Syracuse  University  will  offer 
a  course  devoted  to  the  black 
press  in  .America,  it  is  an¬ 
nounced  ))y  Dr.  Wesley  C.  Clark, 
dean  of  the  School  of  Journalism. 

“Interest  in  the  black  i)ress 
has  developed  to  the  point  where 
the  School  of  Journalism  be¬ 
lieves  it  should  enlarge  its  atten¬ 
tion  in  the  area,”  Clark  said. 
Clark  is  a  meml)er  of  Governor 
Rockefeller’s  Committee  on 
Minority  Groups  in  News  Media. 

Prof.  Roland  E.  Wolseley, 
chairman  of  the  magazine  de¬ 
partment  of  the  School  of  Jour¬ 
nalism,  will  l)e  in  charge  of  the 
course.  Wolseley  has  studied  the 
Afro-.American  press  for  years 
and  has  dealt  with  it  in  some  of 
his  l)ooks  and  aiticles. 

Acudeniic  Oedilx 

The  course,  “The  Specialized 
Press,”  will  deal  with  the  his¬ 
torical  background,  management 
problems,  training  and  recruit¬ 
ment,  vwational  opportunities 
and  other  aspects  of  the  Negro 
press.  It  will  carry  two  hours  of 
graduate  or  undergraduate 
credit.  Clark  said  further  infor¬ 
mation  may  l)e  obtained  by 
writing  him  at  the  School  of 
Journalism,  Syracuse  Univers¬ 
ity,  215  University  Place,  Syra¬ 
cuse,  New  York  13210. 
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Ad  layout  more  flexible 

Custom-tailored pages  end 
Hyranny’  of  8-col  format 


were  in  production  for  Monday’s 
paper  without  skipping  a  l)eat. 
We  had  to  make  sure  we  had 
enough  wide-measure  galleys 
and  we  had  to  readjust  our  bank 
storage,  but  that  was  all.  The 
printers,  makeup  editors  and 
news  editors  adjusted  quickly 
to  the  new  disciplines.  We 
simply  had  to  develop  a  new  out¬ 
look  and  new  reflexes — and  we 
did.” 


The  standard-width  newspaper 
need  not  be  a  prisoner  of  its 
format. 

The  Lonq  Inland  Presn,  with  a 
circulation  of  4.55,000  (the  sixth 
largest  evening  paper  in  the 
country),  has  pointed  the  way  to 
liberation  from  the  tyranny  of 
the  8-column  format. 

The  result  is  a  typographic 
freedom  resulting  in  attractive 
layouts  throughout  the  entire 
paper,  increased  composing  room 
productivity  and  improvement  in 
readability. 

The  breakthrough,  achieved 
within  the  framework  of  present 
advertising  restrictions,  has 
aroused  praise  unanimous  and 
voluminous. 

After  months  of  consultation 
and  cooperative  effort  between 
editorial,  composing  room  and 
advertising  departments,  the 
Press,  a  Newhouse  Newspaper, 
made  the  changeover  in  recent 
months  with  surprising  mini¬ 
mum  of  difficulty.  Body  type  was 
increased  from  8  point  Regal  on 
a  !*  point  slug  to  9  point  Im¬ 
perial  on  a  10  point  slug. 

The  basic  column  widths  were 
changed  from  10  picas  to  15'4 
on  l<>*i>  picas  and  21.11  on  22 
picas  to  be  used  in  a  flexible 
peg*  of  basically  5  columns, 
four  of  them  15*2  picas  and  one 
21.8,  with  white  space  instead 
of  rules.  (The  Press  had  elim¬ 
inated  all  column  rules  alxiut 
five  years  ago). 

ltl(M-ks  of  .Space 

How  could  this  l>e  done  in  the 
face  of  1  column  ads  and  other 
ad  size  restrictions? 

“The  key,”  said  Managing 
Editor  David  Starr,  “was 
dummying  the  ads  so  that  the 
news  dej)artment  had  blocks  of 
white  space  to  work  with. 

“Ever  since  the  adoption  of 
the  8  column  page  and  the  tailor¬ 
ing  of  advertising  to  that  stand¬ 
ard,  newspapers  have  been 
hx'ked  into  a  system  of  layout 
dictated  by  the  advertising  size 
and  placement.  Apart  from  page 
one,  the  editorial  page,  the  occa¬ 
sional  split  page  or  inside  open 
page,  editorial  departments  have 
for  generations  simply  accepted 
the  inevitability  of  cluttered  in¬ 
side  page  layouts. 

“What  we  did  was  first  to 
convince  the  advertising  depart¬ 
ment  that  the  conventional  step- 


down  ad  layouts  are  not  neces¬ 
sarily  the  best  for  the  client, 
that  both  client  and  paper  are 
served  best  by  a  totally  attrac¬ 
tive  page. 

“We  then  worked  out  a  basic 
ad  layout — which  has  now  be¬ 
come  routine — in  which  the  ads 
are  arranged  in  squared-off 
blocks  rather  than  a  haphazard, 
staggered  steps.  Whenever  we 
can’t  conveniently  square  off  the 
ads  in  2-column  or  larger  blocks 
we  plug  the  one  column  holes 
with  pre-set  editorial  matter, 
legal  ads,  or  small  house  ads. 

New  Ideas  ^'in  Favor 

“The  success  of  this  hinges 
on  the  daily  conference  l)etween 
the  publications  department  and 
the  editor  in  charge  of  planning 
the  dummy  for  the  next  day’s 
paper.  It  was  gratifying  to  see 
how  quickly  the  new  ideas  of 
placement  replaced  the  old  ones. 
The  blocking  out  of  pages  into 
neat,  manageable  holes  has  l)e- 
come  a  painless  routine.” 

Assistant  Managing  Editor 
Sam  Ruinsky,  who  supervised 
the  switch-over  and  who  con¬ 
trols  the  daily  news  production 


operation  said  the  composing 
room  reports  the  new  makeup  is 
at  least  15  percent  more  produc¬ 
tive. 

“Obviously,”  he  said,  “it’s 
easier  and  faster  to  set  a  2- 
column  or  a  1*2  column  line 
than  an  11  pica  line.  The  opera¬ 
tor  doesn’t  have  to  fiddle  so  much 
with  hand  spacing,  since  there 
are  more  space  bands  per  line. 
•And  he  doesn't  have  to  set  as 
many  lines  in  the  first  place. 

“What’s  more,  it’s  a  lot  easier 
to  make  up  a  page  in  wide  meas¬ 
ure  than  in  the  old  narrow 
measure.  The  compositor  has 
3(1' i  to  .500  fewer  lines  to  lead, 
30Vr  to  fewer  column  rules 
to  cut  and  place  and  he  can  grab 
300  to  ,50'  f  more  type  at  one 
time  in  bis  hand. 

“The  typesetters  immediately 
adjusted  to  the  new  habits  of 
justification.  After  an  hour  or 
so  with  the  new  measures,  they 
were  swinging  right  along. 

“We  spent  months  planning 
for  the  changeover — and  plan¬ 
ning  paid  off.  We  made  the  big 
switch  in  one  Sunday.  Installing 
the  new  1*2  and  2  column  liners 
was  the  biggest  problem,  but  we 


T.vpograpliical  Modulation 

David  Jacobs,  the  assistant 
managing  editor  who  supervises 
the  news-editorial  department, 
welcomed  the  new  format  as  a 
long  needed  flexibility  that  helps 
editors  create  better  relation¬ 
ships  between  form  and  content. 

“The  8-column  format,”  he 
said,  “was  a  tyrant,  often  ben¬ 
evolent,  but  more  often  too  re¬ 
strictive.  It  made  things  easy 
for  editors  becau.se  it  simplified 
production  decisions  under  the 
pressure  of  deadlines.  The  result 
was  that  every  story  was  dis¬ 
played  basically  like  every  other 
story.  There  was  little  typo¬ 
graphic  modulation,  with  tailor¬ 
ing  of  form  to  content  and  little 
dramatic  display.  For  genera¬ 
tions,  this  standardized  drabness 
remained  unquestioned.  Except 
for  variations  in  typefaces  and 
headstyles,  most  American 
papers  for  years  were  indistin¬ 
guishable  from  each  other. 

“In  recent  times  there  has 
l)een  a  growing  restlessness  < 

among  sensitive  editors  who 
tried  to  bring  some  freshness 
into  their  pages,  particularly  on 
(Continued  on  pane  39) 
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Gone  are  the  8  columns  and  column  rules  from  front 
page;  widest  measure  is  20  ems. 


Editors  have  dummied  news  around  the  ads,  using  a 
mixture  of  column  widths  on  inside  page. 
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For  the  Record 


CONSUMERISM — For  a  thorough  analysis  of  the  Washing- 
ton-and-elsewhere  efforts  to  protect  the  consumei-  by  legislation 
and  by  regulation,  get  a  copy  of  the  “brown  book”  just  published 
by  Burson-Marsteller  Public  Relations  (866  Third  Avenue,  New 
York  10022).  One  excerpt:  “There  are  many  ways  for  companies 
to  work  with  the  consumer  movement — Iwth  in  their  own  self-in¬ 
terest  and  in  the  broader  public  interest.  The  least  appropriate, 
if  not  the  most  foolish,  response  is  to  deride  consumerism  as  a 
threat  to  the  free-enterprise  system.  The  record  shows  that  an 
attitude  that  is  not  constructive  leads  to  tighter  regulation  and 
more-restrictive  legislation  ...  In  the  matter  of  legislation,  much 
of  the  push  behind  the  anti-gun  movement  originates  from  Pajjert, 
Koenig,  Lois  ad  agency  which  helped  to  organize  ex-astronaut 
John  (Jlenn’s  Emergency  Committee  for  Gun  Control.  PKL  stock¬ 
holders  are  urged  to  support  gain  control  legislation  in  a  message 
from  Chairman  Fred  Papert  and  President  Norman  Grulich 
which  records  the  fact  that  PKL  has  picked  up  Bronio  Seltzer 
and  Corn  Huskers  Hand  Lotion  accounts.  .  .  . 

When  Armando  M.  Sarmento,  group  vicepresident  of  the  Inter¬ 
public  Group  of  Companies,  visited  Australia  recently  he  was  in- 
teiwiewed  by  our  contemporary.  Newspaper  News.  “McCann- 
Erickson  aims  for  ‘hotness’  ”  ran  the  headline,  and  here  are  a  few 
quotes  attributed  to  Sarmento:  “When  you  give  creative  jieople 
rank  they  blossom  ...  An  up-grading  of  the  creative  function  is 
necessary'  if  major  agencies  are  to  achieve  the  ‘hotness’  which  is  a 
‘must’  in  the  business  today  ...  In  the  U.S.  we  have  upgi'adeil 
creative  people.”  After  World  War  II,  Sarmento  elaborated,  Mc- 
Cann-Erickson  gained  a  reputation  as  a  research-oriented  agency; 
then  it  liecame  marketing-oriented.  Now  the  creative  slant  plays 
a  big  role  in  the  early  stages  of  campaign  jilanning  .  .  . 

From  Loniion  and  Liverpool  comes  the  word:  The  Beatles  are 
moving  into  the  ad  business.  Each  of  the  pop  stars  owns  a  fourth 
of  A])i)le  Publicity  Ltd.,  set  up  to  provide  a  wide  range  of  market¬ 
ing  and  jiublic  relations  services  for  all  kinds  of  pioducts.  The 
agency  addre.ss:  Wigmore  Street,  London  .  .  .  Cute  greeting 

card  from  the  Killeen  (Texas)  Itdilii  Hernld  says:  “The  world’s 
gieatest  newsjiaper  has  just  adjusted  its  rates  .  .  (turn  page)  .  . 
and  so  have  we!”  General  advertiser  can  use  the  Daily  Herald  at  11 
cents  a  line.  It  takes  a  lot  more  to  use  Cliicn<i<>  Trihune  (“wgn”) 

.  .  .  New  York  Times  ad  rates  go  uj)  in  August  .  .  .  That  American 
Airlines  ad  in  the  Wetll  Street  Journal  of  July  16  switched  off 
readers’  minds  from  Baxter  Labs  i)rofit  reixnt  to  Raquel  Welch 
who.se  pretty  face  fille<l  nearly  the  page,  with  this  message: 
“When  you  fly  with  Raciuel  Welch,  you  want  to  sit  as  close  as 
l)ossible.”  .  .  A  series  of  diversionarj-  ad  copy  for  WSJ  subscribers 
is  coming  from  Chesapeake  and  Ohio  Baltimoie  and  Ohio  rail¬ 
roads.  Says  one:  “Is  this  any  way  to  run  a  banana?”  Another- 
shows  a  chicken  glaring  at  a  man  smiling  sheepishly  next  to  a 
bioken  egg,  with  the  headline,  “Some  guys  get  all  the  breaks.”  .  . 
Creativity  train  may  be  getting  off  the  track. 

If  you’re  interested  in  how  grocers  advertis(‘d  their  wares  in 
New  England  la.st  year,  ask  the  New  England  Newspaper  Adver¬ 
tising  Bureau  (807  Statler  Building,  Boston  02116)  for  a  copy 
of  the  latest  linage  reiKjrt  .  .  .  D’Arcy  Advertising  Co.,  St.  Louis, 
will  l»e  issuing  the  atl  orders  for  Ry-Ki  isp  after  OcIoIkm'  1,  instead 
of  Foote,  Cone  &  Belding  .  .  .  Grey  Advertising  is  i)rei)aring  a 
canqiaign  for  the  National  Institute  of  Mental  Health  .  .  .  Royal 
Crown  Cola  Co.  has  added  Carl  Ally  as  an  agency  for  Gatoiade, 
new  carlwnated  thirst-<iuencher  .  .  .  The  Delawai-e  River  Poit 
.Authority  l)elieves  in  advertising  to  win  peojile  over  to  public 
transportation.  Its  new  high-speed  transit  system  around  Phila¬ 
delphia  will  be  promoted  by  A1  Paul  Lefton  Co  .  .  . 

Mac  Morris  i-eports  This  Week  magazine’s  advertising  volume 
for  1968  will  be  the  best  since  196.‘1 — and  209^  l)etter  than  1967 
volume — l)ecau.se  advertisers  are  returning  to  the  Sunday  field  .  .  . 
Gulf  Oil  Corp.  (through  Young  &  Rubicam)  has  signed  for  half¬ 
sponsorship  of  the  Walt  Disney’s  Wonderful  World  of  Color  on 
NBC-tv  .  .  .  Sj)ecial  newspaper  supplements  are  a  possibility  for 


the  “Discover  Color  TV”  promotion  of  the  Electronic  Industries 
Association  in  the  fall  ...  To  build  a  national  image  Sears  is 
dipping  deeply  into  its  promotion  budget  to  participate  in  a  Perry 
Como  special  on  NBC-tv  in  addition  to  a  previous  commitment  for 
an  Ed  Sullivan  Show  sponsorship  on  CBS  .  .  .  Who’s  the  publisher 
of  an  evening  &  Sunday  paper  who  is  toying  with  the  idea  of  add¬ 
ing  a  morning  edition? 

First  food  survey  in  the  two-county  Rockford  Metropolitan  Area 
by  the  Rockford  (Ill.)  Morning  Star  and  Regu^ter-Republic  al¬ 
ready  is  paying  dividends.  Retailers  like  the  study.  They  cooper¬ 
ated  and  suggested  62  questions  for  inclusion  in  a  8-page  ques¬ 
tionnaire  mailed  to  8,001  homemakers  in  Winnebago  County  and 
adjoining  Boone  County.  Food  chain  advertising  executives  who 
have  seen  the  28-page  booklet  prepared  by  Oliver  L.  Cremer,  re- 
.search  manager,  agree  that  the  study  is  excellent.  A  84.1  percent 
response  (941  replies)  within  two  weeks  of  the  mailing  date  made 
it  clear  Mrs.  Housewife  welcomed  the  opportunity  to  speak  her 
mind.  Soon  she  will  learn  the  results.  An  eight-part  series  will  be 
featured  on  Family  news  pages.  James  A.  McConib  Jr.,  retail 
advertising  manager,  used  the  food  survey  booklet  on  Chicago 
calls.  The  A&P  ad  manager  asked  for  four  additional  copies  for 
other  executives  of  the  nationwide  chain.  The  Kroger  Co.  division¬ 
al  ad  manager  .said  it  is  the  kind  of  meaningful  material  that 
media  can  supply  for  customers.  Seven  out  of  10  respondents  said 
newspaper  ads  influence  their  selection  of  store.  Total  newspaper 
audience  is  almost  nine  out  of  10  shoppers. 


Negro  girls  traioed 
for  ad  sales  jobs 

Lakeland,  Fla.  how  to  handle  people  both  on 
The  Ledger  is  sponsoring  a  the  telei)hone  and  at  the  classi- 
program  to  train  young  Negro  fled  desk. 

women  to  woi'k  in  the  classified  In  addition  to  the  four  current 
telephone  sales  field.  trainees,  one  woman,  Mrs.  Annie 

.According  to  John  R.  Harri-  Louise  Robin.son,  has  completed 
son,  j)ublisher  of  the  Ledger,  course  and  has  l)een  hired 
the  newspaper  hopes  that  this  Ly  the  Ledger, 
program  “will  inspire  similar  Potential  trainees  are  located 
training  programs  all  over  the  through  the  local  agency  called 
country  since  the  need  for  em-  Human  Swiety  of  Job  Oppor- 
jiloyes  in  the  classified  adver-  tunities.  On  completion  of  the 
tising  field  is  apparently  grow-  course,  graduates  will  l)e  tested 
ing  and  the  training  provides  a  Ly  the  Florida  State  Employ- 
much  needed  skill  to  many  indi-  oient  Agency  to  determine 
viduals  heretofore  unable  to  find  "'hether  an  applicant  is  l)est 
work  in  this  field.”  .suited  for  clerical,  .sales  or  detail 

Harrison  also  pointed  out  that  "‘’'  L. 
classified  telephone  sales  depart-  * 

ments  are  still  predominantlv  D  4  4. 

staffed  by  women  and  that  “if  HCpOFler  gCtS 
we  can  have  l)etter  trained 

jjeople,  we  will  certainly  have  CUt  Ol  rCWAFCl 
moi'e  satisfied  classified  adver¬ 
tisers.”  FRANCisro 

The  training  clas.ses  at  the  Charles  Raudebaugh,  a  San 
Ledger — a  newspaper  of  Cowles  Franeixco  Chronicle  reporter. 
Communications — are  held  two  received  $8,000  in  the  distribu- 
nights  a  week  from  6  to  8  j).m.  tion  of  $12,000  reward  money 
1’he  classes  are  conducted  by  foi-  solving  the  Dow  Wilson 
Mrs.  Lee  T.  Massel,  who  has  had  murdei’  case  here.  Several  unions 
2."»  years  of  experience  in  the  jjo.sted  the  reward  after  Wilson, 
classified  advertising  field.  Mr.s.  an  official  of  the  painters’  union. 
Ma.ssel  donates  her  time  and  was  killed  .April  5,  1966. 
talent  to  the  program.  The  Three  men  were  convicted  of 
trainees  are  not  employes  of  the  crime — a  painters’  union  offi- 
the  newspaper  and  are  not  j)aid  cial  and  two  painting  contrac¬ 
tor  the  time  devoted  to  the  tors.  The  Chronicle  reporter’s 
cour.se.  investigation  helped  the  police. 

The  training  program  requires  A  primary  prosecution  witness 
10  hours  of  classroom  study  and  received  $24,18i')..')()  of  the  re¬ 
includes  such  subjects  as  how  to  ward  money.  Two  other  wit- 
dress  properly  foi-  the  office,  how  nesses  got  $7,000  and  $3,.'300, 
to  do  general  office  work,  and  respectively. 
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One  sure  mark 
of  a  leader 
is  a  probing  curiosity 
that  goes  far  beyond 
the  field  he  leads. 


0 


It’s  also  the  mark 
of  the  publications 
that  interest  leaders  most. 


Fairchild  Publications 

DAILY  NEWS  RECORD  •  HOME  FURHISHINQS  DAILY  •  WOMEN'S  WEAR  DAILY  •  ELECTRONIC  NEWS  •  FOOTWEAR  NEWS  •  METALWORKING  NEWS 
SUPERMARKET  NEWS  •  MEN’S  WEAR  •  FAIRCHILD  DIRECTORIES  •  FAIRCHILO  BOOKS  •  7  EAST  12lli  STREET.  NEW  YORK.  NEW  YORK  10003 


CLASSIFIED  CLIMC 


Success  formula: 
$40  per  used  car 


By  Stan  Finsness 

t!AM.  Providenre  Journal  and  lliillrlin 


Baltimore’s  largest  retailer  of 
used  cars  had  some  interesting 
things  to  say  about  Classified  at 
ANCAM’s  recent  convention  in 
that  city — and  he  had  some  tips 
that  could  help  CAMs  sell  more 
automotive  linage. 

H.  L.  “Bud”  Hosford,  presi¬ 
dent  of  A.  I).  Anderson  Chevro¬ 
let,  .Maryland  Chevrolet  dealer, 
and  of  A.  D.  .Anderson  City 
Olds,  one  of  the  largest  Oldsmo- 
bile  dealerships  in  the  state,  sells 
more  than  4,000  used  cars  a  year 
and  spends  about  $100,000  a 
year  on  advertising  them  in  the 
Classified  sections  of  the  Balti¬ 
more  Sun  and  the  Baltimore 
A'ewft  American.  He  doesn’t  de¬ 
vote  10  cents  to  radio  or  tele¬ 
vision  for  used  car  promotion. 

“If  the  radio-tv  people  see 
this.  I’m  dead!”  he  said.  “But 
honestly,  I  do  not  l)elieve  that 
you  can  sell  used  cars  on  radio 


or  tv.  1  do  not  devote  lOO  of  my 
ad  budget  to  radio  or  television. 
I  did.  I’ve  been  there.  I’ve 
tried  and  failed.  I  did  my  own 
tv  commercials  until  my  wife 
told  me  that  I  was  a  big  ham 
and  I  finally  saw  myself  as 
others  probably  did  .  . .  but  even 
then,  I  was  pitching  new  cars; 
not  used.” 

But  in  1966,  he  spent  in  the 
Classified  sections  of  the  two 
Baltimore  newspapers  a  total  of 
$100,677  to  sell  a  total  of  4,607 
used  cars  for  total  dollar  sales 
of  $4,083,727. 

In  1967,  his  expenditure  for 
Cla.ssified  advertising  was  $94,- 
076  for  a  total  of  4,146  used  cars 
for  dollar  sales  of  $3,858,060. 

$40  for  Every  Dollar  Spent 

For  this  two-year  period,  he 
spent  roughly  $195,000  to  sell  a 
total  of  8,700  cars  with  total 
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dollar  sales  of  $8,000,000. 

“So,  just  to  convert  this  into 
something  you  might  remember,” 
he  said,  “if  I  spent  $200,000  to 
sell  8  million  dollars  worth  of 
used  cars,  how  much  did  every 
dollar  spent  produce  in  sales? 
That’s  right,  $40. 

“So  when  I  spend  $100  on  an 
ad,  I  sell  $4,000  worth  of  cars. 
This,  I  think  you’ll  agree,  is 
good  business  and  I’ll  be  the 
first  to  agree  that  you  can’t  keep 
recapitulating  this  on  and  on 
forever  where  a  $1,000  ad  will 
automatically  sell  $40,000  worth 
of  goods.  I  know  you  sooner  or 
later  reach  the  law  of  diminish¬ 
ing  returns,  but  only  each  dealer, 
through  experience,  can  know 
what  and  where  his  is. 

“.As  a  good  rule  of  thumb,  I 
would  say  to  you  that  a  good 
automobile  dealer  who  works  at 
the  business  .  .  ,  one  who  is  con¬ 
stantly  trying  to  do  more  busi¬ 
ness  .  .  ,  building  his  reputation 
.  .  .  trying  new  things  ,  .  .  should 
foiecast  his  business  over  the 
next  90  days  and  set  up  a  budget 
of  40-50  dollars  per  car  he  ex¬ 
pects  to  sell  at  retail  and  then 
spend  it  in  the  Classified  sections 
of  his  newspapers. 

A  Reasonable  Sum 

“So  try  to  convince  your  l)est 
used  car  merchants  that  40-50 
dollars  a  car  is  a  reasonable 
amount  to  spend  in  Classified 
advertising.  And  convince  them 
to  try  it  for  at  least  a  3-month 
period  ...  6  months  or  a  year 
would  be  even  better!  I’ll  guar¬ 
antee  it  will  pay  off!” 

Hosford  says  he’s  been  taught 
that  Classified  advertising  is  a 
marketplace.  People  looking  for 
something  .  .  .  especially  some¬ 
thing  used  .  .  .  whether  it’s  a 
camera,  a  lawnmower,  a  piano 
or  a  used  car.  Buyers  have  long 
l)een  educated  to  use  the  Classi¬ 
fied  advertising  sections  of  their 
newspapers. 

.About  selling  advertising  and 
servicing  automotive  accounts, 
Hosford  had  this  to  say: 

“One  other  message  you 
might  take  home  with  you  is  to 
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get  your  people  who  contact  and 
serve  your  automotive  adver¬ 
tisers  to  look  down  the  road  to 
the  long  haul,  not  just  the  short 
pull. 

“Here’s  what  I  mean  .  .  . 

“I  assume  most  of  your  sales¬ 
men  are  paid  on  some  kind  of 
commission  set-up.  The  more 
lines  they  use,  the  more  money 
they  make. 

“Nothing  makes  me  more 
angry,  more  dissatisfied,  more 
unhappy,  than  the  arbitrary 
stretching  out  of  my  ads  just  to 
use  more  linage,  just  to  pick  up 
commissions. 

Sincerity,  Hoin>ly 

“If  I  were  a  Classified  .Adver¬ 
tising  Manager,  I  believe  I  would 
try  to  instill  in  my  employes  the 
desire  to  serve.  To  become  an 
advertising  advisor,  I  believe, 
your  man  must  l)e  Iwlieved.  To 
be  lielieved,  he  must  l>e  trusted. 
I  would  not  let  my  men  spend 
one  line  more  than  is  necessary 
to  do  the  job.  This,  I  believe, 
will  create  confidence  and  trust. 

“This,  in  the  long  run,  will 
sell  more  linage,  because  your 
man  would  have  convinced  me 
of  his  sincerity,  his  honesty,  his 
desire  to  serve  by  watching  over 
my  expenditures  as  if  they  were 
his  own.” 

What  do  you,  as  a  C.AM,  do 
when  your  salesman  tells  you 
that  a  dealer’s  used  car  manager 
is  lazy,  that  he  isn’t  spending 
enough  time  on  his  advertising, 
when  he  tells  the  salesman,  “I 
don’t  have  the  time  right  now — 
just  turn  the  ad  around.”? 

Hosford  believes  your  account 
man  should  sell  and  insist  on 
new  layouts,  new  offerings,  new 
style,  because  unless  he  gets 
them,  pretty  soon  the  dealer 
will  say,  “Your  paper  isn’t  pull¬ 
ing.”  And  who  loses?  .And  he 
says,  “I  l)elieve  you,  as  the  man¬ 
ager,  when  you  find  out  a 
dealer’s  used  car  manager  is  not 
intelligently  handling  adver¬ 
tising  for  the  dealer,  should 
bring  it  to  the  dealer’s  attention. 
You  should  go  out  and  talk  to 
the  owner,  the  dealer,  about  how 
to  make  advertising  pay — and 
why,  perhaps,  his  present  adver¬ 
tising  is  not  paying  as  it  should.” 

Second  lo  I'ayroll 

For  “Bud”  Hosford  in  Balti¬ 
more,  advertising  is  his  largest 
expense,  second  only  to  payroll. 
Makes  sense  that  his  used  car 
managers  pay  attention  to  it. 
Makes  sense  when  he  says, 
“Classified  advertising,  if 
properly  used,  will  sell  used  cars 
in  volume,  and  I,  per.sonally, 
believe  you  have  a  responsibility 
to  your  advertisers  to  make  sure 
it  is  being  used  proi)erly”  and 
clos(‘s  with  this  summary: 

“•  .A  successful  used  car  mer- 

(Continned  on  page  20) 
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Ink  roll 
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Order  D-Mist  today. 


Even  with  a  D-Mist*  system  you  prob¬ 
ably  wouldn’t  dress  your  pressroom 
crew  in  white— but  you  could.  After  all, 
D-Mist  keeps  ink  mist  out  of  the  air. 

Ink  mist  starts  at  the  nip  between 
two  ink  rollers  in  a  press  unit  inking 
train.  And  that’s  where  D-Mist  stops 
it.  This  ingenious  ink  suppression  sys¬ 
tem  puts  ink  back  on  the  rollers— 
electrostatically. 

The  diagram  at  right  shows  you  how 
it  works,  but  what’s  really  important 
is  what  D-Mist  does  for  you. 

First  it  makes  your  pressroom  liv¬ 
able.  It’s  a  lot  more  efficient  place  to 
work,  and  a  more  pleasant  place  to 


visit.  Housekeeping  and  maintenance 
costs  are  drastically  reduced.  So  are 
fire  hazards.  D-Mist  helps  you  use  ink 
more  efficiently,  as  well.  Add  up  all 
the  savings,  and  D-Mist  virtually  pays 
for  itself. 

Proved?  You  bet.  Right  now  D-Mist 
is  bringing  these  benefits  to  nearly  1000 
press  units  in  the  United  States.  D-Mist 
is  quickly  and  easily  installed  between 
press  runs.  Or  you  can  order  these 
modestly  priced  systems  on  your  new 
presses. 

Let  a  Cutler-Hammer  man  show  you 
how  to  start  your  own  clean  team,  and 
beat  air  pollution,  inside.  Call  him  soon. 


How  the  patented  0-Mist  works;  A  thin,  stainless  steel 
wire  (.010  inthes  in  diameter)  is  mounted  adjacent  to 
the  ink  train  nips.  Airborne  ink  mist  electrically  charged, 
is  driven  back  onto  inking  rolls  by  the  electrical  fields. 
Some  mist  may  even  be  suppressed  before  it  s  formed. 

CUTLER-HAMMER 

INDUSTRIAL  SYSTSMS  DIVISION.  M'l^aijkee.  kV/s  53201 


Start  a  Clean  learn. 
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Time  well  spent 

Ads,  like  news, 
need  sharp  heads 

Ky  Stan  Smith 


Headlines  Produce  Readers! 

Readers  Produce  Sales! 

A  newspaper  advertisement  is 
placed  to  l)e  read,  and  the  entire 
presentation  can  usually  hinge 
on  the  headline  as  to  whether  it 
stands  or  flops.  It  should  l)ehoove 
everyone  cr«'ating  an  ad  to  de¬ 
vote  a  minimum  of  one-half  of 
the  total  time-effort  thinking  out 
the  most  effective  headline. 

You  can  look  at  the  desirabil¬ 
ity  of  a  good  ad  in  two  ways.  It’s 
not  that  a  poor  ad  costs  money 
and  wasted  effort,  there  is  also 
the  loss  of  reaping  sales  aftei- 
the  ad  appears.  If  an  ad  fails 
and  there  is  a  loss  of  sales,  it 
then  can  become  more  important 
than  the  cost  of  the  space. 

Use  your  headlines  to  advan¬ 
tage.  Give  the  proper  attention 
to  the  consumers’  needs  and 
wants. 

Readers  should  l)e  encountered 
with  headlines  that  interest 
them,  sometimes  even  jolt  them, 
and  lie  made  to  feel  that  their 
time  was  well  spent  reading  of 
the  merchandise  offered. 


Classified  Clinic 

(Continued  from  page  18) 


chant  can  spend  a  minimum  of 
$40  per  used  car  retailed  in 
Classified  advertising  and  make 
it  pay. 

•  Train  your  rei)resentatives 
to  service  their  adverti.sers 
honestly  and  sincerely  and  save 
him  money  when  they  can. 

•  Radio  is  NOT  the  media  to 
sell  used  cars. 

•  Classifiefl  advertising  is  the 
marketi)lace  for  used  cars  and 
should  l»e  cultivated  on  a  regular 
and  consistent  basis — by  this  I 
mean  at  least  ■>  days  out  of  7. 

•  You  must  manage  to  make 
sure  that  Classified  advertising 
is  l>eing  u.sed  properly. 

“.And,”  says  Hosford,  “you 
can  f|Uote  me!” 

PR  list  gains 

The  Public  Relations  Society 
of  .America  reports  the  enroll¬ 
ment  of  43G  new  meml)ers  in  the 
first  half  of  1068.  MemlK^rship 
will  exceed  6,000  this  summer. 


Deserving  space  deserves 
proper  time  and  headlines.  Use 
upper  and  lower  case  type  and 
avoid  extensive  use  of  all-cap 
words.  ALL  CAPS  ARE  DIF¬ 
FICULT  TO  READ  AND 
TEND  TO  RUN  TOGETHER 
AS  THEY  ARE  DOING  HERE. 

.Always  refer  to  a  customer 
l)enefit  in  your  headlines.  .Avoid 
lengthy  headlines;  they  are 
sometimes  questionable.  You  can 
often  take  headlines  from  the 
IwMly  copy  of  your  ad. 

When  you  use  reverse  or  tint 
blocks  with  overprint  type,  you 
can  anticipate  a  headline  that 
will  l)e  40  percent  less  lead. 

Never  l)e  wordy,  dull,  repeti¬ 
tious  or  imitative.  In  essence, 
get  your  message  over  ((uickly. 
Qualities  which  good  headlines 
contain  are  brevity,  wit,  (well 
done)  imaginativeness;  as  well 
as  being  exciting,  stimulating 
and  foi'ceful.  Never  hesitate 
to  let  your  headline  “breathe” 
with  white  space.  (It  can  stand 
alone.) 

.A  go(xl  self  test  on  headline 
writing  can  do  wonders  for  you. 
Take  a  moment  and  ask  your¬ 
self:  “Is  the  headline  idea  good 
enough  to  be  set  in  large  type?” 
.After  a  while  if  you  are  asking 
yourself  this  question,  you  will 
come  up  with  better  headlines  as 
well  as  better  ads  and  response. 

Here  are  “Five  Proven  Great 
Headline  Ingredients”  or  you 
might  say  .  .  .  “Headline  Guide¬ 
lines.” 

1.  .Mention  the  prospect  or  an 
interest  of  the  prospect:  (“You 
Can  Now  Camp”). 

2.  Benefits:  (“In  Leisure”), 

3.  U.se  of  NEWS  ...  To  The 

Point:  (“With  The  Newest 

Nylon  Tent”). 

4.  .Appeal  to  curiosity  .  ,  . 
pertinently.  (“See  and  Feel 
This  Newest  Development  of 
Brand  X.”) 

Favorable  mention  of  j)rod- 
uct  ...  or  use  of  favorable 
adjectives.  (“This  Is  The  Light¬ 
est  Weight  Tent  .Available 
Today”). 

(This  article  is  reprinted  from 
.Ad  Libs,  the  occasional  news¬ 
letter  issued  by  the  Columbus 
Dispatch  and  Citizen-Journal 
advertising  department.  Mr. 
Smith  is  a  member  of  the  local 
retail  display  sales  staff.) 


Network  Tv 
Ads  up  4% 
for  6  months 

Broadcast  .Advertisers  Re¬ 
ports  Inc.  announced  that  net¬ 
work  television  advertising  for 
the  first  six  months  of  15)158  is 
estimated  at  $748,63'), 200 — up 
4%  over  the  $718,728,700  re¬ 
ported  for  the  same  periwl  in 
15)67. 

The  money  was  spread  across 
367  advertisers  airing  network 
commercials  for  1,810  separate 
brands  and  services. 

t'ifty  companies  accounted  for 
$.)22.4  million  or  69.7%  of  the 
first  half’s  expenditures.  The 
Procter  &  Gamble  Company  con¬ 
tinued  to  Ije  the  leading  adver¬ 
tiser  with  $51.9  million.  P&G, 
however,  spent  less  this  year; 
the  company’s  total  for  the  first 
half  of  1967  was  estimated  at 
$55.1  million. 

The  50  biggest  network  tele¬ 
vision  campaigns  for  brands  and 
services,  according  to  B.AR. 
totaled  $159.9  million  or  21.4'7» 
of  the  total.  .American  Home’s 
.Anacin  Tablets  was  again  the 
top  advertised  brand;  $7.4  mil¬ 
lion,  up  from  $7.1  million  in 
1967. 

The  networks  shared  the  1968 
revenue  as  follows:  CBS-TV, 
$281.9  million  (37.6%  of  the 
total);  NBC-TV,  $264.0  million 
(35.3%)  and  ABC-TV,  $202.8 
million  (27.1%).  The  first  half 
of  1967  showed  CBS-TV  at 
$278.9  million;  NBC-TV,  $238.6 
million  and  ABC-TV,  $201.3 
million. 

The  top  25  companies  in  1968 
tv  expenditures  were: 


Partridge  named 
as  ad  director 

Medtord,  Ore. 

Herb  Partridge,  national  ad¬ 
vertising  manager,  has  been  pro¬ 
moted  to  advertising  director  of 
the  Medford  Mail  Tribune  fol¬ 
lowing  the  retirement  of  Herb 
Grey  who  had  served  the  com- 
j)any  for  48  years. 

Paitridge,  a  member  of  the 
Tribune  display  staff  since  1950, 
appointed  Bob  Monsey  as  retail 
advertising  manager  and  hired 
Russell  Hudson  to  handle  ad 
sales  and  service  for  area  shop¬ 
ping  center  concerns.  Hudson 
has  l)een  publisher  of  the  lUue 
Mountain  Eagle  at  John  Day. 

Grey  I'emains  as  a  director 
and  vicepresident  of  the  M<'d- 
ford  Printing  Co.,  jiublisher  of 
the  Mail  Tribune  and  operator 
of  radio  station  KYJC. 


$  million 

1.  Procter  &  Gnmble  Co.  51,9.54.4 

2.  Bristol  Myers  Co.  25,362.0 

3.  General  Foods  Corp.  22,899.8 

4.  American  Home  Products 

Corp.  22,791.2 

5.  Reynolds  R.  J.  Tobacco  Co.  22.724.0 

6.  General  Motors  Con>.  2<l.7(l4.0 

7.  Colgate  Palmolive  Co.  20,588.9 

8.  Sterlin);  Uruir  Inc.  18.6.S0.6 

9.  Lever  Brothers  Co.  14,603.2 

10.  Gillette  Co.  14,292.9 

11.  Philip  Morris  Inc.  14,193.3 

12.  Warner  Laml>ert 

Pharmaceutical  Co.  14,173.7 

13.  American  Tolmcco  Co.  14,1.72.5 

14.  Johnson,  S.  C.  &  Son  Inc.  12,868.9 

15.  General  Mills  Inc.  11,906,1 

16.  Brown  &  Williamson 

Tobacco  Corp.  11,575.4 

17.  Ix>rillard.  P.  Co.  11,5.75.5 

18.  Miles  Lalmratories  Inc.  11,143.7 

19.  Ford  Motor  Co.  10,452.0 

20.  Liinrett  &  Myers  Tobacco 

Co.  10.272.2 

21.  Kellojfir  Co.  9,988.4 

22.  Chrysler  Corp.  9,979.1 

23.  Carnation  Co.  8,986.7 

21.  Williams.  J.  B.  Co.,  Inc.  8,940.4 

25.  Stanley  Warner  Cori>.  8,268.6 

Leadini;  the  list  of  individual  brands 
advertised  on  network  tv  were: 

1.  Anacin  Tablets 

2.  Alka  Seltzer 

3.  Salem  Menthol  Filter 

Citfarettes 

4.  Bayer  Re)tular  Aspirin 

5.  Winston  Filter  Ciirarettes 

6.  Amer  Telephone  &  Tele- 

l?raph— General  Promo 

7.  Kralak  Caniera  Outfits — 

InsUunatic 

8.  BulTerin  Tablets 

9.  Listerine  Antiseptic 

10.  K>x>l  Menthol  CiRarettes 

11.  Tareyton  Filter  CiRarettes 

12.  Viceroy  Filter  CiRarettes 

13.  ('oiRate  Dental  Cream 

14.  Benson  &  H-.hIrcs  100's 

CiRarettes 

15.  Vanquish  Remerly 

16.  Excedrin  Tablets 

17.  Arrid  Extra  Dry  Spray 

18.  Miracle  White  Cleaner 

19.  Tide  Powder  DeterRent 

20.  Pall  Mall  Gobi  Filter 

CiRarettes 

21.  Playte.\  Gird'es 

22.  Chevrolet  PassenRer  Cars 

23.  Winston  Su|)er  KinR  Size 

CiRarettes 

24.  Gulf  Dealers  &  Service 

25.  Cheerios  Cereal 


Bogus  setting 
must  be  done 
after  ad  runs 


An  arbitration  ruling  in  favor 
of  New  York  Typographical 
Union  prevents  a  publisher  from 
.setting  “lK)gus”  ad  material  lie- 
fore  the  ad  appears  in  the 
newspaper. 

The  two-year-old  case  involved 
the  y!ew  York  Times  which  be¬ 
gan  resetting  of  a  12-page 
Macy’s  ad  a  week  prior  to  the 
date  of  publication.  The  union 
objected  on  the  ground  that  the 
contract  required  the  reproduc¬ 
tion  of  the  ad  within  seven 
working  days  after  publication. 

Dr.  Emanuel  Stein,  the  arbi¬ 
trator,  agreed  with  the  union’s 
contention  that  pre-setting  of 
the  ad  material  would  give  the 
jiublisher  a  14-day  period  in 
which  to  do  the  work.  The  union 
commented  that  the  award  “pro- 
U'cts  the  union  against  a  pub- 
li.sher  bringing  plates  in  prior 
to  publication  as  a  means  toward 
improperly  extending  the  time 
allowed  for  resetting.” 


7.424.2 

6.710.6 

6.665.6 

5.420.8 

5.336.4 

5,275.1 

4.549.7  ! 

4.517.6 

4.101.4 

3.819.3 

3.744.7 

3.699.6 

3.652.7 

3.615.3 
3.16:1.7 

3.147.6 

3.125.6 

3.124.5 
3.035.4 

3,015.4 

2.972.3 

2.894.9 

2.844.6 

2.835.4 
2,802.0 
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Quite  often  we  hear  our  big-shop  customers 
call  their  MGD  Model  22  “the  duplicator,”  and 
our  small-shop  users  call  it  "their  press." 


Company - 

Address - 

City _ _ State. 

Telephone _ 2ip — 


Joo  big 
to  be  a  duplicator 
^  ...too  simple 
to  be  a  press. 
It’s  perfect! 


That’s  what  makes  the  MGD-22  perfect  for 
any  pressroom,  large  or  small.  You  get  the 
fast  makeready  advantages  of  a  duplicator 
(about  eight  minutes)  and  the  large-image 
area  benefits  of  a  small  press  (17x22). 

No  matter  what  you  want  to  call  it,  we’ll  bet 
you  a  lunch  that  the  MGD-22  can  handle  your 
tabloid  newspaper  and  80%  of  the  jobs 
in  your  pressroom  more  profitably.  Everything 
from  envelope  imprinting  to  booklets. 

If  you’d  like  to  take  us  up  on  the  lunch  bet, 
write  us  and  ask  about  the  duplicator 
some  people  call  a  press. 


the  mgd  sales  company 

0S).MIEHLE-GOSS-DEXTER.  INC. 

2011  Hastings  •  Chicago,  Illinois  60608 

Yes,  I’d  like  to  take  you  up  on  your  bet. 
Please  call  me  for  an  appointment. 

Name _ _  — 


PROMOTION 


Camp  fund  appeal 

goes  over  with  bang 


IN  STYLE  ON  MADISON  AVENUE— Women's  Wear  Daily  could 
have  found  a  fashion  note  close  to  home  the  other  day  when  secre¬ 
taries  in  advertising  agencies  wore  dresses  made  from  front  pages 
of  the  Long  Island  Press.  Participating  in  the  "new  d-ess'"  promo¬ 
tion  for  the  Newhouse  newspaper  were:  Left  to  right — Renee  Gans, 
Judy  Gregory,  and  Barbara  Sherer,  lined  up  for  approval  by  Chuck 
Eaton,  media  manager  at  Warwick  &  Legler. 


GOOD  GUESSTIMATE — Edwin  F.  Russell,  left,  director  of  national 
sales  for  Newhouse  Newspapers,  presents  prize  travel  tickets  to  Mort 
Keshin,  director  of  media  at  Lennen  &  Newell,  who  accurately  placed 
the  Long  Island  Press  as  No.  6  in  national  standing  among  evening 
newspapers. 


Miami 

More  than  .30,000  persons 
jammed  South  stands  of  the 
Oranpe  Bowl  on  Fourth  of  July 
Eve  to  watch  the  eastern  sea¬ 
board’s  biggest  fireworks  show, 
staffed  by  the  Miami  Herald  to 
support  its  Send  a  Kid  to  Camp 
proffram. 

The  colossal  show — heard  two 
miles  away  —  put  a  rousinff 
finishinff  touch  to  the  Kniffht 
newspaper’s  campaiffn  to  send 
children  from  the  ghettoes  to 
camp  for  a  summer  \*acation. 

Launched  to  involve  the  com¬ 
munity  in  problems  of  the  poor, 
the  Herald  project  l>ecame  a 
runaway  success  in  its  first  week 
when  more  than  $.5.^,000  poured 
in  from  readers.  The  $55,000 
represented  a  sell-out  for  the 
show,  called  Miami,  U.S.A. 

Everyone  who  ffave  to  the 
Send  a  Kid  to  Camp  proffram 
was  entitled  to  a  ticket  to  Miami, 
U.S..A.  But  thousands  of  readers 
ffave  their  tickets  to  underpriv- 
ileffed  younffsters.  More  than 
12,000  of  these  younffsters  saw 
the  show  free.  They  were  taken 
to  the  Oianffe  Bowl  in  school 
buses  and  by  public  transit. 

Even  though  the  sell-out  goal 
was  reached  in  the  first  week, 
readers  kept  up  a  steady  flow  of 
contributions  which  soared  to 
$85,000  by  showtime. 

The  campaiffn  was  the  first 
major  project  for  the  Herald’s 
new  promotion  manager,  Tony 
Mangone.  Planned  for  a  modest 
500,  the  camp  program  will  ac¬ 
commodate  nearly  1,000  young¬ 
sters  before  the  summer’s  end. 

The  fir*‘works  show,  coupled 
with  a  musical  review,  served 
as  a  thank-you  party  for  con¬ 
tributors.  The  show  went  off 
virtually  without  a  hitch.  Even 
the  weather,  wettest  in  Miami’s 
summer  history,  cooperated. 
Rain  waited  until  the  show 
ended. 

The  talent,  all  professionals 
including  Jackie  Gleason’s  music 
director,  Sammy  Spear,  actor 
Dennis  Weaver,  vocalist  Betty 
Clooney,  performed  free. 

In  the  stands  were  Herald 
executives  who  generated  ideas 
for  the  Community  service 
undertaking  and  guided  its 
policy.  They  included  General 
Manager  Alvah  H.  Chapman  Jr. 
and  Executive  Editor  John  Mc- 
Mullan  who  sat  in  on  a  series 
of  sessions  to  develop  plans  for 
the  show  and  the  camping  vaca¬ 


tions. 

The  Girl  Scouts  provided  the 
staff  and  know-how  to  plan 
the  camping  program.  The 
Dade  Health  Department  gave 
youngsters,  screened  by  a  spe¬ 
cial  Selection  Committee,  free 
physicals.  Department  stores 
and  garment  manufacturers  do¬ 
nated  clothing.  Food,  soft  drinks, 
toothbrushes,  and  even  soap 
came  from  other  businesses. 

From  the  outset,  Herald  ex¬ 
ecutives  decided  against  organ¬ 
ized  soliciting.  The  campaign 
was  carried  on  through  stories 
in  the  Herald  and,  in  the  final 
week,  with  promotion  ads  on 
the  show  itself. 

Response  was  immediate.  The 
secret  of  success  was  the  little 
giver — the  man,  woman,  and 
child  who  wanted  to  do  some¬ 
thing  and  didn’t  know  what 
until  the  Herald’s  Send  a  Kid  to 
Camp  program  came  along. 

These  included: 

Two  barmaids  who  turned  a 
cigar  box  into  a  “cuss  box,” 
charged  a  dime  for  every  profan¬ 
ity  spoken  and  gave  the  money 
to  the  Send  a  Kid  to  Camp  pro¬ 
gram. 

-A  51-year  old  nurse  who 
signed  over  two  paychecks. 

-A  father  who  donated  his 
$50  Father’s  Day  gift  from  the 
son  he  scrimped  to  put  through 
medical  school. 

A'oungsters  who  sent  in  their 
allowances  or  money  earned 
from  chores  or  babysitting. 

Clubs,  fraternal  orders,  and 
neighborhoods  who  conducted 
auctions,  raffles,  bingo  parties, 
or  their  own  miniature  fund 
campaign. 

♦  *  « 

DISHWASHERS  —  -A  \ew 
York  Timen  promotion  liooklet 
serves  the  dual  jiurpose  of  an¬ 
nouncing  results  of  a  survey, 
and  telling  of  an  advertising 
success  story.  Cover  copy  says, 
“It  took  a  big,  new  .surv'ey  to 
prove  that  New  A'ork  Times 

families  are  twice  as  likely  to 
own  a  dishwasher  as  those  who 

don’t  read  the  Times.  The 

Speed  Queen  Atlantic  people  say 
they  knew'  it  all  the  time.” 

The  inside  back  cover  of  the 
booklet  tells  about  the  Times 
survey  in  a  single  paragraph, 
and  the  remainder  of  the  booklet 
tells  of  the  success  of  Speed 
Queen’s  success  with  Times’ 
advertising. 


RIDGEWOOD  DATA  —  A 
market  data  folder  on  the  area 
served  by  the  Ridgewood  (N.J.) 
Sunday  News,  Herald-News  and 
Sunday  Post  has  been  prepared 
and  distributed  by  Mulligan  & 


McDonald,  national  advertising 
repre.sentatives.  The  folder  in¬ 
cludes  a  tw'o-color  and  black 
area  map  and  circulation  break¬ 
down  by  community,  plus  a  rate 
card. 
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No  double  talk.  Here  are  the  facts.  □  Most  recently,  our  scientists  developed  two  new 
instruments  that  monitor  the  presence  of  sulfur  in  petroleum  products.  This  can  be  an 
important  step  in  the  eventual  reduction  of  sulfur  dioxide  in  the  air.  □  We  are  now  pre¬ 
paring  to  increase  production  of  fuels  low  in  sulfur  content.  These  would  be  substituted 
for  those  fuels  in  current  use.  □  We  have  joined  with  Ford  Motor  Company  and  five 
other  oil  companies  in  a  $7  million  three-year  research  program  to  reduce  pollutants 
from  gasoline  powered  vehicles.  Specific  objectives  include:  reduced  emissions  of 
hydrocarbons,  carbon  monoxide  and  nitrogen  oxides.  □  Also  under  study:  traps  to 
reduce  other  emissions,  and  thermal  afterburners.  □  The  air-pollution  problem  can’t 
be  under-estimated.  It  can  only  be  solved.  □  We’re  doing  our  best  to  help. 

□  Right  now.  American  oil  company  (a^rIc!^ 

Chicago,  Illinois 


‘Foil  win  some^  you  lose  some  but. . .  ’ 


Popping  a  political  question: 
do  you  or  don’t  you  endorse? 


By  Leiiore  Brown 

When  to  run  candidate  en¬ 
dorsements  and  whether  to  sup¬ 
port  sure  losers  are  a  couple  of 
the  pieces  of  the  election-time 
puzzle  that  are  discussed  in  the 
summer  issue  of  the  Masthead, 
publication  of  the  National  Con¬ 
ference  of  Editorial  Writers. 

Most  of  the  editors  who  con¬ 
tributed  to  the  Symposium  said 
their  i)apers  do  run  endorse¬ 
ments.  Richard  B.  Childs,  edi¬ 
torial  pape  editor  of  the  Flint 
(Mich.)  Jonninl,  commented, 
“You  win  some,  you  lose  some — 
but  it  sure  l)eats  hell  out  of  sit- 
tinp  on  the  sidelines.” 

Tlu‘  Heal  Molivalion 

Georpe  J.  Hel)ert,  editorial 
pape  editor  of  the  \orfalk 
(Va.)  Ledger-Star,  explained 
briefly  the  motivation  l)ehind 
candidate  endorsements:  “What 
we  write  is  intended  as  a  con¬ 
tribution  to  public  discussion  or 
understandinp,  without  kiddinp 
ourselves  into  believing  we  are 
molders  of  opinion  or  swayers 
of  men.” 

Most  of  the  editors  were  de¬ 
cidedly  affirmative  on  the  f|ues- 
tion  of  so-called  "sure  losers.” 

Rol)ert  I  asch,  editorial  pape 
editor  of  the  ,St.  Louis  Post- 
Dispatch,  commented:  “And  why 
did  we  so  lashly  announce  our 
support  of  Senator  McCarthy 
on  .\i»ril  28?  Some  would  say 
the  Post-Dispatch  has  a  chronic 
affinity  for  lost  causes.  We  sup¬ 
ported  Stevenson  not  only  in 
19(52  and  lOofi  but  lief  ore  the 
convention  in  19^9.  We  came  out 
for  Rockefeller  pre-convention 
in  1969,  thouph  we  felt  pretty 
sure  Nixon  had  it  locked  up. 

“This  year,  the  publisher  and 
all  seven  memliers  of  the  edito¬ 
rial  pape  staff  apreed  that  Mc¬ 
Carthy  l)est  expressed  our  con¬ 
victions  on  foreipn  policy  and 
was  at  least  equal  to  his  rivals 
on  dome.stic  affairs.  We  support 
Rockefeller  on  the  Republican 
side,  and  in  neither  case  do  we 
think  the  candidate’s  prospects 
of  winninp  should  enter  into  the 
decision,”  Lasch  explained. 

James  Ba.s.sett,  editorial  pape 
director  of  the  Los  Angeles 
Times,  explained  their  reason- 
inp:  “Often  you  must  pick  a 
man  you  know  hasn’t  a  prayer. 


But  if  he’s  the  genuinely  Indter 
candidate,  he  deser\-es  the  nod 
over  an  entrenched  cinch.” 

LoMiip  Is  an  Allribule 

Paul  Greenl)erp,  editorial  pape 
editor  of  the  Pine  Bluff  (.Ark.) 
Commercial,  said  a  paper’s 
losing  record  can  l)e  an  attri¬ 
bute:  “Man,  losing  to  some  types 
is  not  an  embarrassment  but  a 
distinction.  .And  the  assumption 
in  town  that  we’d  lose  again  if 
we  had  to  is  a  deep  compliment. 
May  we  continue  to  earn  it.” 

H<*  explained  the  Commercial’s 
recent  situation:  “In  .Arkan.sas, 
the  choice  hasn’t  l)een  all  that 
difficult  for  the  past  decade  or  so. 
You  were  either  for  Faubus, 
heaven  oppose  and  forgive  you, 
or  you  were  for  the  right.  Our 
batting  average  in  opposing  a 
successful  (at  the  j)olls)  Ors’al 
Faubus  was  .000 — a  statistic  in 
which  we  are  inclined  to  take 
pride.” 

Mark  Harrison,  editorial  pape 
editor  of  the  Toronto  (Ont.) 
Dailg  Star,  commented:  “This 
newspaper,  after  all,  will  still 
l)e  around  after  the  current  croj) 
of  candidates  —  winners  and 
losers — has  passed  on.  Better  to 
lo.se  with  a  man  who  l)elieves  in 
the  things  we  believe  in  than  to 
win  with  a  man  whose  views  we 
would  find  hard  to  support.” 

Many  of  the  papers  listed  edi¬ 
torial  l)oards  as  the  decision¬ 
makers.  For  others,  the  editor  or 
the  publisher  hands  down  the 
word. 

Ba.s.sett,  L.A  Times,  .said  the 
political  staff  interviews  and  ob¬ 
serves  the  candidates,  and  then 
participates  in  the  editorial 
board  conferences  where  final 
decisions  are  made. 

The  I)eei^ifH1-Make^M 

Childs,  of  the  Flint  Journal, 
said  the  decision-makers  there 
include  the  editor,  managing  edi¬ 
tor,  editorial  page  editor,  city 
editor  and  reporters  covering 
politics,  county  offices,  city  hall 
and  federal  offices. 

.At  the  Pine  Bluff  Commercial, 
Greenl)erg  said,  “It  is  the  pub¬ 
lisher’s  duty”  to  make  the  final 
choice  for  endorsement. 

Leonard  Inskip,  editorial  edi¬ 
tor  of  the  Minneapolis  Tribune, 


explained:  “The  Tribune’s  en¬ 
dorsements  are  made  by  the  joint 
editorial  page  council  of  the 
Tribune  and  its  afternoon  sister 
newspaper,  the  Star.  The  seven- 
man  council  consists  of  the  ex¬ 
ecutive  editors  and  editorial  edi¬ 
tors  of  the  two  newspapers, 
along  with  three  executives  with 
responsibilities  over  lK)th  news¬ 
papers — the  president,  publisher 
and  editor.”  When  the  council 
is  divided,  the  final  decision  is 
made  by  the  editor,  Inskip  added. 

On  primary  and/or  geneial 
elections,  some  of  the  papers 
endorse  in  both,  while  others 
take  the  attitude  that  the  pri¬ 
maries  are  the  parties’  own  busi¬ 
ness. 

No  (Jioice  in  Primaries 

Bassett  of  the  L.A  Times  ex- 
pre.ssed  this  latter  view:  “As  a 
general  rule,  we  don’t  endorse 
in  partisan  primaries.  This 
.seems  to  us  to  l)e  the  individual 
party’s  business.” 

Thomas  S.  Gephardt,  editorial 
l)age  editor  of  the  Cincinnati 
EtKpiirer,  explained:  “.As  far  as 
endoisements  in  primary  races 
are  concerned,  we  do  not  make 
them  formally.  But  we  fre¬ 
quently  indicate  that  we  prefer 
one  candidate  over  his  opponents 
in  national  and  state  races.” 

Inskip,  of  the  Minneapolis 
Tribune,  added  his  paper  to  the 
li.st  that  do  not  endorse  in  pri- 
marie.s.  “Selection  of  a  nominee 
is  the  job  of  a  political  party, 
though  we  do  not  hesitate  to 
comment  upon  the  selection  proc¬ 
ess  and  the  implications  of  the 
selection  as  seen  by  a  non-par- 
ti.san  observer.” 

The  St.  Louis  Post-Dispatch 
does  offer  opinions  in  primaries, 
according  to  Lasch.  They  run  a 
series  of  editorials  stating  why 
they  support  certain  candidates. 
“We  do  this  in  both  primaries 
and  general  elections,  but  per¬ 
haps  somewhat  less  comprehen¬ 
sively  in  the  primaries,”  Lasch 
explained.  “When  we  can’t  see 
much  difference  l)etween  pri¬ 
mary  candidates,  we  let  it  pass.” 

On  Bolli  Sides 

Edwin  M.  Yoder  Jr.,  ass(x-i- 
ate  editor  of  the  (Ireenshoro 
(N.  C.)  Daily  Mews,  said  they 
recently  broke  with  their  tradi¬ 
tion  and  endorsed  candidab's  in 
lK)th  the  Democratic  and  Repub¬ 


lican  primaries.  He  commented, 
“Should  endorsements  include 
primaries?  Yes — if  you  believe 
in  endorsements  and  if  you  live, 
as  we  do,  in  a  one-party  state.” 

On  the  question  of  when  to 
endorse,  the  papers  varied  in 
their  policies.  Bassett  of  the 
Times  explained,  “For  our  part, 
we  are  inclined  to  wait  until  the 
seventh-inning  stretch,  at  least, 
l)efore  making  endorsements.” 
He  commented,  “Suspense  has 
nothing  to  do  with  it.  But  l)e- 
havior  under  stress  does.” 

Gephardt,  of  the  Cincinnati 
Enquirer,  said  their  policy  is 
generally  to  defer  endorsements 
until  the  last  week  or  10  days  of 
the  campaign  to  fully  assess  the 
candidates.  They  delay  no 
longer,  he  said,  since  many  of 
the  local  candidates  like  to  use 
the  fact  in  their  advertising. 

This  year,  however,  the  En¬ 
quirer  made  a  change  and  en¬ 
dorsed  Nixon  for  President  on 
March  10,  several  days  In-fore 
the  New  Hampshire  primary. 
“Our  reason  was:  Eventually, 
why  not  now?”  Gephardt  said. 

Hel)ert,  of  the  Norfolk  Ledger- 
Star,  said  they  endorse  a  can¬ 
didate  for  the  Presidency  “after 
the  conventions,  and  at  whatever 
l)oint  in  time  we  think  our  views 
will  help  most  in  the  public 
appraisal.” 

Time  for  Suniniulion 

In.skip,  of  the  .Minneapolis 
Ti  ibune,  said  “Endorsement  edi¬ 
torials  on  individual  contests 
iH'gin  appearing  alwut  two  weeks 
l)efore  an  election  and  continue 
until  the  final  Sunday,  when  a 
summation  is  made,” 

Lasch  of  the  St.  Louis  Post- 
Dispatch  discussed  their  early — 
.April  28 —  endorsement  of  Mc¬ 
Carthy:  “(^ur  feeling  was  that 
having  reached  an  opinion  we 
should  state  it  at  a  time  when 
it  might  encourage  .McCarthy’s 
youth  army  to  stay  in  and  fight.” 

Greenl)erg,  of  the  Pine  Bluff 
Commercial,  spoke  against  de¬ 
layed  endorsements: 

“The  tradition  is  to  wait  until 
the  last  weeks  to  make  your 
choice  and  then  explain  how 
simple  it  was.  For  example:  ‘The 
Nixon-Lodge  ticket  presents  an 
unparalleled  combination  of 
demonstrated  leadership  to  the 
.American  voter,  whether  he  lx* 
accustomed  to  voting  for  the 
man,  the  party,  or  the  princi¬ 
ples.’ — Mew  York"  Herald  7'rih- 
une,  Octolx*r  16,  19(50.  If  the 
choice  was  so  all-fired  clear,  of 
course,  why  wait  so  long  to  make 
it?  Surely  the  quality  of  candor 
among  the  country’s  «‘ditorial 
writers  is  higher  than  this  tradi¬ 
tional  timetable  would  lead  one 
to  Indieve.” 

Yoder  of  the  Greenslniro  Daily 
(Continued  on  page  28) 
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but  not  exclusively 


Flat  tires,  empty  gas  tanks,  breakdowns  and  directions  are 
only  a  small  part  of  a  Safety  Supervisor’s  day.  These  road 
patrolmen  are  employed  by  many  truck  fleets  to  improve 
their  own  operations  in  the  areas  of  safety,  service  and  cost. 
They  check  driving  habits,  equipment,  road  hazards,  ICC 
logs — a  bit  of  everything.  .  .  .  But  they  also  take  time  to 
lend  a  helping  hand  to  motorists  in  distress. 


Washington,  D.  C.  20036 


American  Trucking  Associations,  Inc 


13^^ 


20IA 


BALBOA  9/26  NX 
BY  WILBUR  6.  LANOREY 

A  PEAK  SOMEWHERE  IN  DARIEN  (PANAMA)#  SEPT.  26»  1513  (UPI)-- 
SPANISH  COMMANDER  V/ASCO  NUNEZ  DE  BALBOA#  WHO  NEEDED  SOME  GOOD 
NEWS  TO  GIVE  KING  FERDINAND#  DISCOVERED  A  NEW  "GREAT  SOUTH  SEA" 
TODAY  AFTER  A  HARROWING  26-DAY  MARCH  THROUGH  PESTILENTIAL 
JUNGLES. 

HE  SIGHTED  THE  NEW  OCEAN  FROM  A  HILLTOP  WHERE  HE  AND  THE 
REMAINING  66  OF  HIS  190  MEN  WERE  LEO  BY  INDIAN  GUIDES.  HE 
IMMEDIATELY  SENT  FRANCISCO  PIZZARO  AND  TWO  OTHER  SCOUTS  AHEAD 
TO  DETERMINE  IF  THE  NATIVES  ALONG  THE  COAST  WERE  FRIENDLY  AND 
IF  THE  WATERS  WERE  CALM  ENOUGH  TO  SAIL. 

"FROM  HERE#"  BALBOA  SAID#  "IT  LOOKS  PACIFIC." 

THE  COMMANDER’S  INTEREST  IN  THE  COASTAL  NATIVES  IS  MORE  THAN 
ACADEMIC.  INDIAN  LEGEND  HAS  IT  THAT  THESE  PEOPLE  COOK  DELICIOUS 
AND  EXOTIC  DISHES  IN  "POTS  OF  GOLD."  IT  WOULD  DO  BALBOA’S  STOCK 
IN  SPAIN  NO  HARM  AT  THIS  PARTICULAR  TIME  IF  HE  COULD  SEND  SOME 
I  OF  THESE  GOLDEN  VESSELS  HOME. 

JUST  BEFORE  HIS  EXPEDITION  SET  OUT  26  DAYS  AGO#  WORD  CAME 
that  the  king  had  summoned  balboa  BACK  TO  SPAIN.  HE  MUST  EXPLAIN 
CHARGES  OF  HAVING  USURPED  POWER  BY  ACCEPTING  ELECTION  AS  LEADER 
I  OF  THE  PIONEER  SETTLEMENT  OF  SANTA  MARIA  DE  LA  ANTIGUA  DEL  DARIEN 
WHEN  THE  UNRULY  SETTLERS  DEPOSED  THE  KING’S  APPOINTEE. 

BALBOA  SAID  THAT  HE  HOPED  THE  DISCOVERY  OF  THE  SEA  AND  OF 
GOLD  ON  THE  COAST  WOULD  BRING  HIM  HONOR  AND  FORGIVENESS. 

BALBOA#  A  TALL#  FAIR-HAIRED  NAN  OF  38#  HAD  GROWN  GAUNT  FROM 
DAYS  OF  MARCHING  IN  FULL  ARMOR  THROUGH  SOME  OF  THE  WORLD’S 
DENSEST  JUNGLE.  HE  CLIMBED  THE  LAST  FEW  YARDS  ALONE  AND  AT 
10  A.  M.  SIGHTED  THE  WATERS  OF  THE  "GREAT  SOUTH  SEA"  ON  THE 
HORIZON. 

HE  KNELT  AND  GAVE  THANKS  BEFORE  SUMMONING  THE  REST  OF  HIS  MEN 
TO  SEE  THE  SIGHT  THEY  HAD  SOUGHT  WHEN  THEY  SET  OUT  SEPT.  1  FROM 
THE  VILLAGE  OF  THE  INDIAN  CACIOUE  CARETA#  ON  THE  SHORES  OF  THE 
CARIBBEAN. 

NEARLY  TWO-THIRDS  DROPPED  OUT  WITH  ARMOR  CHAFE#  SORE  FEET# 
FEVER  AND  EXHAUSTION.  THE  MARCH  TOOK  THEM  THROUGH  SWELTERING# 
DARK  FORESTS#  ALIVE  WITH  GIANT  SNAKES#  POISONOUS  PLANTS  AND  THE 
HUM  OF  MILLIONS  OF  INSECTS. 

THE  INDIAN  GUIDES  AND  BEARERS#  ALTHOUGH  UNCHRISTIAN  AND  TOO 
IGNORANT  TO  WEAR  CLOTHES#  HAD  LITTLE  TROUBLE  AT  ALL#  BEING  USED 
TO  THE  CLIMATE. 

"IT  ISN’T  THE  HEAT#  IT’S  THE  HUMIDITY#"  BALBOA  EXPLAINED  IN  A 
HILLTOP  INTERVIEW. 
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At  sea 

about  covering 
the  news? 

UPI  can  discover 
it  for  you. 

Armed  only  with  typewriter 
and  talent,  newsmen  like 
Wilbur  Landrey  are  experts  at 
exploring  important  events  and 
turning  them  into  important 
news  stories.  The  lively  treat¬ 
ment  of  the  familiar  Balboa 
legend  reproduced  here  is  but 
one  example  of  the  Landrey 
touch. 

See  how  UPI’s  conquistadores 
of  the  news  help  6500  sub¬ 
scribers  conquer  readers  for 
their  papers.  Call  Wayne 
Sargent,  UPI  VP  for  sales,  and 
get  the  details  at  your  desk 
at  your  convenience. 


is  at  the  scene 

I 

i 

United  Press  Internet  on, il. 

?20F.)-.t  4:’nd  Stre-t:  NeA  Yer^.NA.  U-'-  1/ 
;n2  MU  2-0400 


Bar  names  winners  of  gavel  awards 


Chicago 

Thirteen  news  media  orfrani- 
zations  have  been  chosen  to  re¬ 
ceive  1968  Gavel  Awards  of  the 
American  Bar  Association  for 
articles  an<l  dramatic  produc¬ 
tions  “contributing  to  public 
understanding  of  the  American 
system  of  law  and  justice.” 

Winners  in  the  eleventh  an¬ 
nual  Gavel  Awards  comjjetition 
will  iweive  inscribed  silver  pav- 
els  on  August  7  at  the  91st  an¬ 
nual  meeting  of  the  ABA  in 
Philadelphia. 

The  1968  winners  are: 

NEVISPAPKKS 

Christian  Science  Monitor, 
Boston,  for  the  “Crisis  in  the 
Courts”  series  by  Howard 
James. 

Los  Antfeles  Times,  for  Ron¬ 
ald  J.  Ostrow’s  articles  about 
the  U.S.  Supreme  Court  deci¬ 
sions  and  of  operations  of  the 
Department  of  Justice. 

St.  Louis  Post-lHspatch,  for 
articles  by  James  C.  Millstone 
on  the  decision-making  proc- 
es.ses  of  the  Supreme  Court. 

Louisrillc  Courier-Journal  for 
its  a<ioption  of  a  code  of  fair 
practices  to  protect  fair  trial 
and  free  press  in  ciime  news 
leporting. 

Philadelphia  Inquirer,  for  a 
10-part  series  of  articles  by  G. 


Warren  Nutter  contrasting  the 
legal,  political  and  social  in¬ 
stitutions  of  the  United  States 
and  the  Soviet  Union. 

TELEVISION 

National  Broadcasting  Com¬ 
pany,  for  its  television  docu¬ 
mentary  “Justice  for  All?” 

.American  Broadcasting  Com¬ 
pany,  for  the  television  drama 
“A  Ca.se  of  Libel.” 

Ticentieth  Century-Fox  Tele¬ 
vision,  for  the  “Commitment” 
segment  of  the  Judd  for  the  De¬ 
fense  series. 

MAGAZINES 

\EWSWfJEK,  for  Peter 
Janssen’s  article  “The  ‘New’ 
Law  vs.  Tradition.” 

S.A  TURD. A  Y  EVENING 
POST,  for  Stewart  Alsop’s  ar¬ 
ticle  “The  Supreme  Court  Asks 
A  Que.stion:  Is  It  Fair?” 

RADIO 

WMAL  —  Wa.shington,  D.C., 
for  a  documentary  series  on  the 
import  of  the  recommendations 
of  the  President’s  Crime  Com¬ 
mission. 

WEEI — Bo.ston,  for  “Benza- 
quin’s  Notepad,”  an  imagina¬ 
tive  series  of  backgrouml  re¬ 
ports  on  significant  develo|)- 
ments  in  law. 


AP  sends  new  chiefs 


NEWS  SERVICE 

Neu'house  Nation-al  Nctvs 
Service,  Washington,  D.C.,  for 
a  series  by  Jack  C.  Landau  on 
military  justice. 

Winners  of  the  “Certificate 
of  Merit”  are: 

Washington  Star,  for  articles 
by  Dana  Ripley  Bullen  on  U.S. 
Supreme  Court. 

Baltimore  Sun,  for  articles 
by  Adam  Clymer  about  the  rec¬ 
ommendations  of  the  Presi¬ 
dent’s  Commission  on  Law  En¬ 
forcement. 

Minneapolis  Star,  for  articles 
ami  editorials  about  the  prac¬ 
tice  of  plea  bargaining. 

Harper’s  Magazine,  for  an 
article  by  Rus.sell  Lynes  de¬ 
scribing  the  citizen’s  role  in 
grand  jurv  proceedings. 

WGN-Kadio  and  WGN-TV, 
Chicago,  for  an  educational¬ 
documentary  program,  “The 
New  Laws.” 

WBBM-TV,  Chicago,  for  its 
documentary  “Free  Press  vs. 
Fair  Trial.” 

• 

Press  subsidy 
for  premier’s 
trip  rejected 

Qt'KBEC 

Illness  that  prevented  Queltec 
Premier  Daniel  Johnson  from 


Endorsements 

(Continued  from  page  24) 


News  commented:  “I  rather 
doubt  that  the  electorate  is  wait¬ 
ing  out  there  with  blue  lips  for 
our  Sinaic  pronouncements.  If 
the  contest  looks  crucial  why  not 
l)egin  the  water  torture  early — 
so  that  those  who  will  l)e  in¬ 
flamed  by  the  first  editorial  or 
two  to  vote  the  other  way  will 
have  time  for  a  cool  second 
thought?” 

I.iebiing  Recalled 

Masthead  quoted  .A.  J.  Lieb- 
ling  in  the  Octol)er  29,  1960  New 
Yorker  on  the  question  of  when 
to  endorse: 

“The  newspaper  of  even 
moderate  self-esteem  thinks  that 
if  it  stated  at  the  l)eginning  of 
a  campaign  which  candidate  it 
favored,  the  other  fellow  might 
cancel  his  speaking  engagements 
and  quit.  To  avert  this  contre¬ 
temps,  the  newspaper  holds  its 
right  cocked  as  long  as  possible, 
or  until  the  unsuspecting  fellow 
it  is  going  to  hit  has  got  so  far 
along  with  his  campaign  that  he 
will  l)e  ashamed  to  pull  out,  ,  .  , 
•Accoi  ding  to  legend,  though,  the 
decision  is  unpremeditated.  The 
editorialist,  impartial,  observes 
the  conflict  until,  revolted  by  the 
gio.ss  idicK’y  of  one  party  or  the 
other,  he  can  contain  his  wrath 
no  longer  .  .  .” 

• 


to  Saigon  and 

Changi's  in  the  Mo.scow  and 
Saigon  bureaus  of  the  .Ass(K-iated 
Press  were  announced  this  week 
by  Wes  Gallagher,  general  man¬ 
ager. 

In  the  Soviet  capital  Jack 
Bausman  will  replace  Heniy 
Bradsher,  who  has  treen  granted 
a  leave  of  absence  to  accept  a 
Nieman  Fellowship  at  Harvard. 

Bausman,  44,  is  a  native  of 
Lancast«‘r,  Pa.,  and  has  l)een 
with  the  .AP  18  years.  For  the 
past  six  years,  he  has  served  as 
news  editor  in  the  Frankfurt, 
Germany,  bureau.  Bausman  was 
graduated  from  Harvaid  and 
worked  on  the  (’oatesville  (Pa.) 
Record  and  the  Philadelphia 
Butli  tin  pi-ior  to  working  for  the 
AP. 

Bradsher,  .“17,  has  lieen  with 
the  .AP  13  years.  He  will  l)e  re¬ 
assigned  after  completing  the 
year  of  study  at  Harvard  Uni¬ 
versity. 

Geoig“  .Mc.Arthur  has  l»een 
appointed  Saigon  Correspondent 
in  charge  of  .AP  operations  in 
Vietnam.  He  replaces  Bob 
Tuckman,  who  is  taking  early 


Moscow 


Bausman  McArthur 


retirement  aft<‘r  28  years  with 
the  news  agency. 

.A  native  of  Valdosta,  Ga.,  .Mc¬ 
.Arthur  joined  the  ,AP  in  1948 
following  graduation  from  the 
University  of  Georgia.  In  196.'), 
he  was  made  chief  of  bureau  in 
Manila. 

In  announcing  his  retirement, 
Tuckman,  said  that  his  only 
plans  are  to  travel,  by  “slow 
boats  only,”  for  the  next  year. 
,A  native  of  New  York  City,  he 
has  been  an  .AP  foreign  corre¬ 
spondent  for  a  long  time.  He 
started  his  .AP  career  in  .Albany 
in  1940  after  working  on  the 
Saranac  Lake  (N.  Y.)  Enter¬ 
prise  and  the  Rutland  (Vt.) 
Herald. 


visiting  President  Charles  de 
Gaulle  in  Paris  calmed  down 
editorial  criticism  of  the  govern¬ 
ment’s  offer  to  pay  expenses  for 
reporters  assigned  to  cover  the 
event. 

Le  Soleil  flatly  rejected  the 
proposition  and  said  it  would 
i-ely  on  Agence  France  Pres.se 
and  the  Canadian  Press  which 
would  pay  the  cost  of  sending  a 
reporter  on  the  14-day  trip.  Le 
Devoir  and  the  Montreal  Star 
also  turned  down  the  j)rovincial 
goveinment’s  offer  to  pick  up 
the  expense  tabs  and  provide 
$100  in  pocket  money  for  20 
newsmen. 

When  it  first  came  to  light, 
Le  Soleil  blasted  the  govei  nment 
for  setting  up  a  Goebl)els-like 
propaganda  machine.  The  plan, 
Le  Soleil  said,  revived  memories 
of  the  day  when  memhers  of  the 
I)ress  gallery  received  several 
hundred  dollars  from  the  govern¬ 
ment  at  each  session  of  the 
parliament. 

Roger  Cyr,  infoimation  bu¬ 
reau  chief,  said  he  had  received 
acceptances  of  the  offer  from  a 
•lozen  newspapers  and  radio 
stations. 

The  trip  had  l>een  ])lanned 
for  Bastille  Day. 


New  Company  Owns 
("onnt*elienl  Daily 

Tokrington,  Conn. 

Sale  of  the  afternoon  Torring- 
ton  Register  has  l)een  completed. 

.A  joint  statement  by  Edwin 
M.  Stone  and  Donald  B.  Miller, 
presidents  of  the  two  corpora¬ 
tions  involved,  said  that  the  Tor- 
rington  Printing  Company,  pub¬ 
lisher  of  the  Register  since  its 
inception  in  1898,  has  been  sold 
to  the  Torrington  Register  Pub¬ 
lishing  Corporation,  newly- 
organized  under  laws  of  Con¬ 
necticut. 

The  new  corporation’s  officers 
are  Donald  B.  Miller,  president 
and  treasurer;  Lawrence  K. 
.Miller,  vicepresident;  Paul  J. 
Major,  assistant  treasurer,  all 
of  Pittsfield,  Mass.;  and  Walter 
G.  Gisselbrecht,  secretary,  of 
Torrington. 

Publisher  under  the  new 
ownership  will  he  Donald  B. 
•Miller.  Gis.selbrecht  will  continue 
as  editor.  Stone  retires  August 
1  as  publisher. 

Donald  and  Lawrence  Miller, 
who  are  brothers,  also  publish 
the  Berkshire  Eagle  at  Pitts¬ 
field,  Ma.ss.,  and  the  Brattleboro 
(Vt.)  Reformer. 
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HI,  CHARLIE,  THIS  IS  YOUR  BROKER. 
THE  MARKET  OPENED  STRONG,  irs 
ALREADY  UP  6  POINTS.  r\ 


A  new  type  of  telephone.  No  hands.  In  fact,  no  telephone. 


It  is  predicted  that  one  day  tele¬ 
phones  will  be  so  small  they  will  be 
packaged  in  almost  any  handy  article 
—sunglasses,  for  instance.  Wherever 
you  are  then,  you'll  be  able  to  com¬ 
municate  quickly  and  conveniently. 

As  you  would  expect,  we're  inter¬ 
ested  in  all  kinds  of  communications 
systems  for  the  future.  But  throughout 
the  world,  our  companies  make  all 
kinds  of  telecommunications  equip¬ 
ment  for  today,  too. 

This  includes  telephones,  switch¬ 


boards,  private  branch  and  central  of¬ 
fice  exchanges,  and  the  necessary 
wires  and  cables.  In  the  U.S.,  we  sup¬ 
ply  a  lot  of  equipment  to  the  inde¬ 
pendent  telephone  companies. 

The  "Inlernational  '  in  our  name 
comes  from  our  long-standing  opera¬ 
tions  overseas.  But  as  international  as 
we  are,  about  half  our  1967  earnings, 
on  worldwide  sales  of  over  $2.7  bil¬ 
lion,  came  from  U.S.  sources. 

An  important  part  of  our  income  is 
from  the  telecommunications  busi¬ 


ness.  It  also  comes  from  renting  cars 
(Avis,  to  be  exact),  consumer  loans, 
mutual  funds,  airport  and  hotel  park¬ 
ing,  data  processing,  hotels,  avionics, 
and  satellites  and  theirearth  terminals 
—just  to  name  a  few. 

So,  you  see,  we  can  be  of  service 
in  many  ways.  But  if  you  want  to  dis¬ 
cuss  your  phone  bill,  don't  call  us. 
Please.  We  only  supply  equipment. 

International  Telephone  and  Tele¬ 
graph  Corporation,  320  Park  Avenue, 
New  York,  N.Y.  10022. 
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B»rf  to  head  j. 

Arizona  H  H 

TrcsoN,  Ariz. 
irman  and  two  as- 
essors  have  been 
he  Department  of  r 
t  the  University  of  ^ 

Philip  Mangelsdorf  has  been 
named  department  head  to  sue-  _  ' 

ceed  Sherman  R.  Miller  III  who 
died  in  January,  The  two  new 
faculty  members  are  Donald  W. 

Carson,  associate  editor  of  the 
Arizona  Daily  Star,  Tucson, 
and  George  W,  Ridg:e,  an  assist- 
ant  state  attorney  general  in 
Phoenix,  Gore 

Mangelsdorf,  44,  has  Ireen  a  ^ 

meml)er  of  the  department  since  ‘  J 

1964  when  he  left  the  copy  desk  ^  '■ 

of  the  Seattle  Titnea.  He  had  ‘  I 

t)een  with  the  .4P,  the  Arizona  1 

Daily  Star,  and  the  Wichita  \ 

Mangelsdorf  has  a  bachelor’s 
degree  from  the  University  of  '  ^ 

Oregon  and  a  master’s  degree  .. 

from  the  University  of  Washing-  ® 

ton,  *  ♦  ‘ 

*  *  *  Robert  Conner,  area  man- 

Donald  R,  White,  VV'ashing-  ager  in  the  circulation  system — 
ton  State  University,  ’63 — from  to  circulation  promotion  man- 
Washington  State  Department  ager  of  the  Dalian  (Tex,)  Xeu'n. 
of  Highways  as  information  as-  *  ♦  ♦ 

sistant  to  Public  Information  Jim  Willmon,  department 
Representative  for  the  Washing-  store  ad  manager — named  assist- 
ton  State  Employees  .Associa-  ant  adveitising  director  of  the 
tion,  Dalian  (Tex,)  ,\>ie.s-.  Jack  Frec- 

*  *  *  DEN  FEU) — now  sales  development 

Earl  Griswold,  Lony  Iteach  manager, 

(Calif,)  Drenn-Teleyrain  rewrite  ♦  ♦  * 

— named  assistant  city  editor  in  Raymond  J,  Brienza,  a  for- 
charge  of  metropolitan  news,  iner  sports  (harness  racing  and 
replacing  Lee  Brown,  who  is  fencing)  reporter  for  the  ,\Vic- 
joining  the  journalism  faculty  ark  (N,J,)  Sewn,  will  become 
of  the  University  of  Iowa  and  director  of  financial  aid  at  the 

will  begin  studies  for  a  doctor-  New  York  University  in  the  fall, 

ate.  He  has  lieen  chairman  of  atlmis- 

*  *  *  sions  in  the  College  of  Arts  and 

Bob  Andrew,  Lony  Beach  Science  the  past  year, 

(Calif,)  Indepemlent  rewrite —  *  ♦  ♦ 

to  the  Carson-Torrance  bureau,  .Armando  Lcberta,  former 
replacing  Don  Kirkland,  who  editor  of  La  Prennn  and  man- 

joins  the  Press-Telegram  news  aging  editor  of  El  Diario-La 

staff.  Tom  Edwards,  Baltimore  Prenna,  has  joined  El  Tiemyo  in 
(Md.)  Sewn-Ameriean,  replaces  New  York  as  assistant  to  the 
.Andrew.  managing  editor. 


Bar  names 


Thirteen  news  nuili; 
zations  have  been  c*"  1 
ceive  1968  Ga^ 
American  Sg  .  JH 
article&^^flf 


M  ill 

sistan,.  ^'^^^^^Manager 

George  j. 

last  assignm,.  ^New  A'ork 

Times  was  as  stant  to  the 

managing  editor  for  personnel 
and  budgetary  matters.  He  has 
also  worked  at  the  Trenton 
(N.  J.)  Timen  and  the  Cinein- 
■nati  Enquirer. 


Pettijohn  Dickey 

1^1  JACK  W.  GORE,  longtime  editor 
|H  of  the  Fort  Lauderdale  (Fla.) 
Eh  News,  adds  the  responsibility  of 
publisher  in  a  series  of  executive 
level  changes. 


FRED  P.  PETTIJOHN.  executive 
editor  of  the  News  and  its  com¬ 
panion  Sun-Sentinel  since  I960, 
moves  from  the  newsroom  to  the 
business  office  as  assistant  to  the 
president  (Theodore  T.  Gore)  and 
assistant  general  manager  of  Gore 
Newspapers  Co. 


E.  Si'dTT  HfKiBER,  reportcr- 
jihotogiapher  for  the  Beloit 
(Wis. )  Daily  Sewn — appointed 
education  writer  on  the  public 
information  services  staff  at 
Ball  State  Universitv  in  Muncie, 
Ind. 


ROBERT  E.  DICKEY,  who  has  been 
an  ad  salesman,  promotion  man¬ 
ager  and  first  business  manager  of 
the  Sun  Sentinel,  continues  as 
general  manager  of  that  paper  and 
also  serves  as  assistant  to  the  pres¬ 
ident.  His  father,  J.  W.  Dickey, 
has  retired  as  chief  resident  of¬ 
ficer  of  the  Tribune  Company  for 
the  Fort  Lauderdale  newspapers. 

MILTON  KELLY  moves  from  man¬ 
aging  editor  to  executive  editor 
for  both  papers,  and 


CiiARLE.'^  Claffey  Jr. — from 
night  city  editor  to  editorial 
writer  at  the  Bonton  Globe. 
Jack  Thomas,  now  assi.stant, 
succeeds  him.  Timothy  Lel.and 
— from  state  house  bureau  to 
assistant  night  city  editor.  CoR- 
NELirs  J.  N(m»nan — from  state 
hou.se  bureau  to  assistant  night 
city  editor. 


Nancy  Lynn  A'eager.  a  1968 
graduate  of  the  Medill  School 
of  Journalism  at  Northuestern 
University,  has  joined  the 
women’s  page  staff  of  the  IFfia- 
keyon  (Ill.)  Sewn-Sun. 


SCOTT  T.  MARSHALL  goes  up 
from  news  editor  to  managing  ed¬ 
itor  of  the  News. 


William  N.  McDowell — ap¬ 
pointed  coordinator  for  .Amer¬ 
ican  University’s  office  of  infor¬ 
mation  services,  Washington. 


Marie  Smith,  staff  writer  and 
assistant  woman’s  editor  of  the 
Wanhinyton  (D.  C.l  Pont — 
president  of  the  .American  New.s- 
paper  Women’s  Club. 


Leonard  Yocrist,  22,  Wayne 
State  University,  is  the  1968 
winner  of  the  Bingay  Memorial 
.Award  in  Journalism.  .After  his 
June  graduation,  he  began  as  a 
full-time  reporter  for  the  Toledo 
Blade. 


AUSTRALIA'S! 

Expanding  Wealth 

Offers  Opportunities 


William  C.  McDonald  Jr. — 
from  the  Charlotte  Ohnerver  and 
Sewn  to  the  Tallaha.nnee  (Fla.) 
Democrat  as  retail  advertising 
manager,  succeeding  Lewis  K. 
Owens  who  returns  to  Char¬ 
lotte  as  retail  advertising  man¬ 
ager  for  the  two  Knight  News¬ 
papers. 


Investigate  the  developments 
that  are  taking  place— In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  In¬ 
vested  in  Australia. 


Is  kssp  In  loach  with  niirkoting. 
idvsrtiiini,  lubliihins  and  grashic 
aril  In  Auttralia  road 


Robert  .A.  Ji  ra.n — from  as¬ 
sistant  news  editor  of  the  Tren¬ 
ton.  (N.  J.)  Ereniny  Timen  to 
executive  editor  of  the  San  done 
(Calif.)  Sunpapern,  a  group  of 
six  weeklies. 


PROX^IDENCE 

JOURNAL- 

BULLETIN 


PuhUah^  fortnithtly 

Annual  Subscription  to  U.  S.  S9 
Corntr  Butt  A  Clisdcll  Sts..  Surry  Hills, 
Sydney.  Auttralia 


in  the  news 


Exec  ed  post 
for  Bertelson 


St.  Lons 

Creation  of  a  new  position  of 
executive  editor  and  promotion 
of  three  news  executives  were 
announced  by  Joseph  Pulitzer 
Jr.,  editor  of  the  St.  Lomu  Pont- 
Dis/nitrlu 

The  executive  editor  post  will 
be  filled  by  Arthur  R.  Bertelson, 
manapinK  editor.  Evarts  A. 
Graham  Jr.,  assistant  managing 
editor,  will  succeed  Bt*rtelson  as 
managing  editor,  and  Michael  E. 
Pulitzer,  news  editor,  l)ecomes 
assi.stant  managing  editor.  Ap¬ 
pointment  of  a  news  editor  will 
i)e  made  later. 

Bertelson  joined  the  Post-Dis¬ 
patch  in  Octol)er,  1940.  He 
served  previously  on  the  I.ouis- 
ville  (Ky.)  Herald-Pout,  the 
Chattanooga  (Tenn.)  Tinien  and 
the  old  St.  LoMi.s  Star-Times. 


Graham,  47,  joined  the  Post- 
Dispatch  in  1941  as  a  reporter. 
Michael  Pulitzer,  38,  has  been  a 
meml)er  of  the  staff  since  1960. 


Editor  for  Group 


Wheeling,  W.  Va. 

Austin  V.  Wood,  publisher  of 
the  Ogden  Group  of  Newspapers, 
has  appointed  Harry  Hamm  as 
editor-in-chief.  Hamm  will  re¬ 
main  as  editor  of  the  Wheeling 
Sews  Register  and  will  have 
charge  of  the  other  eight  Ogden 
papers  in  West  Virginia,  James¬ 
town,  N.  Y.  and  Fort  Dodge, 
Iowa. 


Mar  Donald  Appointed 
.48  Aide  to  Beebe 


Robert  T.  MacDonald,  who 
was  executive  vicepresident  of 
the  Sew  Y'ork  Herald  Tribune 
before  its  suspension,  has  been 
appointed  as  assistant  to  the 
chairman  of  the  board  of  the 
Washington  Post  Company, 
with  offices  in  New  York.  The 
chairman  is  Frederick  S.  Beebe. 

MacDonald  will  continue  as 
a  vicepresiiient  of  the  Wash¬ 
ington  Post  Company  and  as 
publisher  of  the  International 
Herald  Tribune  in  Paris,  which 
is  owned  by  the  Washington 
Post,  the  Sew  Y’ork  Times  and 
Whitney  Communications  Corp. 


.Arthi  r  E.  Hatton  Jr.,  for¬ 
merly  with  the  .AP  in  New  Eng¬ 
land  and  on  the  staffs  of  the 
Fall  River  (Mass.)  Herald- 
Sews  and  Lowell  Sun — now  puli- 
lic  information  assistant  at 
Brown  University,  Providence. 


Seward  L.  Van  Petten, 
makeup  editor  of  the  St.  Louis 
(Mo.)  (ilobe-I)emorrat  for  27 
years — retired. 


Ralth  Milnes  has  retired 
after  21  years  as  an  advertising 
account  e.xecutive  for  the 
Phoenix  (lazette  and  .Irizona 
Republie. 


Bernard  McGowan  Bocr — 
from  editorial  writer  for  the  San 
Franeiseo  Chronicle  to  assist¬ 
ant  .statewide  director  of  public 
information  for  the  State  Bar 
of  California,  San  Francisco. 


Frank  J.  .Avato — from  broad¬ 
cast  editor  for  Pennsylvania  and 
Delaware,  the  Associated  Press 
in  Philadelphia,  to  the  public 
relations  department.  Temple 
University  Health  Sciences  Cen¬ 
ter. 


James  W.  Krider  of  the 
Johnstown  Tri h u ne-De m oc ra t — 
elected  president  of  the  Penn¬ 
sylvania  APME. 


O.  Hinton  Bradbi  ry  Jr.,  for¬ 
merly  promotions  manager  for 
the  Jacksonville  (Ga.)  Journal 
advertising  department — to  ad¬ 
vertising  director  of  AH  Florida 
magazine. 


Rick  Vogt — from  reporter  to 
copy  desk  at  the  San  Jose 
(Calif.)  Sunpapers.  Elaine  Le¬ 
vine — from  reporter  to  educa¬ 
tion  editor. 


Wendell  H.  Coltin,  “Medi¬ 
care  Mailbox”  columnist  for  the 
Boston  Herald  Traveler — a  Dis¬ 
tinguished  Service  Citation  from 
the  Massachusetts  Federation  of 
Nursing  Homes  Inc. 


Frederick  E.  Hen  nick,  pub¬ 
lisher  of  the  Naugatiick  (Conn.) 
Daily  News — elected  president 
of  the  United  Press  Internation¬ 
al  Newspapers  Association  of 
Connecticut. 


John  Baum 


Baum  is  appointed 
to  publisher  post 


Harrisbirg,  Pa. 

John  H.  Baum,  previously 
general  manager,  has  been  ap¬ 
pointed  publisher  of  the  Patriot, 
the  Evening  Sews  and  the  Sun¬ 
day  Patriot-Sews  in  the  New- 
house  group. 

Edwin  F.  Russell,  president 
and  chairman  of  the  Imard  of 
the  Patriot-News  Co.,  announced 
the  appointment. 

Baum,  who  joined  the  news- 
jiapers’  advertising  staff  follow¬ 
ing  his  graduation  from  Gettys¬ 
burg  College  in  1939,  will  suc¬ 
ceed  Russell  in  the  publisher 
post. 

Russell  said  the  appointment 
“did  not  represent  any  lessen¬ 
ing  of  my  interest  in  Harrisburg 
or  its  newspapers.”  Russell  is 
president  of  Metro  Suburbia 
Inc.,  of  New  York,  and  is  direc¬ 
tor  of  national  advertising  for 
Newhouse  Newspapers. 


Aileen  Snoddy,  columnist  for 
Newspaper  Enterprise  Associa¬ 
tion — president  of  the  News¬ 
paper  Women’s  Club  of  New 
York. 


Sl’SAN  Beving  —  from  re¬ 
porter,  Milwaukee  Sentinel,  to 
reporter,  San  Jo.se  (Calif.) 
Sunpapers. 


Mary  Carter,  formerly  with 
the  Michigan  Chronicle  in  De¬ 
troit — to  women’s  editor,  the 
Sun  Jose  (Calif.)  Sunpapers,  a 
group  of  six  weeklies. 


put  your  money 
where  the  money  is 

NEWS-JOURNAL  PAPERS 

Single-Rate  Plan 


Peter  C.  Stcart — from  edito¬ 
rial  writer  with  the  Battle  Creek 
(Mich.)  Enquirer  and  Sews  to 
New  York  bureau  correspondent 
for  the  Christum  Science  .Moni¬ 
tor. 


Rich  market.  $10,476*  income/ 
hshid.,  15.3%  above  average. 
Effective,  economical  medium. 
95%  of  New  Castle  County, 
7t%  of  Delawaret,  at  one  low 
rate  for  all  advertisers. 

NEWS-JOURNAL  PAPERS 
Wilmington,  Delaware 
or  Story  &  Kelly-Smith,  Inc. 


Former  Press  Officer 
Named  HUD  Desk  Chief 

Washington 

Harold  L.  Keith,  former  Press 
Officer  in  the  Agency  for  Inter¬ 
national  Development  (.AID), 
has  been  appointed  chief  of  the 
Renewal  and  Housing  .Assistance 
Press  Desk,  U.S.  Department  of 
Housing  and  Urban  Develop¬ 
ment. 

In  announcing  the  appoint¬ 
ment,  Gerald  Huard,  HUD 
Director  of  Public  .Affairs,  said 
Keith  will  handle  information 
on  urban  renewal,  college 
housing,  code  enforcement, 
neighborhood  facilities  and 
housing  for  the  elderly. 

Keith,  47,  joined  .AID  in  1964, 
after  serving  on  the  staff  of  the 
Pittsburgh.  Courier,  a  weekly- 
newspaper,  for  17  years.  He  was 
editor  of  the  publication  when 
he  resigned  in  1963.  He  is  a  for¬ 
mer  officer  of  Lwal  61,  .Ameri¬ 
can  Newspaper  Guild  and  execu¬ 
tive  secretary  of  the  Pittsbui-gh 
branch  of  the  Negro  .American 
Lalwr  Council. 

*  «  « 

J.  T.  (To.m)  Ru’KETSon,  vice- 
president  and  general  manager 
of  the  Lakeland  (Fla.)  Ledger 
and  vicepresident  of  the  Gaines¬ 
ville  (Fla.)  Sun,  has  lieen 
elected  to  the  additional  post  of 
vicepresident  of  WESH-TV 
(Cowles  Florida  Broadcasting) 
in  Orlando-Daytona  Beach. 
John  R.  Harrison,  president  of 
the  Ledger  and  president-pub¬ 
lisher  of  the  Sun,  has  been 
elected  to  the  board  of  directors 
of  the  television  station. 

*  *  * 

Larry  Fanning,  publisher  of 
the  Anchorage  Daily  News — 
elected  chairman  of  the  .Alaska 
.Associated  Press  Memliers’  .As¬ 
sociation. 

♦  *  • 

Fred  Claire,  Pomona  (Calif.) 
Progress-Bulletin  sports  writer 
— to  the  Long  Bench.  Independ¬ 
ent,  Press-Telegram  sports  staff, 
assigned  to  coverage  of  the  Los 
Angeles  Angels. 


Labor  relations 
post  is  filled 

Cleveland 
William  A.  Holcomlje,  for¬ 
merly  with  the  AVu'  York- 
Tiitii’)}  for  eipht  years,  has  l)e- 
<»m(-  lal)or  relations  manager 
at  the  Cleveland  Press  which 
has  contracts  covering  1400  em¬ 
ployes  in  11  unions. 

In  his  new  po.st  Holcomlte  will 
woi’k  with  l>an  Ruthenl)erg,  as¬ 
sistant  to  Business  Manager 
(leorge  E.  Carter.  Holcoml)e’s 
last  a.ssignment  at  the  New  York 
Times  was  as  assi.stant  to  the 
managing  editor  for  personnel 
an<l  budgetary  matters.  He  has 
al.so  worked  at  the  Trenton 
(N.  J.)  Tious  and  the  Cinrin- 
iiati  Enf/iiirer. 

♦  ♦  » 

E.  Scott  Hckiber,  reporter- 
photographer  for  the  Beloit 
(Wis. )  Daily  Sews — appointed 
education  writer  on  the  public 
information  .sei'vices  .staff  at 
Ball  State  University  in  Muncie, 
Ind. 

*  *  if 

CiiAKLE.s  Clakkey  Jr. — from 
night  city  editor  to  editoiial 
writer  at  the  Boston  dlohe. 
.Jack  Thomas,  now  assistant, 
succeeds  him.  Timothy  Leland 
— from  state  house  bureau  to 
assistant  night  city  editor.  CoR- 
NEi.n  s  J.  N(m»nan — from  state 
hou.s*'  bureau  to  assi.stant  night 
city  editor. 

*  *  ♦ 

Nancy  Lynn  Yeager,  a  llb>8 
giaduate  of  the  Medill  School 
of  Journalism  at  Northwestern 
University,  has  joined  the 
women’s  page  staff  of  the  IIVim- 
k'eyan  (111.)  Sews-Sitn. 

*  •  * 

Marie  Smith,  staff  writer  and 
assistant  woman's  editor  of  the 
Wasliinyton  (lb  C.)  I’ost — 
[iresident  of  the  .American  News¬ 
paper  Women's  Club. 

AUSTRALIA'S 
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Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place— In- 
created  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
tuccetset  of  over  800  U.  S. 
companies  that  are  operating 
and  have  S500.000.000  In¬ 
vested  in  Australia. 
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Man^(‘l8t]orf  to  hea<l 
J-Dept.  at  Arizona 

Tccson,  .Ariz. 

.A  new  chairman  and  two  as¬ 
sistant  professors  have  been 
named  for  the  Department  of 
Journalism  at  the  University  of 
.Arizona. 

Philip  Mangelsdorf  has  been 
named  department  head  to  suc¬ 
ceed  Sherman  R.  Miller  III  who 
died  in  January.  The  two  new 
faculty  members  are  Donald  W. 
Car.son,  associate  editor  of  the 
Arizona  Daily  Star,  Tucson, 
and  George  W.  Ridge,  an  assist¬ 
ant  state  attorney  general  in 
Phoenix. 


news-people 


Gore 


Pettijohn 


Dickey 


Mangelsdorf,  44,  has  l>een  a 
memlier  of  the  department  since 
19(54  when  he  left  the  copy  desk 
of  the  Seattle  Times.  He  had 
lieen  with  the  .AP,  the  .Arizona 
Daily  Star,  and  the  Wichita 
Engle. 

Mangelsdorf  has  a  bachelor’s 
degree  from  the  University  of 
Oregon  and  a  ma.ster’s  degree 
from  the  University  of  Washing¬ 
ton. 

«  *  * 

Donald  R.  White,  Washing¬ 
ton  State  University,  ’(53 — from 
Washington  State  Department 
of  Highways  as  information  as¬ 
sistant  to  Public  Information 
Representative  for  the  Washing¬ 
ton  State  Employees  .Associa¬ 
tion. 

«  «  « 

Earl  Griswold,  Long  Beach 
(Calif.)  Press-Telegram  rewrit«» 
— named  assistant  city  editor  in 
charge  of  metropolitan  news, 
replacing  Lee  Brown,  who  is 
joining  the  journalism  faculty 
of  the  University  of  Iowa  and 
will  begin  studies  for  a  doctor¬ 
ate. 

*  *  t 

Bob  Andrew,  Long  Beach 
(Calif.)  Independent  rewrite— 
to  the  Carson-Torrance  bureau, 
replacing  Don  Kirkland,  who 
joins  the  Press-Telegram  news 
staff.  Tom  Edwards,  Baltimore 
(Md.)  Sews-.^  merican,  replaces 
.Andrew. 


Kelly  Marshall 

*  *  • 

Robert  Conner,  area  man¬ 
ager  in  the  circulation  system — 
to  circulation  promotion  man¬ 
ager  of  the  Dallas  (Tex.)  Sews. 
♦  «  « 

Jl.M  Willmon,  department 
store  ad  manager — named  assist¬ 
ant  advertising  director  of  the 
Dallas  (Tex.)  .\ews.  Jack  Frei  - 
DENKELD — now  sales  development 
manager. 

*  *  a 

R.aymond  j.  Brienza,  a  for¬ 
mer  siMirts  (harness  racing  and 
fencing)  reporter  for  the  Sew- 
ark-  (N.J.)  Sews,  will  liecome 
director  of  financial  aid  at  the 
New  Y'ork  University  in  the  fall. 
He  has  been  chairman  of  admis¬ 
sions  in  the  College  of  Arts  and 
Science  the  past  year. 

«  *  « 

.Armando  Lcberta,  former 
editor  of  La  Prensa  and  man¬ 
aging  editor  of  El  Dinrio-La 
Preny<t,  has  joined  El  Ticmpo  in 
New  Y’ork  as  assistant  to  the 
managing  editor. 


JACK  W.  GORE,  longtime  editor 
of  the  Fort  Lauderdale  (Fla.) 
News,  adds  the  responsibility  of 
publisher  in  a  series  of  executive 
level  changes. 

FRED  P.  PETTIJOHN.  executive 
editor  of  the  News  and  its  com¬ 
panion  Sun-Sentinel  since  I960, 
moves  from  the  newsroom  to  the 
business  office  as  assistant  to  the 
president  (Theodore  T.  Gore)  and 
assistant  general  manager  of  Gore 
Newspapers  Co. 

ROBERT  E.  DICKEY,  who  has  been 
an  ad  salesman,  promotion  man¬ 
ager  and  first  business  manager  of 
the  Sun  Sentinel,  continues  as 
general  manager  of  that  paper  and 
also  serves  as  assistant  to  the  pres¬ 
ident.  His  father,  J.  W.  Dickey, 
has  retired  as  chief  resident  of¬ 
ficer  of  the  Tribune  Company  for 
the  Fort  Lauderdale  newspapers. 

MILTON  KELLY  moves  from  man¬ 
aging  editor  to  executive  editor 
for  both  papers,  and 

SCOTT  T.  MARSHALL  goes  up 
from  news  editor  to  managing  ed¬ 
itor  of  the  News. 

*  «  # 

William  N.  McDowell — ap- 
jiointcd  coordinator  for  Amer¬ 
ican  University’s  office  of  infor¬ 
mation  services,  Washington. 

*  *  « 

Leonard  Y’oi  rlst,  22,  Wayne 
State  University,  is  the  1968 
winner  of  the  Bingay  Memorial 
-Award  in  Journalism.  .After  his 
June  graduation,  he  Ix-gan  as  a 
full-time  reporter  for  the  Toledo 
Blade. 

«  «  * 

William  C.  .McDonald  Jr. — 
from  the  Charlotte  Observer  and 
Sews  to  the  Tallahassee  (Fla.) 
Democrat  as  retail  advertising 
manager,  succeeding  Lewis  E. 
Owens  who  returns  to  Char¬ 
lotte  as  retail  advertising  man- 
ag<‘r  for  the  two  Knight  News¬ 
papers. 

*  ♦  « 

Robert  .A.  Jcran — from  as¬ 
sistant  news  editor  of  the  Tren¬ 
ton.  (N.  J.)  Evening  Times  to 
executive  editor  of  the  San  Jose 
(Calif.)  Sinipapers,  a  group  of 
six  weeklies. 
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Former  Press  Offieer 
Named  HUD  Desk  Chief 

Washington 

Harold  L.  Keith,  former  Press 
Officer  in  the  Agency  for  Inter¬ 
national  Development  (AID), 
has  been  appointed  chief  of  the 
Renewal  and  Housing  Assistance 
Press  Desk,  U.S.  Department  of 
Housing  and  Urban  Develop¬ 
ment. 

In  announcing  tbe  appoint¬ 
ment,  Gerald  Huard,  HUD 
Director  of  Public  Affairs,  said 
Keith  will  handle  information 
on  urban  renewal,  college 
housing,  code  enforcement, 
neighborhood  facilities  and 
housing  for  the  elderly. 

Keith,  47,  joined  .\ID  in  1961, 
after  serving  on  the  staff  of  the 
Pittshurffk  Courier,  a  weekly 
newspaper,  for  17  years.  He  was 
editor  of  the  publication  when 
he  resigned  in  1963.  He  is  a  for¬ 
mer  officer  of  Local  61,  .Ameri¬ 
can  Newspaper  Guild  and  execu¬ 
tive  secretary  of  the  Pittsburgh 
branch  of  the  Negro  .American 
Labor  Council. 


Exec  ed  post 
for  Bertelson 


Baum  is  appointed 
to  publisher  post 


Harrisbi  rg,  Pa. 

John  H.  Baum,  previously 
g«!neral  manager,  has  lieen  ap¬ 
pointed  publisher  of  the  Patriot, 
the  Evening  Sewn  and  the  Sun¬ 
day  Patriot-Sewn  in  the  New- 
house  group. 

Edwin  F.  Russell,  president  i-iUe  (Fla.)  Sun,  has  been 
and  chairman  of  the  Imard  of  elected  to  the  additional  post  of 
the  Patriot-News  Co.,  announced  vicepresident  of  WESH-TV 
the  appointment.  (Cowles  Florida  Broadcasting) 

Baum,  who  joined  the  news-  Orlando-Daytona  Beach, 

papers’  advertising  staff  follow-  John  R.  Harrison,  president  of 
ing  his  graduation  from  Gettys-  the  Ledger  and  president-pub- 
burg  College  in  1939,  will  sue-  Usher  of  the  Sun,  has  I>een 
ceed  Russell  in  the  publisher  elected  to  the  board  of  directors 
post.  of  the  television  station. 

Russell  said  the  appointment 
“did  not  represent  any  lessen¬ 
ing  of  my  interest  in  Harrisburg 
or  its  newspapers.”  Russell  is 
president  of  Metro  Suburbia 
Inc.,  of  New  York,  and  is  direc¬ 
tor  of  national  advertising  for 
Newhouse  Newspapers.  ^ 

Fred  Claire,  Poniowrt  (Calif.) 

Progrenn-Bulletin  sports  writer 
— to  the  Long  Beach  Independ¬ 
ent,  Prenn-Telegratn  sports  staff, 
assigned  to  coverage  of  the  Los 
Angeles  Angels. 


Seward  L.  Va.n  Petten, 
makeup  editor  of  the  St.  Louin 
(.Mo.)  (ilobe-Deinoerat  for  27 
years — retired. 


Editor  for  Group 

Wheeling,  W.  V’a. 

.Austin  V.  Wood,  publisher  of 
the  Ogden  Group  of  Newspapers, 
has  appointed  Harry  Hamm  as 
editor-in-chief.  Hamm  will  re¬ 
main  as  editor  of  the  Wheeling 
Sewn  Beginter  and  will  have 
charge  of  the  other  eight  Ogden 
papers  in  West  Virginia,  James¬ 
town,  N.  Y.  and  Fort  Dodge, 
Iowa. 


RaLI'H  .Milnes  has  retired 
after  21  years  as  an  advertising 
account  executive  for  the 
Phoenix  (iazette  and  .Irizona 
Bepuhlic. 


Bernard  .McGowan  Boir — 
from  editorial  writer  for  the  San 
Francinco  Chronicle  to  assist¬ 
ant  statewide  director  of  public 
information  for  the  State  Bar 
of  California,  San  Francisco. 


Larry  Fan.ning,  publisher  of 
the  .\nchorage  Dailg  Sews — 
elected  chairman  of  the  .Alaska 
-Associated  Press  Memliers’  .As¬ 
sociation. 


Frank  J.  Avato — from  broad-  James  W.  Krider  of  the 
cast  editor  for  Pennsylvania  and  Johnntown  Tribune-Pemocrat — 
Delaware,  the  .Associated  Press  elected  president  of  the  Penn- 
in  Philadelphia,  to  the  public  sylvania  .APME. 
relations  department.  Temple  *  ♦  ♦ 

Rick  Vogt — from  reporter  to 
copy  desk  at  the  San  Jone 
(Calif.)  Sun  papers.  Elai.ne  Le¬ 
vine — from  reporter  to  educa¬ 
tion  editor. 


.Aileen  Snoddy,  columnist  for 
Newspaper  Enterprise  .Associa¬ 
tion — president  of  the  News- 
|)aper  Women’s  Club  of  New 
A’ork. 


0.  Hinton  Bradbi  ry  Jr.,  for¬ 
merly  promotions  manager  for 
the  Jacknonville  (Ga.)  Journal 
advertising  department — to  ad¬ 
vertising  director  of  All  Florida 
magazine. 


^  AND  COMPANY 


Si’SAN  Beving  —  from  re¬ 
porter,  .Milwaukee  Sentinel,  to 
reporter,  San  Jo.ne  (Calif.) 
Sun  pa  pern. 


/  put  your  money  I 
r  where  the  money  is  ' 

NEWS-JOURNAL  PAPERS 
Single-Rate  Plan 

Rich  market.  $10,476*  income/ 
hshid.,  15.3%  above  average. 
Effective,  economical  medium. 
95%  of  New  Castle  County, 
7S%  of  Delawaret,  at  one  low 
rate  for  all  advertisers. 

NEWS-JOURNAL  PAPERS 
Wilmington,  Delaware 
or  Story  &  Kelly-Smith,  Inc.  . 


Wendell  H.  Coltin,  “.Medi¬ 
care  Mailbox”  columnist  for  the 
Boston  Herald  Traveler — a  Dis¬ 
tinguished  Service  Citation  from 
the  Massachusetts  Federation  of 
Nursing  Homes  Inc. 


NEWSPAPER 

SALES 

PURCHASES 


Mary  Carter,  formerly  with 
the  .Michigan  Chronicle  in  De¬ 
troit — to  women’s  editor,  the 
San  Jone  (Calif.)  Sun/iapers,  a 
group  of  six  weeklies. 


Tfmp/e  3-3018 
KALCICH.  N.  C. 

1807  McDonald  lane 


Frederick  E.  Hennick,  pub-  Rcter  C.  Sti  art — from  edito- 
lisher  of  the  Naugatuck  (Conn.)  rial  writer  with  the  Battle  Creek 
Daily  News — elected  president  (Mich.)  Enquirer  and  News  to 
of  the  United  Press  Internation-  New  York  bureau  correspondent 
al  Newspapers  Association  of  for  the  Christian  Science  Moni- 
Connecticut.  tor. 
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NATION-WIDE  PERSONAL  SERVICE 


i»hot<k;raphv 

Dramatic  war  shot 
draws  wide  praise 

By  Kirk  FruMliiian 


When  famed  i)hotofrrai)her 
l>avid  Douplas  l>uncan  saw  a 
newspaper  picture  of  rescue 
o|)erations  at  Ashau  Valley,  he 
ma<le  a  special  trip  to  the  Asso- 
ciate<l  Press  office  in  New  York 
to  learn  the  name  of  the  photog¬ 
rapher. 

He  called  it  the  greatest  pic¬ 
ture  of  the  Vietnam  War.  Many 
editors  of  newspajjers  who  used 
the  picture  prominently  j)rol)- 
ahly  would  agree  with  Duncan. 
Duncan’s  enthusiasm  led  him  to 
call  the  personal  attention  of 
television  commentator  Chet 
Huntley  to  the  picture  and  Hunt- 
ley  made  a  special  disi)lay  of  it 
on  the  Huntley-Brinkley  show. 

The  picture  was  taken  for  the 
■AP  l>y  a  freelance  photographer, 
.Art  Gr«*enspon.  He  was  wounded 
in  the  face  a  few  days  after  he 
made  the  picture. 

Duncan  has  covered  wars  for 
Life  magazine  and  others.  One 
of  the  great  photographers  of 
the  day,  he  has  produced  several 
Inwks  of  pictuies,  ranging  from 


of  photographers,  everywhere, 
he  was  asked  for  a  critique  of 
the  picture — what  made  it 
great?  He  responded: 

“The  tragedy  of  Vietnam  has 
released  a  flood  of  war  photo¬ 
graphs  unprecedented  in  both 
volume  and  quality,  pictures 
taken  by  combat  veterans  and 
first-skirmish  amateurs. 

“It  was  one  of  these  younger 
photographers,  in  his  twenties, 
.Arthur  Greenspon.  an  .Associ¬ 
ated  Press  stringer,  who  made 
THE  photograph  of  the  Vietnam 
War — in  my  opinion! 

“Greenspon’s  great  picture 
was  made  in  the  .Ashau  Valley 
offensive  of  .April,  l!h)8,  and  it 
was  no  accident.  Other  published 
shots  taken  by  him  during  the 
same  campaign  attest  to  Green¬ 
spon’s  eye,  sense  of  drama, 
timing  and  willingness  to  take 
the  risks  vital  to  percejitive  war 
coverage.  Combat  photos  still 
cannot  be  shot  by  remote  control 
— perhaps  unfortunately. 


“Because  a  great  photograph, 
by  its  inherent  nature,  creates 
visual  responses  often  difficult 
to  articulate.  I’m  reluctant  to 
reduce  Greenspon’s  heroic  pic¬ 
ture  to  a  pattei  n  of  words — and 
do  so  only  on  the  request  of  my 
old  friend,  .AP  Camera  Column¬ 
ist  Irving  Desfor  of  the  .Asso¬ 
ciated  Press. 

“Greenspon’s  shot  is,  of 
course,  anchored  ui)on  the 
soldier — head  thrown  back,  arms 
reaching  toward  heaven  .  .  .  and 
help  .  .  .  silhouetted  against  the 
dust  of  battle  deep  in  the  Viet¬ 
nam  forest.  He  represents  all 
soldiers  in  every  war:  the  fact 
that  he  is  guiding  a  rescue 
chopper  into  a  landing  is  irrele- 
vent.  Behind  him  and  in  front  of 
him  are  grouped  the  ambulatory 
wounded,  also  searching  the  sky 
for  help.  Each  group  is  self- 
supporting  (both  militarily  and 
photographically)  yet  locked 
into  tight  composition  by  the 
lone  soldier. 

“Finally,  in  the  foreground, 
the  fallen,  grimacing,  wounded 
trooper  makes  this  photograph 
almost  unl)elievable  and  lifts  it 
into  the  realm  of  great  art — 
compai’able  to  the  classic  can¬ 
vases  of  Delacroix  and  Gericault. 

“Even  the  jungle  backdroj) 
and  the  flattened  forest  grass 
enhance  the  composition  and 
mood  of  this  unique  photograph. 

“1  salute  a  masterpiece.’’ 


Art  Greenspon  took  his  out¬ 
standing  shot  of  rescue  opera¬ 
tions  while  traveling  with  a 
paratrooper  company  of  the 
101st  .Airborne  Division  .April 
30,  1068.  The  unit  was  on  a  five- 
day  patrol  in  an  area  controlled 
by  the  North  Vietnamese.  There 
was  contact  with  the  enemy 
several  times  daily.  Heavy 
foliage  and  ground  fog  made 
resupply  and  evacuation  very 
difficult,  Greenspon  recalls. 

Further  adventures  awaited 
the  young  photographer  just  six 
days  after  recording  the  scene. 
He  was  shot  l>etween  the  eyes 
by  a  Communist  gunner  May  fi, 
“the  luckiest  day  of  my  life.’’ 

Greenspon  calls  it  his  luckiest 
day  l>ecause  the  bullet  which 
struck  him  high  on  the  bridge  of 
the  nose  fii  .st  passed  through  the 
hand  of  a  fellow  photographer 
and  lost  a  lot  of  its  steam. 

He  recalls  that  he  was  sitting 
in  a  drainage  ditch  near  Saigon 
during  a  Communist  offensive. 
Co  Rentmeester,  a  staff  photog¬ 
rapher  for  Life  magazine, 
crouched  beside  him. 

When  a  mortar  round  landed 
near  the  two  cameramen,  Rent¬ 
meester  yelled,  “They’re  zeroing 
in  on  us.” 

“Let’s  get  out  of  here,”  Green¬ 
spon  shouted  and  began  to  move. 

.A  fraction  of  a  second  later 
of  spray  of  .AK-17  (Russian 
made  rifle)  lounds  came  down 
(Continued  on  7iext  page) 


Marines  in  combat  to  the  works 


of  Picasso  and  the  art  treasures 
of  the  Kremlin.  For  the  benefit 


Art  Greenspon  right  after  he  was 
struck  between  the  eyes  by  a  bullet 
from  a  Russian-made  AK-47  rifle.  The 


bullet  first  passed  through  the  hand  Greenspon's  dramatic  Vietnam  shot,  taken  April  30, 

of  a  fellow-photographer,  saving  west  of  Hue  as  a  company  of  paratroopers  wait  for 

Greenspon  from  probable  death.  medical  evacuation. 
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the  trench.  One  round  smashed 
into  Kentmeester’s  hand,  came 
out  and  struck  Greenspon’s  nose. 

“Had  the  round  hit  me  with 
full  force,  I  would  now  l»e  shoot¬ 
ing  pictures  for  the  Celei^tinl 
Daily  Xewa,”  Greenspon  said. 

Greenspon  spent  five  months 
in  Vietnam  as  a  string  photogra¬ 
pher  for  the  .Associated  Press. 
In  late  .May  he  was  packing  for 
home  and  full  lecovery  of  his 
wound. 

“I’m  alive,  I  have  my  vision 
and  I  have  the  future,”  he  said. 
“I  want  to  stay  alive.  In  the  past 
few  months  this  has  l)ecome  a 
most  dangerous  game. 

“What  makes  a  man  ri.sk  his 
life  for  a  picture?  -After  five 
months  of  it,  I  can’t  answer  the 
question.  1  doubt  that  Peter 
.Arnett  or  Horst  Faas,  both 
Pulitzer  Prize  winners  for  .AP, 
or  .AP’s  Capa  .Award  winner, 
Henri  Huet,  can  answer  it 
either.  It’s  a  job  that  has  to  l)e 
done. 

“I’ve  done  the  l)est  I  can  to 
make  the  people  at  home  feel  the 
war  personally. 

“Will  I  cover  another  war?  If 
there’s  another.  I’ll  l)e  there.” 

Greenspon  said  he  regretted 
having  to  leave  Vietnam  at  this 
point  in  his  career.  “I  had  just 
l)egun  to  settle  down,  had  l)e- 
come  able  to  think  in  a  combat 
situation.  I  felt  my  pictures  were 


l>ecoming  l>etter.” 

Greenspon  gave  up  a  job  as 
an  on-camera  television  news  re- 
I)orter  18  months  ago  to  try  a 
career  as  a  professional  photog¬ 
rapher.  (^ne  of  the  major  factors 
in  his  decision  was  the  l)elief 
that  he  could  “speak  to  the  world 
l)etter  through  pictures  than 
through  television.” 

He  has  spent  four  years  as  a 
radio  and  tv  newsman.  His  last 
position  liefore  moving  into  pro¬ 
fessional  photography  was  with 
WCI!S-tc  in  New  York. 

Ten  years  ago  when  his  father 
handed  him  a  gift  camera  it 
sparked  an  interest  in  photog¬ 
raphy.  When  that  interest  be¬ 
came  a  passion  he  quit  WCBS-tv 
and  took  a  job  in  a  commercial 
studio  in  New  York  as  a  dark 
room  assistant. 

"It  didn’t  pay  much  at  all,” 
he  recalled.  "But  I  still  feel  it’s 
a  fine  way  to  learn  the  basics. 
Six  months  later  I  moved  to  a 
fashion  commercial  studio  as  a 
second  assistant.  Even  though 
my  technical  knowledge  was  in¬ 
creasing,  I  longed  for  the  ex¬ 
citing  days  on  the  street. 

“On  my  days  off  I  used  to  bluff 
my  way  through  police  lines  to 
shoot  pictures. 

“In  New  York  last  year,  1 
spent  a  great  amount  of  time 
shooting  both  sides  of  the  ‘war 
at  home,’  the  disturbances 


caused  by  those  opposed  to  the 
Vietnam  fighting.  .Although  none 
of  the  pictures  taken  during  that 
period  have  l)een  published,  the 
satisfaction  of  printing  some 
good  negatives  was  enough. 

“I  don’t  consider  myself  a 
patient  man,  although  the  war 
has  changed  that  somewhat. 
Shooting  technically  perfect 
(well,  nearly  perfect)  negs  of 
l)eautiful  women,  although  en¬ 
joyable  at  times,  was  not  for 
me.  The  more  I  looked  at  the 
‘war  at  home,’  the  more  I  felt 
I  had  to  see  first  hand  what  the 
shooting  was  all  about.” 

Greenspon  says  he  does  not 
know  what  he’ll  do  when  he  re¬ 
sumes  his  career.  But  he  has 
done  something  photographers 
dream  al)out.  He  has  dipped  into 
a  world  situation  and  has  come 
up  with  the  photograph  of  a 
lifetime.  .At  2(>,  he’s  young 
enough  to  take  more. 

*  *  * 

GOl.OK  .Wt  .AKD.S 

The  Republic  Color  .Awards 
contest  is  accepting  19fi8  entries 
for  industry,  news  and  sports. 
Entries  must  l)e  either  a  print 
in  color  at  least  8x10  and  no 
larger  than  16x12  mounted;  a 
tearsheet  from  a  magazine  or 
other  periodical  in  color;  a  color 
transparency. 

Transparencies  must  l)e  en¬ 


closed  in  clear  plastic  sleeves 
with  complete  picture  identifica¬ 
tion  attached  to  the  sleeve. 

Entries  must  have  l)een  taken 
since  January  1,  1967,  and  l)e 
of  scenes,  products  or  people, 
but  not  portraits.  Only  profes¬ 
sional  photographers  are  elig¬ 
ible. 

.All  entries  must  be  fully 
identified  as  to  name  and  address 
of  entrant;  award  classification; 
if  tearsheet,  publication  and  date 
entry  was  published. 

Deadlines  for  entries  is  Sep¬ 
tember  15.  Judging  will  lie  con¬ 
ducted  by  Professional  Photog¬ 
raphy  .Association  rules.  Send 
all  entiles  and  queries  to  Mur¬ 
ray  Goodman,  3  East  54th  St., 
New  York,  N.  Y.  10022.  Tel:  212 
421-5097. 

Last  year’s  contest,  the  first, 
produced  a  gigantic  snafu  in  the 
Sports  Color  category.  The  win¬ 
ning  picture,  taken  for  Sports 
Illustrnted,  went  to  Marvin 
Newman.  Newman  was  in  Eur¬ 
ope  on  an  assignment  when  he 
learned  in  November  he  had 
won.  His  wife  accepted  the 
award  at  a  luncheon  for  the 
winners. 

When  Newman  returned  from 
Europe,  he  discovered  the  win¬ 
ning  picture  was  actually  shot 
by  James  Drake,  a  Philadelphia 
memlier  of  Sports  Illustrated. 

(Continued  on  next  page) 


When' is  a  wedding 
political? 

When  it’s  the  Governor  of  Florida, 
sure,  and  our  D.  G.  Lawrence  covers 
the  political  scene,  weddings  included, 
from  Tallahassee  to  Key  West . . . 
Florida  is  a  big  state,  but  in  Lawrence 
our  readers  have  the  man  for  the  job. 


(l^rlanbo 

i>pntinpl-i>tar 

ORLANDO,  FLORIDA 
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{Continued  from  page  33) 

Newman  turned  the  trophy  and 
$250  in  prize  money  over  to 
Drake. 

Repuldic  has  announced  it  will 
make  amends  by  honorinR  both 
Drake  and  Newman  for  last 
year’s  sports  category. 

*  ♦  ♦ 

FIAIX;  SHOKT  COl  USE 

The  National  Press  Photog¬ 
raphers’  Flying  Course  this  year 
will  stop  in  Washington,  D.  C., 
Sunday,  Nov.  17 ;  Chicago,  Ill., 
Tuesday,  Nov.  19;  Dallas,  Tex., 
Thursday,  Nov.  21;  Sacramento, 
Calif.,  Saturday,  Nov.  23. 
Speakers  already  lined  up  are 
Fred  Ward,  Black  Star  free¬ 
lancer  out  of  Washington,  D.  C.; 
Dick  Bauer,  photo  staffer,  the 
Milwaukee  (Wis.)  Journal; 
Barry  Edmonds,  i)hoto  staffer, 
the  Flint  (Mich.)  Journal:  Ger¬ 
hard  Bakker,  the  Layton  Insti¬ 
tute  of  Art,  Milwaukee;  Mitch 
Milavetz,  managing  editor,  the 
Evatisville  (Ind.)  Sunday  Cour¬ 
ier  and  Press;  Mike  Tatem, 
Plymouth  Products,  Chicago; 
Sgt.  Rol)ert  L.  Bowen,  U.S. 
Marine  Corps;  Neil  Leifer,  free¬ 
lancer  out  of  New  York  City. 
Additional  speakers  will  l)e  an¬ 
nounced  at  a  later  date. 

Fees  at  each  stop  will  be  $7.50 
for  NPPA  members;  $15  for 
non-NPPA  meml)ers;  $2  for 
students;  free  for  military. 

A  $500  academic  grant  has 
l)een  announced  by  Kappa  Alpha 
Mu,  the  national  honorary  photo¬ 
journalism  fraternity,  in  a  com¬ 
petition  sponsored  jointly  with 
the  NPP.A  to  find  the  most 
talented  young  photojournalists 
in  the  United  States. 

All  students  enrolled  in  high 
school  during  the  1907-08  school 
year  are  eligible  for  the  open 
competition.  Plaques  will  be 
awarded  to  the  first  three  places 
in  the  photographic  contest  with 
the  next  25  winners  receiving 
certificates  of  merit. 

Each  entrant  will  l)e  judged 
on  the  basis  of  over-all  excel¬ 
lence  of  a  portfolio  that  must 
contain  five  or  more  prints.  Pic¬ 
tures  of  any  subject  matter  shot 
in  black-and-white  or  color  be¬ 
tween  .April  1,  1967  and  March 
31,  1968  are  eligible. 

Entries  will  be  judged  on 
story-telling  qualities,  demon¬ 
strated  technical  ability  and 
print  quality,  and  may  be  sub¬ 
mitted  as  single  pictures  or  in  a 
series. 

The  special  $500  academic 
grant,  given  by  Honeywell  Pho¬ 
tographic  Products,  is  designed 
to  help  a  talented  senior  student 
develop  his  talent  by  continuing 
his  education  at  the  college  or 


university  of  his  choice.  Because 
of  the  nature  of  the  award,  only 
high  school  seniors  who  will  be 
graduated  during  the  1967-68 
school  year  are  eligible  to  com¬ 
pete  for  the  $50()  Honej-Avell 
•Academic  Grant.  Winner  will  be 
determined  on  the  basis  of 
photojournalistic  ability,  schol¬ 
astic  ranking,  need  for  financial 
assistance  and  interest  in  a 
))hotojournalism  career. 

Judging  of  the  open  competi¬ 
tion  and  selection  of  the  winner 
of  the  $500  .Academic  Grant  will 
be  conducted  by  Kappa  .Alpha 
Alu  Collegiate  Competition. 

For  information  about  the 
oj)en  competition,  the  academic 
grant,  contest  rules  and  entry 
blanks,  write  Jack  Kenward, 
administrator,  NPP.A  High 
School  Student  Program,  5501 
N.  Troost  .Ave.,  Kansas  City, 
.Mo.  61118. 

Thre(>  new  K.AM  chapters 
have  t)een  formed  at  Ball  State 
University,  Muncie,  Ind.;  Kans¬ 
as  State  College,  Pittsburg, 
Kans, ;  and  Kent  State  Univer¬ 
sity,  Kent,  Ohio  (reactivation). 

.A  program  was  also  launched 
this  past  year  by  NPP.A  to  en¬ 
courage  non-Kappa  .Alpha  Mu 
students  to  join  NPP.A ;  31 
signed  up. 

NPP.A  Education  Chairman 
Rich  Clarkson,  the  Topeka 
(Kans.)  Capital-Journal,  has 
announced  his  committee  will 
institute  progiams  to  encourage 
closer  working  relationships  be¬ 
tween  photographers,  editors 
and  publishers.  He  a.sked  that 
anyone  having  ideas  for  this 
program  to  contact  him  at 
Topeka. 

Next  year’s  NPP.A  Business 
and  Education  Seminar  will  be 
held  in  Milwaukee. 

♦  *  ♦ 

F-STOPS 

Willard  Krieble,  staff  photog- 
rajjher,  Lansdale  (Pa.)  North 
Penn  Reporter,  has  l)een  named 
1967  “Pennsylvania  Press  Pho¬ 
tographer  of  the  Year.”  He  was 
featured  in  E&P  on  Sept.  9, 
1967,  for  his  approach  to  Enter¬ 
prise  on  a  small  daily. 

Henry  L.  Griffin,  .Associated 
Pre.ss  photographer  in  Washing¬ 
ton,  1).  C.  recently  was  featured 
in  a  movie  on  how  to  talk  after 
the  removal  of  a  larjmx.  Griffin, 
who  fell  ill  while  accompanying 
President  Kennedy  to  Europe  in 
the  .summer  of  1963,  was  oper¬ 
ated  on  for  cancer  of  the  larynx. 
His  larynx  was  removed  and  a 
new  “voice  pipe”  opened  to  the 
base  of  his  neck. 

Griffin  was  asked  to  appear 
in  a  movie,  “To  Speak  Again.” 
He  agreed  to  play  the  part  of  a 
typical  laryngectomee.  The  film 
was  paid  for  by  the  D.  C.  chap¬ 
ter  of  the  American  Cancer 
Society  and  has  won  national 
awards. 


EDITORIAL  W  ORKSHOP 


By  Roy  H.  Copperud 


Male  and  Female 


To  the  probable  outrage  of  Latinists,  apparently  an 
almost  extinct  tribe,  virile  seems  to  be  losing  its 
exclusive  association  with  maleness  as  such.  .Anyone 
who  has  had  even  a  little  Latin  knows  that  vir-  is 
the  Latin  for  7nan,  which  once  made  the  meanings  of 
virile  and  virility  inescapable.  But  both  Webster  and 
Random  House  allow  the  senses  strong,  vigorotis,  or 
forceful  for  virile,  as  in  speaking  of  a  virile  style  of 
writing.  This  seems  like  a  reasonable  extension  of 
the  meaning. 

.A  couple  of  questionable  examples:  “Frequently, 
when  the  staff  is  left  to  itself,  the  college  newspaper 
develops  a  lack  of  spontaneity  or  originality  that 
might  l)e  expected  of  young  and  virile  minds”;  and 
“He  commented  on  the  virility  of  .American  education 
today.”  I  suspect  that  what  the  writer  of  the  first 
intended  was  vigorous  and  what  the  writer  of  the 
second  intended  was  vitality, 

“They  made  a  healthy,  virile-looking  couple.” 
Regrettably,  this  was  man  and  wife,  not  a  pair  of 
epicenes  or  lesbians  as  the  descriptive  seems  to  sug¬ 
gest.  When  women  aie  referied  to  as  virile  it  sticks 
in  the  craw,  l)ecause  the  intention  of  the  writer  is 
obviously  not  the  derogatory  mannish  but  something 
complimentary  like  t'igorous.  Nothing  in  any  dictionary 
permits  the  application  of  virile  to  women,  extensions 
or  no  extensions.  Nor  does  there  seem  to  l>e  much 
excuse  for  the  glaringly  redundant  mascuHne  virility, 
which  turns  up  now  and  then. 

This  is  not  a  new  problem;  Fowler  in  tlie  original 
(1926)  noticed  the  misuse,  and  cited  a  newspaper 
story  that  descril)ed  as  woman  as  virile  at  93  and 
performing  all  her  own  household  chores.  But  in 
these  days  of  operations  that  change  the  sex,  such  a 
description  might  lx*  possible. 

To  avoid  error,  Fowler  suggested  that  virile  be  used 
only  when  the  idea  of  7nale  will  fit.  Misuses  of  virile 
appear  to  have  escaped  the  notice  of  all  current 
writers  on  usage  except  Fowler  and  your  correspond¬ 
ent  (in  A  Dictionary  of  Usage  and  Style),  though 
Partridge  curiously  warns  against  using  the  term 
to  descril)e  sexual  power  in  women. 


Wayward  Words 


There  is  no  reasonable  basis  for  the  prejudice  some¬ 
times  expressed  against  newsman  for  newspaperman ; 
it  is  now  recognized  by  all  dictionaries. 

*  *  * 

Double  negatives,  even  when  consciously  and 
correctly  used,  are  to  be  avoided  because  they 
place  on  the  reader  the  burden  of  sorting  out  the 
meaning:  “I  would  not  lie  surprised  if  they  did  not 
agree  with  me.”  Clearer:  “I  would  not  be  surprised 
if  they  disagreed  with  me.” 

*  *  * 

Once  upon  a  time  nubile  (related  to  7iuptial)  meant 
solely  of  marriageable  age,  but  it  has  attracted  more 
interesting  connotations.  The  sense  that  now  predom¬ 
inates  is  the  one  given  by  Webster  as  “physically 
suited  for  or  desirous  of  sexual  relationship.”  It  is 
invariably  applied  to  girls  or  young  women. 
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Because  the  E&P  MARKET  GUIDE  contains  more  facts  on  newspaper  mar¬ 
kets.  more  current  facts  on  newspaper  markets,  more  accurate,  up-to-date 
figures  on  newspaper  markets,  it  reaches  a  larger  paid  circulation  than  any 
other  source  of  newspaper  market  data.  Marketing  executives  at  the  top  level, 
whose  plans  precede  those  of  advertisers  and  sales  people,  use  it  in  making 
top-level  decisions  that  can  affect  your  business. 


USED  BY: 

•  ADVERTISING  AGENCIES 
for  markef  selection 

•  NATIONAL  ADVERTISERS 
for  media  selection 


Your  newspaper's  advertising,  in  context  with  E&P  tables,  data  and  statistics, 
helps  tell  the  complete  story  of  your  market,  and,  together  with  that  of  other 
newspapers,  registers  a  strong  argument  for  newspapers  as  the  basic  medium 
in  marketing  plans.  Concentrated  MARKET  GUIDE  circulation  among  lead¬ 
ing  industries,  advertisers  and  agencies  brings  your  message  to  your  best  adver¬ 
tising  prospects,  and  extensive  use  by  retailers  for  selection  of  locations  builds 
retail  sales  and  retail  linage,  too! 

ADVERTISING  DEADLINES: 

Alabama  through  Montana:  Space  reservations,  July  22,  copy  or  plates,  August  4 
Nebraska  through  Canada:  Space  reservations,  August  4,  copy  or  plates,  August  18 


•  RETAILERS.  CHAIN  STORES 
for  choosing  retail  locations 

•  INDUSTRY  OF  ALL  KINDS 
for  plant  site  location 

ADVERTISING  RATES:  Page,  (620;  half-page,  $360; 
third-page,  $265;  quarter-page  $200;  eighth-page,  $140; 
Area  Map,  $75.  Standard  AAA  colors  available  @  $175 
per  color.  Inserts:  B  &  W  rates  apply. 


Reserve  your  space  now  for  guaranteed  position  near  your  listing.  Contact: 

Editor  &  Publisher  850  THIRD  AVENUE.  NEW  YORK,  N.  Y.  10022  •  212-752-7050 


r 


o 


o 


o 


LAYOUT  AND  DESIGN 


Why  stick  to  postage  stamps 

itiii  Yrov  Daily  News  iiot-siinoiin}:  siki|.>  \iinav  sn 

l.lil  -  T  .  ^  .  .  -  -  - 
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(■binlfcrn  «» 
Itrram  Team ' 


three  or  four  years,”  he  wrote.  “Our  seven-column 
format,  however,  is  new.  (Seven-column  on  page  1.) 
We  took  this  route  to  give  us  the  white  space  we 
feel  is  important  and  to  eliminate  resetting  our 
pre-punched  wire  copy.” 

Spreading  the  type  seven  in  eight  gives  him  18 
points  of  white  space  l)etween  columns.  This  plus 
sinking  cutoffs  makes  the  page  a  breathing  delight 
to  the  eye. 

Page-1  de.sign  varies  considerably  from  day  to  day. 
Yet  identity  always  is  maintained.  Here  the  No.  1 
story  reads  down  columns  1  and  2.  Why  not? 
Tomorrow,  read  it  down  elsewhere. 

A  couple  of  minor  matters:  The  reference  line  to 
the  page-4  editorial  might  do  better  atop  the  lead. 
Then  we  wouldn’t  need  the  wave-rule  cutoff.  That 
cutoff,  being  fancy,  contradicts  the  clear  flavor 
of  the  rest  of  the  page.  And,  dropped  into  the  story 
between  lines,  the  reference  line  interrupts  the 
reader. 

You  could  make  the  same  observation  about  the 
wave  rules  atop  and  below  the  story  in  lower  right  of 
Sports.  Devices  such  as  this  clash  with  the  func¬ 
tional  thrust  of  the  rest  of  the  page.  And  they 
aren’t  needed. 

Obviously  Mr.  Walker  is  forced  to  use  his  regular 
l)ody  type  for  captions.  .Apparently  there’s  no  10 
point  light.  That’s  a  pity,  but  at  least  captions  are 
in  light  face. 

And  look:  No  ears!  Just  the  name.  Clean, 
emphatic,  proud. 


By  Howard  B.  Taylor 

The  Tfoif  (Ohio)  Daily  Sews  was  the  object  of 
many  compliments  at  a  typography  workshop  in 
St.  Louis. 

Small  wonder! 

The  tearsheets  come  from  Joel  Walker,  managing 
editor.  Troy  is  a  city  of  16,.'300  and  the  p.m.  Daily 
News  has  9,389  circulation. 

“Speaking  of  pictuies,”  he  wrote,  “we  have  one  of 
the  best  photogiaphers  in  the  state  and  we  like  to 
run  them  big.” 

Like  these.  The  page-1  shot  is  5  by  llAi.  What 
happened  is  that  two  local  teen  girls  brushed  the 
side  of  a  moving  freight  train,  totaled  their  car, 
banged  up  the  locomotive,  got  away  with  but  minor 
injuries. 

Many  smaller  offset  dailies,  while  recognizing  and 
trumpeting  the  virtues  of  big  art,  are  afraid  to 
make  it  big,  still  use  postage-stamps. 

You  can  be  certain  the  wreck  shot  knocked  the 
eyes  out  of  Daily  News  readers  and  was  the  subject 
of  much  “Did  you  see  that  picture  in  the  Daily 
News?  Wow!”  comment. 

.Anything  that  can  get  you  talked  about  this  way 
is  good  for  you. 

In  Sports,  the  two  eat  up  nearly  half  the  page. 
Sure,  they  could  have  been  cropped  tighter.  Diminish¬ 
ing  the  impact. 

In  lower  left  in  Sports  are  two  disembodied  legs. 
That  would  stop  cold  a  pedestrian  picture  editor, 
liecause  everyone  knows  you  can’t  have  legs  roaming 
without  a  body  tacked  onto  them.  Just  as  in  layout, 
cliche  taiKKts  have  emasculated  imaginative  news 
photography. 

Mr.  Walker  observed  that  the  open,  more-white¬ 
space  approach  is  not  new  to  his  paper. 

“We  have  l>een  using  this  technique  for  the  last 


(.Mr.  Taylor  is  Kditorial  Consultant  to  the  Copley 
International  Corporation,  an  affiliate  of  the  Copley 
Newspapers,  He  writes  this  feature  on  newspaper 
layout  and  design  especially  for  K&P.) 
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Writer,  artist  mine 
rich  Negro  history 

By  Don  Maley 


More  than  150  newspapers  are 
running  NEA’s  24-part  story- 
strip,  “The  Last  American,”  the 
story  of  the  American  Negro. 

Newspaper  Enterprise  Asso¬ 
ciation  assigned  Don  Oakley, 
chief  editorial  writer,  and  John 
Lane,  creative  art  director,  to 
research  and  produce  the  series. 
The  idea  for  it  originated  with 
Rol)ert  Roy  Metz,  NE.\  execu¬ 
tive  editor,  who  l)eliev'ed  that  a 
large  part  of  American  history 
was  unknown  to  most  Ameri¬ 
cans,  including  many  blacks, 
themselves. 

“.At  first,”  says  Oakley,  “I 
thought  of  doing  a  sort  of  his¬ 
torical  ‘Who’s  Who  of  Outstand¬ 
ing  Negroes’,  hut  T  soon  realized 
that  each  would  have  to  l)e  pre¬ 
sented  in  the  context  of  the  time 
in  which  he  liv’ed.  Thus  the  series 
developed  instead  into  a  hi.story 
of  the  Negro  in  general  with 
famous  personages  mentioned  in 
passing.” 

Oakley’s  research  and  reading 
l)egan  in  the  summer  of  1907. 
The  drafting  of  a  tentative  out¬ 
line  followed,  with  more  reading 
and  outline  refining  before  the 
actual  writing  l)egan.  General 
histories,  then  specialized  ones 
were  consulted  as  the  writing 
progressed,  said  he: 

“The  major  problem  was  to 
cover  the  history  of  many  out¬ 
standing  Negroes  I  simply  did 
not  have  space  to  mention.  But 
the  purpose  was  to  present  the 
story  of  the  Negro  peoj)le,  not 
Negro  individuals. 

“The  research  was  a  revela¬ 
tion  to  me.  Like  most  people,  I 
was  of  the  impression  that  the 
story  of  the  Negro  l>egan  after 
the  Civil  War  and  l)efore  that 
was  only  slavery.  How  their 
achievements  and  contributions 
to  .America  could  have  been 
ignored  for  so  many  years  is  a 
mystery.” 

.Artist  Lane  said  he,  too, 
learned  a  great  deal  from  the 
research  he  undertook  before 
executing  his  illustiations  for 
the  strip. 

“I  found  a  wealth  of  material 
to  draw  upon,”  Lane  says,  “but 
it  contributed  primarily  to  the 
correct  portrayal  of  the  times, 
rather  than  of  many  of  the  indi¬ 
viduals.  Who  would  know  what 
Crispus  .Attacks  looked  like?” 

Lane  became  acquainted 
EDITOR  8C  PUBLISHER 


during  his  research  stint  with  a 
Negro  historian  who  gave  him 
advice  and  referred  hi:n  to  Irooks 
and  photographs  he  might  not 
have  found  otherwise. 

• 

Columnists  Lecture 
On  Political  Science 

Marianne  Means,  whose 
Washington  column  is  distrib¬ 
uted  by  King  Features  Syndi¬ 
cate,  for  the  second  year  was 
selected  by  the  .American  Politic¬ 
al  Science  .Association  to  join  a 
small  group  of  professors  and 
government  specialists  and  for 
lactures  at  the  APSA’s  Annual 
Public  Affairs  Reporting  Semin¬ 
ar,  at  Sun  Valley,  June  23-29. 
Other  panelists  included  David 
Rroder,  political  correspondent 
for  the  Wanhingtov  Post,  and 
John  Herling,  lalmr  columnist 
for  National  Newspaper  Syndi¬ 
cate. 

Columnist 
some  junk 

.A  Q&.A  column  about  ageless 
(and  valuable)  works  of  art  and 
fine  craftsmanship  is  proving  to 
l)e  a  populai-  feature,  says  Wil¬ 
liam  Thomas,  president  and  ex¬ 
ecutive  editor  of  Columbia  Fea¬ 
tures. 

“The  avalanche  of  mail  for¬ 
warded  by  subscribing  news¬ 
papers  has  l)een  almost  over¬ 
whelming,”  he  said. 

“Frankly,”  Thomas  remarked, 
“we  were  a  little  apprehensive 
about  just  how  wide-spread  the 
interest  in  antiques  is  when  we 
first  introduced  the  column 
(.Anti(iue  Wise)  a  few  weeks 
ago.  Now,  we’re  convinced  that 
hundreds  of  thousands  of  peojjle 
are  interested  in  collecting,  buy¬ 
ing,  selling,  or  simply  admiring 
the  classic  lines  of  old  furniture, 
bric-a-brac,  and  various  ohjets 
d'art.  From  the  Miami  Herald 
alone,  we  receive  practically  a 
mailbag-full  of  letters  each  week 
from  readers  curious  about  the 
age,  origin,  or  value  of  an  heir¬ 
loom.” 

“.Antique  Wise”  is  a  one-a- 
week  column  by  Dorothy  Ham- 
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€aniff*8  mural 
in  Scout  center 

Milton  Caniff,  creator  of , 
“Steve  Canyon,”  saw  his  latest 
work  of  art,  a  9x11  foot  mural, 
unveiled  in  Pittsburgh,  when  he 
and  his  wife  attended  dedication 
ceremonies  on  July  4  at  the 
Scout  Center  of  the  .Allegheny 
Trails  Council,  Boy  Scouts  of 
.America. 

The  Caniff  mural  in  the  Herit¬ 
age  Room  shows  a  Iwy  standing 
on  a  hillside  overlooking  Pitts¬ 
burgh’s  famous  Point.  In  the 
background  are  the  “eight  sta-  i 
tions”  depicting  scouting:  medi-  : 
cine,  government,  business,  edu¬ 
cation,  science,  aviation-space, 
communications  and  religion. 

Caniff  is  a  former  Eagle  Scout, 
and  to  complete  the  dramatic 
presentation  of  the  mural  he 
enlisted  the  aid  of  two  formei- 
Pennsylvania  scouts.  Motion  pic¬ 
ture  star  James  Stewart  made 
a  tape  recording  of  the  text 
which  Caniff  wrote,  entitled 
“You  .Are  The  Flag,”  and  Fred 
Waring  and  his  Pennsylvanians 
piovided  a  musical  background 
for  the  recording. 

Full-color  posters  of  the  Caniff 
painting  and  text,  measuring 
22*2x14  inches  are  available 
from  the  .Allegheny  Trails  Coun¬ 
cil,  BS.A,  Flag  Plaza,  Pittsburgh. 

discloses 
is  golden 

mond  of  Lamed,  Kansas,  and  is 
illustrated  either  by  photo¬ 
graphs  or  sketches. 

Foi-  almost  a  year  l)efore  l>eing 
signed  by  Columbia,  Mrs.  Ham¬ 
mond  wrote  her  column  for  the 
Hutchinson  (Kans.)  Xews. 

“It’s  really  too  bad  so  many 
people  l)elieve  they  have  a  price¬ 
less  antique  or  two  around  the 
house  and  then  they  find  out  it’s 
just  junk,”  explains  Mrs.  Ham¬ 
mond.  “But  then,”  she  adds,  “it 
happens  almost  as  often  that  a 
person  will  own  a  valuable  piece 
of  work  and  not  have  the  vaguest 
idea  of  its  worth  until  it’s  as¬ 
sessed  by  an  authority  in  the 
field.” 

In  “.Antique  Wise,”  Dorothy 
Hammond  not  only  explains  the 
historical  significance  and  value 
of  antiques,  but  also  provides 
readers  with  basic  information 
on  refinishing  and  restoring 
antiques. 

Mrs.  Hammond  has  had 
.several  children’s  books  pul)- 
lished  and  is  a  contributor  to 
national  magazines,  mostly  in 
the  antique  field. 
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Rote  over  Pearson  column 

Weekly  buys  ad  in  Times 
to  blast  Post  ‘pressure’ 


The  publisher  of  the  Jeu'hh 
I'resx,  a  weekly  newspaper  (cir¬ 
culation  149, 0(H))  in  New  York 
City,  spent  $719.20  for  an  ad  in 
the  .\V«’  York  Timex  this  week 
to  appeal  for  help  “in  our  strup- 
ple  to  estal)lish  freedom  of  the 
press  for  a  small  newspaper 
apainst  a  giant  one.” 

.\ccordinp  to  the  Jewish 
Press,  the  Stw  York  Poxt  was 
I’esponsible  for  cancellation  of 
its  contract  with  Bell-McClure 
Syndicate  to  reprint  portions  of 
Drew  Pearson’s  column.  The 
tabloid  paper  printed  in  Coney 
Island  complained  that  Mrs. 
Dorothy  Schiff,  publisher  of  the 
Post,  wouldn't  discuss  the 
matter. 

In  its  account  of  the  jjroblem, 
the  Jewish  Press  said  a  report 
had  Iteen  made  to  the  Depart¬ 
ment  of  Justice. 

I.inihed  I'se 

.John  Osenenko,  executive  vice- 
president  of  B<dl-McClure,  ex¬ 
plained  to  E&P  that  the  Post 
had  held  primary  riphts  to  the 
Pearson  column  since  takinp  it 
over  from  the  Sew  York  Mirror 
in  19)53.  However,  he  said, 
.several  other  papers  in  the  New 
York  area  have  made  arranpe- 
ments  to  carry  it. 

In  the  case  of  the  Jewish 
Press,  the  syndicate  official  said, 
the  conti’act  allowed  it  to  receive 
all  of  the  Pearson  columns  but 
restricted  the  publication  to  ex¬ 
cerpts  “of  specific  interest”  to 
its  readers  and  retjuired  a  credit 
line  for  the  Post. 

The  Jewish  Press  said  the 
Post  objected  to  the  use  it  was 
makinp  of  the  Pearson  material 
and  this  complaint  resulted  in  a 
stipulation  that  the  weekly 
would  “clear”  its  Pearson  selec¬ 
tions  with  Paul  Sann,  executive 
editor  of  the  Post. 

Osenenko  said  there  was 
nothinp  unu.sual  alnmt  this  ar- 
ranpement  and  Sann  commented 
that  “this  is  normal  procedure 
when  material  is  reprinted  from 
another  newspaper.” 


paper  paid  $15  a  week  for  the 
feature. 

The  Jewish  Press,  Brovich 
said,  took  on  the  Pearson  col¬ 
umn  excerpts  in  March  1966  and 
did  considerable  promotion,  re- 
sultinp  in  buildinp  up  reader- 
ship  “quite  a  bit.”  He  said  the 
loss  of  the  column  now  was 
“damned  annoying,”  because  the 
Jewish  Press  has  undertaken  an 
expansion  propram  and  has  been 
makinp  inroads  in  the  Jewish 
market. 

Even  while  the  Jewish  Press 
used  more  and  more  of  the  ma¬ 
terial  from  the  Pearson  col¬ 
umns,  Osenenko  said,  the  Post 
was  “very  patient”  but  lately 
“they  just  pot  fed  up”  when  the 
entire  release  was  l)einp  pub¬ 
lished. 

• 

Admen  move  up 
on  Jersey  daily 

Perth  .Amboy,  N.  J. 

The  promotions  of  three  ad¬ 
vert  isinp  executives  of  the  Eve- 
nittfl  Sews  were  announced  by 
John  Burk,  peneral  manaper. 

.Andrew  J.  Fopas  has  l)een 
named  to  the  position  of  assist¬ 
ant  business  manaper  and  James 
E.  McKearney  Jr.  l)ecomes  ad- 
vertisinp  director.  Succeeding 
the  latter  as  classified  adver¬ 
tising  manaper  is  John  Kalman. 

Fopas  joined  the  Evening 
News  staff  in  1946  and  was  pro¬ 
moted  to  retail  advertising  man¬ 
aper  in  19.')8.  He  l)ecame  adver¬ 
tising  manaper  in  1965. 

McKearney  joined  the  Eve¬ 
ning  News  staff  as  a  sales 
trainee  in  19.58. 

Kalman  joined  the  Evening 
News  staff  in  1959  as  a  sales 
trainee  and  liepan  working  in 
the  Classified  department  in 
1961. 


Porters  in  guild 


'Ridiculous'  Providence,  R.  I. 

.  ,  Porters  at  the  Providence 

The  whole  dispute,  in  Sann  s  ,•/,«/  and  Bulletin  voted  17 
view,  was  ’  ridiculous.  The  ^  representation  by  the 
Jewish  Press,  he  said,  doesn  t  Providence  Newspaper  Guild  in 
pay  the  same  rate  for  Pearson  election  conducted  by  the 
as  the  Post  does—  or  an^>'thinp  Rhode  Island  State  Department 
close  to  it.  According’  to  Osenen-  Labor  July  15.  The  Providence 
ko,  the  Post  psys  “in  three  local  won  a  unit  of  150  adver- 
fipures.  Joseph  Brovich,  assist-  tising  and  business-office  em- 
ant  to  the  publisher  of  the  Jew-  j^g^  December, 

ish  Press  volunteered  that  this  ‘ _ 


Reuters  sending 
Underhill  to  U.S. 

Changes  in  the  executive  staff 
of  Reuters  were  announced  this 
week  by  Gerald  Long,  general 
manaper,  in  London. 

Stuart  Underhill,  deputy  pen¬ 
eral  manaper,  will  move  to  New 
York  in  October  to  administer 
the  Reuters  agency  in  North 
and  South  .America  and  the 
Caribliean  area.  Underhill,  a 
Canadian,  joined  Reuters  in 
19.50.  He  has  lieen  a  deputy  gen¬ 
eral  manager  since  1963  and 
managing  editor  since  January 
1965. 

B.  R.  Horton,  now  deputy 
managing  editor,  will  become  an 
assistant  general  manaper  and 
editor-in-chief,  and  D.  A.  Chipp, 
an  assistant  peneral  manaper, 
will  liecome  editor. 


Beutel  now  chief 
of  London  bureau 

Bill  Beutel,  .ABC  News  Lon¬ 
don  correspondent,  has  lieen 
named  London  bureau  chief,  it 
was  announced  by  Elmer  W. 
Lower,  president  of  .ABC  News. 
Beutel  replaces  Louis  Rukeyser 
who  is  returning  to  the  United 
States  on  home  leave. 

.A  native  of  Cleveland,  Beutel 
iK'pan  his  broadcast  journalism 
career  there  with  WG.AR  Radio 
in  1957.  Prior  to  that  he  had 
served  a  brief  stint  as  a  reporter 
with  the  Baltimore  Su7i.  His 
entry  into  television  also  l)epan 
in  Cleveland  as  a  news  corre¬ 
spondent  with  WEWS-TV. 


M.E.  appointed 

Rock  Hill,  S.  C. 

Talbot  Patrick,  publisher,  has 
appointed  Warren  Koon  as  man¬ 
aging  editor  of  the  Evening  Her¬ 
ald  to  replace  Roliert  W.  Brown, 
who  resigned  to  liecome  man¬ 
aging  editor  of  the  Angnsta 
(Ga.)  Chronicle.  Coon  has  lieen 
executive  sports  editor  of  the 
Charleston  (S.  C.)  Sews  A- 
Courier  and  Charleston  Poxt. 

• 

2  senior  VP’s 

James  W.  Brady,  vicepresi¬ 
dent  and  publisher  of  Women’s 
Wear  Daily  and  Daily  News 
Record,  has  been  appointed 
senior  vicepresident  for  editorial 
matters  for  Fairchild  Publica¬ 
tions.  William  O.  Dwyer,  vice- 
president,  has  been  appointed 
senior  vicepresident  for  adminis¬ 
tration  and  sales. 


FBI  agent 

can’t  be 
newsman 

Washington 

It  always  has  been  a  crime 
for  a  newspaperman  to  imper¬ 
sonate  a  federal  officer  but  now 
an  FBI  agent  who  impersonates 
a  newsman  will  find  himself  in 
ti-ouble  with  J.  Edgar  Hoover. 

On  June  17  an  FBI  operative 
made  like  a  press  photogiapher 
in  order  to  pet  film  for  later 
prosecution  of  draft  card 
burners  during  an  antiwar 
demonstration  here.  An  .Amer¬ 
ican  Broadcasting  Company 
news  correspondent  reported  the 
incident. 

William  Small,  chief  of  the 
Columbia  Broadcasting  System’s 
Washington  news  bureau,  pro¬ 
tested  on  liehalf  of  the  networks. 
Small  told  Attorney  General 
Ramsey  Clark  that  FBI  men  in 
newsmen’s  clothing  could  spoil 
the  pitch  for  legitimate  reporters 
and  cameramen. 

On  July  8,  the  .Attorney  Gen¬ 
eral  wrote  Small  that : 

“Instructions  have  l)een  issued 
by  the  FBI  director  to  all  FBI 
personnel  that  under  no  cir¬ 
cumstances  are  they  ever  to  pose 
as  members  of  the  news  media 
in  connection  with  any  future 
investigation.” 

.Any  one  familiar  with  the 
disciplinary  procedures  at  the 
F'BI  knows  that  when  Director 
Hoover  issues  that  kind  of  an 
order  he  means  it  and  violators 
could  lie  condignly  punished. 
Similarly,  they  are  aware  that, 
even  though  forbidden  to  mas¬ 
querade  as  reporters,  FBI  agents 
will  still  be  able  by  more  ortho¬ 
dox  detective  methods  to  gather 
the  evidence  they  need  to  get 
their  man. 


Full  crew  again 

Waynesville,  N.  C. 

Hiring  of  two  reporter-feature 
writers  brought  the  Waynesville 
Mountaineer’s  news  staff  back 
to  full  strength  for  first  time  in 
almost  a  year.  They  are  Bruce 
David  Steinbicker,  from  man¬ 
aging  editor  of  Cherokee  Scout, 
and  John  Edward  Roper,  from 
the  Gastonia  (N.  C.)  Gazette. 

They  fill  vacancies  created 
several  months  ago  when  Jimmy 
Deaton  retired  and  Jack  Horan 
took  a  job  as  chief  of  bureau  of 
the  Charlotte  Observer  at  Gas¬ 
tonia. 
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tertainment.  We  do  not  regard  memlier  of  it  has  had  experience  always  a  supply  of  “shorts”  set 
type  and  format  as  an  end  in  in  a  variety  of  editing  and  in  varying  column  widths,  but 
themselves  but  simply  as  the  makeup  chores.  the  news  editing  is  so  selective 

vehicle  to  carry  the  message.  When  the  key  editor  allots  a  that  few  “filler”  items  ever  get 

“We  are  old-fashioned  enough  story  with  instructions  to  keep  used,  even  with  an  average 
to  believe  that  there  are  mes-  it  to  six  inches  on  column-and-  newshole  of  140-150  columns, 
sages  other  than  the  medium  half  measuj-e  with  a  certain  size  The  Press  is  an  evening  news- 
and  that  the  medium  can  best  head,  he  knows  the  man  on  the  paper  that  has  an  early  morning 

. .  carry  those  messages  by  calling  rim  is  able  to  judge  copy  for  press  start.  This  schedule,  Starr 

fitV  of  white  space  and  where  as  little  attention  to  itself  as  length  and  edits  accordingly,  explains,  permits  some  leeway 
possible  used  wide  measures  and  possible.  A  newspaper  should  be  The  makeup  man  in  the  com-  in  deadlines  for  planning  the 
boxes  to  improve  display.  ^asy  to  read,  as  comfoi  table  and  posing  room,  of  course,  has  the  pages  during  the  afternoon  and 

"But  the  limitations  were  inviting  as  a  fine  old  book.  In  a  last  word  if  any  chopping  needs  evening  before  the  day  of  pub- 
simply  too  great  to  allow  for  sense  what  we  have  done  is  take  to  l)e  done.  Then,  too,  there  is  lication. 

any  fundamental  changes.  a  leaf  out  of  the  l)est  in  the  old  _ 

“The  Press’  new  format  in-  typographic  book  and  recast  it 
volves  compromises  that  are  in-  within  a  large  page,  ads  or  no.”  ^ 

evitable  under  the  circumstances  ‘Prmiuciion  ^  €^€Jt>UgnnS  tfil  J  WUil't  DtlSC 

of  daily  newspaper  production  ^  ^ 

as  we  now  know  it.  But  we  think  The  product  improvement  pro-  O 

we  have  proved,  in  the  crucible  gram  adds  up  to  a  daily  pack-  J  ^ 

of  daily  opeiation  of  multiple  age  of  custom-built  pages,  each 

editions  of  papers  running  up  to  with  a  variety  of  column  widths  TucsoN  column  width.  Using  the  same 

9(!  pages,  that  a  full-sized  paper  but  none  over  20  picas.  Thus  The  Titcuon  Duily  Citizen  has  column  width  meant  practically 
can  make  basic  improvements  the  format  holds  closely  to  the  modernized  the  typography  of  no  change  for  the  composing 
in  its  appearance  and  readabil-  readability  recommendations  for  its  front  page,  got  rid  of  column  room.  Harry  Smith,  composing 
ity,  not  only  on  page  one  or  the  wide  columns,  except  where  in-  rules,  utilized  the  white  space  room  superintendent,  pointed 
split,  but  on  almost  every  page  flexibility  of  ad  layout  (a  7-col  .  .  .  while  maintaining  the  same  out  that  “the  only  change  is 
with  ads  less  than  7  columns  full  ad,  for  example)  won’t  column  width  as  liefore.  altout  4  to  5  minutes  more  pre- 

wide.  allow  for  anything  but  the  10-  This  bit  of  hocus-pocus  came  paration  per  page”  by  utilizing 

"I’m  not  talking  about  jazzy,  pica  width  of  news  text.  about  when  the  Citizen,  one  of  18  point  base  for  the  white  space, 

flamboyant  typographic  gymnas-  The  variation  in  column  many  new.spapers  with  nine-  instead  of  column  rules, 

tics  that  many  papers  pass  off  widths  presents  no  particular  column-wide  pages,  simply  “And  it’s  woith  it,”  Smith 

as  “lively”  presentation.  I  don’t  problem  to  the  news  desk  where  dropped  one  column  from  its  said.  “The  two  pages  are  easier 

think  readers  are  particularly  the  decisions  are  made  on  the  page  1  (and  second  front  page)  to  read  and  look  a  lot  better.” 

interested  in  frenetic,  psyche-  basis  of  the  individual  page  makeup.  This  left  eight  columns  .Also  revamped  was  the  edito- 

delic  displa.v;  there’s  enough  dummies  which  have  the  ads  and  plenty  of  white  space  to  rial  page.  Main  changes  included 
that’s  wild  and  wooly  in  our  assigned.  Dave  Starr  prefers  sandwich  i)etween  them.  use  of  outlined  “mug  shots”  of 

daily  experience.  We  like  to  re-  “production  desk”  to  “copy  desk”  The  column  measurements  syndicated  columnists,  a  central- 
gard  our  paper  as  a  medium  of  when  he  s))eaks  of  this  part  of  thus  remain  the  same  as  before,  ized  masthead,  and  a  second 
sanity,  of  information  and  en-  the  newsroom,  l)ecause  each  floating  over  the  oi  iginal  nine-  editorial  cartoon. 


Tailored  page 

(Continued  from  page  15) 
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EIGHT  ON  NINE— Wire  Editor  Clyde  Foster  (left)  holds  up  en 
experimental  copy  of  a  front  page  of  the  Tucson  Citizen  while  Com¬ 
posing  Room  Superintendent  Harry  Smith  shows  how  the  page  ap¬ 
peared  before  changes  were  made.  Revamped  Citizen  page  I  is 
made  up  in  eight  columns  (instead  of  original  nine)  with  white 
space  between  columns. 


Sutton  heads  Bowater  PubU®  Relations  Appointments 

organization  in  N.A. 


A  realiRnment  of  its  produc¬ 
tion  and  sales  operations  in  the 
United  States  and  Canada  has 
l)een  effected  by  Bowater  Paper 
Corporation. 

The  changes,  announced  this 
week  in  London  by  Sir  Christo¬ 
pher  Chancellor,  chairman  of 
the  worldwide  company,  move 
V.  J.  Sutton  up  to  the  presidency 
of  Bowater  Incorporated,  with 
headquarters  at  Calhoun,  Tenn. 
He  has  been  the  senior  Bowater 
executive  in  the  United  States 
since  19G4. 

On  the  executive  committee  of 
the  new  management  firm  with 
Sutton  are:  A  E.  Balloch,  presi¬ 
dent  of  Bowaters  Canadian  Coi  - 
poration;  H.  K.  Joyce,  president 
of  Bowaters  Newfoundland,  and 
C.  E.  Opdyke,  formerly  vice- 
president-finance  of  Bowaters 
Southern  Paper  Corporation. 

Balloch  has  l)een  designated 
executive  vicepresident,  with 
Joyce  as  senior  vicepresident. 

Sutton  is  nresident  of  Bo¬ 
waters  United  States  Corpora¬ 
tion  and  he  and  Balloch  are 
directoT-s  of  the  parent  corpora¬ 
tion  in  England. 

Bowater  Sales  Comnanv  Inc. 
will  handle  the  sale,  distribution 
and  servicing  of  all  Bowater 
pro<lucts  in  the  North  .American 
zone,  with  offieos  in  New  York, 
.Atlanta  and  Chicago.  The  New 
York  office  will  remain  at  2.‘)0 
Park  .Avenue.  The  chief  of  the 
marketing  oneiation  will  lie 
Hugh  K.  Jovce,  foimerlv  with 
Bowaters  Mersey  Paper  Co. 

J.  H.  Mowbray  Jones,  long 
associated  with  Bowaters  in 
England  and  Canada,  will  join 
the  l)oard  of  diiectors  of  Bo¬ 
water  Inc. 

The  Bowater  structural  le- 
vision  was  indicated  la.st  March 
after  Douglass  Camnl)ell  re¬ 
signed  as  n’-esident  and  chief 
executive  officer.  In  this  post  he 
had  followed  Wallace  .A. 
Sprague,  who  is  now  with  Whit¬ 
ney  Communications  Corp. 

The  Bowater  operating  com- 
nanies  in  North  .America  are: 
Bowaters  Southern  Paner  Corp., 
Calhoun ;  Bowaters  Newfound¬ 
land  Limited  at  Corner  Brook, 
NFld:  Bowaters  Mersey  Paper 
Co.  at  Liverpool,  Nova  Scotia; 
Bowaters  Carolina  Corp.  at  Rock 
Hill,  S.  C.,  and  Bowaters  Power 
Co.  Ltd.  in  Newfoundland. 

Bowaters  Carolina  and  the 
Newhouse  Newspapers  are  part¬ 
ners  in  Catawba  Newsprint  Co. 
which  is  installing  a  newsprint 
machine  rated  at  180,000  tons 
of  annual  capacity. 


V.  J.  SuHon 


Newsprint  firm 
appoints  Watt 

Ralph  E.  (Sam)  Watt  has 
l)een  api)ointed  vicepresident- 
Southem  Sales  of  the  New¬ 
foundland  Pulp  &  Chemical  Co. 
Ltd.  Formerly  a  senior  vice- 
president  and  director  of  the 
Bowater  Paper  Company,  Watt 
will  continue  to  maintain  offices 
in  his  home  city,  .Atlanta. 

Newfoundland  Pulp  &  Chem¬ 
ical  recently  awaided  a  con¬ 
struction  contract  to  Rust  En¬ 
gineering  Company,  a  division 
of  Litton  Indu.stiies,  to  build  a 
new  two-machine  fiOO-ton  i)er 
day  newsprint  mill  at  Come-By- 
Chance,  Newfoundland.  The  mill 
is  scheduled  to  l)egin  operating 
by  mid-ll)7b. 

• 

Garden  tours 

New  York’s  Madison  Sciuare 
Carden  Center  has  opened  its 
Hall  of  Fame  and  added  this 
attraction  to  its  guided  tour. 
Carrier  boys  from  the  Philadel¬ 
phia  lialletin  and  the  Seieai'k 
Erevinr/  Xews  have  taken  the 
tour  as  have  1,000  Cleveland 
area  residents  who  visited  the 
Carden  as  part  of  a  trip  ar¬ 
ranged  by  the  Cleveland  Prei^y:. 

• 

Keyiiold^  at  Doiutar 

Peter  T.  Reynolds  has  joined 
Domtar  Newsprint  Sales  in  New 
York.  Gerry  Reilly,  general  man¬ 
ager  of  newsprint  sales  in  the 
U.S.,  said  Reynolds  will  lie 
working  with  John  Doelman  in 
servicing  accounts  in  New  York, 
Connecticut  and  Ohio. 


Ray  Dubrowin  has  been 
elected  vicepresident-public  af¬ 
fairs  of  the  Diamond  Inter¬ 
national  Corpoi  ation.  In  his  new 
post  he  will  represent  Diamond 
International  in  government  re¬ 
lations  activities  in  addition  to 
continuing  his  responsibility  for 
public  relations  and  advertising. 
*  *  • 

AVilliam  B.  Colwell  has  been 
appointed  director  of  public  re¬ 
lations  and  advertising  for 
.A.MSTED  Industries,  Chicago. 
He  had  l)een  serving  as  man¬ 
ager  of  public  relations  and 
advertising  since  1966.  He  is  a 
former  Wall  Street  Jonnuil  and 
UPI  reporter  who  was  a  Phi 
Beta  Kappa  graduate  of  Beloit 
College  in  19,^6. 

«  «  * 

Appointment  of  John  Forbes 
as  director  of  public  relations 
and  advertising  for  Union 
Pacific  Railroad  at  Los  .Angeles 
was  effective  July  1.  Forbes, 
with  U.P.  for  the  past  26  years, 
was  named  to  the  post  following 
the  retirement  of  Paul  L.  Har¬ 
rison,  director  of  public  rela¬ 
tions. 

*  * 

Career  .Academy  Inc.,  .Milwau¬ 
kee,  has  retained  Harshe-Rot- 
man  &  Druck  as  marketing  and 
financial  public  relations  counsel. 
♦  ♦  ♦ 

Don  Curry  has  been  appointed 
vicepresident  and  director  of  the 
Washington  office  of  Underwoo<l, 
Jordan  .As.sociates  Inc.,  a  public 
relations  and  advertising  firm 
head(iuartered  in  New  York  with 
offices  in  Washington  and  Hart¬ 
ford,  Conn.  Curry  has  lM*en 
.sei  ving  as  director  of  the  Wash¬ 
ington  office. 

♦  ♦  ♦ 

Robert  H.  Healy,  president  of 
The  Interpublic  Group  of  Com¬ 
panies,  and  Thomas  J.  Deegan 
Jr.,  announced  that  the  Thomas 
J.  Deegan  Company,  Inc.,  a  sub¬ 
sidiary  of  Interpublic  since  1963, 
has  been  reacquired  by  Degan. 
Jack  Raymond  will  continue  as 

president  and  chief  operating 

ofiicer. 

*  * 

William  P.  Gigilio,  director  of 
l)ublic  services  for  McGraw-Hill 
Publications,  has  l)een  appointed 
director  of  public  affairs,  re¬ 
sponsible  for  internal  and  ex¬ 
ternal  communications  and  rela¬ 
tions  with  the  pi-ess,  advertisers 
and  agencies,  the  academic  com¬ 
munity  and  government. 

*  *  * 

John  W.  Murray  Jr.  has  re¬ 
signed  as  a  public  relations  as¬ 
sociate  in  the  Hartford  office  of 
Chirurg  &  Cairns  Company  to 
join  Doremus  &  Company,  New 
York,  as  account  executive. 

4:  4t  * 

Joan  Stuart  Gallagher  and 


Larry  P.  Horist  have  been 
named  account  executives  and 
Edward  Jay  Wollock  junior  ac¬ 
count  executive  in  the  Chicago 
office  of  Daniel  J.  Edelman. 

*  «  * 

Seeburg  Corporation  (oigans, 
pianos  etc.)  and  National  Sport¬ 
ing  Good  Association,  both  in 
Chicago,  have  retained  Daniel 
J.  Edelman  for  public  relations 
programs. 

4e  4c  ♦ 

Appointment  of  Spencer  Boise 
as  vicepresident  and  general 
manager  in  the  Los  .Angeles 
office  of  Harshe-Rotman  & 
Druck  was  announced  today  by 
Moi  ris  B.  Rotman,  chairman  and 
chief  executive  officer.  Daniel  H. 
Baer  is  senior  vicepresident  of 
West  Coast  operations.  Boise 
has  l)een  with  the  Procter  & 
Gamble  Company  for  the  past 
12  years. 

*  *  * 

Harlan  V.  Hadley  retired  July 
1  from  the  .Automobile  Manu¬ 
facturers  .Association  of  which 
he  has  Iteen  Washington  man- 
agei’  since  1914.  He  is  estab¬ 
lishing  a  government  relations 
firm  called  Representations  Un¬ 
limited. 

*  *  * 

Frank  B.  Kaliipa  is  manager 
of  j)ublic  relations  at  .Aerojet- 
General  ('orporation’s  Electron¬ 
ics  Division,  .Azusa,  Calif.  He 
served  in  editorial  posts  on  Wis¬ 
consin  and  Southern  California 
newspapers  prior  to  joining  the 
aerospace  technology  firm  two 
years  ago. 

*  «  « 

Pamela  Johnston  has  been 
appointed  the  public  relations 
manager  of  the  U.S.  Consumer 
Products  Division  of  the  Singer 

Comi)any’s  North  .Atlantic  Con- 

.sumer  Products  Group. 

*  ♦  * 

Robert  S.  Smith,  on  leave 
from  Time  Inc.,  will  lie  public 
relations  director  of  the  .Asian 
Institute  of  Technology  in  Bang¬ 
kok. 

*  1  ♦ 

.Appointment  of  Smith-Klitten, 
Inc.,  as  its  agency  for  adver¬ 
tising  and  jiublic  relations  has 
lieen  announced  by  Swedlow  Inc., 
Garden  Grove,  Calif.,  manufac¬ 
turer  of  aircraft  transparencies, 
reinforced  plastics  and  cast 
acrylics  foi-  commercial  and 
military  uses.  Smith-Klitten  is 
developing  a  program  covering 
advertising,  newsmaking  public 
relations,  sales  promotion,  and 
collaterial  materials  for  the 
client  company. 

*  *  * 

J.  W.  .Anderson  has  joined 
Keebler  Company  as  director  of 
public  relations,  a  new  position 
for  the  cookie,  cracker  and  snack 
food  company. 
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ON  THE  SAM  RAYBURN  FREEWAY — Construction  has  begun  on 
a  new  home  for  the  Sherman  (Tex.)  Democrat  that  will  cost  about 
$350,000.  The  architects  for  the  Red  River  Publishing  Co.  project 
are  Brown,  Moore  and  Brown.  According  to  publisher  Albert  Nibling, 
the  one-level  building  has  been  planned  to  accommodate  a  64-page 
press  when  the  need  arises.  The  contract  calls  for  completion  of  the 
structure  in  200  days. 


Interns  in  varied  jobs 
above  copy  boy  level 


Cleveland  addition  of  Pamela  Moore,  a 
Six  interns  are  gaining  experi-  journalism  major  at  Kent  State 
ence  in  newspaper  work  at  the  University. 

Cleveland  Presi^  this  summer.  Keeping  score  in  the  sports 
This  is  the  second  year  for  this  department  is  .\lfred  Person,  a 
program  in  which  the  interns  junior  majoring  in  history  and 
are  assigned  specific  duties  with  political  science  at  Morehouse 
no  copy  boy  duties  involved.  College  in  Atlanta. 

Larry  Blasko,  who  worked  at  , 

the  Press  as  a  copy  Iwy  last 

summer,  is  assisting  the  editorial  Parrisll  Will  Edit 
writers.  He  is  a  senior  at  North-  Magazines 

western  University.  ^ 

Tim  Culek  is  spending  his  Washington 

second  summer  of  internship  Robert  L.  Parrish  has  lieen 
with  the  photographers.  He  will  named  a  west  coast  editor  for 
lie  a  senior  at  Bowling  Green  American  Aviation  Publications. 
State  University  where  he  is  He  joins  editors  Fred  Hunter 
majoring  in  journalism.  Tim  and  Frank  Burnham  at  the  com- 
also  served  as  a  photographer  pany’s  Beverly  Hills  office  and 
for  the  Willoa(flih{i  (Ohio)  will  represent  .American  .Avia- 
Xewn-Hernld.  tion  magazine.  Aviation  Daily 

Pete  Eichstaedt,  a  senior  at  and  the  Bunineioi  Aviation 
Ohio  State  University  majoring  Weekly. 

in  English,  is  interning  as  Before  joining  the  Washing- 
author  of  the  Lake  County  ton-based  publishers  of  13  avia- 
.Action  Line,  a  column  of  ques-  tion  magazines  and  newsletters, 
tions  and  answers.  Parrish  was  engaged  in  news- 

Dennis  Hicks,  Ohio  University  paper  writing  activities  since 
major  in  journalism,  is  on  the  1947.  His  most  recent  position 
police  beat.  "as  associate  editor  of  the 

A  feminine  touch  has  lieen  -AOP.A  Pilot,  an  airplane  owners 
added  to  copy  desk  with  the  and  pilots  assiK-iation  magazine. 


Hearst  paper  enlarges 
its  capacity  for  color 
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SAN  -Antonio,  Tex.  “Since  IfifiO,”  Bennock  said. 
The  San  Antonio  Light,  a  “the  Light’s  ROP  color  adver- 
Hearst  newspaper,  has  begun  an  tising  linage  has  increased  well 
expansion  jirogram  which  in-  over  200%,  while  the  national 
eludes  the  purchase  of  a  new  increase  in  color  has  averaged 
line  of  Hoe  Colormatic  presses,  about  lOO'^^r. 

Frank  .A.  Bennack  Jr.,  pub-  The  Light  during  19(57  ranked 
lisher,  said  the  building  program  sixth  among  all  of  the  nation’s 
involves  the  enlaigement  of  the  Sunday  newspapers  in  the  total 
Light’s  existing  production  an-  volume  of  RGP  color  advertising 
nex  to  more  than  70,000  sq.  ft.  published. 

The  building  is  adjacent  to  the  The  Light  has  daily  circula- 
Light’s  main  office  building  at  tion  in  excess  of  120,000  and 
120  Broadway.  Sunday  circulation  of  more  than 

The  expanded  annex  will  in-  If. ">,000. 
elude  a  new  jiressroom,  a  • 

greatly-enlarged  mailroom  facil-  , 

ity,  plus  storage  and  service  I'roiliolioil  at  Bo.4 
areas.  The  pressroom  will  hou.se  ^  ^  i„M.n 

14  new  Hoe  Colormatic  units  promoted  from  supervisor  to 
bringing  the  Light’s  total  of  ^.j^ager  of  -Marketing  Data 
press  units  to  28.  1  he  new  Hw  \aalysis  in  the  research  depart- 
units  are  equipped  with  _  double  „^pat  at  the  Bureau  of  -Adver- 
3:2  folders  and  extensive  color  Rising  ANPA 
facilities,  including  12  color 
cylinders  and  4  color  coujdes.  ^ 

Page  IncreiiM' 

Bennack  said  the  new  jiress-  -'lfv 

line  alone  will  Ix'  able  to  print 
up  to  144  pages  in  a  single  col- 
lect  run,  with  as  many  as  32 

four-color  jiages  and  1(5  single-  ^1  I  I 

color  pages.  Existing  pre.sses  _  ^  P  [  |  H  11  I 

have  a  maximum  collect  capacity  '  i  M  I  II  I 

of  9(5  ])ages  with  8  four-color  M  |  I  11  I 

pages  and  8  single-color  pages.  III  ||  | 

The  ))lanning  of  the  project  ^  i  i  |  |  11  I 

initiated  by  Colonel  B.  J.  Horner,  ? _ ! 

Bennack’s  predecessor  as  pub- 
lisher  of  the  Light  liefore  his 
retirement  last  Decemlier. 

-Architects  for  the  project  are 
Bartlett  Cocke  and  -Associates. 
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Few  are  drop-outs 
in  study  program 


Rochestek,  N.  Y. 

Since  establishment  in 
of  the  Frank  Gannett  News- 
papeiiwy  Scholarship  propram, 
$l,710,0()(t  has  l)een  assigned  to 
help  winners  finance  four-year 
courses  of  study  at  colleges, 
seminaries  and  universities. 

Yet  among  the  570  winners, 
only  19  have  failed  to  graduate 
or  have  indicated  that  they  do 
not  intend  to. 

“This  is  an  amazing  record,” 
says  Chai  les  J.  Latus,  secretary 
of  P'rank  Gannett  Newspaperlwy 
Scholarships  Inc.,  and  circula¬ 
tion  director  of  Gannett  News¬ 
papers.  “It  is  a  tribute  not  only 
to  the  newspaperlwys  who  have 
won  our  college  awards  but  to 
the  newspapermen  who  have 
trained  them — and  to  the  execu¬ 
tives  who  have  evaluated  them 
among  the  hundreds  of  scholar¬ 
ship  applicants.” 

The  total  of  winners  this  year 
is  the  greatest  ever — 10  from  18 
Gannett  newspapers  as  com- 
l)ared  with  .31  last  year.  p]ach 
scholarship  pays  $3,000  over 
four  years  if  the  winner  main¬ 
tains  a  satisfactory  recoid  in  a 
recognized  collegiate  institution. 

In  determining  winners,  gen¬ 
eral  scht)ol  record  counts  45 
points;  ability  as  a  newspaper- 
lM)y,  15  points;  and  community 
activities,  10  points. 

This  year’s  winners  will  l)egin 
college  study  this  fall  in  institu¬ 
tions  in  13  slates  from  Bates 
College  in  -Maine  to  F'lorida 
State  University  and  we.st  to 


the  University  of  Illinois.  There 
will  be  Gannett  newspaperlwy 
-scholars  at  Yale,  Notre  Dame 
and  .Johns  Hopkins. 

Of  1964’s  winners,  30  received 
degrees  last  spring,  including 
two  each  from  Rensselaer  Poly¬ 
technic  Institute,  Holy  Cross, 
Hamilton  and  General  Motors 
Institute — and  three  from  Union 
College.  One  1964  winner,  after 
earning  a  bachelor’s  degree  in 
1967,  used  the  fourth  year 
scholarship  payment  toward  his 
first  year  in  the  Cornell  Univer¬ 
sity  Law  School. 

Scholarship  ))ayments  are  in 
alieyance  for  three  1964  win¬ 
ners  now  in  military  service. 

• 

125 -year -old 
paper  in  merger 

Lanca-stek,  Wis. 

The  (irant  County  Herald, 
published  continuously  since 
1843,  five  years  l)efore  Wiscon¬ 
sin  statehood,  has  been  merged 
with  the  (irant  County  Inde¬ 
pendent.  The  new  paper,  as  of 
July  4,  is  the  (hunt  County 
Herald  Independent. 

The  sale  to  the  Independent, 
of  which  Cal  Laml)ert  is  the 
I)ublisher,  included  the  Herald’s 
printing  plant  and  subscri|)tion 
list.  .\.  L.  Sheiman,  Herald  pub¬ 
lisher  since  1915,  is  retiring  but 
Laml)ert  said  he  has  invited  him 
to  continue  writing  his  column. 


TIME  FOR  A  CHANGE — After  100  years  of  letterpress,  the  Cortland 
(N.Y.)  Standard  was  published  on  a  new  Goss  Urbanite  offset  press 
May  24.  Shown  here  are  (I.  to  r.|  Walter  W.  Conklin,  managing 
editor;  Paul  L.  Geibel,  vicepresident;  E.  H.  Clark,  president  of  the 
Cortland  Standard  Printing  Co.,  and  Marion  Freer,  pressroom  fore¬ 
man.  Conklin  said  a  few  of  the  pictures  in  the  first  day’s  publication 
were  over-eiposed,  but  the  second  day’s  were  ’’excellent  by  previous 
standards." 


Flynn  Ritchie 


Managing  editor 
and  metro  editor 

Campen,  N.  J. 

Rol)ert  J.  Ritchie  has  Iteen 
appointed  managing  editor  of 
the  Courier-Post,  succeeding  the 
late  C.  -Allen  Van  Fossen,  it  was 
announced  by  Publisher  William 
-A.  Stretch. 

Thomas  P.  Flynn,  Courier- 
Post  political  writer,  has  Wn 
named  to  replace  Ritchie  as 
metropolitan  editor. 

Ritchie,  41,  has  l)een  a  mem- 
lier  of  the  Courier-Post  staff 
since  1956.  He  formerly  worked 
for  the  Pottstown  (Pa.)  Mer¬ 
cury  and  for  the  Penns  drove 
(N.J.)  Record, 

Flynn,  43,  has  l)een  with  the 
Courier-Post  since  1966.  He  for- 
m'M'ly  was  employed  by  the 
Mneland  (N.  J.)  Times  .lournal 
and  the  Providence  (R.  I.)  Jour- 
md-Hultetin. 

*  *  * 

Amherst  Bee  buys 
2  nearby  weekbes 

WlI.I.IAMSVlI-1-E,  N.  Y. 

The  l(),30()-circulation  Am¬ 
herst  liee,  a  weekly  newsi)aper 
here  for  89  years,  has  purcha.sed 
the  2,3(K)-circulation  Clarence 
Press,  founded  in  1944,  and  the 
l,(l00-ci  I'culation  Sewstead 
.\kron  Herald,  founded  in  195!). 

Paul  1).  Beers,  editor  and  pub¬ 
lisher  of  the  Press  and  Herald, 
becomes  vicejiresident  in  chaige 
of  sales  and  commercial  print¬ 
ing  for  the  -Amherst  Bee  Inc., 
and  its  three  newspapers. 

In  recent  years  the  Bee  has 
t><*en  producing  other  weeklies, 
including  the  Press  and  Herald. 

George  J.  Mea.ser,  president 
and  publishei'  of  the  .Amhei’st 
Bee  Inc.,  retains  his  title  and 
iM'comes  j)ublisher  of  the  Press 
and  Herald.  Miss  Kleanor  S. 
Mea.ser  is  general  manager. 

The  three  newspapers  will 
continue  to  be  printed  in  the 
Lancaster  plant  of  the  Western 
New  York  Offset  Press  Inc., 
which  was  founded  six  years  ago 
by  Measer,  Beers  and  three  other 
suburban  publishers  to  piovide 
centralized  pi-inting  for  their 
five  individual  newspaper  opera¬ 
tions  and  do  other  job  printing. 
Forty  weekly  newspapers  are 
now  piinted  there. 


3  partners ! 
buy  paper 
in  Montana 

Glendive,  Mont.  , 

Review  Publishing  Co.,  Glen¬ 
dive,  was  purchased  July  15 
from  Sam  Burgess  of  Dickinson, 
N.  1).,  by  Paul  Husted,  editor  of  • 
the  Miles  City  (Mont.)  Star,  * 
and  two  associates. 

Husted  said  his  associates  are  I 
Mel  Hornby,  managing  editor  of 
the  Denver  Post,  and  Rol)ert  W. 
Chandler,  publisher  of  the  Rend 
(Ore.)  Bulletin.  The  three  also 
are  associated  in  Eastern  Mon-  ; 
tana  Publishing  Co.,  which  owns  , 
and  operates  Star  Printing  Co. 
and  K.ATL  Radio  in  Miles  City. 

Husted  said  plans  include  con¬ 
verting  the  Ranger  Review  to 
off.set  printing. 

»  ♦  ♦  ! 

C.  R.  Waters  of  Kingman,  ! 
-Ai  iz.,  publisher  of  the  86-year- 
old  Mohave  County  Miner,  ami 
Donald  N.  Soldwedel  of  A’unia, 
have  purchased  the  newspaper  j 
from  J.  J.  Glancy,  former  state 
legislator.  They  also  bought  out 
J.  M.  Long’s  share  of  what  has  , 
been  the  operating  company,  j 
Waters,  already  a  co-owner  of 
that  firm,  has  published  the  , 
weekly  for  18  years  in  a  ))art-  I 
nership  with  Long.  He  will  l)e 
jrresident  of  the  new  corpora¬ 
tion  and  publisher  of  the  Miner. 

Soldwedel’s  other  interests  in¬ 
clude  the  Yuma  Daily  Sun,  the 
Prescott  Evening  Courier,  the 
weekly  \ews-Enterprise  at 
Yuma  and  the  weekly  Lake 
Havasu  City  Herald. 

♦  ♦  ♦ 

The  semi-weekly  Ontario 
(Dre.)  .Xrgus-Observer  put)- 
lished  for  the  past  six  yeais  by 
William  F.  McKnight,  has  been 
sold  to  Wick  Newspapers, 
headed  by  Milton  1.  Wick  of 
Scottsdale,  -Arizona.  The  Wick 
newspaper  group  has  properties 
in  .seven  states. 

The  new  ownei'S  t(M)k  ))osses- 
sion  of  the  .Aigus-Ob.server  Julj 
1,  with  Frances  R.  McLean, 
formerly  of  Niles,  Ohio,  as  i)ub- 
lisher. 

The  sale  was  handled  by 
Harris  Ellswoith,  newspaper 
broker  of  Roseburg,  Oregon. 

*  V  * 

Jo.seph  Ellis  Jr.,  editor  and 
|)ublisher  of  the  Clarkstlah 
(Miss.)  Press  Register,  has  pur¬ 
chased  the  weekly  liolivai 
County  Democrat  from  Douglas 
-Abraham,  a  Greenville  attorney 
The  Democrat  has  been  pul)- 
lished  for  82  years. 
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Met 8  writers 

(Confinned  from  pnye  11) 


netic  and  why  is  covering  them 
such  a  delight?  “Because  they’re 
new  and  exciting,”  exclaimed 
Lang.  “For  four  yeais — after 
the  l)o<lgers  and  Giants  moved 
to  the  West  Coast — New  York¬ 
ers  were  deprived  of  a  National 
League  ball  club.  They  got  tired 
of  watching  the  Yankees  win 
game  after  game.  There  was  a 
great  longing  for  a  National 
League  team  and  when  the  Mets 
came  along  in  1962  they  filled 
the  void.”  And  with  them  came 
ballplayers  —  young  and  inex- 

I) erienced  and  green  as  grass, 
yet  baseball  players. 

Harold  Weissman,  former 
Sew  York  Daily  Mirror  sports 
editor  who’s  now  the  team’s  PR 
Director,  said  the  Mets  feed 
baseball  fans’  appetites  by  mak¬ 
ing  “instant  heroes.”  “We  had 
our  Joe  DiMaggio,  our  Ty  Cobb, 
our  Babe  Ruth  and  a  whole 
flock  of  baseball  heroes  to  brag 
about,”  he  says.  “But  the  kids 
today  don’t  have  anyone  to  idol¬ 
ize.  That’s  what  we’re  supply¬ 
ing — ‘instant  heroes.’  ”  Weiss- 
nian  thinks  the  kids — who  eat, 
sleep  and  breathe  baseball — 
will  have  their  own  baseball 
greats  to  brag  about  “20  years 
from  now” — courtesy  of  the 
Mets. 

‘A  fcK  more  years’ 

.Although  the  Mets  (low  in 
the  league  standings)  were  the 
original  masochist’s  delight 
when  they  first  took  to  the  base¬ 
ball  diamond,  they  have  shown 
inipiovement.  “They’re  going  to 
be  a  dandy  ball  club  in  a  few 
more  years,”  said  Joe  Trimble, 
of  the  Daily  News.  “They 
need  a  few  good  hitters  and 
they’ll  l)e  set.  Their  pitching 
.staff  is  superb.  As  a  matter  of 
fact,  they’ve  got  the  Iwst  i)itch- 
ing  staff  I’ve  ever  seen.” 
(Trimble’s  l)een  a  sportswriter 
for  .‘fl  years.)  “If  they  can  hang 
together,”  he  said,  “they’ve  got 
it  knocked.” 

Trimble,  who  came  to  the 
Daily  News  via  a  shoi’t  stint  on 
the  New  York  waterfront  after 
graduating  fiom  St.  John’s  Uni¬ 
versity,  thinks  he  “has  pretty 
close  to  the  l)est  job  in  the  news- 

J) aper  busine.ss.  And  the  best 
part  about  it,”  he  .said,  “is  that 
you  never  get  up  not  wanting 
to  go  to  work.”  He’s  l)een  eager¬ 
ly  jumping  out  of  bed  since 
June  of  ’.‘17,  when  he  started 
with  the  Daily  News. 

Martin  Lader,  .‘12,  who’s 
worked  for  UPI  “on-and-off  for 
10  years,”  rememl)ers  from  his 
childhood  the  excitement  of 
traveling  to  the  ballpark  (Eb- 


bets  Field)  from  his  home  in 
Brooklyn.  “I  still  feel  it’s  a 
treat  to  watch  a  ball  game,”  he 
said.  “Sitting  here  in  the  press 
box  brings  back  memories  of 
my  youth.  It’s  good  to  watch 
the  kids  and  old  folks  enjoy 
themselves.”  Like  most  sports- 
writers,  Lader  “would  have 
loved  to  have  been  a  ballplayer.” 
And  like  the  rest  of  his  peers 
he  found  the  elite  caieer  field 
a  tough  nut  to  crack — so  he  did 
the  next  best  thing — became  a 
sports  writer.  Confessing  that 
“it’s  good  to  get  out  of  the  office 
and  sit  in  the  sun,”  Lader  ad¬ 
mitted  to  another  unrequited 
love:  “I’d  love  to  travel  with 
the  Mets,”  he  said.  For  now  he 
settles  for  traveling  on  the  sub¬ 
way  from  his  mid-town  UPI 
office.  “We’ve  got  about  seven 
men  on  our  sports  staff,”  he 
said,  “and  rotate  assignments.” 

Since  lie  was  9  or  10 

Hal  Bock,  29,  of  the  AP,  at¬ 
tended  New  York  University 
with  Lader,  who  was  sports  edi¬ 
tor  of  the  college  paper.  “He 
was  my  first  sports  editor,”  said 
Bock.  “I  grew  up  in  the  Bronx,” 
he  reminisced,  “and  remember 
when  I  sat  down  there  in  other 
ballparks  (he  pointed  to  the 
spectator  seats  below  the  press 
box).  One  day — I  was  about  9 
or  10  at  the  time — I  went  to  a 
game  with  my  Dad  and  pointed 
up  at  the  pressbox  and  told 
him  I’d  lie  sitting  up  there 
someday.  This  is  like  gradua¬ 
tion  to  me.”  Bock  admitted  he 
was  “still  enthusiastic  about  the 
game.”  It  was  obvious. 

One  finds  in  talking  to  peo¬ 
ple  involved  with  baseball  that 
they’ve  been  aficionados  most  of 
their  live.s.  Affable  Johnny 
Muri)hy,  60,  Mets’  General 
Manager,  admits  to  being  ‘‘a 
baseball  nut”  for  .'>0  years. 
“When  I  was  a  kid,”  he  .said, 
“I’d  go  to  the  Polo  Grounds 
every  Sunday  to  watch  the 
Giants  play.”  Like  nearly  every¬ 
one  el.se  we  spoke  to  at  Shea 
Stadium,  Murphy  is  a  native 
New  Yoiker.  “I’d  travel  from 
my  home  in  Rockaway  Beach  to 
the  ballpark,”  he  said.  In  those 
days  a  trip  from  Rockaway 
Beach  was  like  a  medieval  trek 
to  the  Holyland.  Murphy,  who 
calls  Lang,  Young,  Koppett  and 
the  rest  of  the  spoi-tswriters 
“loyal  fans,”  thinks  the  “press 
has  l)een  more  than  helpful.” 
“They  had  a  little  fun  with  us 
when  we  had  the  old  Met  image, 
but  on  the  whole  they’ve  treated 
us  very  well.  When  we  had  bad 
criticism  we  deserved  it  and  it 
was  due,  but  our  image  is 
c  h  a  n  g  i  n  g — we’re  winning 
games.” 

Lifeblood  of  the  Mets  are  the 
kids  who  love  them.  Beside 
l)eing  good  box-office,  the  kids 


— most  of  whom  are  Little 
Leaguers — might  well  be  play¬ 
ing  with  the  Mets  in  a  few 
years.  “All  the  Mets  players,” 
.said  Lang,  “were  Little 
Leaguers  at  one  time  or  an¬ 
other  and  for  most  only  nine 
or  10  years  ago.”  Lang  pointe<l 
out  that  on  “any  Saturday 
afternoon  you  can  see  10,000 
kids  here.”  The  kids,  called 
“Midget  Mets,”  are  admitted 
free  and  make  one  helluva 
racket  too.  Their  cheers — and 
occasional  boos — spur  the  Mets 
on  to  more  dramatic  misadven¬ 
tures. 

Shea  Stadium — which  re¬ 
sembles  a  giant  concrete  fruit 
cake  with  a  big  wedge  hacked 
out — is  a  colorful  ball  park  in 
more  ways  than  one.  Built  by 
the  City  of  New  York  in  1964 
at  an  estimated  cost  of  .$22  mil¬ 
lion,  it  “couldn’t  be  duplicated 
for  twice  that  much  today,”  ac¬ 
cording  to  Mets  broadcaster 
Lindsey  Nelson.  The  stadium 
near  the  former  site  of  the  New 
York  World’s  Fair  at  Flushing 
Meadow,  is,  in  the  words  of  a 
Mets  official :  “A  helluva  goo<l 
park  for  a  player  to  work  in.” 
It’s  also  a  wonderful  place  to 
come  and  look  at  bedsheets.  The 
l)edsheets,  swiped  by  the  “Mid¬ 
get  Mets”  from  their  mother’s 
linen  closets,  are  used  as  ban¬ 
ners  and  the  kids  paint  love 
letters  on  them  for  their  “in¬ 
stant  heroes”  to  read.  “We  Love 
You  Mets!,”  is  the  most  popu¬ 
lar  one.  Shea  Stadium  regular- 
Iv  schedules  “Banner  Days”  for 
the  kids — much  to  the  conster¬ 
nation  of  their  mothers. 

Sheets  of  I.augliter 

It  wasn’t  always  so.  When 
the  first  banner  popi)e«l  u|)  at 
the  Polo  Giounds — home  of  the 
Mets  while  they  were  waiting 
foj-  Shea  Stadium  to  lie  built — 
in  1962  the  kills  who  were  can-y- 
ing  the  first-edition  bedsheets 
were  given  the  gate  by  police. 
The  sportswriters,  seeing  this 
travesty  from  their  pre.ss  box 
lair,  complained  to  Mets  brass 
who  called  a  halt  to  the  censor¬ 
ship.  The  Mets,  who  resembleil 
a  nine-man  comedy  team  in 
those  days,  were  certainly  no 
team  to  be  serious  aliout.  “Let 
’em  stay,”  said  Mets  board 
chairman  Don  Grant,  “the  fans 
cei  tainly  don’t  have  a  ball-team 
to  watch.  Maybe  they  can  watch 
the  liedsheet!” 

Some  are  hilarious: 

*Ed  Krane|K)ol,  22-year-old 
Met  vet  who’s  spent  five  years 
toiling  on  Met  turf,  had  a  par- 
ticulaily  bad  season.  A  banner 
posed  the  question:  “Is  Krane- 
pool  Over  The  Hill?” 

*A  professional  architect  dis¬ 
played  his  sentiments  one  par¬ 
ticularly  bleak  season  with: 
“Welcome  To  Grant’s  Tomb!” 


"“‘Marvelous  Mar\”  Throne- 
berry,  legendary  for  his  lack  of 
dexterity  both  on  the  field  and 
at  bat,  was  a  constant  source 
of  inspiration  for  banner 
writers:  “Cranberry  Straw¬ 

berry — We  Got  Throneberr>-!” 

♦(Catholic  Nuns  are  habitual 
Mets  fans.  During  one  regular¬ 
ly  scheduled  “Nun’s  Day,”  a 
very  tiny  banner  popped-up 
written  on  a  lace  doily  that 
cooed:  “We’ll  Pray  For  You, 
Mets!” 

*TV  cameras  delight  in  pan¬ 
ning  the  array  of  banners  that 
regularly  fill  the  park.  One  day 
a  solitary  figure  sat  high  up  in 
the  deserted  right-field  stan<ls 
with  a  banner  exclaiming: 
“Sheepshead  Bay  Loves  The 
Mets!”  In  the  lower  right  hand 
corner  was  written:  “I  Love 
You  Janet.”  “Too  bad,”  said 
Lang,  “the  jerk  <lidn’t  know 
the  game  wasn’t  being  televised. 
Maybe  Janet  will  never  know 
that  he  loved  her.” 

Clirisicned  with  Brandy 

The  Mets  are  owned  by  Mrs. 
Charles  Shipman  Payson,  who, 
with  her  brother,  John  Hay 
Whitney,  jointly  own  Gieentree 
Stables.  She  wanted  to  name 
the  club  the  “Larks,”  offering 
this  explanation:  “The  ball  park 
will  be  built  on  Flushing  Mead¬ 
ow,  and  I  think  that  ‘Larks’  is 
a  pretty  name,  don’t  you?” 
(She  shortened  it  from  ‘Mead¬ 
ow  Larks.’)  The  sportswriters 
to  whom  she  was  speaking 
gagged  on  their  vintage  liquor. 

“Mets,”  won  in  a  walk  and 
Mrs.  Payson  kept  her  Lark 
( si.x-year-old  auto)  for  senti¬ 
mental  rea.sons. 

“Jock”  Whitney  leaves  base¬ 
ball  strictly  to  his  sister.  “If  he 
shows  up  at  Shea  once  every 
five  yeai's  that’s  a  lot,”  sai<l 
Haiold  Weissman,  who — after 
seven  years  of  ballpark  ogling 
— knows  the  faces  of  every  reg¬ 
ular  Mets  fan.  “But  Mrs.  Pay- 
son  regularly  attends  the  races 
at  Belmont  and  .Aque<luct,”  he 
added  .  .  .  provi<iing  there’s  no 
game  scheduled  at  Shea. 

We  listened  closely  as  a  Mets 
official  explained  the  policv  of 
the  “New  Mets.”  (“Midget 
Mets”  were  screaming  “Sock  It 
To  Me,  Baby,”  as  their  team 
fought  staunchly.)  “It’s  mod  to 
be  a  Mets  fan  now,”  he  said, 
“The  first  couple  of  years  we 
lost  continuously  (last  year  the 
Mets  ended-uj)  in  the  cellar — 
winning  61  and  losing  101),  and 
the  fans  were  tolerant.  But  no 
more,  now  they’re  out  for  blood 
— they  want  the  team  to  win.” 
They  want  the  team  to  win  so 
badly  that,  as  the  same  Mets 
official  put  it,  ‘‘we’ve  gotten 
about  10  serious  requests  for 
Series  tickets  from  i)eople  who 
don’t  want  to  be  left  out.” 
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Conventions 

(Conthnied  from  pnye  12) 


So  much  for  the  Republicans 
at  Miami.  The  Democratic  nom¬ 
ination  will  receive  detailed  at¬ 
tention  in  due  time. 

The  UPI  has  added  no  service 
to  its  schedule  that  was  not 
ti  led  in 

"They  can’t  surprise  us  too 
much,”  said  Dillman,  who  has 
attended  all  the  conventions 
since  1948.  "Most  of  us  have 
been  over  the  course  before.” 

The  UPI  has  broken  down  its 
coverage  of  state  delepations  to 
regions:  the  Eastern,  Northeast, 
Southern,  Central,  Southwest 
and  Pacific  divisions.  Merriman 
Smith  will  cover  Nixon;  Kirt- 
land  King,  regularly  assigned  to 
Albany,  N.  Y.,  will  cover  Rocke¬ 
feller,  and  De  Van  L.  Shumway, 
Sacramento,  will  cover  Reagan. 

Planneil  on  Kegiunul  Liiie> 

The  AP  has  planned  its  cover¬ 
age  along  the  same  regional 
lines,  keeping  tab  on  the  dele¬ 
gates,  with  special  men  assigned 
to  candidates,  committees  and 
leading  personalities,  i^uch  as 
Senator  Everett  .M.  Dirksen,  of 
Illinois. 

Everybody  wa.s  in  agreement 
that  television,  since  1918  when 
it  came  into  use,  has  j)ut  new, 
and  in  some  instances,  more 
exacting  demands  on  news  cover¬ 
age.  Arrowsmith  could  not  j)re- 
dict  precisely  how  many  words 
his  crews  will  file  each  day,  ex- 
cei)t  to  say  that  the  AP  was 
organized  to  cover  all  possible 
candidates,  committee  meetings, 
delegation  caucuses  and  color.  A 
running  story  will  t)e  j)ut  to¬ 
gether  and  constantly  updated 
at  the  news  desk  in  the  h'on- 
tainebleau  garage. 

Pat  McDonald  feels  that  the 
only  new  problem  he  and  A1 
Re.sch  will  have  to  face — aside 
from  Miami  as  a  convention  city, 
which  should  l)e  a  delight — will 
l>e  the  demand  on  their  crews 
for  color  pictures.  Editors  acro.ss 
the  country  are  using  and  de¬ 
manding  more  color,  he  said,  and 
“more  .striking  shots  than  we 
produced  in  the  past.  This  is  the 
new  thing — color  and  action.  No 
more  po.sed  shots. 

"People  watch  tv,  in  the  bars 
and  at  home.  They  see  what 
happened  and  they  want  to 
rememlter  it.  They  turn  to  the 
newspafiers  to  sw  that  ca|)tured, 
frozen  look,  the  wa.v  they  re- 
memlwred  it,  and  it  ha<l  UAter 
Ik*  there.  So  we’ve  got  to  get  it 
— have  a  man  pre.sent  when  it 
happens  so  he  can  capture  it 
for  them.” 

The  .AP  expects  to  operate  14 
or  lo  Wirephoto  machines  to 
keep  ahead  of  demand. 
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LaAvyer  sets 
date  for  new 
Tampa  daily 

Tampa,  Fla. 

Ralph  Rinehart,  a  local  at¬ 
torney,  has  announced  plans  of 
a  new  company  to  publish  a 
twice-weekly  newspaper  here 
beginning  September  1. 

By  mid-October,  he  said,  the 
paper  will  be  in  full  swing  as 
the  Tam/iti  Dnily  NVu’s.  Pub¬ 
lishing  offices  are  located  at  510 
E.  Kennedy  Boulevard,  directly 
across  the  street  from  the 
Tompa  Tribune  and  TimeK  plant. 

The  News  will  Ik*  printed 
under  contract  by  firms  in  the 
area,  Rinehart  said.  He  identi¬ 
fied  his  associates  who  have 
raised  $250,000  capital  as  John 
Giorgianni,  operator  of  Western 
Cleaners  Inc.,  and  Mrs.  Ina 
Joyce  Rinehart. 

Rinehart  said  the  News,  a 
morning  paper,  will  play  local 
news  at  the  start. 

• 

New  owners  name 
general  manager 

Gi  i.fport,  Miss. 

Roland  Weeks  Jr.  has  l)een 
appointed  general  manager  of 
the  l!iloxi-(iulfport  Herald  under 
the  new  ownership  of  the  State- 
Record  Publi.shing  Co.  He  has 
l)een  business  manager  of  the 
State  and  lieeord  at  Columbia, 
S.  C. 

In  an  announcement  of  the 
sale,  Mrs.  Jo  Wilkes  Reicker, 
who  remains  as  publisher,  said 
“the  Daily  Herald  for  the  first 
time  in  neaily  84  years  will  Ik* 
under  the  management  of  others 
than  memlK*rs  of  the  Wilkes 
family.” 

Mrs.  Reicker  said  the  stock¬ 
holders  had  unanimously  agreed 
on  the  State  Rec-ord  Co.  as  the 
purchasc'r  after  considering 
offers  from  a  dozen  groups  and 
individuals.  .More  than  a  score 
of  per.sons  showed  an  interest  in 
buying  the  35,(t00-circulation 
ev<*ning  Herald. 

• 

Education  advisor 

John  E.  Stempel,  who  has  re¬ 
cently  retired  after  serving  30 
years  as  chairman  of  the  .jour¬ 
nalism  department  at  Indiana 
University,  has  lK*en  named  in¬ 
terim  educational  advisor  at  the 
Defense  Information  School 
(DINFDS)  at  Fort  Benjamin 
Harrison. 


Deaths 

Elmo  Smith,  58,  publisher  of 
the  Albany  (Ore.)  Democrat- 
Herald  since  1957  and  owner  of 
four  Oregon  weeklies;  former 
State  Senator  and  Governor  of 
Oregon;  July  15. 

*  ♦  >(( 

Richard  R.  Lakromboise,  36, 
owner  and  publisher  of  the 
Aberdeen.  (Wash.)  Daily  World 
and  Cliehalis-Centralia  Daily 
Chronicle;  July  9. 

*  •  « 

Frederick  Goss  Ti  ttle,  62, 
secretary-tieasurer  of  the  Citi¬ 
zen  Publishing  Corp.,  publisher 
of  the  Citizen  Newsiiapers  and 
the  Adrerti.'ter  at  LaGrange, 
Ill.;  grandson  of  a  founder  of 
Goss  Printing  Press  Co.;  June 
28. 

*  ♦  * 

Wilton  H.  Glad.mond,  re¬ 
tired  (1968)  eastern  sales  man¬ 
ager  for  Puck,  The  Comic  UVcA- 
ly;  formerly  with  the  A’etc 
Yo7-k  World-Teleyratn ;  June  9. 

*  * 

John  J.  Gavin,  64,  Chicago 
Tribune  jjolice  reporter;  Julv 
12. 

*  «  * 

Billy  Thomas,  28,  a  former 
rej)orter  for  the  Montgomery 
Alabama  Journal;  recentl.v. 

«  «  « 

Carlyle  M.  Hodgkin,  60, 
former  Omaha  World  Herald 
farm  section  editor;  director  of 
information  for  the  Cooperative 
League  of  the  United  States; 
July  8. 

*  ♦  ♦ 

Mrs.  Helen  TiutRNE  Framp- 
TON,  55,  president  of  the  (irecn- 
rille  (Pa.)  Record-Argu:<;  June 
8. 

*  *  9(( 

Murray  Befkler,  55,  owner 
of  Photo  Hawaii;  former  photo 
editor  for  the  AP  in  the  Pacific; 
July  5. 

*  >l<  O' 

RoiuaiT  W.  G(m»dell,  63,  jiub- 
lisher  of  the  San  Luin  Obmpo 
(Calif.)  Telegram-Tribune  from 
1943-63;  public  information 
officer  of  the  California  Dejjart- 
ment  of  Water  Resources;  July 
2. 

*  *  « 

Thor  Krogh,  45,  acting  news 
editor  of  the  Albany  Tinien- 
Cnion,  foi'iner  news  editor  of 
the  San  Juan  (P.R.)  Star;  and 
managing  etlitor  of  the  Dorer 
(N.J.)  Adrance;  July  4. 

4t 

Bob  Richards,  57,  editor  of 
the  Virginia  City  (Nev.)  Ter¬ 
ritorial  Enterprme;  June  26  in 
the  pressroom. 

O'  *  O' 

SHtniWCMiD  Dodge,  52,  presi- 
<lent  of  the  Advertising  Re¬ 
search  Foundation;  July  5. 
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Frank  Young,  56,  PR  ac¬ 
count  executive  with  McFad- 
den,  Strauss,  Eddy  &  Irwin; 
formerly  wdth  the  Washington 
and  New  York  bureaus  of 
United  Press  and  the  N’cir  Y'ork 
Daily  Xew.'t;  July  4. 

♦  «  ♦ 

James  F.  Crowley,  60,  night 
picture  editor  of  the  Xeic  York 
Daily  Seivi^;  July  3. 

O'  O'  O' 

Lloyd  C.  Greene,  76,  first 
radio  editor  of  the  Boston  Globe 
and  with  the  newspaper  for  18 
years;  July  1. 

9(C  *  ♦ 

Harold  T.  Watson,  74,  for¬ 
mer  owner  and  publisher  of  the 
Dartmouth  (Mass.)  Netcs  and 
the  Fairhaven  (Mass.)  Star; 
assistant  editor  of  the  Lake 
Wales  (Fla.)  Xeu’s;  July  1. 

O'  O'  O' 

T.  Hall  Collinson,  54,  gen¬ 
eral  manager  and  editor  of  the 
htdepetidence  (Mo.)  Examiner; 
July  1. 

O'  O'  * 

Nick  Carey,  71,  formerly 
with  the  Cincinnati  Enquirer, 
the  Los  Angeles  Record  and  the 
Los  Angeles  Herald,  the  Mid- 
dletoini  (Ohio)  Journal  and 
the  Hamilton  (Ohio)  Journal; 
retired  (1952)  director  of  pub¬ 
lic  relations  for  the  Federal 
Trade  Commission;  June  7. 

*  «  « 

Lee  Roberts,  73,  former 
newsjiaperman  in  Washington 
and  Oregon  and  editor  of  Pub¬ 
lishers  Auxiliary  from  1950-53; 
June  26. 

O'  O'  O' 

Dr.  Donald  Manly  Williams, 
56,  pri.fessor  of  communications, 
-American  University,  Washing¬ 
ton,  D.  C. ;  Julv  8. 

O'  O'  * 

Robert  Nelson  .Abernathy, 
68,  former  owner  and  editor  of 
the  St.  Louis  (Mo.)  Countian 
and  the  Eirkwooil  (Mo.)  .Adeer- 
tiser;  July  1. 


Perkins  puts  out 
feeler  for  daily 

-Atlanta 

Matt  G.  Perkins,  who  estab¬ 
lished  the  weekly  .\’orth  Side 
Xews  39  years  ago,  is  canvas¬ 
sing  his  subscril>ers’  interest  in 
a  five-day  paper  for  what  he 
calls  “The  Golden  Triangle” 
community  of  Fulton  and  De- 
Kalb  counties. 

Perkins  said  in  an  announce¬ 
ment  of  his  project  that  Ken 
Edwards,  a  Iwal  businessman 
who  was  a  memlK*r  of  the  grouj) 
that  <*stablished  the  short-lived 
Atlanta  Times  .several  years, 
would  give  some  help  on  the 
business  management  of  the 
ent<*ri)rise. 
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The  Weekly  Editor 

By  Rick  Friedman 

AWARD  FOR  COURAGE 


Grafton,  Ill. 

J.  R.  Freeman,  former  editor 
and  publisher  of  the  Frederick 
(Colo.)  Fanner  and  Miner,  was 
named  the  winner  of  the  19(57 
Elijah  Parish  Lovejoy  Courage 
in  Journalism  Award  presented 
by  the  Department  of  Journal¬ 
ism,  Southern  Illinois  Univer¬ 
sity  at  the  International  Confer¬ 
ence  of  Weekly  Newspaper 
Editors  this  week. 

Freeman,  the  12th  recipient  of 
the  award  in  ICWNE’s  ll-year- 
history,  was  cited  for  his  crusade 
dui  ing  the  past  three  years  into 
what  he  termed  a  vast  giveaway 
of  public  oil  shale  land,  a  cru¬ 
sade  he  is  continuing  despite  the 
fact  it  has  cost  him  his  news¬ 
paper  and  personal  harassment. 

Freeman’s  crusade  has  l)een 
reported  in  numeious  E&P 
stories.  He  recited  for  ICWNE 
Fellows  present  at  the  opening 
session  of  their  week-long  con¬ 
ference  at  Pere  Marquette 
Linlge  the  various  forms  of 
harassment  he  had  encountered. 
They  included,  according  to 
Freeman,  tajjping  of  his  phone 
but  letting  him  know  aUmt  it. 


The  Failjf  World,  the  Com¬ 
munist  Party’s  new  newspaper, 
after  a  toe-in-the-water  venture 
July  1  with  a  trial  issue,  made 
its  official  appearance  July  1(5, 
and  three  days  later  launched 
its  first  crusade  against  liour- 
geois  capitalism — an  attack  on 
cigarette  advertising. 

The  tabloid,  in  the  planning 
stage  for  a  year,  diiected  its 
attack  against  advertising  firms 
for  working  for  cigarette  manu¬ 
facturers,  television  for  accept¬ 
ing  commercials  and  newspapers 
and  magazines  for  printing  ciga¬ 
rette  ads. 

“We  are  taking  them  all  on,” 
said  executive  editor  Simon  W. 
Gerson,  “the  big  Madison  .4ve- 
nue  advertising  firm,  television, 
the  newsjiaiiers  and  maga¬ 
zines.” 

The  last  issue  of  the  twice- 
weekly  U’orAcr,  which  had  re¬ 
placed  the  ailing  Daily  Worker 
in  19.')8,  was  publi.shed  July  11, 
a  week-end  edition  of  1(5  pages. 

It  prwlaimed  the  “aiipearance 
of  the  July  -1  preview  issue  of 
the  Daily  VVorld,  successor  to  the 
Worker,”  and  went  on  to  state 
that  “From  Gei-many  came  the 


thereby  “stifling  any  real  com¬ 
munication,”  rifling  his  news¬ 
paper  office  while  he  was  out  of 
town,  and  putting  three  bullets 
into  the  back  of  his  car. 

“I  don’t  think  they  were  try¬ 
ing  to  kill  me,”  Freeman  said, 
“just  trying  to  scare  me  off.  I 
wasn’t  the  first  person  chewed 
up  over  oil  shale.  In  1964,  a 
group  of  Department  of  Interior 
lawyers  got  much  worse  than  I 
ever  did.  They  were  fighting  for 
your  interest  and  mine  in  the 
department  and,  l)ecause  of  it, 
were  fired  from  their  jobs.  .411  of 
them  since  then  have  moved  up 
in  l)oth  private  and  other  govern¬ 
ment  jobs.” 

Freeman  asserted  that  various 
forms  of  pressure  from  within 
the  government  and  from  the  oil 
industry  had  made  several  na¬ 
tional  news  media  shy  away 
from  investigative  stoi  ies  on  the 
oil  shale  controversy.  He  men¬ 
tioned  that  Chris  Welles,  a  for¬ 
mer  associate  editor  of  Life,  had 
sold  a  story  on  the  situation  to 
Harper’ll  magazine  and  it  was 
scheduled  to  run  in  the  .4ugust 
issue.  Freeman  said  Life  had 


report  the  .4rmed  Forces  Net¬ 
work,  a  radio  chain  l)eamed 
principally  to  U.S.  occupation 
forces,  broadcast  as  one  of  its 
first  items  news  of  the  Daily 
World’s  birth.  The  station  re¬ 
ported  the  paper’s  first  issue  had 
carried  an  exclusive  interview 
by  James  Jackson  with  President 
Ho  Chi  Minh  of  the  Democratic 
Republic  of  V’ietnam.” 

Jackson,  editor  of  the  Worker 
until  19(5(5,  was  reported  on  his 
way  to  Hanoi  by  Gerson  and 
John  Pittman,  and  editor  of  the 
Daily  World,  earlv  last  month 
(E&P,  June  8). 

The  Daily  World  is  printed  on 
an  offset  press  owned  by  the 
Prompt  Printing  Press  Inc.,  of 
41  W.  2.')th  St.,  New  York,  which 
does  the  work  on  contract.  Em- 
j)loyed  in  typesetting  is  Photon 
and  other  devices  now  permitted 
by  the  typographical  union 
where  the  employer  pays  a  nego¬ 
tiated  sum  into  the  printers’ 
automation  fund.  The  arrange¬ 
ment,  ratified  rei-ently  by  mem- 
t)ers  of  New  York  Typographical 
Union  No.  (5,  is  similar  to  that 
in  the  contracts  with  newspaper 
publishers. 


paid  him  $1200  to  work  with 
Welles  on  the  investigation  but 
Life  didn’t  use  the  story. 

(The  Harper’s  article  is  en¬ 
titled  “Hidden  Scandal  or  In¬ 
flated  Myth?”  In  it,  Welles 
says  it  is  impossible  to  verify 
allegations  about  a  Teapot 
Dome-size  scandal — “a  gigantic 
giveaway  mounting  into  the  bil¬ 
lions  of  dollars.”  He  reports 
that  “tidbits  of  information 
have  circulated  among  journal¬ 
ists  for  months  but  proof  of 
hanky-panky  is  scarce.”  Welles 
also  minimizes  the  incident  in 
which  Freeman’s  car  was  shot 
at,  saying  it  was  likely  that 
some  local  residents,  who  have 
never  loved  the  Texas-born 
newsman,  were  out  to  give  him 
a  little  scare.) 

Freeman  said  he  has  written 
20(),0()()  words  in  50  articles  on 
oil  shale.  In  those  articles,  he 
went  on,  he  emphasized  the 
staggering  sums  that  were  at 
stake  and  said  “the  money  for 
this  public  land  could  eliminate 
poverty  in  the  United  States  and 
other  parts  of  the  world.” 

“Mid-town  Manhattan,”  he 
said,  “is  supposed  to  l)e  the  high¬ 
est  priced  land  per  inch  any¬ 
where  in  the  world,  but  the 
barren,  desolate  slope  of  western 
Coloi  ado  is  worth  more  per  inch 
than  mid-Manhattan,  and  this 
area  has  sold  in  past  years  for 
$2.50  an  acre.” 

According  to  Freeman,  245,- 
000  acres  of  land  containing  200 
billion  barrels  of  shale  oil  have 
l)een  sold  by  the  government  to 
jirivate  interests. 

“I  don’t  think  anybody  in  this 
room  can  stop  this  land  grab,” 
Freeman  told  ICWNE.  “The  oil 
companies  are  too  powerful  and 
the  American  public  is  too  com¬ 
placent.” 

Freeman  told  ICWNE  he 
would  Ik*  winding  up  his  three- 
year  oil  shale  investigation  in  a 
few  weeks  then  would  Ik*  looking 
for  a  job. 

In  presenting  the  award  to 
Freeman  and  his  wife.  Dr.  How¬ 
ard  R.  Long,  chairman  of  the 
Department  of  Jouinalism,  SIU, 
read  a  one  sentence  citation:  “To 
J.  R.  and  Elaine  Freeman,  for¬ 
mer  editors  and  publishers  of  the 
Fiederick  (Colo.)  Farmer  and 
Miner,  for  sacrificing  their  news¬ 
paper  in  the  interest  of  the 
.4merican  public.” 

• 

‘Offioiar  papers 

Albany.  N.  Y. 

State  Comptroller  .4rthur 
Levitt  has  ruled  that  counties 
may  place  legal  notices  only  in 
newspapers  that  have  paid  cir¬ 
culation  and  second-class  mail 
privileges.  He  said  “shoppers” 
and  “pennysavers”  do  not  qual¬ 
ify  as  official  newspapers  despite 
the  amount  of  space  they  may 
give  to  news  items. 


New  daily  swings  ^lefV 
at  capitalistic  puffing 
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Gannett’s 
net  income 
21%  higher 

Rochester,  N.  Y. 

Net  income  of  Gannett  Co. 
Inc.  for  the  first  half  of  1968 
was  $3,860,883,  up  21.1%  from 
first-half  net  in  1967,  it  was 
announced  July  15  by  Paul 
Miller,  president. 

Total  revenues  of  the  news¬ 
paper  publishing  and  broadcast¬ 
ing  company  rose  11.8%  for  the 
six  months  ending  June  30 — 
from  $52,908,298  in  1967  to  $59,- 
159,8(5(5  in  19(58.  Net  income  be¬ 
fore  taxes  was  $8,711,160,  com¬ 
pared  with  $6,271,084  in  the  first 
half  of  1967. 

The  gains  were  despite  in¬ 
creases  in  federal  and  state  tax 
rates,  Miller  said  in  a  letter  to 
shareholders. 

The  a%’erage  numlier  of  shares 
outstanding  increased  11.8%, 
4,735,700  compared  with  4,237,- 
280  lK*fore  a  public  offering  last 
Octol)er. 

Miller  noted  that  net  income 
for  1967  included  operations  of 
Rockford  Newspapers  Inc.  in 
Illinois  for  the  periwl  April  17 
(date  of  acquisition)  to  June  30 
only.  Rockford’s  revenues  for 
the  January  l-.4pril  16,  19(57 
period  were  estimated  as  $2,- 
250,000,  with  $120,000  net. 

Gannett  Company  revenues 
for  the  second  quarter  of  19(58 
amounted  to  $31,450,244,  an  8*5^ 
gain  over  the  second  quarter  of 
last  year.  Net  income  figures 
were  given  as:  $5,623,997  for 
19(58  and  $4,388,104  for  19(57, 


Publisher  wins 
suit  over  prize 

Parsons,  Tenn. 

.4  jury  in  Circuit  Court  ruled 
recently  that  .Max  L.  Townsend, 
publisher  of  the  Varson.-t  Sewa- 
Leader,  was  entitled  to  accept 
a  prize  for  an  article  written 
by  a  staff  reporter. 

Mrs.  Lorah  Washam  had  sued 
Townsend  in  196(5  for  $2;>,000, 
contending  she  had  competed  on 
her  own  by  submitting  an  article 
in  a  travel  story  competition 
sponsored  by  the  .4merican  Oil 
Company. 

Townsend  testified  that  he 
collected  the  $100  award  on  lie- 
half  of  the  newspaper  since  Mrs. 
Washam  was  an  employee  and 
had  not  obtained  permission  to 
enter  the  contest.  .Moreover,  he 
said,  the  pictures  with  her 
article  had  lieen  taken  by  a 
News- Leader  photographer. 
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Olympic  Games 
book  becomes 
a  PR  agent 

How  a  company  sales  cani- 
paifrn,  otTerinp  free  trips  to  the 
<Mym|»ic  (tames  in  Mexico  City 
as  prizes,  can  lie  broadened  into 
a  nation-wide  public  relations 
project  is  tieinjr  demonstrated 
by  the  Intel-national  Paper 
C'ompany. 

An  Olympics  fact  book,  oritr- 
inally  intended  for  IP’s  sales 
force  and  customers,  is  to  l>e 
distributed  to  newspaper  li¬ 
braries  in  the  United  States  and 
Canaila,  and  to  schools  of  jour¬ 
nalism. 

The  iMKik  relates  the  history  of 
the  pames,  as  they  oripinated 
with  the  ancient  Greeks,  and 
pives  the  year  and  location  of 
contests  revived  at  Athens  in 
when  only  28o  athletes 
from  1(1  nations  took  part.  In 
the  last  of  three  sections  are 
the  names  and  records  of  modern 
winners. 

The  three  .sections  are;  “The 
.\ncient  Games,”  “The  Olympic 
Itevival,”  and  "Great  Moments.” 
The  booklet,  colorfully  illus¬ 
trated,  offers  a  <|Uick  reference 
to  facts  and  a  source  of  infor¬ 
mation  on  the  scheduled  contests 
in  Mexico  City,  where  about 
<>,0(1(1  athletes  h’om  9U  nations 
are  expected  to  take  jiart  in 
Octolier. 

Sflll  to  .sk'liuols 

(leorpe  H.  Belin,  peneral  man- 
aper  of  IP’s  merchant  division, 
said  the  booklet  has  attracted 
so  much  favorable  comment  that 
the  decision  had  been  reached, 
viporously  urped  by  IP’s  public 
relations  department,  to  make  | 
the  booklet  available  to  news¬ 
paper  and  journalism  school 
reference  libraries. 

Belin  said  that  with  the  l>ook- 
let  are  to  lie  included  sets  of 
three  larpe  prints  of  oripinal 
oil  iiaintings  of  the  Olympic 
Games  commissioned  by  the  In¬ 
ternational  Paper  Company,  a 
major  supplier  of  newsprint. 

“In  ancient  Greece,  each 
Olympiad,  or  fourth  recurrent 
year,”  the  storj-  Iiepins,  “broupht 
heralds  throuph  the  land  with 
an  eaperly-awaited  proclama¬ 
tion. 

“It  is  Hierominia  .  .  .  the 
truce  of  God!’’ 

The  story  relates  that  the 
pames  were  ended  in  398  A.D. 

The  pames  -scheduled  to  open 
at  .Mexico  City  Octolier  12  will 
mark  the  XIX  modern  Olympiad. 
Twice  durinp  this  period  the 
pames  have  been  in  the  United 
States:  in  19(i4  at  St.  Louis  and 
in  193*2  at  Los  .Anpele.s. 


classified 

section 

Benefit  from  our  Vast  Newspaper  Audience  | 

AWOl  NCEMKNTS 

ANXm  NGKMENT.S 

Appraisers— ^Consultants 

Seirspapers  Fttr  Sale 

SALES— PURCWASES  -  FINANCING 
Publishers  Service,  334  JelTerson  Bldi;., 
Greensboro.  N  C.  27401  Ph :  274-3670. 

APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 

\virspiipfr  Urokers 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  iier- 
sonality  and  ability  of  the  buyer.  iTiis 
is  why  v,-e  insist  on  personal  contact 
selling. 

LEN  FEIGHNBR  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 

BILL  MATTHEXV  COMPANY 
(Conducts  professional,  confidential  ne- 
Kotiations  for  sale  and  purchase  of 
hiirhest  quality  daily  and  weekly  news- 
pai>ers  in  the  country.  Before  you 
consider  sale  or  purcha.se  of  a  property, 
you  should  call  (.\C  S13>  446-0871  day¬ 
time.  (AC  8131  733-1100  niirhts,  or  write 
Box  3364.  Clearwater  Beach.  Florida 
3.3.515.  No  obliiration.  of  course. 

HARRIS  ELLSWORTH.  Licensed  Bkr.. 
Serving  the  Pacific  Northwest 
Box  609,  RoMburg,  Oregon  97470 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
305  'Taylor,  Cla>-emont.  Calif.  91711 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase, 
nixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den,  Ala.  35902.  Ph:  (.\C  205)  546-3357. 

N’EWSPAPER  SALB^!- APPRAISALS 
Personnel  and  Equipment  Specialists 
MIU-SOL’TH  MANAGEMENT  CO. 

N.  J.  Babb.  Dial  (8031  582-4511 
P.O.  Box  1857,  Spa'ianburg,  S.C.  29301 

Arizona  and  Western  Newspapers 
SELLBUIS-HOGUE 
1415  E.  University  Dr.,  Mesa. 
Ariz.— 83201  (AC  6021  964-2952 

The  DIALi  Aprency.  1503  Nazareth, 
Kalamasoo.  Mich.  49001.  Ph :  349>7422. 
•'America’s  No.  1  Newspaper  Broker,’* 

CONFIDENTIAL  INFORMA-nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif.  93001 

,  SYD  S.  GOULD  ASSOCIATES 
I  "the  broker  with  instant  buyers" 
Newspapers  Sales.  Management. 
Appraisals  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  Ala. 
(205)  262-1751 

CONFIDENTIAL  NECtOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPER.S  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Buililing 
Washington  D.C.  20094 
AC  (202)  NAtional  8-1133 


CALIFORNIA  EXCLUSIVE  WEEKLY, 
complete  otTset  plant,  grossing  $100,- 
000;  $20,000  down.  Located  in  an  ex¬ 
ceptionally  attractive  area.  You’ll  en¬ 
joy  the  real  California  living.  Don’t  1« 
too  late  for  this  attractive  newspaper. 

J.  A.  Snyder,  Newspaper  Bkr.,  2234 
E.  Romneya  Dr.,  Anaheim.  Calif. 
92806. 

SELECT  WEEKLY  NEWSPAPERS 

Florida  . $  50.000 

Georgi.a  .  70,000 

Indiana  . $45,000  and  140,000 

Others — ask  us. 

MARION  R.  KREHBIEL 
Box  88  Norton.  Kans.,  67654 

TWO  MINNESOTA  WEEKLIES,  prize¬ 
winners,  one  plant  grossing  $48,(a'0. 
Price  re<luoeil  to  $45,000,  $10,000  down; 
high  net.  Rol-ert  N.  Bolitho.  B:iiley- 
Krehbiel,  Box  133,  Emi>oria,  Kans. 
66801. 

UPSTATE  N.Y.  WEEKLY,  in  agricul¬ 
tural  are:i.  but  near  cities ;  gross  $50,- 
0(Hi.  will  sacrifice  for  quick  sale.  Con¬ 
tact  Howard  W.  Palmer.  R.K.T.  Lar¬ 
son  &  Associates,  844  Sumner  Ave.. 
Syracuse.  N.  Y.  13210. 

WEEKLY  NEWSPAPER  AVAILABLE 
IN  WESTERN  CANADA 
We  are  offering  one  of  western  Can¬ 
ada's  outstanding  weekly  newspapers 
for  a  limited  time  only.  (Iross  sales  are 
above  $250,000 ;  cash  flow  to  owner 
above  $60,000.  $100,000  cash  must  lie 
available  for  down  payment.  Confi¬ 
dential  prospectus  provided  on  proper 
identification. 

MARION  R.  KREHBIEL 
Bailey-Krehbiel  Newspaper  Serv. 

Box  88  Norton,  Kansas,  67654 

CONTROLLING  INTEREST  available 
to  riKht  parly  who  knows  how  to  con¬ 
tinue  the  present  successful  course  of 
a  lari^e  weekly  (over  130,000  circ.)  in 
rich  market  area.  Now  operatini;  in 
the  black,  the  future  is  fabulous  for 
knowledtreable  person  or  team.  $100.- 
000  cash  necessary  and  proper  quali- 
hcations.  Write  Box  1174,  Editor  &  1 
Publisher. 

I).\K0TA  PUBLISHER  wants  younpr 
co-pul)lisher  for  $60.0(Hi  gross  county- 
sent  exclusive.  Easy  terms  for  buying 
in  gradually.  Roliert  N.  Bolitho,  Bailey- 
Krehbiel.  Box  133,  Emporia.  Kans. 
66801. 


SP.APKK  SKKVICKS 

Fi’al tires  Arailahle 

OFFSET  WEEKLIES — Request  samples 
and  prices  of  cartoon  panels  drawn  by 
distinguished  artists.  Our  2Ist  year. 
No  obligation.  Write  Cartoons-of-the- 
Month,  Roslyn,  New  York  11576. 

"TREa'iD  OF  MIND" — Weekly  column 
— Informative,  psychologiral.  helpful. 
S.amples.  Henry  B.  StefTes.  718  Irving 
Park,  Chicago,  Ill.,  60613. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Export  Service— World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


M.U.HINKKY  &  SI  PIM.IK.S 

i'.intipttsiiin  Room 

TWO  ELEKTRONS  AVA1L.\BLE  im¬ 
mediately.  one  three  years  old,  one  ten 
months.  Loaded  with  all  the  extras  in¬ 
cluding  Thermox  Disk  and  Water  Re¬ 
circulator  on  newest  machine.  Reason 
for  selling:  cold  type.  One  mo<lel  31 
linotype  with  six  mold  disk  and  four 
mairAzin6S.  On©  nnod©l  14  with  thre© 
main  magazines  and  three  34  channel 
auxiliary  magazines.  Some  mats.  14  x 
20  Royal  Zenith  less  than  three  years 
old.  Fairchild  Scan-A-Graver  us«l  less 
than  one  year  $600.00.  Contact  O^ille 
Campliell.  Chapel  Hill  Weekly.  Chawl 
Hill,  N.(il.  27514.  Phone  919-96 i-iOt.). 

OPPORTUNITY— Intertype  G-1  Mixer. 
’-7‘>  and  2-9o  Channel  Magazines,  Star 
Quadder.  Mohr  Saw.  V-Belt  Drive. 
Margarh  Fe«sler.  Includes  3  fonts  of 
mats.  Serial  No.  in  21«i0.  Make  us  an 
must  move  immediately.  K. 
Prescott,  Prtwhiclion  Sui»t..  Daily  Ea^I©. 
('lar<*m<»nt.  N.H.  (6<»3l  .*>12-512!. 


MU.  PUBLISHER:  If  you  want  to  sell 
or  explore  the  market  and  wish  the  ut¬ 
most  in  discretion,  write:  Ne\vspai>er 
Service  Co..  Inc.,  215  Curtis  St..  Jen- 
ninus,  I>ii.  70546.  Ph :  1-318-824-0175. 


!\eicspapers  For  Sale 
AVAILABLE 

We  have  dailies  and  weeklies  through¬ 
out  the  nation.  $50,000  gross  up.  Write 
fully  and  tell  us  your  needs. 

J.  N.  WELLS  &  COMPANY 
543  W.  R(x>sevelt,  Wheaton.  HI.  60187 

SOUTHERN  C.\LIFORNIA  WEEKLY 
($500,000  gross  class! 

Strong,  profitable  suburban,  far  ahead 
of  all  competition,  paid  and  controlled 
circulation  in  ricdi  area.  Owner  re¬ 
tiring  at  peak.  Confidential  prospectus 
available  on  your  assurance  that  around 
$200,000  cash  is  available  for  down 
iwyment. 

MARION  R.  KREHBIEL 
Box  88  Norton,  Kans.  67654 


PRIZ&WINNING  WEEKLY,  in  weal¬ 
thy  expanding  county,  about  two  hours 
from  New  York,  near  10,000  ABC 
circulation:  six-figure  gross:  seeks  to  ' 
sell.  Will  sell  building.  Contact  Howard 
W.  Palmer.  R.K.T.  Larson  &  Asso¬ 
ciates,  844  Sumner  Ave.,  Syracuse. 
N.  Y.  13210. 

TWO  OFFSCT  WEEKLIES,  in  same 
county,  within  hour’s  drive  of  St.  Louis, 
combined  circulation  3,400.  One  paper 
well  eetablished,  other  just  a  few  ' 
months  old.  Papers  now  grossing  over  I 
$50,000:  potential  is  $150.0001  A  REAL  I 
BARGAIN!  Letterpress  job  shop  in¬ 
cluded!  $10,000  CASH  down  payment 
can  swing  deal.  Write  TODAY.  Box 
1186.  Editor  &  Publisher. 

WESTERN  KANSAS  COUNTY-SEAT 
exclusive  in  town  and  county.  $2S.00ii  | 
includes  building;  $7,500  down.  Roliert 
N.  Bolitho.  Bailey- Krehbiel,  Box  133, 
Emiioria.  Kans.  66801. 


\eirspapers  Wanted 


HAVE  YOUR  CAKE  AND  EAT  IT. 
too.  Sell  your  newspaiier  at  audited  net 
w'orth  and  gcxicl  will  and  remain  in 
charge,  if  you  like.  Interested?  Write 
Box  1235,  Editor  &  Publisher. 

INTERESTED  IN  OBTAINING  week¬ 
ly  or  semi-we^ly  in  Wyoming.  Send 
full  details.  R.  E.  Berge,  P.O.  Box 
.335.  Laramie,  Wyo.  82070. 


CLASSIFIED 

Advertising  Rotes 

"SITUATIONS  WANTED" 
(Payable  wifh  order  I 

a-weeks  .  $1.00  »*r  line,  per  issue 

3  weeks  $1.10  per  line,  per  issue 

2-wteks  .  $1.20  per  line,  per  issue 

l-wctk  . $1-30  ptr  lint. 

Count  fivt  aveiatc  words  per  line 
3  lines  mintniuni 
(No  abkreyiations) 

Add  50c  for  box  service 
Air-mail  service  an  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc-  (n  response  to  ’help  wanted’ 
advertiMments  until  dimt  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


DISPLAY— CLASSIFIED 
The  use  or  borders,  boldface  type,  cuts 
or  other  decorations,  chingts  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  apate  line — $44.10 
per  column  inch  minimum  space. 

"ALL  OTHER  CLASSIFICATIONS” 

4-wteks  .  $1.50  per  line,  per  issue 

3-wKks . $L60  ptr  lint,  per  issue 

2-wteks .  $1.70  per  line,  per  issue 

1-wetk .  $1.80  per  line. 


WEEKLY  CLOSING  TIME 
TiMsday,  4:30  PM 

Box  numbers,  which  art  mailed  each  day 
as  they  are  received,  are  valid  far  1-year. 


Editor  &  Publisher 
•so  Third  Av«..  N.  Y.,  N.  V.  10022 
(AC  212)  Plata  2-7050 
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IMachlnery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  EftP'S  REGULAR  WEEKLY  LISTINGS 


(  tunpitsitig  K<Hini 


ALL  MODELS 
Linotypes — Int*rtypes — Ludows 
PRINTCRAFT  REPRESErNTATIVES 
136  Church  Street.  N.  Y.,  N.  Y.  10007 

ELEKTRON,  S<lf70483,  electric  pot.  ' 
feeder,  blower.  hydra  quadder.  4 
mtgazines.  V-drive  motor,  from  private 
niuit  (like  newl. 

MANHATTAN  LINOTYPE  SUPPLY 
204  Elizabeth  St..  N.  Y..  N.  Y.  10012 
(AC  212)  WAlker  5-0100 

4— Model  31  Linotypes  for  TTS 

with  Adapter  Keyboards — Operatinu 
Units — Electric  Pots — AC  Motors. 

Nos.  61284-61286-61293-61294 

ben  shulman  associates 

60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 

ELEKTRON.  Sit  71399:  4  magazine 
model.  4-pocket  mold  disc.,  alternatine 
cut.  Fairchild  TTS  unit;  ShafTstall  mat 
detector  system.  GoinK  offset.  Contact 
Tri-Cities  Newspapers.  Inc..  Florence. 
Als.  35630.  Ph:  205-766-3434. 

CARLSON  ROITTER  TOOL.  Practical¬ 
ly  new — $375.  Bryant  Williams.  Post- 
Intelliorencer,  Paris.  Tenn.  38242. 

FOR  SALE:  Justowriters.  Recorder  and 
Reproducer:  8-pt  Humbolt.  Two  years 
old.  Friden  service  contract.  Take  over 
payments  of  $147.93.  Aspen  Times.  Box 
E,  Aspen.  Colo.  81611. 

weekly  paper  GOING  OFF'SET 
wishes  to  sell  fully  automated  com- 
posinR  room.  Great  Neck.  New  York, 
with  or  without  accounts.  Six  Lino¬ 
types.  including  four  TTS  Linotypes 
in  excellent  condition ;  Compueraphic 
Cmputer:  3  Perforators,  Ludlow,  Re- 
pro  Proof  Press — other  equipment  suit- 
sble  for  daily,  weekly  or  job  work. 
Priced  well  below  actual  cost.  Terms 
a-iilable.  (AC  2121  895-7221  or  Box 
1133.  Ekiitor  &  Publisher. 

NEW  FRIDEN  J  U  Justowriters.  Re¬ 
corder  76475,  Reproducer  76424.  Elec¬ 
tric  Winder.  Rewinder,  Stands.  Make 
offer.  The  New  Pec^le.  P.O.  Box  1037, 
Kansas  City,  Mo.  64141.  Phone  816- 
631-1475. 

INTERTYPB  —  $750.00  —  crated  and 
ready  for  shippins:.  Was  in  use  when 
dismantletl  for  cratintr.  Kirms  Pttr.  Co.. 
Avon.  N.J.  07717.  (201)  774-8000. 

FOR  SALE:  JuftowritGrs — 3  Re¬ 
corders— $1,995.00  each:  4  Reproducers 
—1950.00  each ;  2 — 8  point  Galvin,  1— 

9  point  Galvin,  1 — 8  point  Bell  Gothic 
— ftlt  in  good  condition,  with  tables  and 
winders.  Ph:  (AC  206)  UL  2-3434.  or 
write  Earl  Parsons.  Valley  Pub.  Co., 
P.O.  Box  130,  Kent,  Wash.  98031. 

BARGAIN  SALE:  6  fonts  8-pt.  Ideal 
with  ^Id  .#1059.  FSjII  IT'S  layout  in 
brand-new  condition.  SlOO  each.  Box 
1173.  iviitor  &  Publisher. 

HEADLINER.  Mtxlel  S80-27  tyi>e  discs. 
E.vcellenl  condition— $1,200.  Kirms  Ptg. 
0)..  Avon.  N.J.  07717,  (2011  774-SOOO. 


FOR  SALE:  Linofilm  photo  unit  and 
two  keylH>nrds.  20  fonts  tyi>e  suitable  for 
new8|>ai»er  or  job  work,  font  stoijLKe 
cabinet,  all  under  maintenance  and  in 
excellent  condition.  5  years  old.  $49,000. 
IBM  KeylkoanI  with  Autotypist  Perfo- 
rator.  ilesk  and  auxiliary  console,  TTS 
coiles.  brand  new,  i>erfect  as  input  to 
computer  or  Photon  713-20,  $1900.  Se¬ 
lection  of  Photon  713  tyi>e  strips.  $225 
each.  Justowriter  recorders  and  8  pt. 
Galvin  repnxlucers.  nil  under  Frie<len 
maintenance.  $l,ooo  each.  Excellent  12 
pt.  R(N)kty|)e  Justowriter  Reprojiuoer. 
$9.)0,  Justowriter  AA  Recorder  with 
switch  for  "-level  code.  Serial  9507,  fine 
sha|>e.  $2,100.  Copease  printer  and  <le- 
'cloi»er.  17  x  22.  $300.  Mo«lel  C  &  D 
IBM  executive  typewriters,  ruling  de¬ 
vice.  time  clocks,  etc,  for  cold  tyi>e  shop, 
prices  on  request.  Write  to  Northwest 
Photo  Tyi>e,  S020  108th  Avenue  S.E., 
Renton.  Washington  98056. 


1‘erforaUtr  Tapo  Presses  &  Machinery 


NOW  STATIC-FREE  perf  tnpes  at  our  HOE  COLORMATIC  (1968) 

same  prices — lowest  in  USA.  .Ml  colors  Four  units — one  color  cyL-tensionplate 


— Top  Quality. 

CnII  or  It'ritr: 

PORTAGE  (216)  PO  2-35.-.5 
25  E.  Exchantye  St.,  Akron,  Ohio  44308 


Pressex  &  Machinery 

10  Unit  Hoe 
Lithomaster 
Newspaper  Offset  Press 

7vith  : 

3 — Color  cylinders 
1 — Printmaster  folder 
1 — Hoe  folder 

1 —  Upper  Balloon  former 

2 —  Hurletron  drive  motors  with  con¬ 
trollers 

1 — Geiirenheimer  water  level  system 
10 — 2  Roll  stands 
Cut-off— 22')4'' 

Capacity:  40  standard  pages 
Sp^:  35,000  i.p.h. 

6  Unit  Vanguard 

Two  years  old  with  ^ 

Jaw  folder 

3  Unit  Color  King 

with  • 

Jaw  folder 
water  levalers 

2  Unit  Vanguard 
Offset  Press 

complete  with  Motor  and  controls: 
newspaper  folding  device  for  ^  and 
^^2  fold:  sheeting  attachment 

Twin  Unitubulars 
4  units,  each  line.  Double  color  right 
line,  single  color  left  line. 

2— %  and  *4  folders 
2—60  H.P.  drives 
Complete  stereo 

Two  1961  Goss 
Universal  Press  Units 

One  reverse-heavy  duty  folder  j 
80-pege  capacity  for  14  and  *4  fold —  | 
four  position  roll  stand  with  automatic  ' 
tensions  —  rewinder  —  conveyor  —  Goss 
plate  perfector  with  vacuum  control. 
Goss  45W  mat  roller  and  all  stereo  i 
hand  chases  tantamount  to  complete  I 
operation. 

High  Speed  Goss 

built  in  1939 — 16/32  capacity 
2  Units 
Double  Folder 
Floor  fed 

Speed  46.000  i.p.h. 

All  stereo 

Premier  back  shaver— perfect  condition 
C/4  Intertype:  25.000  series,  new  Star 
hydraulic  quadder 

AVAILABLE  IMMEDIATELY  i 

Meri^enthaler  Linofilm  Ad  machine 
C.  O.  L.  (CVxnputer  only  Linofilm)  i 

28  grid  capacity  | 

27  grid  available  j 

6  lev^  tape  operation 
1-year  old 

I  UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC.  ; 

Lvndhurst,  N.  J.  07071 


16  PAGE  1949  GOSS  UNITUBE  42741 
and  stereo  equipment.  Good  care,  mini¬ 
mum  use  running  8.000  daily.  Wabash 
(Ind.)  Plain  Dealer. 


lockup — heavy  duty  3/2  folder — AC  unit 
type  drive — reels  ani  fully  automatic 
pasters — rated  70.000  hour.  Available 
in  one  year  at  considerable  savings. 
Stereo  to  match. 

BEN  SHULMAN  ASSOOATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.S90 


MODEL  E  DUPLEX,  perfect  condi¬ 
tion.  all  accessories.  Bryant  Williams. 
Post-Intelligencer,  Paris,  Tenn.  38242. 


FX)R  SALE:  GOSS  SUBURBAN,  three 
units,  ^  and  Vi  folder.  Miscellaneous 
additional  equipment.  1960.  Excellent 
condition.  Available  immediately,  units 
and  folder  skidded  for  shipment,  other 
parts  crated.  Ready  to  load — $14,500. 
(Contact  Michael  Mead.  Central  Pub. 
Co.,  P.O.  Box  188,  Warren.  Pa.  16365. 

Ph.  (814)  723-8200. 


SCOTT 

PRESSES 


Manufactured 

1947-1948 


36  Units — 8  Folders 
22%-  cut-off 

Now  set  up  in  lines  of  12-12-6-6.  Will 
divide  to  suit  your  requirements. 

This  equipment  in  excellent  condition 
and  complete  with  Heavy-Duty  3  to  2 
Folders;  with  C-H  Omveyors :  Balloon 
Formers;  AC  Unit  Drives;  Reels  and 
Pasters;  Trackage  and  Turntables; 
Oapco  Olor  Fountains  with  Rails  on 
each  unit — and  all  accessories. 

Available  are  Color  Cylinders  and 
Single  or  Double  Reverses. 

Priced  most  attractively 

BEN  SHULMAN  ASSOCIATES 
60  B.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


Stereotype  Equipment 


1  HOE  Monarch  Mat  Roller 
1  HOE  Precision  Flat  Shaver 
1  HOE  Semi-plate  Router 
1  GOSS  Mat  Roller 
Box  1091,  Editor  &  Publisher 

STEREOTYPE 

3 — STA-HI  Master  Formers — 22*4" 

3 —  10  Ton  BUectnc  Stereo  Pots 

4 —  Wood  Automatic  Autoplates 
4— Wood  Autoshavers 

1 — STA-HI  Twinplate  Router 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.590 


If  atitril  To  Buy 

MODEL  F-4  with  i»wer  shift,  220- 
volt,  3-phase  pot.  No  matrices.  With  or 
without  magazines.  Write  full  details 
and  price  f.o.b.  your  floor.  Bill  An- 
dreacci.  Star  Parts  Co..  South  Ha-k- 
ensack,  N.  J.  07606. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4590 


2  UNIT  11x17  Green  Hornet  W'eb 
Offset  Job  Press.  William  Recht  Co.. 
30  Vesey  St.,  New  York,  N.Y.  10007. 
(212)  267-8393. 


ONE  WOOD  TENSIONPLATE:  siweial 
Autoplate  with  Tensionplate ;  Auto¬ 
miller  with  Pre-registering  attachment. 
Equipment  to  be  in  good  serviceable 
condition.  Call  or  write  Earl  Swinney. 
Production  Mgr..  News-Sun,  W'auke- 
gan.  Illinois  60085.  (312)  689-7000. 


E&P  Employment  Zone  Chart 


Uee  zone  numnei  to  Indiceto  location  witnout  specifle  identmeation 


Fnprarinft  Equipment  j  2  Complete  UniU- 

■  — - - j  ticaiiy  new — remov 

Fairchild  Cadet  Scan- A-G raver.  Best  |  York  Herald  Tribui 
offer  gets  it  quick.  Queens  Letiger,  69-  '■  BEIN  SHULMA.1 
34  Gran.l  Ave..  Mn8|)eth.  N.Y.  11378,  ‘  60  E.  42nd  St..  N.Y. 

editor  &.  PUBLISHER  for  July  20,  1968 


I  HURLETRON  INSETROL 

I  2  Complete  Unite — AC  equipped — prac- 
j  tically  new— removed  from  the  New 
I  York  Herald  Tribune. 

BEN  SHULMAN  ASSOCIATES 
*  60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 
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Csreer  Opportunities 


T 


Arademic 


INSTRUC'T'OR  to  teach  two  re|>ortinp 
classes,  handle  8iK>rta  information. 
Frank  W.  Buckley,  Southwest  Texas 
State  CoHetre,  San  Marcos,  Texas  7866fi. 


Administratiro 

ADMINISTRATIVE  ASSISTANT— We 
are  8e“kin(f  an  innovator.  HIxperience 
deaira>>le  but  not  necessary.  Prefer 
MBA  or  similar  (rraduate  exjierience. 
Background  in  quantitative  techniques, 
forecastinir  and  systems  desien.  Zone  5. 
M.E.S.,  member  of  nation-wide  news- 
I>aper  group.  If  you  are  interested  in 
newspaper  management  spanning  a 
wide  range  of  human  and  technical 
problems,  please  send  resume  to  Box 
1190.  Editor  &  Publisher. 

MANAGER  for  one  of  New  York 
State’s  finest  weeklies  plus  central  off¬ 
set  plant;  top  eiiuipment:  I.SOO.OOO 
class.  Fantastic  growth  potential  for 
man  with  strong  imtdution.  estimating, 
personnel  b.ackgroun<l.  Not  necessarily 
a  "printer."  but  good  right-hand  man 
for  busy  publisher.  Ad  sales  and  front 
office  experience  would  be  a  plus  factor. 
Ixx-ated  30-miles  N.Y.C.  |10-$12.000. 
Send  really  goml  resume  to  Box  1197. 
Eilitor  &  Publisher. 

MONTHLY  MAGAZINE  of  science  in¬ 
formation  needs  business  manager. 
Growing  national  circulation.  Prefer 
promotional  as  well  as  business  or  ad¬ 
ministrative  experience.  Box  1108.  Edi¬ 
tor  &  Publisher. 


C.irfulatiou 

ASSISTANT  CM  NEEDED  NOW  I 
Four  semi-weeklies,  morning  delivery. 
7.7.000  circulation.  Two  years  or  more 
experience*!  preferred.  $150-per-week 
with  advancement  rapidly.  Seattle  area. 
Write  giving  resume  to  Don  Minor. 
P.O.  Box  130.  Kent.  Wash.  98031. 

5AI  ES  AND  SERVICE 
REPRESENTATIVE 

If  you  like  to  travel,  are  experienced 
in  newspaper  circulation  and  can  com¬ 
municate  with  circulation  managers 
and  assistant  managers  you  may  be  the 
man  we  want. 

We  have  open  an  excellent  position  and 
on>ortunity  for  a  sales  and  service 
representative. 

Long  established  company,  highest  rat¬ 
ing.  with  excellent  pension,  insurance 
and  vacation  programs  and  other  em¬ 
ployee  benefits. 

Experience  in  a  circulation  department 
using  reader  service  insurance  helpful 
but  not  necessary. 

Reply  with  complete  resume  to: 

Box  979.  Eklitor  &  Publisher 

CIRCULATION  MANAGER 

Younsr  man  to  develop  and  manatre  a 
top-notch  department.  Must  know  ABC, 
carrier  management  and  promotion. 
Good  future  with  5800  Illinois  daily  with 
new  building: — new  press — and  a  desire 
to  prow.  Box  1172,  Editor  &  Publisher. 

EASTERN  MORNING  DAILY  has  an 
ot>enin^  for  a  Home  Delivery  Suj>er* 
vis«»r.  He  must  l)e  of  the  calibre  that 
can  l>e  develoi)ed  to  the  point  where  he 
can  take  cc»mplete  charjre  later  on.  This 
is  an  op|»ortunity  for  an  ambitious,  ad¬ 
mit  man  who  is  interested  in  career 
advancement.  Give  complete  details  and 
record  of  ex|»erience,  sta^tin^r  salary 
re<juire<l.  Box  1200,  Editor  &  Pul»- 
lisher, 

(;ro\vin(;  N(H{th  jersey  daily 

needs  younjr  man  on  way  up  with  2  to 
5  years*  circulation  exi>erience.  Ad¬ 
vancement  determined  solely  by  his 
ability  and  desire  t«»  jret  ahead.  Write 
^tvini;  full  det.ails  and  background  to 
Bf»\  llsH.  fMitor  &  Publisher. 

riari^XTION  ~MANA<;KR~I-e:ulin^r 
East  Coast  newspa|»er  has  imnuMbate 
o|>enin^.  Ability  tx»  inspire  carriers  ami 
br*»adfn  dealer  distribution.  Sa.lary  plu.s 
incentive,  car  allowance  and  frinire 
lienefits.  Box  120s,  E^iitor  &  Publisher. 


HE  lEST  JOI  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  PIELD) 


Circulation 

WE’RE  (XINVERTING  TO  OFFSET 
right  now  anil  are  liK.king  for  a  circu¬ 
lation  manager  who  can  proviile  spar¬ 
kling  circulation  increases  to  go  with 
our  bright  new  format.  If  you  are  a 
circulation  professional  who  would  like 
the  opiHirtunity  to  prove  your  ability  at 
this  No.  1  six)t,  this  could  lie  your 
chance.  Write  giving  full  information 
to  our  Mr.  R.  E.  Pifer.  .Sandusky  Regis¬ 
ter,  Sandusky,  Ohio  44870. 

EXCELLE'NT  OPPORTUNITY  for  in¬ 
dividual  now  employed  as  Country  Su- 
Itervisor.  Zone  .7.  Have  o|iening  for 
Assistant  Oiuntry  Circulation  Manager. 
(«K*1  opiHirtunity  for  further  advance¬ 
ment.  Individual  must  have  knowlealge 
of  Little  Merchant  i>lan.  daily  and 
Sunda.v  motor  routes,  plus  the  ability 
to  supervise  District  Managers.  .Send 
complete  resume,  stilary  ex|ie<-ted  to 
Box  1224,  F>lit4>r  &  Puhlisher, 

CIRCULATION  SUPPLY 
Desk  salesman  for  teleiihone  contacts. 
Unusual  opiHirtunity  in  new,  exiianding 
1  n.ational  factory  program.  81 7.7-a-week 
'  to  start.  Box  730.  Hot  Spring.  Ark. 
719III. 


Classifiofl  Advertising 

TOP-FLIGHT  ('M  wiinte<I  by  njrjjress^ve 
20.000  combinwl  daily.  Must  I>e  able  to 
direct  an  enerjjetio  staff  and  be  able 
to  produce  plus  lineagre  on  your  own. 
Excellent  salary,  Inmus  and  other 
fringes.  Give  complete  resume  in  first 
letter.  Write  John  E.  Fry.  Advertising 
Dir..  Times  News,  Kinpsport,  Tenn. 
,27602. 

CLASSIFIED  MANAGER 
The  Daily  Sentinel  in  (Jrand  Junction, 
Colo.,  nee<Is  aprprressive  CM  who  is  well- 
8choole<l  in  fundamentals  of  classifinl 
sales  and  orjranization.  22M  daily  and 
Sumlay  in  heart  of  bijr-trame  huntinjr. 
fishing;,  skiing.  Wonderful  town  in 
which  to  work.  play,  and  raise  a  fami¬ 
ly.  Send  complete  resume  to  Roliert  H. 
Powell.  .Xjlvertisinir  Dir..  634  Main  St.. 
Grand  Junction.  Colo..  8l.'>01. 


TOP-FLKJHT  CM  WANTED  for  27.0(M» 
evenini^  d:illy.  Must  direct  entire  staff 
an<l  l»e  abl^  to  sell.  Prosperous  Pennsyl¬ 
vania  Dutch  area.  Excellent  oi)|K>rtunity 
in  an  ideal  ]>lace  to  raise  a  famil>.  Give 
complete  resume  to  Adveiiisinjr  Dir., 
lyebanon  Daily  News.  I.,eban<ui,  Pa. 
17042. 


i)isplay  Adveriising 

DISPLAY  AD  SALESMAN  (or  wom- 
iiii>  for  unopposed  Krowinj?  offset 
daily.  Will  train  interested!  person.  Base  | 
salary  plus  commission,  health  insur¬ 
ance.  vacations,  and  advantat?e  of  liv¬ 
ing:  in  Alaska  where  there  are  healthy 
outdoor  activities  and  no  riots.  One- 
hour  by  jet  from  Seattle,  Wash.  Write 
Lew  Williams.  Ketchikan  (Alaska 
99901)  Daily  News. 

DISPLAY  AD  SALESMAN  for  Lonjr 
Island’s  top-rate«l  offset  weekly.  Al?- 
jfressive  pai>er  nee<Is  man  with  retail  ! 
experience  who  can  hit  the  street  and 
pull  in  the  linatfe.  Salary  plus  incen- 
;  tive«  other  l)enefit8.  Ideal  for  Lonjr  Is- 
I  lander  feil  up  with  commutinj?.  Write: 

‘  M.'is8a|>e<iua  Post,  Massjipequa,  N.  Y. 
11758,  or  call  (AC  516)  798-.5100. 

MANAGERIAL  OPPORTUNm'  for  ad 
man  rea<ly  to  move  up.  You  wouM  han¬ 
dle  some  key  accounts,  suner\’ise  staff 
of  five  on  10,000  circ.  Southeastern 
(Chart  Area  3)  daily.  Salary.  iKmus,  | 
frinLjes:  pleiusant  (but  interestinvr)  place  ! 
to  live  and  really  top  sch(N»ls.  B<»x  122u, 
Elitor  &  Puhlisher. 

AD  MAN — experiences!  in  sales  to 
work  closely  with  busy  s>d  sales  man- 
ag:er  of  top  Brooklyn  weekly.  UiLrht  man 
will  move  up  in  ortmnization.  Call  TE 
9-20S6.  or  write  Box  1214,  Elil4>r  & 
Publisher. 

DfSPLAY  AD  SALESMAN  -  ■  Younjr. 

'  exi»erience<l  man  nee<le<l  inime«liately  b> 

I  daily  in  Area  9.  We  and  our  market  arc 
I  LrrowiiiLr  so  fast  we  must  constantly  ex- 
j  pand  our  staff.  This  offers  you  a  chance 
I  to  prove  yourself  and  thereby  move 
ahead  rapidly.  Salary,  commission  and 
incentiv'es  are  alK>ve  averajre.  plus  c<»m- 
pany  l»enefits  including  j)rofit-sharin>r 
retirement  plan.  Don’t  hesitate  reply- 
inLT  with  the  thouLfht  that  this  jol>  has 
already  l»een  fille<l.  We  will  s<*re«'n  all 
i  applicants  until  we  are  satisfied  that 
;  we  hav'.‘  the  rivrht  man.  It  may  l)e  you! 

:  Semi  full  resume  to  B<»x  12n.'».  Elitnr  & 
Pul)Iisher. 

.\I>  MANAGER  for  fjist-jjrowinLr.  prize- 
winninjr.  Mi<I-Hudson  weekly,  l^nlim- 
it**8l  op|»ortunity  for  take-charee  man. 
Write  R.  .1.  Dulye.  The  Citizen  Herald. 
Post  Office  Box  it»2,  Walden.  New  York 
12r.s6. 

'  COMHIN.'VTION  advertising:  and  news. 
Free  suburban  weekly.  Send  resume, 
layouts,  clips  and  salary  re<iuirements  to  ■ 
C<mrier,  P.O.  Box  1491,  Jupiter.  Fla. 
331.78. 


Editorial 

TWO  REPORTERS  are  being  sougit 
by  Tilton  Publications,  in  Rochell.  the  I 
Illinois.  One  man  for  a  county  beet  ^ 
another  to  work  assignments,  handl*  ^ 
camera  and  do  liaison  with  a  wholly  ' 
owned  radio  station  WHRL.  Join  tbi  1^*  ‘ 
staff  of  Tilton’s  prestige,  nation,. 
award  -  winning  newspapers.  Goot  ' — 
growth  situation,  wonderful  livini 
area,  excellent  educational  opportuni 
tiee,  full  employe  benefits,  profit 
sharing,  and  the  pay  ain't  bad.  Phom  '"f  ; 
Editorial  Director  (AC  816)  662-8181.  ^(Micl 

MANAGING  EDITOR  for  offset 
daily  newspaper.  Progressive  com.  “Pv 
munity  and  growing  newspaper,  (kioi  P'*?' 
salary  with  chance  for  advancement  2"“ 
Write  William  Burfeindt.  Daily  ^nti- 
nel,  Wo<Klstock,  III,  60098,  The 

. .  Ohio 

SPORTS  EDITOR  — 

Want  to  prcKluce  ono  of  the  nation’i  A'ti' 
finest  sm.-ill  daily  sports  sections?  prog 

Want  to  assume  responsibility  and  provi  ^t, 
that  you  have  what  it  takes  to  ad-  air; 
Vance  in  a  growing  newspaiier  group?  of  w 

Write  full  details  to:  Oren  Campbell 
E<litor,  Idaho  Free  Press,  Nampa.  Idalr 

_  _ 

EXPERIENCED  REPORTBK.S  neeale 
for  28,000  circulation  daily  in  .70,001 
IM.pulation,  twa-college  Ohio  River  citj 
Moving  to  maNiern.  new  offset  plan 
stK>n— want  new  blcHHi.  fresh  idea 
for  publication  to  mata'h  plant.  .8alan 
o|>en.  commensurate  with  exiierieno 
and  ability.  .Senil  complete  informatioi  p;.., 
to  Ron  Ja>hnson.  Managing  Editor,  Thi  , 

Messenger  &  Inquirer,  Owensboro,  Ky  _ L 

42301. 


SPORT.S  WRITini  for  p.m.  daily  in  citj 
of  10,000.  SiH)rts  activity  ranges  froc 
Little  I,jeaffue  to  college.  Photo  abilitj 
desirable  but  not  nece.ssary.  Contact 

Gen.  Mpr.,  The  Daily  I*iess,  Ashland  _ L 

Wise.  .74806. 

■  ^  IK>ri 

FREE  PLACEMENT  SERVICE 


Daily  Newsp«i:jer8 

Send  us  your  resume,  we  will  diipli-i 
cate  and  refer  it  on  current  job  oi)eii- 
injfs.  Full  ranjje  of  e<litoriuI,  adver- 

tisin^.  circulation  ami  Ixick  shop  joh*  _ 

usually  available. 

New  England  Daily  Ne^^’spa|»er  Assn 
310  Main  St.,  Rni.  527 
Worcester,  Mass.  01608  j 


Display  Adt'ertising 


$8,000  TO  START 

-f  INCENTIVE  PLAN 
O’niER  BENEFITS 

An  exceptional  opportunity  for 
live-wire  display  advertising 
salesman.  Must  have  record  of 
sales  accomplishments.  Zone  3. 
Air-mail  resume  and  references 
to  Box  1165,  Editor  &  Publisher. 


MAKE-UP  MAN 

Experience*!  make-up  man  to  supervise 
1  advertising:.  sche<lulingr  and  dummying? 
I  of  metropolitan  daily.  Chart  Area  4. 

;  Excellent  l>enefits  and  fine  opportunity 
for  rieht  man.  Our  employees  know  of 
;  this  advertisement.  All  replies  held 
confidential.  Box  1118,  Editor  &  Pub¬ 
lisher. 


UPSTATE  N.Y.  WEEKLY  GROUP  ex- 
pandinfT  an<l  seeks  two  ad  salesmen  who 
would  like  to  prow  with  it.  Chance  to 
:  move  up  to  ad  director  In  a  year.  Send 
resume  and  salary  re(iuirement8  to  C. 
f  H.  Grose,  Box  109,  Ballston  Spa,  N.Y. 
12020. 

ADVERTISING  SALESMAN— Must  lie 
I  able  ti>  handle  any  and  all  accounts, 
i  Op|H>r1unity  to  move  into  manaLrement. 

'  ('<mtact  Hen  F.  Weir,  Pub..  Daily  Mail, 
I  Nevada.  Mo.,  64772. 


OPPORTl’NITY  for  younvr  a*l  sales¬ 
man  who  wants  to  learn  fast  ami  move 
up  fast.  You  can  train  under  one  of  the 
l>est  in  the  business  an<l  earn  the  chance 
to  take  over  the  department  in  a  year  or 
two.  (i(mn1  salary  now  plus  a  l>onus  and 
excellent  fringe  Itenefits.  (ir*)\vinLr  9.un(> 
daily  in  Chart  Area  3.  Write  Box  122a7, 
F^litor  &  Publisher. 


REPORTER 

Award-winning:  Central  N.J.  ofTst 
weekly  (rroup  has  oi>ening:  for  jrener  ' 
assigrnment  re|K>rler  with  strong:  backi 
fi:round  in  municipal  coverage,  (kxsl  jol, 
now.  Great  opportunity  to  move  uj 
with  jrrowing:,  youthful  orifunizaliom 
Salar>'  open.  Write,  with  resume  to! 
The  Princeton  Packet,  Inc.,  300  With 
er8jMK)n  St.,  Princeton.  N.J.  08541 
Attention:  Mr.  Tucker. 


ATTENTION! 

DISPLAY 
CLASSIFIED 
Advertisinq  Salesmen 

Morris  County’s  Daily  Record 
has  o|H‘nings  for  l\v*>  experi- 
#*iic*hI.  energetic  advertising 
.sala'smen.  Aiiplicants  must  have 
newspaper  layout  and  sales  back¬ 
ground. 

CALL  OR  WRITE; 

I’eter  M*’Gr*“gor 
Morris  Cauinty’s  Daily  Record 
.7.7  I’ark  FI..  Morristaiwn.  N.J.  O7960 
Fh;  (AC  2111)  .7;th-2()00 


Editorial 

FOLICE-CITY  HALL  REFORTER  for 
gaxMl  10,000  p.m.  daily.  E?xi>erienre  ile- 
sireal  but  not  essenti.-'.l.  McMlern  plant  — 
goasl  fringes — competitive  jMiy.  Write 
Jack  Howey.  Feru  Tribune,  F.O.  Box 
87,  Feru,  Iml.,  46970,  or  call  collect 
317-473-6641. 


I  NEW  ENGLAND  OFFORTITNITIE:! 
A  first-rate,  growing  afternoon  dail'l 
(15,000)  has  openings  for  a  first-rati; 
city  hall  and  courthouse  reiMtrter.  anti 
a  sports  writer.  Excellent  pay.  bene 
fits,  working  conditions.  Box  116!, 
Ealitor  &  Fublishtr. 

IMMEDIATE  OFENING.S  for  report¬ 
ers,  ct»py  readers.  Zone  2  afternastn  ant 
morning  newspaiaers.  Gtssl  salary.  i>en- 
sion,  lilieral  fringe  lienefits  anal  chanci 
for  advana'einent.  Send  resume  and  sal¬ 
ary  reaiuiraunents  ta>  Box  1195,  Editar 
&  Fiiblisher. 


EXPERIENCED  REPORTER; 

()lN*nin>r  on  a  ll.OOO  mblwc^t  \ 

daily.  General  nssi^^nment  and  1; 

reLTular  l>eat  provides  challenge 
and  variety. 

Minimum:  l-year  i*eportin)?  [ 

exi>erience  nee*le*l.  Shoubl  have  t 

*levtree.  Top  salary  of  $lO,0<i0  \ 

|)er  year  for  the  rijfht  i)erson.  | 


Box  1201, 
Editor  &  Publisher 
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WE  KEEI>  GROWING 
Th»t'»  "we”  need  two  top-notch  '< 

copy  editors  and  an  experienced  report- 
cr.  “We"  is  what  many  consider  amonir  I 
the  beet  and  briirhtest  dailies  in  the  | 
fiO  to  60  thousand  class;  "we"  are  i 
in  a  competitive  area  of  New  Jersey 
and  need  iieople  who  can  help  us  meet 
the  competition  more  than  half  way.  . 
Box  1162.  Etiitor  &  Publisher. 

managing  editor  to  take  chunre 
ot  department  of  six.  Daily  nearinit 
7  000  circulation  in  resort,  manufactur-  , 
ing  shopping  city  of  10,000.  Cadillac 
(Mich.)  B'ening  News. 

reporter,  black  or  white.  Gcxsl  siil-  | 
an-;  "'-i  hour  day.  daya-ii-week.  Hos-  . 
nitjieation  and  surgical  for  employee 
and  deiiendents;  other  attractive  liene- 
fiW.  Write  P'l'e.l  J.  He<-ker.  Eilitor. 
The  Evening  In-leiiend-mt,  Massillon. 
Ohio  44646.  An  eiiuiil  opisirtunity  em¬ 
ployer. 

H  E  DPI  i 

Active  community — interesting  job—  | 
progressive  tiaiier.  Neeil  exiierienceil  I 
man  for  news  resiKinsihility  of  county- 
seat,  offset  weekly.  Go<sI  schis.ls;  clean  ! 
iiir:' comfortable  living;  ne:ir  all  sorts 
of  recreation.  Central  southern  Indiana. 
Brownstown  Banner.  Box  "ill.  Browns- 
town,  Ind.  47220. 

SPORT.^  EDlTOR-PHOTtVCRAPHER. 
who  knows  or  willing  to  learn  dark¬ 
room.  Big  county  with  several  high 
schools,  college.  I>lu8  handle  sisirts 
wire.  .7-da.v  afternoon  daily.  Take  your 
pictures,  write  a  column.  Move  up  in 
organization  if  you  wish.  Progressive 
paper  and  city,  on  the  move.  Ned 
gooil  man  by  early  fall.  Publisher.  The 
Riverton  Ranger.  Box  «93.  Riverton, 
Wyo.  S2.'>01. 


YEARS  CREEPING  UP  ON  YOU 
with  no  iwnsion  in  sight?  Nation's 
most  widely-read  morning  paper,  pub¬ 
lished  in  cities  of  20,000.  needs  ex¬ 
perienced  man  handle  desk — writing  | 
heads-  -laying  out  iwiier.  Pension  pro-  ' 
vides  half  pay  for  life  after  retiring.  I 
Cal!  or  write  Harry  Rutherford.  Tuiielo 
(Miss.)  Daily  Journal.  Needed  by  Sept. 

1.  New  offset  plant. 

EDITOR  fX)R  MORNING  PAPER  i 
Slt.OOO  plus  for  bright  man  who  can  I 
lay  out  sparkling  page,  give  leader-  I 
ship  to  stair.  P'uH  benefits.  Area  2 
patier.  Write  Box  1177,  Pxlitor  &  Pub¬ 
lisher.  j 
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COPY  EDITOR 

Experienred  newsman  to  swing  onto 
wire  desk  on  exacting  newspaiier.  New 
plaat  in  beautiful,  medium-size.!  city. 
Start  at  $13, ">  weekly.  Chart  Area  4. 
Box  11S4.  Editor  &  Publisher. 

MANAGING  EDITOR -Excellent  op¬ 
portunity  for  a  man  who’.l  like  to  help 
make  this  strong,  high  quality  twice- 
weekly  in  Zone  3  do  an  even  lietter 
job  and  grow  further  with  this  at¬ 
tractive.  vigorous  community — a  real 
challenge  to  a  man  who  knows  news — 
takes  pride  in  his  product — ami  is  wilj- 
ing  to  accept  resiionsihility.  Box  1175, 
Erlitor  &  Publisher. 


Assistant 

CITY  EDITOR 

Editor,  just  returned  from  Nie- 
man  Fellowshiii.  seeks  young 
assistant  city  editor  with  in¬ 
tellectual  curiosity,  broad  lilv- 
eral  arts  backgrounil.  Desk  and 
government  reporting  exiieri- 
ence  preferretl  but  not  re<iuire<l. 
Future  assure.1.  Inventiveness 
encourngetl  on  outstanding  24.- 
000  Zone  4  daily.  Send  resume, 
salary  requirements  to  Box 
1198,  Editor  &  Publisher. 

EDITOR  for  county-seat  daily.  Chal¬ 
lenging  and  responsible  position  for 
newsman  whi>  enjoys  a  small  communi- 
nity.  Pleasant  rural  living  in  Califor¬ 
nia's  Central  Coast  Counties  area. 
Modern  offset  plant.  Five-day  publica¬ 
tion.  Send  resume  and  references.  Eve¬ 
ning  Free  Lance,  Hollister,  Calif., 
9.5(123. 


NEWS  EDITOR 

for  Decatur  (Illinois)  Heral.l  — 
36,000  a.m.  daily.  Su|)er\ise  (lesk  | 
staff,  ability  to  handle  e<liting. 
direct  cojiy  flow  and  coonlinnte 
news  |>res<‘ntation  is  necessary. 

Editing  experience  necessary.  Pre¬ 
fer  a  iierson  with  degree  anil  su- 
Iiervisory  duties  in  present  job. 

One  of  six  dailies  in  an  expanding 
group.  Send  resume  and  salary 
requirements  to  James  E.  Spangler, 
Lindsay-Schaub  Newspaiiers,  Inc.,  | 
Box  789,  Decatur,  Illinois  6232.5. 

SPOUTS  EDITOU  OENBIIAI,  HEPOItTER  j 
Zone  3  daily,  above  20,000  circulation, 
seeks  sports  reporter  capable  of  taking 
over  entire  department;  also  needs 
general  reporter  for  court  house-city 
hall  beat.  Write  Box  1178,  Eilitor  & 
Publisher, 

WOMAN'S  EDITOR— If  you  are  num- 
lier  2  or  3  staffer  on  an  approximately 
100,000  circulation  newspaper  and  want 
to  lie  eilitor  of  your  own  page  and  staff 
on  a  smaller  paiier,  we'll  welcome  your 
application.  Five-day,  40-hour  week, 
good  salary,  life  and  health  insurance — 
other  Is'nefits  on  32.000  daily.  Good  liv-  | 
ing  conditions  in  seaside  city.  Box  1202, 
Editor  &  Publiser. 

F.DITtyRIAL  PAGE  ASSISTANT 
Man  Friday  to  eilitorial  page  isbtiir. 
Eastern  capital  city  p.m  of  .57,()1i0 
neeils  bright  young-man-ty|)e  to  be  gissl  ; 
right  arm  to  liberal-mindeil  outsisiken  , 
eilitor.  Duties  include  wiitorial  page 
makeup.  «liting  and  writing  heads  for 
columns,  riding  herd  on  "I/etters  to  the 
Eilitor."  and  following  page  through  to 
cle-in  iniblication.  Meanwhile,  he  will  lie 
intrisluceil  to  the  craft  of  eilitorial  writ¬ 
ing  and  will  lie  given  an  opisirtunity  to 
write  a  small  numlier  of  editorials  each 
week.  Salary:  up  to  $1.5()  to  start  de- 
]>ending  on  exjierience.  Send  ciimplete 
resume  to  Box  1234,  Eilitor  &  Publisher. 

COMBINATION  news  and  advertising. 
Free  suburlmn  weekly.  Send  resume, 
layouts,  clips  and  salary  requirements 
to  Courier,  P.O.  Box  1191,  Jupiter.  Fla. 
33158. 


TURNED  OUT  TO  PASTURE 
BEFORE  YOUR  TIME? 

Maybe  a  FTorida  climate  and  a  paiier 
which  appreciates  your  ability  regard¬ 
less  of  age.  could  solve  a  dilemma  for 
both  of  us.  Investigative  reporter  with 
the  "good  years”  aheoil  is  our  neeil. 
We  can  also  use  a  "news  hound"  who 
would  like  a  crack  at  learning  the 
traile  in  all  its  asfiects.  We're  growing. 
Come  and  grow  with  us.  Box  1194. 
BVlitor  &  Publisher. 


HOLD  ON.  MAN  —  WE 
ONLY  WANT  THE  BEST 
Midwest  offset  daily  seeks  two  livewire 
re|ii>rte.-8:  one  for  a  bureau  in  a  nearby 
community  of  5,000  and  one  for  general 
assignment  in  a  gateway  city  which  is 
on  the  move.  We're  a  10,000  circulation 
p;ilier  in  a  comiietitive  situation  which 
jiroviiles  spice  and  sparkle  and  the  oi>- 
ixirtunity  to  show  your  stuff.  Wh.at  Mje 
ne“sl  are  a  pair  of  diggers  with  a  flair 
for  words  and  loadeil  with  ideas.  Our 
staff  is  young  and  aggressive.  We  t>ay 
well  for  top  talent,  ^nd  resume,  refer¬ 
ences  and  replaceable  clips  to  Box  1239. 
Eilitor  &  Publisher. 


NEWS  EDITDR  to  handle  AP  and 
direct  small  staff  of  local  reporters. 

Opportunity  to  ailvance.  Contact  Ben 
E.  Weir.  Pub.,  Daily  Mail,  Nevada, 

Mo„  64772. 
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NEWS  EDITOR  for  tnulition-breakinjr 
daily.  1on>r  established  in  the  commu¬ 
nity.  oominpr  out  this  fall  with  new 
format.  Newsroom  staff  of  ci^ht:  new 
offset  pre^  and  cold-ty|)e  e<iuipment. 
L(X‘ate<l  in  jrmwinjr  university  city ;  ex¬ 
cellent  opportunity.  Write  Stewart 
Haas,  l-klitor.  Cellar  Falls  Daily  Record, 
Cedar  Falls.  Iowa  50')13. 

EDITOR  to  take  over  younjr,  already 
well-establishe<l  insurance  paper,  <le- 
velop  additional  publications.  Home  of¬ 
fice  of  leadimr  insurance  imhlishintf 
house,  middlewest.  Box  1210,  EJditor  & 
Publisher. 


HKLP  WANTED 

Editorial 


JOIN  THE  NEW  WAVE  ! 

The  nation’s  6th  larjrest  ABC  weekly 
trroup  neeils  an  exj)erienceil  re]>orter- 
photo(frapher  as  eilitor  of  its  largest  | 
sinprle  paiier.  j 

You’ll  write  major  and  minor  stories  j 
and  shcM>t  photos  with  new  3.5  mm  Nikon  I 
eiiuipment.  Most  im|H>rtantly,  you’ll  i 
have  the  <H>Portunity  to  enterprise  ' 
stories  (if  sitrnificance  to  the  community 
as  well  as  make  decisions  that  affect 
the  city. 

The  new  wave  in  journalism  can  l»e 
found  with  urban-suburban  newspa|>ers. 
The  Sun  Newspajiers  »»f  Omaha  leatl  the  , 
way.  Contact  SUinford  Lipsey,  Pub¬ 
lisher,  4K0S  S.  25th.  Omaha.  Nebr. 
o-HlaT.  Phone  4ft2-T3:{-T30o.  ' 

SPORTS  MAN  .  .  .  stron»r  in  layout. 
sui>ervision,  for  pro>rressive,  fast-jcn>w- 
injr  Southern  California  newspa!>er. 
Send  resume  to  Box  121S  Eilitor  &  Pul>- 
lisher.  , 


SLEEPY.  OWECO.  NEW  YORK  .  .  .  i 
is  awakenintr  to  the  knocks  of  stran^fers, 
brinjfinjr  with  them  new  industry  and  ' 
Knmth  and  the  sophisticateil  T>roblems 
of  suburbia.  We  neeil  a  self-starting  re- 
l)i>rter  to  oi>erate  our  bureau  there  and 
tell  our  readers  of  the  dilemmas  of  this 
community  in  an  er.a  of  transition. 
Photo  ex|>erience  helpful,  not  essential. 
Send  salary  requirements,  resume  to  ; 
Larry  Hale.  Assistant  Manasrinj;  Eili-  : 
tor.  The  Eveninjf  Press,  Binjfhamton. 
N.Y. 


EDITORIAL  ASSISTANT  Excellent 
readinp*  knowleil^re  at  lea.st  two  lan- 
Kuuiri^ — preferably  German  and  French 
or  Spanish — to  \%’ork  with  foreijrn  lan- 
jrua^e  eilitor,  college  texUMN>k  publisher 
N.Y.C.  Salary  o|>en.  Send  resume  Box 
1229,  t^lltor  &  iSiblisher. 


DESK  MAN 

Can  you  e<lit  copy,  contribute  story  ideas 
with  sul>stance  <no  tricks  or  Kimmicks).  t 
jjenerate  enthusiiism  and  priile,  follow  I 
throuKh  with  reiwirters  anil  pho.ojrra-  I 
l>hers  to  jret  your  ideas  into  print?  Are 
you  a  yountr  man  on  a  small  newspai>er 
itchin>r  to  test  your  ability  on  these  ^ 
points?  Invest  a  6c  stump  in  your  fu¬ 
ture  toilay.  Write  us  telling  of  your  ’ 
eilucation  and  exi>erience.  your  career  ! 
Koals.  your  salary  requirements.  We’re  i 
small  enoujfh  to  ^ive  you  im|H>rtant  re-  I 
siHinsibilities  now  anil  larjre  enoujrh  to 
offer  a  satisfyinjr  newspaper  career,  i 
Send  resume  to  Box  124f)  Eilitor  & 
Publisher.  I 


GENERAL  REPORTER  to  cover  all  I 
lieats  on  midwestern  daily;  2-5  years’  * 
exi>erience  preferreil.  Ideal  community  j 
with  cultural,  eilucationat.  economical, 
and  recreational  ailvantajres.  Home  of  | 
Bi>r  Ten  University.  Box  1211,  Eilitor  &  ! 
Publisher.  | 


I  ASSOCIATE  BUILDING  EDITOR 
Excellent  op|»ortunity  for  polisheil  pro- 
I  fessional  writer  with  leadinf?  consumer 
majrazine.  Should  have  several  years 
solid  writint;  and  eilitin^r  experience  and 
be  capable  of  planninfir  and  producing; 
a  wide  variety  of  articles  In  the  build¬ 
ing  and  housint;  fields.  Must  have  an  in¬ 
terest  in  the  building  field;  knowl- 
eiltfe  of  residential  architecture  and  the 
housing;  field  desirable.  Opi¥>rtunity  to 
travel,  to  scout  for  new  houses.  remiMl- 
ellin^r.  story  ideas  and  to  supeivise  pho- 
toitraphy.  Midwest  location.  Position 
offers  attractive  salary,  fringe  benefits 
and  jrrowth  opix>rtunity.  Box  12.31,  Edi¬ 
tor  &  Publisher. 


IF  YOU’RE  E'I>IT!NG  COPY  on  a  small 
or  nieilium-sizeil  daily  and  are  ready  to 
move  to  a  metro,  try  us.  We  are  one  of 
the  biKjrest,  best  and  fastest-moving 
pajiers  in  the  country,  and  we’re  liKik- 
inur  for  copy  eiiitors  who  can  move  up 
with  us.  Zone  5.  We  Are  An  Equal  Op- 
1  portunity  Employer.  Box  122S,  tklitor  & 

1  Publisher. 


I  COMBINATION  REPORTER-EDITOR. 

'  city  of  20,000.  Excellent  spot  for  ^row- 
.  in>r  newsman  ...  a  real  opjiortunity  to 
I  exercise  initiative.  Startinir  salary  about 
!  $7,0ff0  with  annual  uinrradin)?.  Write 
I  Box  1230.  Editor  &  Publisher. 


HKLP  ^  .4NTED 

Editorial 


REPORTER 

General  assignment :  liaril  news 
and  features.  Exi>erienre  or  |s>ten- 
tial  ronsidereil.  Pulitzer  prize- 
winning  Soiitliern  California  morn¬ 
ing-evening  rombination.  Samples 
first  letter. 

Contact  Norman  A.  (Tierniss 
THE  PRES.S-ENTERPRISE  CO. 

Box  792.  Riverside,  Calif.  92.502 

THREE  REPORTERS,  two  to  five 
years'  exiierience.  Expanding  afternoon 
daily  in  a  university  rommunitv  in 
Pi«lmont,  Va..  needs  an  assistant  sisirts 
eilitor,  a  city  hall  reisirter  and  a  isilice 
iieat  reisirter.  Excellent  o|iportuiiities 
and  lienefits.  Write  Ben  Kent.  Man¬ 
aging  Eilitor,  'Die  Daily  Progress. 
Oiarlottesville,  Va.  22902. 

TECHNICAL  EDITOR  for  national 
weekly  in  liigliway  transport  industry. 
Apiilicant  sliould  fiave  good  writing 
qualifications,  plus  a  wiile-ranging  in¬ 
terest  in  automotive  matters.  Salary  to 
$12,000  plus  outstanding  fringe  benefits. 
Washington,  D.C.  based.  Box  1243,  Eili- 
tor  &  Publisher. 


SEEKING  A  CHALLENGE? 

Here  it  is! 

•  A  dynamic  young  management 
group  headed  by  a  44-year-old  presi¬ 
dent— 

•  An  uncompromising  a.s.sault  on 
all  communication  liarriers  with  the 
help  of  two  ailvertising  agencies 
and  an  outsiile  public  relations 
counsel  — 

•  Computerizeil  approach  to  pro¬ 
duction  anil  distribution — 

•  Two  new  sales  divisions  geareil 
to  ronceiits  of  mislern  marketing 
and  merchandising 

The  iiersiin  selecteil  will  he  responsible 
for  writing  and  eiliting  our  ciimiiany 
puhlications  plus  contributing  ideac  for 
the  growth  of  the  deimrtment.  Company 
locateil  in  Zone  5.  Reiiuirements ;  college 
degree  plus  two  years'  newspaiier  writ¬ 
ing  exiierienre.  Interesteil?  .Send  resume 
and  salary  reiiuirements  to  Box  1241. 
EiliUir  &  Publisher. 

WOMEN'S  EDITOR:  South  Dakota's 
finest  daily.  Community  of  60,90(1.  Ex¬ 
iierience  necessary.  Full  charge  of  plan¬ 
ning,  suiiervising,  with  chance  for 
initiative.  Beautiful  country.  Send 
resume  to  Editor.  Rapid  City  Journal. 
Box  471,  Rapid  City,  S.D.  57701. 

REPORTER  wanted  for  top  spot  on 
Texas  daily.  Prefer  college  grailuate 
with  two  tr.  three  years  exiierience.  Con¬ 
tact  Wayne  Bell,  Managing  &litor, 
Texarkana  Newspajiers.  Texarkana. 
Tex.  75.501. 

BUREAU  REPORTER  fur  statewide 
daily.  Zone  1.  Mature  male-female 
J-gr.nl  or  one  with  some  exiierience.  (or 
small-city  lieat  and  daily  photo  assign¬ 
ments.  Excellent  oppo.'dunity  for  right 
individ'ial.  Write  Box  1215,  Eilitor  & 
Publisher. 


HOME  ECONOMIST  —  National  fiioil 
triule  association  has  opening  in  its  Chi¬ 
cago  office  for  graduate  home  economist 
with  communications  exiierience.  Send 
resume  to  Box  1222.  Editor  &  Publisher. 


REPORTERS  AND  DESKMAN 
Oiienings  with  a  future  on  quality  East¬ 
ern  capital  city  p.m.  in  60.000  circula¬ 
tion  class.  We're  looking  for  young- 
eager,  talented  reporters  for  suburban 
and  general  assignment  beats,  and  a 
deskman  with  the  potential  for  growth. 
Unusu.-il  opiMirtunities,  liut  don't  reply 
unless  you're  definitely  interesteil.  We're 
not  interesteil  in  chronic  job  jumpers  or 
fishing  expeilitions.  All  benefits.  5>end 
complete  resume  to  Box  1238,  Editor  & 
Publisher. 


COPY  EDITOR-REPORTER  for  na¬ 
tional  trade  weekly.  Shoulil  be  versed 
in  state  and  national  legislative  and 
regulatory  matters  and  thoroughly  ex- 
lierienced  in  preparation  and  editing  of 
news  anil  feature  copy.  Located  ia 
Washington,  D.C.  area.  Salary  $13,000 
plus  fringe  lienefits.  Box  1244,  Editor 
&  Publisher. 
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HKI.P  W  ANTEU 

Operaliirs — Marhiniats 


HELP  W  ANTED 

Pressmen— Sleretflypvrs 


HEI.I*  W  ANTED 

Vrinters 


1‘EKSDNNEI,  AVAll.AIU.E 

Ailminislrntive 


TELETYPESETTERS 
ImmtKliat^  o|>enintrB  for  ITS  <H><?ratnr8 
who  (Iwire  (lormanent  situations. 
JieS.tK)  for  37Vi  hours.  Excellent  vaca¬ 
tion,  insurance  and  savinirs  proKram. 
Contact  Jack  B.  Hall,  Rockford  News- 
paiiers,  Rockford,  Ill.  61105. 

OPERATOR-NEWS  MAKEUP:  $4.63 
hr.  plus  10<lt  for  pension.  Excellent 
benefita.  Nights.  Write  Arch  Gamm. 
University  of  Michigan  Daily,  420 
Maynard,  Ann  Arbor,  Mich.  48104. 

HEAD  MACHINIST,  night  shift.  35- 
hour  week.  Blektrons.  Comets.  Si’s, 
ITS  installation.  Good  salary,  fringes. 
Zone  2.  Union  or  eligible.  Box  1150, 
Editor  &  Publisher. 

OPENINGS  for  lino  operators,  floor- 
men  and  machinists.  Permanent  posi¬ 
tions.  Excellent  fringes.  Good  location. 
3-11  p.m.  shift  $153.00  scale.  Write 
E.  K.  Warren,  Niagara  Falls  Gazette, 
Niagara  Falls.  N.  Y.  14302. 

TTS  OPERATOR.''  —  Unjustified  tape 
oieration,  60  words  per  minute  com¬ 
petency.  Above-average  scale  and  top 
fringe  lienefiU.  Write:  W.  Stremming. 
Hawaii  Newspaper  Agency.  Inc..  605 
Kapiolani  Blvd.,  Honolulu.  Hawaii 
06X111. 

LINOTYPE  OPERATOR— Experienced. 
Opjiortunity  for  right  man.  Excellent 
scale  and  fringe  in  desirable  area. 
Permanent  situation.  Contact  —  The 
Waukegan  News-Sun,  100  Madison 
Street.  W'aukegan.  Illinois  60085 — Mr. 
Earl  C.  Swinney  Jr.,  Production  Man¬ 
age.-. 

MACHINIST.  COMPOSING  ROOM — 
Knowledge  of  TTS  operation  familiar 
with  electrons.  Day  work.  Steady  em¬ 
ployment.  pleasant  working  conditions, 
paid  hospitalization,  iiension  plan,  paid 
vacation.  Write  Box  913,  c^o  The  Bucks 
County  Courier  Times,  8400  Route  13, 
l-evittown.  Pa.  19058. 

LINOTYPE  OPERATOR  neeiled  im¬ 
mediately:  primarily  straight  matter; 
experienced  i>erson  or  two-thirder;  man 
able  to  help  on  floor  preferred.  Apply 
Allan  Evans.  Russell.  Kansas. 

IMMEDIATE  OPENING  for  exiieri- 
enced  Linotyt>e  o|>erator  for  county-seat 
weekly  and  job  shop.  Must  know  legal, 
ad  and  job.  Top  pay.  lienefits.  On  the 
shore  of  Lake  Superior.  Write  Box  158. 
Two  Harbors.  Minn.  55616. 

TT.'i  OPEK.VTDRS  for  newspaia-r  re¬ 
cently  converttsi  to  otfset:  2.'i,tioo  circu- 
bition  in  community  of  5o.ooo  l<M‘att'l 
in  he:iit  of  outsliindiiig  hunting  and 
fishing  are:i.  Scale  <l.u!t  |ier  hour,  3.")- 
hour  week.  Call  or  write:  Lloyd  G. 
Scheriner  or  James  E.  Borgess  (lu6i 
542-0311.  The  .Missoiilian,  .Missoubi. 
Montana  5;isol. 

RETIRING  MACHIM.ST.  would  you 
like  to  take  it  e:(.sy  in  this  letireincnt 
area  anil  work  20-30  hours-a-w-eek  main¬ 
taining  our  Linos  and  I  ntertyiws  ?  .\ge 
no  pndilem  if  you  are  .i  working  pro. 
Write  The  Brownsville  I  Texas  I  Herald. 

TTS  OPERATORS  Unjustifie.1  taiie 
o|itr:ition.  60-words-iier-minute  corniie- 
tency.  ITU  scale  .8175. ‘ttt  Top  fringe 
lienefits.  Write:  W.  Stremming.  Hawaii 
Newspajier  .Agency.  Inc..  605  Ka)>iolani 
Blvd..  Honolulu.  Hawaii  '.'Hsol. 

MACHINIST'  for  hot-metal  daily.  Help¬ 
ful  if  you  have  Ibsir  and  operator's  ex- 
Iierience.  Five  machines,  all  ship-sha|>e. 
Ojien  shop.  .83.50  hour.  E&P's  Area  X. 
Box  1226.  Editor  &  Publisher. 


I‘res.<<mm — Slerenlyppra 

LETTERPRESSMAN 
Permanent  position  for  experienced 
man.  Good  scale,  fringe  benefits.  Small 
city  with  excellent  working  and  living 
conditions.  Write  details  to;  Publisher, 
The  Advertiser-Tribune,  Tiffin,  Ohio 
44883. 

WEB  PRESSMAN 

Ex|>erienced  on  web  offset  newspaiter 
presses.  Steady  itosition  -high  pay.  Call 
collect  1212)  629-27.31. 


WEB  OFFSET  PRESSMAN  for  Goss 
Suburban  press.  Prefer  man  with 
camera  and  stripping  experience.  Fine 
I  opportunity  for  “take  over  man.”  Call 
I  Mr.  Signer  (813)  686-8888,  or  write 
918  S.  Florida  Ave.,  Lakeland,  Fla.,  , 
I  33803, 

Experienced  Offset 
PRESSMEN  &  FOREMEN 

New,  modern  printing  plant  in 
Elk  Grove  Village,  Illinois 
(Northwest  suburb  of  Chicago),  > 
has  immediate  (menings  for 
qualified  Rotary  Offset  Press¬ 
men  and  Foremen.  Permanent 
openings  in  all  shifts.  Starting 
wage — $4.06  per  hour  days  and 
$4.46  per  hour  nights. 

Paid  Blue  Cross- 
Blue  Shield 

*  Pension  Plan 

*  Life  Insurance 

*  Paid  Vacation 

*  Paid  Holidays 
.Accident  and  Sick 

Pay  Plan 

ITrifc  ur  apply  in  person: 

METROPOLITAN  PTG.  CO.. 

855  Morse  Avenue 
Elk  Grove  Village,  III.,  60007 
or  call 

(AC  312)  439-7600 

PRE.x;SROO.M  FOREMAN— Experienced 
pressman  to  be  working  foreman;  non¬ 
union  letterpress  shop  in  small  town. 
Several  presses,  including  large  cylin¬ 
ders;  quality  color  work  essential.  Air- 
conditioned  plant.  Sun  Pub.  Co.,  Lau¬ 
rens,  Iowa  50654. 

PRE'SSM.-\N,  Web  Oifset,  new  Color  ^ 
King,  t'hicago  suburb;  darkriH>m  knowl¬ 
edge  helpful.  National  Tabloid  Printers. 
3550  N.  I»mbard  St.,  Franklin  Park, 
III.,  C0I31. 

E.XPERIENCED.  SOBER.  MATURE 
pressman-cameraman  to  operate  3-unit 
Goss  Otfset  Community  Press  and  dark 
room  operation  located  in  Juneau,  Alas¬ 
ka.  Scale  commensurate  with  cost  of 
living,  in  the  heart  of  nation's  best 
hunting  and  salmon  fishing.  Send  all 
in  first  lett.rr  References.  Wm.  H. 
James.  General  Mgr.,  Juneau  Alaska 
Empire,  138  Main  St..  Juneau.  Alaska 
99S0I. 


TOP  MONEY  FOR  TOP  MAN  in  com-  i 
posing  room  who  is  familiar  with  hot 
and  cold-type  processes ;  7-day  evening 
and  Sunday  operation  in  Midwest.  (>x>d  ! 
salary  with  beet  of  fringe  benefits, 
including  substantial  pension.  Submit 
resume  listing  past  performances, 
qualifications  and  date  of  availability. 
Box  1103,  Eklitor  &  Publisher. 


PRINTER  needetl  immediately  by  Kan¬ 
sas  semi-weekly  paiier.  Prefer  man  able 
to  help  on  the  floor  and  Linotype. 
Allan  Evans,  Mgr.,  Russell  Record. 
Russell,  Kans.,  67665. 


EXPERIENCED  FLOORMAN  for  5- 
day  afternoon  daily  in  the  I>e8t  small 
city  in  the  Rockies.  Goo<l  pay,  all  the 
fringes.  Progressive,  growing  commu¬ 
nity  of  10.000.  Community  college,  i 
Brightest  future.  Oiiernting  aliility  wel¬ 
come  but  not  essential.  Congenial  shop. 
Great  place  to  live,  raise  family,  work 
and  play,  fish.  hunt.  Publisher,  Riverton 
Ranger,  Riverton,  Wyo.,  82501. 


PRINTER-COMPOSITOR.  Experienced 
for  113-year-old  progressive  weekly  in 
Southeastern  Indiana.  22-miles  from 
downtown  Cincinnati,  Ohio.  Offset  and 
letterpress.  New  building  and  equip¬ 
ment.  The  Register.  126  W.  High  St. 
Lawrenceburg,  Ind.  47025. 


COMPOSING  ROOM 
WORKING  FOREMAN 
Foreman  wanted  by  high-class,  modern 
daily;  15.000  circulation  in  prosperous, 
pleasant  city  of  25,000.  We  need  an 
ITU  man  experienced  in  practical 
supervision  and  efficiency  know-how,  to 
whom  we  offer  security,  excellent  salary 
and  opportunity,  outstanding  working 
conditions  and  equipment.  Interview 
essential.  Give  training,  ex|>erience  and 
general  background  in  letter  to  Box 
1050,  Editor  &  Publisher, 


WORKING  FOREMAN,  strong  on  off¬ 
set.  preferably  with  knowledge  of  web 
offset  newspaper  press ;  considerable 
job  work.  High  salary.  Permanent — 
steady.  Small  Illinois  city.  Box  1142, 
Editor  &  Publisher, 


COMBINATION  floor  man,  TTS  moni¬ 
tor  for  small  daily.  Good  pay.  better- 
than-avernge;  fringe  benefits.  G.  W. 
McCoy,  Wapakoneta  Daily  (Ohio)  News. 


1‘ress  Equipment  Salesmen 

EAST  COAST  REPRESENTATIVE  to 
demonstrate  newly  developed  press¬ 
room  equipment  to  newspapers.  Gen¬ 
erous  commission.  Excellent  opportu¬ 
nity  for  established  representative  to 
increase  bis  income.  Box  1170.  Editor 
&  Publisher. 


j 

Vuhlic  Kelalions 

PUBLIC  RELATIONS  EXECUTIVE 

Excellent  corporate-level  opportunity  reporting  to  President 
of  large,  multi-division  manufacturing  company  listed  on 
N.Y.S.E.  Chicago  Suburban  location. 

Will  handle  public  information,  stockholder  information  serv¬ 
ice.  customer  information  and  other  aspects  of  public  rela¬ 
tions  program;  will  also  co-ordinate  the  employee  communi¬ 
cations,  and  work  with  marketing  and  advertising  personnel. 
Attractive  compensation  package  based  on  qualifications  of 
candidate  selected. 

Requires  college  degree,  several  successful  years  in  a  re¬ 
sponsible  industrial  public  relations  position  and  the  imagina¬ 
tion  and  ability  to  create,  sell  and  implement  effective  pro¬ 
grams.  Send  letter  or  resume  and  be  assured  of  confidential 
handling. 

BOX  1212,  EDITOR  &  PUBLISHER 


SPORTS  INFORMATION  DIRECTOR  COLLEGE  of  11,000  has  opening  on 
'  for  major  university  in  Washington.  PR  staff  for  sports  publicity  man.  De- 
:  I).C.  Must  be  J-grad  with  some  news-  gree  preferred ;  salary  to  match  ex- 
.  i>ai>er  exi>erience.  a  self-starter.  Write  perience.  Write:  Director  of  Public 
Box  1185,  Elitor  &  Publisher  giving  Relations,  Central  Missouri  State  Col- 
I'eKume,  salary  re<iuiremenls.  lege,  Warrensburg,  Mo.  64093  i 


MANAGEMiaiT  EXPERIENCED! 
Qualified  to  operate  successfully  in  an; 
capacity.  Adaptable  and  flexible  to  your 
re<iuirement8.  Mature  but  young  in 
botiy,  mind  and  approach  to  the  future 
of  publishing  and  printing.  Title  un¬ 
important  if  you  offer  incentive  and 
liotential  earnings  for  today  and  for 
the  imme<liate  future.  Try  me!  Box 
1129,  Editor  &  Publisher. 

PUBLISHER  GENERAL  MANAGER^ 
Energetic  self-starter  with  proven  rec¬ 
ord — advertising,  personnel,  adminis- 
trative,  labor  and  production — (lesirei 
rewarding  and  challenging  opi>ortunity. 
Dynamic  business  executive.  Best  refer¬ 
ences,  present  associates  and  other 
newspaper  executives.  Salary  and  per¬ 
centage  of  profit  with  iHwsihility  to 
invest  in  property.  Box  1176,  Elitor  i 
Publisher. 

MANAGEMia^T  RESPONSIBILITIK': 
I  just  iweiveil  a  father’s  draft  defer¬ 
ment  and  am  Uaiking  for  challenginir 
s|H>t  leading  to  newspairer  publishinit 
career.  1  can  offer  you  im:iginative  idea*, 
ingenuity  and  hard  work  plus  an  out¬ 
standing  (sliicational  background  -J.I). 
University  of  Michigan  Law  Scho«; 
1968,  Phi  Beta  Kappa  graduate  (('olgatr 
Univers'tyi  and  two  years'  leportiru 
exiwrience  iDetniit  and  Massachiisein 
dailies).  Talents  are  particulaily  suite! 
to  administration,  advert  sing.  tsiitoria 
and  lalsir  relations.  Age  25.  Write  Bo' 
1236.  Elitor  &  Publisher. 

.Sl'l'KBORN  OPINIONATED,  demand 
ing  publisher  who  wins  awanls.  setkt 
liermanent  iiMds  in  new  Mibuiban  daily 
we«*kly  challenge.  Ontario  lueferred 
Box  1217,  Elitor  &  Publisher. 


■irlisIs—A.arlfnnnsts 

MOVIETV  CARIC.ATURIST  no» 
available  for  weekly  spot  on  entertain¬ 
ment  page.  Best  of  cretlits.  "Top  offer 
only.  Box  1157,  Elitor  &  Publisher. 

ARTIST — 17  .years'  with  large  Mid¬ 
west  ilaily.  Cartooning,  layout,  re 
touching,  roto  layout  and  paste-up 
Seek  Areas  4,  6,  8,  9.  Box  1076,  Editor 
&  Publisher. 

POLITICAL  CARTOONIST  Caritalut 
ist.  26,  exirerienced.  Intellectual,  roir 
{relling  ideas.  Lilteral  or  midille-of-i'n» 
trailers  only.  Ken  Weiss,  25119  Jenn'm- 
Ct.,  Silver  .Spring,  Mil..  2il9i'2. 


C.irrulalhm 

YOUNG  CIRCULATOR  with  15  yean 
competitive  exiierience  (3  years  as  CM 
Family  man.  Excellent  reference 
Presently  employetl.  Seeking  permaner 
position  Zone  9.  Box  1116,  Editor  1 
Publisher. 

EXPERIENCED  AND  CAPABLI 
recognize<l  authority  Suburban,  Metr 
and  non-Metro.  Not  afraid  of  work 
Interested  in  earnings  above  averay 
based  on  increase*!  revenue  and  nun- 
bers.  Will  buy  circulation  paying  pub¬ 
lisher  net  per  copy,  if  desired.  Ba 
1106,  Elitor  &  Publisher, 

EXPERIENCTID  CIRCULATOR  desim 
challenge  of  circulation  manager's  spot 
Proven  background  of  success.  StroM 
on  promotion,  personnel  and  organi¬ 
zation.  Combination  newspaper  aK 
Living  Textbook  experience,  flood  fol¬ 
lowing.  Will  apply  in  person.  Box  110 
Elitor  &  Publisher. 

CIRCULATION  MANAGER  wants  » 
progress  to  larger  patter.  Presently  wi'J 
a  4M  daily.  Eleven  years'  exiierience  t 
all  phases  of  circulation.  Willing  ' 
relocate  in  Zones  3  or  4.  Marrie*!.  ap 
27.  Box  1189,  Eiditor  &  Publisher. 

CM  wants  to  travel  overseas  or  staff 
side.  F'ourteen  years'  experience  in  ct 
culation.  Age  37,  single,  and  free  » 
travel.  Write  Box  1187,  Elitor  &  Pif 
Usher, 


YOUNG  MAN  seeks  exiierience  in  ciro- 
lation  administration;  challenge.  tca(^ 
er  and  pay  desire*!.  100.000  4-  m*irniB 
evening,  Sun*lay  or  combine*!.  B*ix  12H- 
Elitor  &  Publisher. 
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Personnel  Available 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


t.lasnified  Adrerlising 

PROFESSIONAL.  CAREER-CAM 
Family  man.  Avaiilable  for  final  change. 
$18,000-122.000  expected  but  other  fac¬ 
tors  could  be  more  imimrtant.  Eauer  - 
love  Classified  I  Eneriretic  —  42  years 
old  I  Experienced — 18  years  as  Manager! 
Exceptional — you  decide!  Write  Box 
1160,  Editor  &  Publisher. 


Editorial 

WILL  CREATE  ANP  OR 
ADMINISTRATE 

your  maKazine-puhlications  proi;ram. 
Decree.  lU  years'  exiierience.  Writer, 
editor,  layout,  photoKuphy.  &luration, 
industry,  commerce.  Married.  Resume, 
references,  samples  available.  Box  1242, 
E<litor  &  Publisher. 


Very  capable  CLASSIFIED  SALESM.^N  WOMEN'S  EDITOR,  liest  in  state  1067. 
tlesires  to  reUwate  in  California:  14  seeks  chantre.  StronK  fashion,  fisid.  fea- 
vears'  experience:  .8.7  years  old.  married,  ]  tures,  makeup:  strong  sui>ervision. 
i  children.  Box  1221.  E<litor  &  Pub-  Areas  4,  x.  9.  Box  1203,  Eilitor  &  Pule 
lisher.  1  lisher. 


Display  Adrerlising 

SEEKlNi:  MANAGEMENT  opisirtunity 
in  Rocky  Mountain  area- retail  or  clas- 
8ifie<l:  lo  years'  exiierience.  Capable, 
ambitious.  Atre  34.  family  man.  Box 
1201.  Eilitor  &  Publisher. 


EXPERIENCED,  AWARD-WINNING 
reporter.  28.  seeks  opportunity  to  re¬ 
port  urban  and  suburban  problems. 
East  Coast  preferred.  Box  1146,  Eilitor 
&  Publisher. 

THINK  SMALL 

Fsm-’v  man.  31.  ten  years'  experience, 
all  phases:  now  on  huRe  a.m.  :  yearns 
for  post  on  small  paper,  chance  to 
finish  college.  Midwest :  prefer  W. 
Ohio,  Indiana,  Michigan.  Box  1123, 
Editor  &  Publisher. 


WOMAN  REPORTER.  2.7.  seeks  chal- 
I  lenging  job  in  Areas  5.  7.  H.  9.  Winner 
of  Hearst  awanl.  Box  1209.  Editor  & 
Publisher. 

WOVTLD  YOU  APPRECIATE  a  wom¬ 
en's  section  geareil  towani  extensive 
coverage  home  and  fiunily  life.  in-<lei>th 
I  writing  and  bright,  splashy  photo  lay¬ 
outs?  Women's  Elitor  wishes  to  relo¬ 
cate  in  similar  isisition  or  as  makeup 
eilitor.  Prefer  section  that  is  already 
to|>-tlight,  but  will  consider  manage¬ 
ment  conscious  of  neeil  for  change.  Lo¬ 
cation  not  imiMirtant.  but  mislern.  uik 
to-ilate  attitude  of  management  toward 
its  women's  or  family  se<*tions  a  must. 
Bo.i  1206,  Editor  &  Publisber. 

RELIGIOUS  EDITOR  on  meilium-sizeil 
ilaily  seeks  same  iKwition  on  larger 
pa|«er  where  lieat  would  lie  full-time: 
also  interesteil  in  church  i<ublication 
IHissibilities.  Box  1219.  Editor  &  Pub¬ 
lisher. 


Rresmen—Slereolypers 

NEWSPAPER  PRESSMAN  wanU  to 
make  change  to  smaller  city.  Abaolute- 
ly  dependable.  Confidential  repliea.  Box 
965,  Editor  &  Publisher. 

PRESSMAN,  experienced  on  Goat 
Headliner,  desires  job  in  combination 
I  shop.  Completely  comiietent  in  all 
I  phasei  of  press  and  stereotype  work. 

Charles  Groleau,  Box  85,  Mulberry, 

,  Indiana  46058. 

I  WEB  OFFSET  PRESSMAN,  exiieri- 
I  enceil  on  Goss  Suburban  plates,  striiH 
ping  and  some  camera.  Prefer  small 
daily  or  weekly  in  Area  5.  Box  1079, 
'  Eilitor  &  Publisher. 


30  YEARS'  EXPERIENCE,  20  as 
working  foreman,  letterpress,  small 
daily.  Know  all  departments  in  shop 
including  maintenance.  Area  4.  Box 
993.  Elitor  A  Publisher. 


Production 

SUPERINTENDENT  —  Comixising  or 
entire  mechanical  o|ieration.  Exiieri- 
enced  metro,  latest  technoli>gy.  Box 
1181,  Eilitor  A  Publisher. 

FORIQMAN  —  Composing  Room  —  21 
years’  experience.  Age  38.  married. 
Would  like  to  relocate.  Box  1141.  Edi¬ 
tor  &  Publisher. 


WEEKLY  NEWSPAPER-BORN  and  : 
raised.  18  years'  experience  printer-  I 
pressman,  machinist,  electronics,  offset, 
computer  and  editorial.  Presently  em- 
pjeyed  in  metropolitan  area  as  super¬ 
visor.  Desire  to  move  family  back  to 
smaller  community  plus  utilize  experi¬ 
ence  more  fully.  Would  consider  week¬ 
ly,  small  daily  commercial  plants  in 
Areas  1  and  2.  Box  1052,  Editor  A 
Publisher. 

AD  COMPOSITOR  seeks  job  on  ilaily. 
Non-union,  hot-type.  Zone  2  or  Ohio. 
Available  now  I  Answer  all  replies.  Box 
1159,  Editor  A  Publisher. 


Public  Relations 

WRITBR-EDITOR-PR-PUBLICITY 
34. versatile,  creative,  "rop  background 
in  business  journalism.  Capable  direct¬ 
ing  publication,  PR.  sales  promotion 
or  advertising.  Presently  editor  of  busi¬ 
ness  magazine  in  S.W.  Current  salary; 
$13,500.  Consider  industry,  agency  or 
publication  with  room  to  grow.  Box 
1179,  Eilitor  A  Publisher. 

WRITER-EDITOR  seeks  pr-publication 
job:  now  editing  small  daily.  Box  1192. 
Editor  A  Publisher. 


UNIVER.SITY  GRADUATE.  24.  M.A.  I  VIETNAM— Former  Navy  officer.  29 
Journalism  (1968)  with  exceptional  M.-A.  in  journalism —desperately  wants 
knowleilge  of  sfiorts  seeks  spot  on  i  Vietnam  or  other  challenging  overseas 
sports  desk.  Box  1117,  Editor  A  Pub-  assignment.  Will  go  anywhere  do  any- 
listier.  '  thing.  Box  1223.  Editor  A  Publisher. 


CLASSIFIED  ADVERTISING 

Order  Blank 


DESKMAN/SWING  NEW.*!  FJHTOR 
on  Washington.  D.C.  daily  seeks  chal¬ 
lenge.  Box  1149,  Editor  A  Publisher. 

SPORTS  EDITOR,  now  employed, 
seeks  50M-70M  daily.  Top  references — 
good  background.  Will  go  anywhere. 
Box  1156,  Editor  A  Publisher. 

.SPORTS  WRITER.  11  years'  experi¬ 
ence.  seeks  job  covering  pro-college 
sports  or  assistant  sports  publicity  wMth 
college.  Age  37.  college  grad,  prize-  i 
winning  writer.  Prefer  S.W..  but  will 
relocate.  Box  1191,  Editor  A  Publisher.  | 

MANAGING  EDITOR.  20  years'  all  ^ 
news  jobs.  Eilitorial  writing.  Washing-  i 
'on.  Far  East  exjterience.  Family  man. 
Bot  1183,  Editor  A  Publisher. 

CITY  EDITOR  16,000  daily  wants  desk 
job  on  Southern  Calif,  daily.  Family 
man,  32.  In  Calif.  Aug.  1‘2-19.  Box 
1182,  Eclitor  A  Publisher. 

SPORTS  EDITOR  seeks  similar  posi¬ 
tion  on  p.m.  newspaper.  Prefer  40- 
hour  week  or  less  and  town  with  ex¬ 
cellent  baseball.  Good  hours  more  im- 
|H>rtant  than  large  pay.  Please  write 
Box  1199,  Editor  A  Publisher. 

NEED  .SOMETHING  BIGGER?  Starts 
e<litor.  33  12  years'  in  business  wants 

IHisition  with  s|H>rts  magazine  OR  job 
stressing  major  college  or  pro  coverage 
with  .7(i-100M  p.m.  Top  references,  lots 
of  ambition,  ideas.  Box  1232.  E<litor  A 
Publisher. 

WEEKLY  ElimiR-MANAGER.  De¬ 
gree,  age  47 — 29  years'  ex|ierience  :  mar¬ 
ried,  two  children:  1,5  years'  in  present 
job.  Box  1213,  Editor  A  Publisher. 

E-ND  'RIGER-SPORT-IS' 

I’ll  write  bright,  lively  s|K>rt8  column, 
features;  10  years’  experience  covering 
major  sixrrts;  in  metro  slot  now.  Na¬ 
tional  credits;  award-winner.  34.  fam¬ 
ily.  Box  1237,  Editor  A  Publisher. 


.SCIENCE  WRITER.  M.A.  1968.  Exia-ri- 
ence:  6  years'  biology,  physics  and 
chemistry  teaching,  secondary  and  col¬ 
lege:  2  years’  science  writing.  Phillip 
E.  Miller.  ITIR,  University  of  Wisconsin, 
.Madison,  Wise.  .53706. 


Free  Lance 

TRAVEL  WRITEJR,  London  -  based.  | 
supplies  500-word  articles,  one  picture, 
110,  for  weekly  or  monthly  publication. 
Box  1127,  Editor  A  Publisher. 

PROFESSIONAL  journalist -economist, 
bi-lingual  English-Germ.in.  10  years'  ex- 
Iierience  in  U.S.A. — now  living  Munich. 
Germany— seeks  s|>ecial  news  assign¬ 
ments  or  work  as  stringer.  Entirely  fa¬ 
miliar  with  (ierman  isilitical  and  eco¬ 
nomic  situation.  Box  1207,  Editor  A 
Publisher. 


Operators— Machinists 

TTS  OPERATOR,  straight  or  tabulnr: 
fast/accurate;  18  years  in  newspaper- 
trade  plant  field.  Male.  37,  marne<l. 
Prefer  day  situation.  Union.  Zone 
open.  Box  M6.  Editor  A  I^Iisher. 

HEAD  MACHINIST.  exi>eriencc.l  in 
I.inofilm,  Elektrons.  'ITS,  etc.  Present¬ 
ly  employerl  ns  Head  Machinist.  Desire 
change.  ITU.  Box  1216,  Editor  A  Puli- 
lisher. 


Photography 

PHOTOGRAPHB'R.  20  years’  ex|.eri- 
ence,  38.  Creative  ability.  Excellent 
references.  For  resume:  Milton  Nuttall, 
4.505  Hessian  Road  South.  Virginia 
Bench,  Va.  23462,  or  'phone  7o.'!-497- 
72.56. 


-Zip  Code 


=  Claitification. 


lly.  Box  1237,  Editor  A  Publisher.  ^  BOXED  IN  BY  TYPE  5; 

■  ■  Creative  35mm  cameraman  -.'10  seeks  5 

REPORTEK,  29,  M.A.,  just  returneil  .  challenge  on  daily  with  space  for  gissl  g 
from  Far  Blast,  seeks  position  on  ng-  |  feature  and  news  pix.  Editing  and  lay-  p 


gressive  metroimlitan  daily.  Strong 
preference  for  Area  9.  W.  R.  Helton, 


out  exjierience.  Prefer  offset  in  Arens 
8-9,  but  will  consider  any  gooil  offer. 


1100  Sparta  Rd.,  Nashville,  Tenn.,  ;  Cli|)s  on  retiuest.  Salary  now  $150.01  .  I  h 
32795.  !  Box  1227,  Elditor  A  Publisher.  ^ 
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□  Aasign  a  box  number  and  mail  my  replies  dally  g 

To  Rum:  Times  Till  Forbidden  1 

Mail  to:  £ 
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Shop  Talk  at  Thirty 

|{y  Robert  1.  ItroMii 

LeVs  Play  Post  Office! 

Conpress  and  the  Postmaster  the  Pony  Express  carried  a 
(leneial  are  playinp  panies  with  letter  from  the  mid-west  to  Cali- 
the  i)ostal  ser\ice,  and  they  fornia  in  less  time  than  it  oc- 
aren’t  kissinp  pames.  They  are  easionally  takes  to  send  a  copy 
deadly  political  pames  and  the  of  E&P  from  New  York  to  Los 
losers  will  Ik*  the  averape  citizen  Anpeles  by  second  class. 

— -Mr.  Consumer  and  Mr.  Voter.  Furthermore,  in  those  days 
Conpress  insists  that  the  Post  the  P.O.  collected,  sorted,  carried 
Office  Department  operate  its  and  delivered  every  piece  of  mail, 
.service  effectively  in  line  with  Today,  newspapers  and  maga- 
the  provisions  of  the  recently  zines  usinp  second  class  deliver 
pa.ssed  tax  increase  hill  which  their  copies  to  the  Post  Office 
prohibits  the  executive  branch  (.sometimes  carrying  them  to 
from  filling  more  than  three  of  other  tlistribution  points),  |)ie- 
every  four  vacancies  until  em-  sort  them,  stamp  them.  Recently 
ployment  is  reduced  to  the  level  publications  have  spent  millions 
of  June  3(t,  l%b.  This  means  of  dollars  to  zip-code  their  sul)- 
eliminating  in  excess  of  83,(H)(l  .scription  lists  only  to  find  that 
employes  in  spite  of  the  in-  it  has  not  helped  the  service 
ciea.sed  volume  of  mail  and  the  because  the  Post  f)ffice  wasn’t 
<leteri orating  delivery  system.  prepared  for  it. 

The  P.MG  says  he  can  operate  The  deterioration  of  postal 
the  department  under  this  pro-  service  is  no  secret.  It  is  a  well- 
vision  only  by  closing  some  po.st  known  shambles.  For  this,  news- 
offi(  •es,  reducing  window  service  papers  and  magazines  are  pay- 
at  others  on  Saturday  and  ing  more  than  100%  in  postal 
Sunday,  and  eliminating  Satur-  costs  per  cojjy  than  they  did  in 
<lay  deliveries  altogether  on  1930. 

urban  route.-i.  There  have  l)een  four  in- 

This  will  reduce  a  once-fine  creases  in  postal  rates  in  that 
and  proud  in.stitution  to  the  days  period — two  of  them  involving 
of  the  Pony  Expre.ss  with  com-  increases  over  a  three-year  cycle 
parable  delivery  service.  — so  that  second-class  rates  have 

*  *  *  gone  up  in  eight  of  the  last  18 

It  .seems  ap|)arent  that  the  years. 

P.MG’s  orders  and  statements  For  the  uninitiated,  two  sepa- 
arf*  threats  in  an  attempt  to  rate  rates  are  applied  to  publi- 
force  Congi’e.ss  to  exempt  the  cations  under  the  second  class 
Post  Dffice  from  ])rovisions  of  privilege — so  much  for  non-ad- 
the  tax  bill.  Meml)ers  of  Con-  vertising  material  and  another 
gress  say  they  will  not  Im;  in-  rate  for  advertising.  The  latter 
timidated  by  such  threats.  category  has  a  different  rate  for 

Who  is  kidding  whom?  eight  different  postal  zones  de- 

Mr.  Citizen  is  caught  in  the  pending  upon  the  distance  from 
middle  but  he  doesn’t  realize  it.  point  of  entry. 

He  recalls  that  his  cost  of  mail-  The  rate  for  coast-to-coa.st  de- 
ing  a  letter  has  gone  up  only  livery  of  advertising  material 
one  cent — from  five  to  six  cents  under  second  class,  for  instance, 
— this  year.  A  20' f  increase.  Not  has  gone  from  seven  cents  per 
bad  when  you  consider  the  in-  pound  to  13  cents  per  pound  or 
crea.ses  in  the  cost  of  some  other  an  increa.se  of  114%. 
items.  But  it  went  from  four  to  The  clos<‘r  the  subscril)er  is  to 
five  cents  in  19()3  and  from  three  the  })oint  of  entry  the  higher 
to  four  cents  in  1938.  That’s  a  the  rate  for  advertising  mate- 
l(tO%  increase  in  10  years.  rial.  The  j-ate  per  pound  for 

.Add  to  that  the  increases  in  delivery  in  zones  one  and  two, 
.second,  third  and  fourth  cla.ss  closest  to  the  publishing  plants, 
mail  and  Mr.  Citizen  is  l)eing  has  gone  from  one-half  cent  to 
.soaked  for  a  postal  department  d.fi  cents  since  1930  which  is  an 
that  was  designed  to  serve  him  increase  of  820% . 
at  low  cost,  and  should  Ik*  still  The  sh(K*king  thing  is  what 
doing  so,  but  which  is  .serving  has  hajipened  to  the  charges  for 
him  less  at  higher  cost.  mailing  news  or  information 

♦  ♦  *  content  —  non-advertising  mate- 

Let’s  discu.ss  second  class,  with  rial — in  second  class  publica- 

which  we  are  most  familiar.  tions.  Since  1930  the  charge  pei- 

It  was  established  originally  pound  has  gone  from  one-half 
to  carry  news,  information  and  cent  to  3.8  cents  or  000%.  This 
literature  at  low  co.st  to  an  ex-  is  the  maU*rial  which  Congre.ss 
panding  nation  which  needed  it  at  one  time  thought  should  Ik* 
Ijadly.  It  worked  .so  well  that  delivered  to  the  .American 
52 


ACTIVE  AT  90 — Gardiner  Kline  of  the  Amsterdam  (N.Y.|  Evening 
Recorder  claims  the  distinction  of  being  New  York  State's  oldest 
active  publisher.  "Maybe  the  oldest  in  the  nation,"  he  adds.  He 
celebrated  his  90th  birthday  with  an  "open  house"  at  his  camp  on 
Lake  Pleasant  in  the  Adirondacks. 

people  at  the  lowest  possible  lation  with  a  professional  man- 
cost  Irecause  it  was  neces.sary  agement  structure.  It  just  might 
for  development  of  our  expand-  be  able  to  do  the  job. 
ing  economy  and  nation.  The  other  is  that  Congress 

*  *  *  become  realistic  and  decide  that 

It  seems  improbable  under  the  Post  Dffice  Department 
cui  rent  economics  that  the  Po.st  should  Ik*  operated  for  the  bene- 
Office  Department  can  pay  fit  of  all  the  people  and  all  the 
higher  salaries  to  employes  and  economy  with  the  Irest,  fastest 
provide  a  fast  and  efficient  de-  and  most  efficient  service  money 
livery  system  and  still  hold  the  can  buy. 

line  on  postal  rates.  The  only  Call  that  subsidy,  if  you  will, 
certainty  in  that  triangle  has  but  at  least  the  country  will 
lK*en  higher  salaries.  benefit.  We  would  get  away  from 

A  succession  of  Postmasters  instances  such  as  beset  this 
General  have  fallen  for  the  im-  writer  twice  recently  when  a 
possible  myth  that  the  Post  letter  with  a  30-cent  “Special 
Office  as  currently  constituted  Delivery’’  stamp  on  it  had  to 
should  pay  its  way.  It  has  l)een  Ik*  picked  up  personally  at  the 
proven  that  it  cannot  possibly  local  post  office  Wause  there 
do  so  with  Congress  holding  the  wasn’t  anyone  around  to  deliver 
veto  i)ower  over  the  purse  it  on  a  holiday, 
strings.  One  thing  is  certain.  It  is  time 

Two  .solutions  present  them-  the  .American  people  .stopped 
selves.  Iteing  complacent  about  their 

The  latest  suggestion  is  that  i)ost  office  and  accepting  less  and 
the  department  Ik*  converted  into  less  service  at  higher  and  higher 
a  non-profit  government  corpo-  cost. 


Everything  in  Baltimore  revolves  around  The  Sun 

•  •  •  that*s  why  Baltimore's 
Classified  Advertisers  place 
81%  of  their  classified  ads 
in  The  Sunpapers! 

THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Raprasantativaa:  Craamar,  Woodward,  O'Mara  Si  Ormabaa 
New  York,  San  Franctaoo.  Lot  AngelM.  Chicago,  Datroit,  Atlanta.  Philadtiphia,  Minneapolis 
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This  gauge 
saves  years  of 
trial-and-error 
testing 


Some  strain  gauges  used  by  John  Deere  farm 
equipment  engineers  are  so  small  you  could 
put  a  dozen  in  a  thimble.  They’re  so 
sophisticated  they  use  photographed  electrical 
circuits.  But  they’re  mighty  important  to 
American  farmers,  and  to  people  who  depend 
on  the  food  and  fiber  those  farmers  produce. 

Glued  to  experimental  implements,  these 
gauges  register  stress  with  almost  unbelievable 
accuracy.  They  can  predict  an  implement 
component  will  fail  under  hard  use.  Equally 
important,  they  can  tell  if  a  component  is 
unnecessarily  strong,  and  therefore  unneces¬ 
sarily  expensive.  And  they  provide  information 


in  hours  which  once  took  days  and  weeks  of 
watch-and-wait  field  testing. 

Electronics  . . .  chemistry  . . .  vector  analysis 
. . .  thermometry  . . .  kinetics  —  you’d  be  sur¬ 
prised  at  the  many  skills  used  in  the  manu¬ 
facture  of  modern  John  Deere  farm 
equipment.  So  — 

If  you  need  information  or  photographs  for 
your  farm  or  industrial  equipment  story,  write 
Public  Relations  Department,  Deere  &  Co., 
Moline,  III.  61265,  or  telephone  309/792-4181. 
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Urban  affairs  specialist  Roger  Stuart  and  photographer  Albert  Herrmann  Jr.— nine  awards  between  them. 


You  put  one  word  after  another  and  you  take  one  picture 
after  another  and  you  put  them  in  your  newspaper.  You 
hope  the  result  is  good. 

At  The  Pittsburgh  Press,  it  is  good. 

Award  after  award  testifies  to  that.  Example:  The  Press 
staff  recently  won  32  major  awards  in  one  month! 

The  awards— given  in  national,  state  and  regional  com¬ 
petition— went  to  15  different  members  of  The  Press  staff, 
including  the  editor. 

Winningest  writer  was  Roger  Stuart,  a  specialist  on 
urban  affairs,  who  captured  three  top  prizes.  Tops 
among  cameramen  was  Albert  Herrmann  Jr.,  who  won 
six  photo  awards.  Prizes  were  also  won  by: 

Kent  Badger,  pictorial  photos:  Sports  Editor,  Lester 
Biederman,  sports  writing;  Managing  Editor  Ralph  Brem, 
human  interest  writing,  two  awards:  Kenneth  Eskey,  edu¬ 
cation,  two  awards:  Dale  Gleason,  photos,  four  awards; 


ArtGlickman,  news  expose';  Ruth  Heimbuecher,  women’s 
features:  and  Barbara  Holsopple,  sports  writing. 

Also,  William  Faust,  health  writing;  Tony  Kaminski, 
photos,  three  awards;  Connie  Kienzle,  art  writing,  two 
awards;  Robert  Pavuchak,  photos,  two  awards;  and  Edi¬ 
tor  John  Troan,  editorial  writing,  two  awards. 

Whether  a  story  is  covered  by  text,  pictures,  or  a  com¬ 
bination  of  the  two,  you  can  be  sure  of  a  prize-winning 
performance  in  The  Pittsburgh  Press,  an  afternoon  and 
Sunday  Scripps-Howard  newspaper. 


SCRIPPS-HOWARD 

NEWSPAPERS 


ALBUQUERQUE  TRIBUNE 
EVANSVILLE  PRESS  • 


BIRMINGHAM  POST-HERALD 


CINCINNATI  POST  &  TIMES-STAR 


WASHINGTON  DAILY  NEWS 


PITTSBURGH  PRESS 


EL  PASO  HERALD-POST 


MEMPHIS  COMMERCIAL  APPEAL  •  CLEVELAND  PRESS 


NEWS-SENTINEL 


MEMPHIS  PRESS-SCIMITAR 


KENTUCKY  POST  &  TIMES-STAR 


COLUMBUS  CITIZEN-JOURNAL 
HOLLYWOOD  (ELA.)  SUN-TAHLER 


DENVER  ROCKY  MOUNTAIN  NEWS 


THE  STUART  (EU.)  NEWS 


EORT  WORTH  PRESS : 


General  Advertising  Department,  200  Park  Avenue,  New  York  City  Atlanta  Chicago  Dallas  Detroit  Los  Angeles  Philadelphia  San  Francisco  : 


